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Let Your Fingem 
Do the Talking 
An exciting new service extension, 
GE's Telephone Information Proms-
ing (TIP), will soon beavailableto all 
customers. As demonstratedduring 
the Spring zone tour, TIP turns almost 
any telephone ihto a data input dwim 
with verbal response for wrification. 

Regardlessof a campany 's current 
method of gathering data from geo-
graphimlly dispmd locations, TIP 
offers a superior alternative. 

S& -information collectedat 
the sourcea n  be availablewhere it 
is needed as soon as a phone -11 is 
completed. 
Error Reduction -human-to-
computer interactionwith verb l  
confirmation of data entmd elimi-
nates the error susceptibility that is 
built into most ather data gathering 
methods. 
Cost -T t P's cost is extremely low. 
Don't forget that a company is prob-
ably incurring coststhat they are 
unawre of: fw example, special tele-
phone charges, time and affort in 
supplying the data and in receiving, 
recordingand verifying it. 
Availability -almost anywhere in 
the U.S. that a phoneexists, data 
can be entered. 
Computer-SynthesizedVoice 
Capability -used to ask questions, 
verify information receivedand 
provide informationvia telephone. 
Providasa flexibility similar to 
havingsameone on the other end of 
the phone, but without-thecos and 
without the-human error element. 
Easeof Use-ths*terminal,"a 
1 2 - k q  TouchTons*or rotary dial 
phonewithadapter, is familiar to 
everyone. Almost no training inthe 
use of this service is required for the 
end user. 

"Trademark of the Bell System. 

All !SyJCem"GON 

'We've learned a lot from the field 
t&," reports Harlan Dodge, project 
manager-senrim plans. "First, there is 
no question but that TIP is a viable 
product with a very large market 
potential; second, customer feedback 
has resulted in emn further tailoring 
of the product to human, rather than 
mmputer, needs. Third,qualification 
criteria far customers and qpplimtions 
has been further refined; this will en-
able the division to target sales efforts 
for greatest effectivenes. now and for 
the long run." 

On May 21 and 22, the National Train-
ing Center was the site of a sales and 
technical dass that produceda cadre 
of sales and support personnel thor-
oughly v~rsedin the product. The 
class includeda cornptefediscussion 
of the product and its market plus the 
seles andsupport ptan. Hands-on 
worwaps showed how to demon-
strate the new product, how to ati-
mate costs, and prwided guidelines 
for developingand implementing 
applications. Inaddition, the training 
of end-userswas covered. 

ROPs Required 

Initially, sala efforts should be 
directed mainly toward the order 
entry, ash consolidationand operat-
ing statistics areas -where the greatsst 
growth potentiat is seen. After a pros-*has been qualified, one of the 
account representativeswho attended 
the TiP c k  should becalled in for 
follow-ug =!as work, demonstrations, 
etc. All sales must be approved 
through the ROP routeand TSO 
resour- assign4 for the program-
mingwork required. 

Icontinued on the following page) 
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I 	(continued from the precedingpage) 

Current marksting plans a l l  for 
further Salm Departmt  training and 
preparation of sales tooFs {e.g., bra-
chure end profile, dIrec? mail pieces, 
etc.) this summer. Then in the fall, 
sales and advertising activities will be 
intensifiedand directed toward selling 
TIP as an integral part of the total 
MARK Il l services. 

f l P will be amitable to ail customers 
In the very near future, following an 
upgrade of the current voice synthe-
sizing hardware. Watch future issues 
af UPDATE for more detailson GE's 
newerst capability - the only national 
offering of its kind, 

I 	 Interchange Corner 
In the past few weeks, pruduct support 
has w i v e d  many questionsabout the 
efficiency and cost of using the sort/ 
merge programs in the MARK 1 I1 back-
ground. Hers is some preliminary data 
about usiw the fixed length sorts in 
the sort/merw programs (additional 
informationwill be availablesoon). 
The informati~ncan be used as a guide 
in your selling efforts. 

four tam were generated to test the 
sortrlmerge capabilities under GCOS. 
The record format was, in esence, the 
same for al t four input tapes. The 
record format is as follows: 

