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KEY ATTRIBUTES GROK VISUALIZATION SHOULD EVOKE 

ADAPT VE TEMPORAL STREAMING 
MACHINE INTELLIGENCE 

PROGRESS SEQUENCIAL 
AUT0MATMM«gfi 

INFORMATIVE MARKETPLACE UTILITY 
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POSITIONING: 

• Grok will be a category defining, once-in-a-decade product that reveals an 
exciting future. Grok will not be like other business analytics tools in that it will 
not be expensive, specialist oriented, or perceived as only being a high-end 
product. 

• Grok is not a predictive analysis or business intelligence tool. It is a prediction 
service to be leveraged by a wide range of user, not only experts. 

• Grok brings predictive capability to a whole new market. 



GOALS AND OBJECTIVES: 

• Grok will open up the use of predictive capabilities to a much wider audience 
than the vertically focused, enterprise use seen today. 

• Grok will be an integral and essential tool for understanding data and making de
cisions based on that data. 

• Grok will become a trusted, everyday name that people choose to use when 
working with data. 



GOALS AND OBJECTIVES CONTINUED: 

• Grok Visualization needs to: 

• Show that models are predicting in real time, over time 

• Represent lots of models at the same time 

• Convey accuracy and degree of difficulty for each prediction 

• Contain quantitative and categorical variable representation 

• Be intuitive, recognizable, and add immediate value 



KEY MESSAGES: 

• Grok is a new tool that will improve lives. 

• The technology underlying Grok will be the foundation for machine intelligence 
in the future. 

• Grok puts predictive power in the hands of anyone with data. 



KEY DIFFERENTIATORS: 

• Automated Analysis 

• Ease of Use 

• Public Data 

• Streaming Orientation 

| • Developer Application Programing Interface (API) 

• Adaptive Learning 

• Temporal Learning 

• Marketplace for Predictions 

• Wide Range of Users 



TARGET AUDIENCES: 

• Early Developers 

• Early Adopters 



COMPETITOR RAPID INSIGHT 

JRapid Insight* trust your data 

Products Solutions Customers 

Tr Buy | Contact | Sitemap | tJ} ^ 

Webinars Learning Center 

J 

About Us 

Start with raw data... 
End with actionable information 

Veera 
data intelligence 

Veera is a user-empowering business intelligence tool 
which enables analysts and non-technical users to quickly 
develop their own reports and dashboards Taking the 
burden off of IT, Veera's analytic process builder allows 
users to easily build their own queries, reports, and analytic 
data marts, without any complex coding. 

Predict outcomes... 
Drive decisions 

Predictive analytics has never been easier. Rapid Insight 
Analytics streamlines the predictive modeling and data 
exploration process - enabling users of all abilities to 
quickly build, test, and implement statistical models at 
lightning speed. Build models in minutes instead of 
weeks. 

Higher Education Healthcare Business 

See our 
products in 

the real world 

Recent Press 

2011-09-21: Choice Hotels Selects Rapid 
Insight for Improved Business Intelligence 
Read Press Release 

2011-08-24: Georgia State University 
Increases Analytic Productivity with Rapid 
Insight 
Read Press Release 

2011-07-06: Rapid Insight and Brown 
University to Host Predictive Modeling 
Course for Fundraisers 
Read Press Release 

2011-06-09: Rapid Insight Hosts User 
Conference with Record Attendance of 
Business Intelligence Software Users 
Read Press Release 

2011-06-01: Rapid Insight Releases In-
Database Capabilities 

J Copyright © 2003 - 2011 Rapid Insight Inc. All Rights Reserved /IP^K DMA 
jAk t : 

Microsoft 
C E R T I F I E D  

Partners in Fundrowng Member 
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COMPETITOR: 11 ANTS ANALYTICS 

HOME PROOUCTS SOLUTIONS BUY SUPPORT CONTACT 
•••••• 

| 11 Ants Analytics 
USA +1-858-34S-2605 

UK & Europe •44-20-7193-1774 
Australia, New Zealand *€4-9-889-2733 

11 Ants Analytics Is the leader In assisted predictive analytics. There Is no other software on the planet that enables 

businesses to move as rapidly from a standing start to deploying advanced predictive analytics solutions 

Customer Analytics 

Predict customer behaviours and generate deep 

nsights rto the drivers of those behaviours 

Ask questions such as: Wtich customers wi 

respond to a marketing offer? VWuch customers are 

at nsfc of chumng? Which prospects should our 

sales team focus on? 

»team more about 11 Ants Anatytics for 

Customer Analytics. 

Quantitative Trading 

Move your hedge fund eito new territory by 

exploiting the latest predictive analytics techniques 

Tel us about your conceptual strategy, provide us 

with the data, and we wi see if our team of data 

scientists can work with you turn it into an actual 

strategy. 

Then we wi buid out some nfra structure to make 

you self sufficient with the strategy. 

»team more about 11 Ants Analytics for 

Quantitative Trading. 

All Other Predictive Analytics 

Visit here for al other predictive analytics problems. 

Our solutions are used across a diverse range of 

mdustnes. 

Analyze survey data, net promoter scores, scientific 

data NIR caS)ration models, sales forecasting and 

many other thugs. Our technologies are generaty 

data agnostic, so chances are if you have a 

predictive analytics problem we can help you solve 

iL 

» Learn more about 11 Ants Analytics for Al Other 

Predictive Analytics 

J$L TetstrnO ŷ l&ValtV 
Fisher Pbytel BTelOltte iPL 

Free - The Predictive Analytics for Everyone Course 

Would you Bee to ncrease your understanding of predictive analytics? You have come to the nght place! 

Receive a free copy of our acdamed Predictive Analytics for Everyone Course Our goal is to remove the 

y tor you in less than 20 minutes! 

Follow us 

9 (3 H 9 



COMPETITOR: PREDIXION SOFTWARE 

My Account | Login 

"A Prodi y inn 

LATEST NEWS 

OoctoberH. 2011 

Predixion Announces Predixion Insight7" 2.0 

Read more 

0October 4. 2011 

Predixion Software Raises S6 Million m Series B 

Funding Read more 

October 4. 2011 

Predouon Announces Purple Analytics as 

Exclusive Reseller in Southeast Asia Read more 

September 19. 2011 

Predixion and BizData Announce Strategic 

Partnership in Australian Marketplace Read more 

Predixion predictive analytics solutions provide 
objective, fact-based information which 
ncreases performance and profitabiity across a 
wide range of industries 

Explore the possibilities... 

-t Financial Services 

+ Healthcare 

Manufacturing 

+ ©Commerce 

Videos & Tutorials 
Predictive analytics and data mining 
aro now available to everyone. 

Register Now 

tt Innovative Visualizations: 
Changing the Way We Look at 
Predictive Analytics 

F^aaE? 
Prtoitunc* Gme 

&5L QUASAR BizData 

_ 



ABOUT PRODUCTS SERVICES SOLUTIONS SUPPORT COMMUNITY CONTACT 
Z.EMENTIS 
°doDtrvc Uccoixi technology 

The secret behind exceptional 
predictive analytics 
Deploy. Manage. Execute. Act. 

Operational 
Predictive Analytics 

On the Cloud In-dacabase 

On Site 

What is it? 
A suite of software solutions for 

agie deployment, n teg ration, and 
execution of predictive analytics. 

Our products provide a secure, 
fast, and scalable platform to 

deploy your predictive models and 
business rules. 

Why use it? 
Based on open standards, our 

solutions reduce cost and 
complexity of predictive analytics. 

We accelerate time-to-market for 
nteligent business decisions and 
enable automation for real-time 
scoring or big data processing. 

Who is it for? 
For decision makers. IT managers, 

modelers, scientists and analytic 

consultants - to solve the most 
chalenging analytic problems, 

securely manage predictive 
solutions in a heterogeneous, 
data-driven rifra structure. To 

dekver business results! 

Selective Zementis Clients 

veri/ont 

accenture C I D C (PENNYMAC* ACCR? 

communications 

DITF.D 

PRODUCTS 

On the Cloud 
On Site 
In-database 
For Hadoop 
Add-in For Excel 
PMML Tools 
Free Trial 

UPDATES 

SYBASE I 
invites Zementis to join Design 
Partner Program for Sybase IQ, 
a highly optimized analytics 
server designed to deliver 
superior performance for 
mission-critical business 
intelligence, analytics arvd data 
warehousing. - May 25, 2011. 

EMC 
Zementis and 

EMC Corporation announce In-
database scoring solution for 
the EMC Greenplum Database 
to deliver massively parallel 
execution of predictive analytics 
based on open standards. -
March 14, 2011 
Read more... 

DEVOLUTION 
l\ ANALYIICS 
and Zementis Deliver Decision 
Engine for R. Companies 
partner to help unlock the value 
of big data through real-time 
predictive analytics. - February 
23, 2011 
Read more... 

YDU can now follow us on: 



COMPETITOR: GOOGLE PREDICTION API 

Google code Search 

e.g. "adwords" of "open source" 

Google Prediction API Home Docs FAQ Forum Gallery Terms " 

What Is the Google Prediction API? 

Google's cloud-based machine learning tools can help analyze your data to add the following features to your applications: 

Customer sentiment analysis 

Message routing decisions 

E3 Document and email classification 

V-rf Churn analysis 

4L Recommendation systems 

Spam detection 

Upsell opportunity analysis 

TP Diagnostics 

Suspicious activity identification 

And much more... 

RESTful API 

Asynchronous cloud-based training, automatic 
model selection and tuning, and the ability to 
add training data on the fly. 

Flexible Input 

Numeric or text input that can 
output hundreds of discrete 
categories or continuous values. 

Multi-Platform Support 

Google App Engine. Apps Script 
(Google Docs), web 4 desktop 
apps, and the command line 

4 Get Started! 

Quick Links 
• Learn more about Google Prediction API. 
• Run the Hello World examples 
• Try out the sample code. 

Featured Video 

Smart ADD Design 
Google I/O 2011 
presentation by the 
Prediction API team. 

©2011 Google Code Home Site Terms of Service Privacy Policy Site Directory 

Google Code offered in: English Esoahol B3E6 • FROf • Portuoues PvccKHit - foftlRW) 



COMPETITOR REVOLUTION ANALYTICS 

DEI/5LUTION 
IX. ANALYTICS 

What 
is R. 

Read the Revolutions Btogj t Fotow us on Twitter J Get our Newsletter 

Products & Services R Downloads Why Revolution R? Suppod News & Events About Us 

OUR CUSTOMERS 

Ris 
Ready for 
Business" 
with Revolution R Enterprise 

A CI 11 ^kraft foods 
CARDIODX 

ACR, VISA 

lb 
NOVA RT IS 

More Customers > 

(m) NYU 

LATEST NEWS & EVENTS 

Revolution Analytics Partners With Ctoudera To 
Deliver Comprehensive New Big Analytics 
Solution 

Download 
Revolution R 

FREE 

L E A  R N  W O R K  / H X R E  

Production-Grade I 
FREE Enterpnse Analytics with I Visit the New R 

Software for Revolution R \ Community Site 
Academics Enterprise inside-R.org 

Revolution Analytics delivers advanced analytics software at half the cost of existing 
solutions. By building on open source R—the world s most powerful statistics software-
with innovations in big data analysis, integration and user experience. Revolution 
Analytics meets the demands and requirements of modern data-driven businesses. 