Tape # 1 : 40 characters per record, 
and 20,000 records 

Field I :  l 6 c M m t e r  fill 
Field 2; 6digit muen@number 
Field 3:18character fill 

Tape f2: 86 characters par record, 
and S,O(Xlrecords 

Fiekd 1,: 16charmer Till 
field 2:6 digit squence numbr 
Field 3: 58 character f i l l  

Tape #3: U08&sraeters per record, 
and 20,000records 

Field 1 :16c h a n m  fill 
Field 2:6 digit sequence number 
Field 3: 178character fill 

Tape #4: 200 characteq per record, 
and 100,000 records 

Field 1 : 16 character fifl 
Field 2: 6 digit sequence number 
f leld 3: 178 character fill 

The sorts run on the tapas were atso 
run at varying core atlocationsto deter-
mine the maximum core for the mini- 
mum cust to runthe sorts. The graphs 
show the four diffarent tapes hdng 
sorted at varying core sires. The two 
itemsshown on each graph are the same 
sort being run using tapas or scratch 
disc as the intarmedia-tecollation files. 
The core sizes went from 16K to 32K 
in 4K increments. 

For thasize of the sorts run, using disc 
as the intermediate storage (collation) 
medium is more eeonomieal. 

An example of a sortherge macro 
is as follows: 

S:GMAP 
:W S M  
:SORT INOUT 
:FIELD (WI,CIG,Cg) 
:SEQ (03) 
:ELECT 1 
:FILCB INOUT,+*,2,,,1,3 
:END 

The number '36"in the F1LCB is the 
n u m b  of wards per m r d  plus one 
for the record control word. This is 
a fixed length sort, which runs about 
20%lass exmnsive than usingthe 
variable length sort an records of fixed 
length. Refer to rhe sodmerge manual 
(fC2400.0t 1 For further specifics, 

If you have further Informationanmthe 
mpabilltlesof sort/merge which ,you 
feel might be helpful to the rest of the 
sales force m d  thedeta to ~fodua 
support. 

GCOS WRTIMERGE 

40 C ; W R  PEA RECORD 


20- RECORDS 


* [ TAPE 1 
+ t  O l s c l  

WOS WlTiMERQE 
80 M A R  PER RECORD 'I 

ZOQOO RECUR= 
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QCOS WRTIMEROE 
200 CHAR PER RECORD 

2 0 m RECORDS 

..ITAPE I 
+ t  otsc1 

MEDINET Moves 
into Mainstream 
Further intwration of MEDINET ser-
vice into the division's standard prod-
uet line and a reorganization of the 
MEDINET staff took place in late 
April. 

"MEDINET has demonstrated its poten-
tiat for success on MARK III,"said 
Paul R. Leadley, Manager - Strategic 
Planning Operation, in announcing the 
change. 'Weare naw ready to com-
pletethe integration of MEDINET into 
the main line of the businessand to 
back It with the full resource of the 
General Electric Company." Under the 
new structure. MEDINETpersonnel 
ere organizationallyaligned as fotiows: 

MEDINET development moves to 
the Technology Operation under 
Don Montgomery. I t  is divided 
into two subsect ions -i n m o r -
owned applications managedby 
Margaret Holt and standard hospital 
appllmtions under Dick Bremgne 
MEDINET quality assurance, rnan-
aged by Ed McPherson, moves to 
the systems department, managed 
by Zigi Quastler 
MEDlNET business development 
section. under the direction of Art 
Sims. continues as a separate orga-
nizational entity within the Strategic 
Planning Operation with overall 
integration responsibility 

What Others 
Are Doing 
The April issueof Modern Data 
contains news of expansion by two 
computer service companies. 

Service Bureau Corp.'s CALL1370 
service is now available in London 
via transatlanticcable; plans Include 
availability in Brussels, Paris, the 
Hague, Stockholm, and Frankfurt 
by the and of the year. 
A marketingagreement bewean 
Tyrnshare and Data Test Corp, calls 
for storage of the latter's tat soft-
w r e  development mekage on 
Tymshare's DEC PDP-10. 