CONTACT us GET OUR NEWSLETTER 

O info@revokitionanalytics.com Subscribe to get news from Revolution Anaytics and 
f Cal us at 1-855-GET-REVO (1-855-438-7386) helpful tips and tricks for using R. events and more. 

Subscribe Now 

ITMSSI -
con 

Applications of 

Business" 
Contest 

Tranng: Repp Master Class - Oct 8 SF 

97 Percent of Data Scientists Say "Big Data' 
Technology Solutions Need Improvement 

j Gartner I 2011 
coot VENDOR 

Gartner Names Revolution 
Analytics a "Cool Vendor* for 
Business Intefcgence 

Read what Fortes magazine says about 
Revolution Analytics 

The Revolutions Blog 

There's a lot to like about R 
I once heard John Chambers {the inventor of 
the... 
10/13/2011 
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COMPETITOR: SAS 

§sas THE 
POWER 
TO KNOW. 

Log In Worldwide Sites • Contact Us 

NEWS EVENTS CONSULTING CAREERS RESOURCE CENTER 

Providing software solutions since 1976 
SEARCH 

Home Products & Solutions Customer Success Partners Company Support & Training 

About SAS 
SAS is the leader in business analytics software 
and services, and the largest independent 
vendor in the business intelligence market. 

More About SAS Ik 

Products & Solutions 

By Solution By Industry Featured 

SAS® 9.3 
SAS® Clinical Data 
Integration 
SAS® Curriculum 
Pathways® 
SAS® Customer Link 
Analytics 
SAS® Enterprise Guide® 
SAS® Enterprise Miner™ 

• SAS® EVAAS® 
• SAS® Marketing 

Optimization 
• SAS® OnDemand for 

Academics 
• SAS® Social Media Analytics 
• SAS® Text Analytics 
• SAS® Visual Data Discovery 

See All Products & Solutions Ik 

SAS® 9.3 
Next generation analytics 

High-Performance 
Computing 

n w im 
J*-"! H--.y 

v..-< »sSi 

SAS® 9.3 

» 10 tips for organizing your SAS Enterprise Guide projects ED More News Ik 

IOHTLNI: 
lOO 

SAS repeats 
BEST as No. 1. 
COMPANIES 
TO WORK EOS 

~ _ More Ik 

_ Wisitl . 
The Knowledge 

Exchange f 
where experts discuss 

industry trends. 
n Read More. 

r 
*JSS 
L _J 

Explore 

» Blogs 
» CSR Report 
» Demos 
» e-Newsletters 
» Knowledge 

Exchange 

» RSS Feeds 
» sascom© 

magazine 
» SAS® Curriculum 

Pathways® 
» Webcasts 
» White Papers 

More Resources Ik 



COMPETITOR: SPSS/IBM 

United States (change] 

==• = - zz | Search 

Services •< Products *• Support & downloads • My IBM ~ 

Analysis taken in a bold 
new directiorfi 
Introducing the new IBM SPSS StatistidSj 

Welcome f IBM Sign in ] [ Register J 
ST" 

u n 

View the recorded webinar 

IBM SPSS Statistics 20 Webinar M'SPSS Do nloads C • nter 
r/ amm\msi 
mrm Maximize customer lifetime revenue 

SPSS predictive analytics software and solutions 

Predictive analytics helps your organization anticipate change 
so that you can plan and carry out strategies that improve 
outcomes. By applying predictive analytics solutions to data you 
already have, your organization can uncover unexpected 
patterns and associations and develop models to guide front
line interactions This means you can prevent high-value 
customers from leaving, sell additional services to current 
customers, develop successful products more efficiently, or 
identify and minimize fraud and risk. Predictive analytics gives 
you the knowledge to predict , .and the power to act 

• Learn more about IBM's acquisition of SPSS 

• Learn more about IBM Business Analytics software 

Learn more about IBM® SPSS® software 

• IBM SPSS Statistics puts the power of advanced statistical 
analysis in your hands. 

• With IBM SPSS Modeler, you can quickly discover patterns 
and trends in your data more easily, using a unique visual 
interface supported by advanced analytics. 

• Get an accurate view of people's attitudes, preferences, and 
opinions with IBM SPSS Data Collection. 

• Use IBM SPSS Deployment products to drive high-impact 
decisions by making analytics a vital part of your business. 

Customer Video 

The Analytics Experience 
The customer is king. Learn 
how analytics can help with 
the royal treatment. 

•e Learn More 

Trials and Demos 

White Papers 

• 

• 

• 

Embed 

White Paper 
-+ Analytics: The new path to value * W' IBM Virtual Performance 2011 

-> Explore Bl. predictive analytics 
and financial performance 
solutions-all from your desk. 

Customer Story 
-» Vehicle manufacturer uses IBM 

SPSS to consolidate its 
competitive position 

About IBM Privacy Contact Tormsofuse Accessibility IBM Feeds Jobs 

k. 



COMPETITOR INFORMATION BUILDERS 

Jucation | Contact us 

Custom Seaich 

What We Do 
• Business 

Intellingence 
• Business Analytics 
• Performance Management 
• Information Management 

Hot Topics 
• Predictive Analytics 
• Portable Analytics 
• Data Quality 

Experts Agree 
Read what Gartner. Ventana. 
and Dresner Advisory Services 
are saying about Information 
Builders 

What's New 

Information Builders wins 
customer service award in the 
2011 American Business 
Awards. 

more... 

) ) ) ) ) ) ) ) ) )  

Wisdom of Crowds 
Information Builders tops the competition in 
virtually every metric in Dresner's Bl Market Study. Learn More 

Come See Us 
Predictive Analytics World NYC 
New York. NY 
Oct 16-21 

more... 

Our Customers Say 
"WebFOCUS 
speeds up the *# | 
reporting process 4 
immensely, and it 
improves the consistency of 
both. . 

Pam Shomier 
Director of Decision Support 
ProHealth Care Medical 
Associates 

more... 

Connect with Us 
Qcocfllc i B2H O*vvtI 

a n m s • 

Home The Company iWay Software Services & Support Products Customers News 
Search Privacy Statement Site Map Contact Us Solutions Partners Events 

Copyright© 1996-2011 Information Builders: Business Intelligence and Integration Without Barriers 



COMPETITOR OPERA SOLUTIONS 

OPERA ABOUT US SOLUTIONS SCIENCE & TECHNOLOGY NEWS 6 VIEWS JOIN US CONTACT US 

News 

Opera Secures S84 Million in 
Growth Capital 

A group of private equity investment 
firms led by Silver Lake Sumeru have 
made an S84 million minority 
investment in Opera — one of the 
largest ever in a private company in 
the Big Data predictive analytics 
space 

Opera Solutions 
Profit From Big Data Flow 

We create and deliver powerful Big Data analytics solutions for industry and government 

The Opera Open... Opens! 

It's here: Opera's annual innovation 
competition, the Opera Open, has begun. "The 
ideas generated in the Opera Open," says 
Opera's CEO. Arnab Gupta, "have a track record 
of turning into real business opportunities." 
Click to read more and follow the action on 

CFO Rob Bothe Joins NJTC Board of 
Directors 
Opera CFO Rob Bothe has been named to the 
New Jersey Technology Council's Board of 
Directors. "I look forward to helping NJTC 
continue to make a positive difference for other 
tech firms in the state." he savs. 

Nigel Issa Underscores Need for Supply 
Chain Visibility 

In the September/October issue of Supply 
Chain Europe Magazine. Opera's European 
Supply Chain head Nigel Issa outlines the 
importance of turning supply chain data into 
predictive, actionable information. 

i 



DASHBOARD EXAMPLE: GOOGLE ANALYTICS 

Visitors 

Traffic Sources 

ncommg Sources 

All Traffic 

Deed 

Referrals 

• Search 

Campaigns 

AdWords 

Content 

rerview 

Site Content 

Site Search 

ivents 

idSense 

Conversions 

lelp 

he All Traffic Report 

'ipwing Metric? 

telp Centre 
Search Hetp Centre 

GE] 

ADVANCED SEGMENTS - EXPORT ~ 

All Traffic 
£ 100 00% of Total visits 

Site Usage Goal Set 1 Goal Set 2 E-commerce AdSense 

Visits 
• 12,886 
% of Total 100.00% (12.886) 

Pages/Visit 
2.76 
S«e Avg. 2.76 (0.00%) 

? Avg. Time on Site 
2:01 
Site Avg 2:01 (0.00%) 

% New Visits 
62.85% 
SXe Avg: 62.85% (0.00%) 

Bounce Rate 
60.41% 
S«e A.q 60 41'. (0.00%) 

Viewing: SourcefMedium Source Medum Other ~ 

Secondary dimension. Select " Search • View: H x 1-10 of 346 < > 

Source/Medium Visits Pages/Visit Avg. Time on Site % New Visits Bounce Rate 

google / organic 5,502 302 2:11 58 00% 57.67% 

E 2. (direct) / (none) 3,035 286 2:10 60 20% 61.25% 

O 3. google / epe 843 2.74 1:43 8233% 63.58% 



DASHBOARD EXAMPLE: IBM/SPSS 

• ModefingFailure* - !BMt> SPSS? Modeler 

ie Ettt Insert View Toote SuperNode Window Help 

§3 M § o'o -1 § 

dbo HelicoptefPartFa Type 

« - -g - * 

• Sources #RecordOps #Fe«Ops AGraP** 

«j Fait=False 

rfi H ^ ^ T > 
MClimte won™. haCluao TWSoio CMToe Quel CHAIO teooonLM Uao Hv-M IWtt HoWNe C5.0 FeomSttecta, DwminW LopMc 6wUn Cm SVH SLUM 

} Sow EC j 381 MB F 544MB 

J 
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DASHBOARD EXAMPLE: SAS 

SAS® Bl Dashboard 

Options Help Manage Dashboards | v Executive Dashboard 

v Favorites 

Executive Dashboard SO 

Sales Forecast Key Metrics Costs By Country 

Ayw/ 

Customer Satisfaction 

87%90% 95% 100% 
88% satisfied or better 

Sales YTD vs Target 

-20% 0%5% 20% 

+15% vs target, but weak pipeline 

Revenue By Top Country Info 

Sales Table 

Country Sales by Average Cost of Sale 
Month 

AU / w.syy i ^ 
ES 1 

FR —\_J $y,ib/ ••••__] 
S9.483 ••••CUD 

nl 4b 2;/ I EH 1 1 
us $1 3,943 ••••••• 

Product Profit Detail 

Spark Country Detail Market Share 

KeyStaffTumover 
j-M«j 

D* 3% S* 9% 12* 21* 

7% turnover last 12 months 

Cancellation 

05 25 50 110 

32 cancellations last 7 days 

Cash Flow 

.  A /  '  

Key Risks 

® ® 

!i.. 
® (9 



DASHBOARD EXAMPLE: INFORMATION BUILDERS 

• £ kri «* *» a 
Home Insert Format Data Layout Field - Profit 

Fiter 

~ ® Dimensions 
B #T«ne Period 

± ^ Year 
- # Product 

3 O Product Type 

- # Store Location 
a O Country 

= #Chamets 
^Lneof Buoness 

O Plant Code 

J Filer 

WHERE CORPORATESALES.INVe<TORY_04... 