2741 Users' Note 
A recent field test has proven that new 
hardware and software alterations 
have eliminated the f ull-speedinput 
problem with IBM 2741 (9 bit) ter-
minals. Very rapid typists had been 
encounteringsome garbling of input. 

As there are no operational change, 
the current terminal operations cards 
are still applicable for bath the 
EBCDICand correspondencecode ter-
minals (#St090 and #I 118.01, 
respectively1. 

Customerswha had been adverse1y 
affected by this problem should be 
informed of the change. 

The new structure will permit more 
completealinnmentof MEDINET and 
MA^ K IIIt&hnologies, better praduc- I 

tion control, more flexibility inapply-
ing additional resources to serve the 
MEDINET line -all aimed at provid-
ing a new dimension uf service to 
MEDINET customers. 

Available from Westheimer, Fine, 
3erger & Co. through Network Soft-
ware Services, a tax shelter analysis 
package that produces a statement of 
projectadmsh flow and tax savings. 

Avallabls from MacBsth Color & 
Photometry Division of Kollmorgen 
Corp., a color matchingand control 
package in NSS catalog BAQ30. 
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Headquarters 
Holds 
Open House 
The new headquartersfacility in Rock-
vilie was the scene of an open houseon 
May 18. Outside the building, in a 150 
fmtyellowandwhitetent,werebuffet 
tables containinga luncheon of inter-
national food. Entertainment was 

GE Exhibe Draws 
Heavy Traffic 
at NCC Show 
Well over two thousand data p m -
ing professionalsviewed l S W  multi-
W i a  presentation 8t th*e recent 
National CornputarConferenceheld 
in Chicago's McCorrniek PIacs. 

provided by a blue grm knd,  the multi- The prmtafion, "Computer Power 

media exhibit shown at the NCC confer-
enw in Chicago, and for the children, a 
R a w d y  Ann clown with her imaginanl 
A-n uuy. 

Local,state and federal dignitaries, 
invited for the day of festivities, were 
given a special tour of the building. 
C~npressmanGude of Marylandsaid in 

for the Global Village,"was designed to 
dramatically illustrate the power and 
scope of the MARK I I I International 

pmcming Mtwork. ,SBD,s pri-
mary ohjectiue in participatingin this 
national trade show was to create an 
awareness within the DP profmion of 
GE's remote computing &work and 
the many ways in which it wn improve 

a short s m h ,  "it's nim to be a n ~ w h m ,the prcductivity and profitability of 
just now,where magnetic tapes and 
Information ietrieval h ea @tIw 
connotation." 

Betmen noon and three o'clock 
employees and their guests toured floors 
4 throush 9 of the Maryland Center 
and saw mrnputer demonstrations,t e b  
phone information processing, 1200 
baud, and Zetaplotter. 

their oompnies' data prowing 
operations. 

The 2,000+who visited our exhibit 
represented well over 10% of the entire 
show registration-a very respectable 
percentage in this environment. Those 
who visited the booth were given copies 
of the latest LEADER, the new inter-
national brochure, the latest access 
directory and a black plastic luggage 
tag with a gold mosaic screened an it. 
Additionally, visitors were invited to 
fill out literaturerequmt ards for 
more technical data on the MARK I I I  
system. Close to three hundredIndi-
viduals were impressedenough to do 
just that. Thw leadswill shortly b 
distributed to the appropriate zones 
for follow-up. 

The result of all this effort was a high 
m ~ d w l ~ ~ o p a m ~ r o ~ f d & i ~ - ,Imwl of visibility for GE's remote 
bfr prCghr, Dr. ~ * A  b n M I w ,  Vim computingswlce beforean a u d l m  
w ta d Group Exucutlve; Don CRvk,
E~~~o - ~ ~ J ~ww;U-SRepraoanw of over20,000 data procasslna mana-
trHB QimQ& of Maryland: Dr. G- gers and professionals. Italso signals
*r* Vhh&&nt u*dlvbEwr Gmmt the division's belief in its praduct and 
m m .  its determinationto sek out new 

avenues of promotion, aH ultimately 
designed to help sell MARK I11, 
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