JF WhGtE CORPORATBALES.STORB_E.Stor... 

OF WL«E CORPCRATBALES.ORD6^S.Year E... 

ill Query 

a £ Sum 
^ Profit 

_ OQuanrty 

i a B "  ' . S o r t  
O Store Name *1 
- ̂  _-r B Bar Representation 
• Product Type "-1 

am sjg Aggregation Functions 
— Aooss ^ Traffic Ltfit Condbons. 

j§} Vsbity 
Change Title 
Edtt Format 

X Delete 

2 ̂  ARIAL 

^ | " 7 " 
-8 - 6 °«™1 

_ T. STiBeStyte 
E m ̂  ^ ^DaB + Hfe 

Style 

B Data Bars 

112 Aggregation • 

% » 3 Traffic Lights 
Specific 

& 
1 Hidden Hyperlink 

[ Visbttty Unks 

Store Name Product Type Profit Quantity 

ABC Bectroracs Aude 
Camcorders 

13,803.26 
9.685.01 

— 70779 
33403 

Cameras 
Office 

4.492.56 
780.02 

- 32388 
18670 

Video 8,85611 wmm 3S2S3 

TOTAL ABC Electronics 

AV VideoTown Audio 

37.61695 

13.914.81 

190493 

72779 

Camcorders 
Cameras 
Office 

10,383.83 
4.82375 

90915 

34233 
37471 
20574 

Video 9,496.30 MM 36390 

TOTAL AV VdeoTown 39.527.64 201447 



DASHBOARD EXAMPLE: RAPID INSIGHT 

ARapid ' trust your data 

Products Solutions Customers Webinars 

lpp Buy | Contact | Sitemap | ^ 

Learning Center About Us 

Start with raw data... 
End with actionable information 

\ //#»» veera 
data intelligence 

Veera is a user-empowering business intelligence tool 
which enables analysts and non-technical users to quickly 
develop their own reports and dashboards Taking the 
burden off of IT. Veera's analytic process builder allows 
users to easily build their own queries, reports, and analytic 
data marts, without any complex coding. 

Predict outcomes... 
Drive decisions 

Predictive analytics has never been easier Rapid Insight 
Analytics streamlines the predictive modeling and data 
exploration process - enabling users of all abilities to 
quickly build, test and implement statistical models at 
lightning speed Build models in minutes instead of 
weeks 

Higher Education Healthcare 

$ ,9 

t i i  

See our 
products in 

the real world 

Recent Press 

2011-09-21: Choice Hotels Selects Rapid 
Insight for Improved Business Intelligence 
Read Press Release 

2011-08-24 Georgia State University 
Increases Analytic Productivity with Rapid 
Insight 
Read Press Release 

2011-07-06: Rapid Insight and Brown 
University to Host Predictive Modeling 
Course for Fundraisers 
Read Press Release 

2011-06-09: Rapid Insight Hosts User 
Conference with Record Attendance of 
Business Intelligence Software Users 
Read Press Release 

2011-06-01: Rapid Insight Releases In-
Database Capabilities 



DASHBOARD EXAMPLE: INTERPOINT PARTNERS 

' 3 1 1 X France Medical Records Nursing Patent Access Patient Accounts RAC Y7orldsts My Reports Settrgs P oe 
» Set Gtebal Fters 

^ Uo*e Recols 2'(K"Z ese:; 5 Sa»tReowt Revenue Mix Predictions 

1 1 
IFocusiig on "oMes v • updxt 

wth Patient Type = NPATENT and Faaty Code = Hosptal 2 

Admit Station | AdmiLSrc ! Attend.Phys ; DRG Med Srv Code |j 

MEDICINE 

OBSTETRICS 

INTENSIVE PSYO 

ADOLESCENT STT 

EMERGENCY TRA 

CHILD PSYCHIATF 

NURSERY 

5219,661 

S157,882 

CATHU P | $441,508 

ADULT STRESS T | $412,345 

ONCOLOGY T | S16 

HEART CENTER f | S41.069 

Revenue 
12 Months 
Ago 

Revenue 
Last 6 Mo. 

•I 

Gross Var Gross Var 
Last 6 Next 6 
Months Months 

Cash 
Factor 

Pred Net Rev. 
Next 6 Months 

• 

$20,597,564 S2Q,308,651.00 

$777,857 S685,593.00 

$956,498 $807,412.00 

$179,011 5145,754.00 

$833,248 5618,687.00 

$212,240.00 

5108,761.00 

5150,049.00 

5453,791.00 

539,483.00 

551,679.00 

-1% 

-12% 

-16% 

-19% 

-26% 

-3% 

-31% 

-66% 

10% 

24.67% 

26% 

-1.4% 24.44% 

-11.86% 

-15.59% 

-18.58% 

-25.75% 

-3.38% 

-31.11% 

-66.01% 

10.05% 

200% 

25.83% 

29.59% 

2723% 

33.81 % 

14.91% 

29.43% 

75.98% 

23.91% 

29.66% 

38.02% 

25.13% 

$26 OKI $25 OM -3 56% -75 64% 

$4,893,946.22 £ 

$178,806.95 T 

5185,582.38 I 

$40,123.31 I 

568,492.83 1 
S60,351.01 I 

(56,928.36 I 

$12,194.90 

5148,121.15 I 

545,034.31 1 

S16,341.46 

Plot 0 Gross Revenue Target s)23-9M 

Plot 0 Net Revenue Target sj5-9M 

. s|25.0M 

. sj6.3M 

Revenue Predictions 

- (30.00M 

? (25.00M 

>- (20.00M -

(15.00M -

% $10.00M -

J (5.00M 
K (0.00K I. 

Legend Title 

I Gross Revenue 

I Net Revenue 

Original Adjusted 

S245M 

Net Revenue Projections 

Legend Title 

mm SURGICAL 

mm SURGICAL Unchanged 

mm INTENSIVE PSYCHIATRIC 

nun INTENSIVE PSYCHIATRIC Unchanged 

12 Months Ago Last 6 Months 

ft j 



DASHBOARD EXAMPLE: DATARATI 

I Interactions This Week [?] ULikes U Comments I Wall Posts 

Fans Who Interact With Datarati 

Interactions Over Time Learn more 

lefts • 

3PM 
Jul 13 

1 Active Fans This Week [?) 

Male Female 

Top Countries 

Australia 

Opo: Post Quality [?] 

Male Female 

0% 100% 

13-17 0% 0% 0% 
18 24 0% 0% 0% 
25-34 0% 100% 100% 
35-44 0% 0% 0% 
45-54 0% 0% 0% 
55 + 0% 0% 0% 

Top Languages 

1 English (US) 

All Fans of Datarati 

All Fans Over Time Learn more 

Qioef t a grajih Bmegngl&u • 

B Male 25-34 B Female 18-24 B Male 35-44 B Female 35-44 

B Mate S5+ B Female 55+ 0 Female 45-S4 0 Male 18-24 0 Male 45-54 

130 -

1 Aug 1 
2009 

I Sep 1 

306 Total Fans on Apr 10 

Male Female 

Top Cities 

196 Sydney 

^ 2 Since Apr 09 

Male Female 

49% 46% 

13-17 0% 0% 0% 
18-24 1% 8% 9% 
25-34 40% 33% 73% 
35-44 6% 3% 9% 
45-54 0% 1% 1% 
55+ 2% 1% 3% 

Top Languages 

142 English 
(US) 

I 



DASHBOARD EXAMPLE: PERCEPTIONS 

|<PITracke~ Data Miner Teri Miner Benchmarking 

iperceptions 
• irtrr » • :rrc^ 

Experience C3I. 
Purpose of visit C 
Membership type 

° 

Visitor type 
° 

Travel frequency Business o 
Travel frequecy Leisure c 
Visit frequency C "J 

Google Analytics 

analytics Filters « 
Behavioral visitor type o 
Book o 
Confirm o 
Medium c 
Quote c 

Source c 

jge views 
65 

. 1 
344 

J* 
ime on site 
0 856 
I . I .  

20,303 | 
1 
w 

0 
1 

10.00 

I 
N <— 

A 



DASHBOARD EXAMPLE: NET INSIGHT 

Reports I Inbox I Custom I Archive I Options 
Reporting mode: 

unica Netlnsight V* T 4 IfXf ^ * * $ unica 

December 2008 

S M T V» T r s 
• < 

SESSSS® « 
grajsraiags < 

ffl E0 51! 51? & S.": 

Our Business Website: 04 Dashboard Segment KPIs 

-

Visits by customers' LTV vs. Age Range QEQQSHSdD 

B Dashboards 

Conversions Dashboard 

Retail Dashboard 

Trends Dashboard 

Customer Dashboard 

SEM Dashboard 

Executive 

Marketing 

Content 

Visitor 

Traffic 

Technical 

Geographic 

What If? 

3F Marketing Campaigns 

+ Marketing, PPC 

+ Marketing, Referrals 

• Marketing Integrations 

• Retail Analysis 

• Content Analysis 

2 21 - 31 years 
1 UreJe 1 years 

3 31 -65years 
4 65 and beller 

X 
\ \ X X 

Lite Tine Spending Range 

Customer's Life Time Spending Range 

1. Under S500 

4 Above $2000 

I 3 Between $1000-$2000 

2 Between $500-$1000 

Visits and Conversion Dy customers" US State 

December 2008 

Number of Visitors 

452 

\ 

Visits and Conversion by customers' income range 

1.500 

1.250 

1.000 

750 

500 f 
1 2 

Legend: 

• Number of Visitors 

Conversions 

Legend: 

• Number of Visitors 

Conversions 

1. CALIFORNIA, United States 

2. MASSACHUSETTS. United States 

3. TEXAS. United States 

4. WASHINGTON. United States 

5. FLORIDA. United States 
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BASIL 
PRODUCTION 
A N A L Y S I S :  P O U N D S  /  W E E K  S T A T U S : O N  

A C C U R A C Y :  D I F F I C U L T Y :  

q 9 % 0 0 % mGH me°iu" l°" 

0.0. .O".••••*• 

C r .  •  

OQOO 

NUMERICAL DATA / OVERVIEW 



BASIL 
PRODUCTION 
A N A L Y S I S :  P O U N D S  /  W E E K  S T A T U S : O N  

A C C U R A C Y :  D I F F I C U L T Y :  

8 9 %  0 0 %  l o w  

V ..o".••••*• © o 
WEEK 20 

1 0 / 0 6 - 1 0 / 1 2  
©.• 

OQOO 

1000 

800 

BOO 

10/02 10/03 10/04 10/05 10/06 10/07 

I  

|  I  I  I  I  I  I  I  1  

10/08 10/09 10/10 10/11 10/12 10/13 10/14 10/15 10/16 

I  
WEEK 20 

ACTUALS 

PREDICTIONS 

AVERAGE: 798 POUNDS /  90% ACCURACY /  81%DIFFCULTY 

NUMERICAL DATA / "WEEK 20" ROLLOVER 



H BASIL 
• PRODUCTION 
I  A N A L Y S I S :  P O U N D S  /  W E E K  S T A T U S : O N  

ACCURACY: DIFFICULTY: • O O 

8 9 %  8 0 %  h i s h  " e d , u m  i ° *  

•...o... oV • ••••*• 
LJJ 
££. 
Z) 
F-
3 
LL 

h-
(/) 
< 
CL 

W E E K  2 0  10/06-10/12 
LJJ 
££. 
Z) 
F-
3 
LL 

h-
(/) 
< 
CL oQoo 

LJJ 
££. 
Z) 
F-
3 
LL 

1000 

800 

600 

POUNDS: 

890 
ACCURACY: 

9 1 %  
DIFFICULTY: 

85% 

10/02 10/03 10/04 10/05 10/06 10/07 10/08 10/09 10/10 10/11 10/12 10/13 10/14 10/15 10/16 

L 1 

WEEK 20 

ACTUALS 

PREDICTIONS 

AVERAGE: 798 POUNDS /  90% ACCURACY /  81% DIFFCULTY 

NUMERICAL DATA / ROLLOVER "WEEK 20" 
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BASIL 
PRODUCTION 
P R E D I C T I N G :  P O U N D S  /  W E E K  S T A T U S : O N  

L I K E L I H O O D :  D I F F I C U L T Y :  

• o O 
HIGH MEDIUM LOW 89% 80% 

1 
h-
(/) 
< 

o0o° o°o* O°00°00000o•oo< 

o 
WEEK 72 
10/06-10/12 

5 C0#00000000.000000000 

°QO LU 
a: 
—) J i  

oQoo 
T-=> 
U. 

1 

1000 

BOO 

600 

SBSSSMK POUNDS: 

890 
LIKELIHOOD: 

POUNDS: 

890 
LIKELIHOOD: 

mmmm 91% 
niFFin i i  t y -UIRNUULI T . 

85% 

10/02 10/03 10/04 10/05 10/06 

I  
10/07 10/08 10/09 10/10 10/11 

WEEK 72 

10/12 10/13 10/14 10/15 10/16 

AVERAGE: 798 POUNDS /  90% ACCURACY /  81 % DIFFCULTY 
•— PREDICTIONS 

NUMERICAL DATA / "FUTURE" ROLLOVER 



BASIL 
TYPE 
A N A L Y S I S :  T Y P E  /  W E E K  S T A T U S : O N  

A C C U R A C Y :  D I F F I C U L T Y :  

89% 80% h,sh me"m 

•n. o o 
WEEK 20 

1 0 / 0 6 - 1 0 / 1 2  
© « •  

OQOO 

THAI 

GENOVESE o o 

LEMON 

CINNAMON Q 

o o o 
DIFFICULTY: 

o o 

o o 

PERILLA 

| | | | I I I I I I I 1 1 1 1 

10/02 10/03 10/04 10/05 10/06 10/07 10/08 10/09 10/10 10/11 10/12 10/13 10/14 10/15 10/16 

WEEK 20 

• ACTUALS 

O PREDICTIONS AVERAGE: GENOVESE /  90% ACCURACY /  91% DIFFCULTY 
O ACCURATE 

CATEGORICAL DATA / ROLLOVER WITHIN "WEEK 20" 



BASIL 
TYPE 
P R E D I C T I N G :  P O U N D S  /  W E E K  S T A T U S : O N  

L I K E L I H O O D :  D I F F I C U L T Y :  •  O  O 

89% 80% h i g h  m ! , i , m  l ° *  

THAI 

GENOVESE 

LEMON 

(•**7 v.'uiP'ivi,' ' 

LIKELIHOOD: 

89% 
niccir i n TV-U1 r r 1 L U L 1 T . 

85% 
PERILLA 

I  I  I  I  I  I  
10/02 10/03 10/04 10/05 10/06 10/07 

I  

I  I  I  I  I  I  I  > 1  

10/08 10/09 10/10 10/11 10/12 10/13 10/14 10/15 10/16 

I  
WEEK 72 

AVERAGE: GENOVESE /  90% ACCURACY /  91% DIFFCULTY 
Q PREDICTIONS 

CATEGORICAL DATA / "FUTURE" ROLLOVER 



H BASIL 
g PRODUCTION 

I  A N A L Y S I S :  P O U N D S  /  W E E K  S T A T U S  O N  

A C C U R A C Y :  D I F F I C U L T Y :  

8 9 % 8 0 % h,gh me°^m ^ 

BOO 

1 1 1 ' I I I I I | | | | | I 
10/02 10/03 10/04 10/05 10/06 10/07 10/08 10/09 10/10 10/11 10/12 10/13 10/14 10/15 10/16 

1 I 
WEEK 20 

ACTUALS 
PREDICT|QNS AVERAGE: 798 POUNDS / 90% ACCURACY 7 81% DIFFCULTY 

GRAYSCALE VERSION 
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Grok Visualization 

Right /  Wrong 

Basic unit of time 
is divided into 5% 
increments 

Predictions between 
50% and 100% face up 
and are orange (warm) 

Predictions between 
49% and 0% face down 
and are blue (cool) 

Grok's Usefulness: 

Grok's usefulness is graded on a scale from 100% (most useful) to 0% (least useful). 
When Grok's usefulness drops below a certain percentage, it is denoted by hash marks through the prediction. 

// 

Showing Numerical Data: 

Prediction Only 

Prediction and Actual Data 

Showing Categorical Data: 

A o ® ® 

B ® ® • 

c ® 

o Prediction 

• Actual 

Correct 

How Right /  How Wrong: 

100-96% 95-91% 90-86% 85-81% 80-76% 75-71% 70-66% 65-61% 60-56% 55-50% 

49-46 % 45-41% 40-36% 35-31% 30-26% 25-21% 20-16% 15-11% 10-6% 5-0% 

Predictions measured on a scale from 100% (most right) to 0% (least right). 

Full Color: Grayscale: 

w 

bh 
eleveneightyfivedesign 



PREDICTION STREAM / ROLLOVER / CATEGORICAL PREDICTION / RIGHT 



06/05/11 
ACTUAL: Color Preference predicting 

yellow 
75% 
likelihood Pljl 

PAST 
O prediction • actual ® correct prediction 

o o 

o o 

o 

o o o o 

o 

o o o 

o o o o 

o 

FUTURE 

1 

EACH COLUMN REPRESENTS A UNIT OF TIME FROM LEFT TO RIGHT 

PREDICTION STREAM / ROLLOVER / CATEGORICAL PREDICTION / RIGHT / DETAILED VIEW POP UP 



PAST 

t 
06/05/11 

A • A A A fM A A 
T T • mi • 

PREDICTION STREAM / ROLLOVER / CATEGORICAL ACTUAL / RIGHT 

FUTURE 



06/05/11 
ACTUAL: Color Preference predicted 

yellow 
correct 
prediction 

r*T|T«M KJinn 

PAST O prediction • actual correct prediction 

® 

ORANGE O ® 

YELLOW ® ® 

GREEN ® ® ® O 

® ® ® 

® ® ® ® 

O 

FUTURE 

EACH COLUMN REPRESENTS A UNIT OF TIME FROM LEFT TO RIGHT 

PREDICTION STREAM / ROLLOVER / CATEGORICAL ACTUAL / RIGHT / DETAILED VIEW POP UP 





PREDICTION STREAM / ROLLOVER / NUMERICAL PREDICTION / RIGHT / DETAILED VIEW POP UP 



PAST 

PREDICTION STREAM / ROLLOVER / NUMERICAL ACTUAL / RIGHT 

FUTURE 



PAST 
FUTURE 

PREDICTION STREAM / ROLLOVER / NUMERICAL ACTUAL / RIGHT / DETAILED VIEW POP UP 



PAST 

11/04/11 

PREDICTION STREAM / ROLLOVER / NUMERICAL PREDICTION / WRONG 

FUTURE 

I 



PAST 

PREDICTION STREAM / ROLLOVER / NUMERICAL ACTUAL / WRONG 



PAST FUTURE 

-I 
5/04/11 

PREDICTION STREAM / ROLLOVER / NUMERICAL PREDICTION / RIGHT / LOW GROK SCORE 



PAST 
FUTURE 

5/05/11 

T T 

PREDICTION STREAM / ROLLOVER / NUMERICAL PREDICTION / WRONG / LOW GROK SCORE 
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999999999999  

05/05/11-11/05/11 
Basil Sales (lbs/day) 500LBS 

per day 
75% 
likelihood 

80% 
Grok 

PAST FUTURE 

• • 
. A  A a A ^ A A A ^ A A A A A A a a A  A A A ^ A A A ^ . A  

>.tta._tAAAA tAAt^ttA._TiiAA 
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5/05/11 

UNITS CAN BE STACKED TO FIT LONGER SELECTIONS OF THE PREDICTION STREAM ONTO ONE PAGE / STREAM BEGINS IN THE UPPER RIGHT CORNER AND FOLLOWS A SNAKING PATTERN DENOTED BY ARROWS 



05/05/11-11/05/11 
Basil Sales (lbs/day) 

80% 
Grok 

PAST 

• Ai A A A A y T  _  , a ? t v A t A A ?  A A A A ^  _  _ A ^ ^ - ^  y  

. A  A A A  A A a  ^ A A A A A A ^ A  A a a ^ A A A  ,  A ^ A A A A .  
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™ kA 

FUTURE 

A A A A  ,  A A A A  
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A 11/05/11 
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• 

a^ 
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aJ 

. a J 

^AA A*A A^AA i*. ~AA A*A A-AA^A A AA aaA A^AA^AA^ ^AA A±A A^ 

A^ 
5/05/11 

500LBS 
per day 

75% 
likelihood 

GRAYSCALE OPTION FOR BUVCK AND WHITE PRINTOUTS 
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M n n i f i !  

ft iftfffffz * 

STANDARD UNITS (44 UNITS SHOWN) 

PAST 
FUTURE 

1 

UNITS COMPRESSED 50% (88 UNITS SHOWN) 

PAST 
FUTURE 

1 

A A f  - A A A A . . f T t a T A A f  a A A A T t  > ^ * A A t A A ^ . A A A A A A  , . A A A A . . * a a  ? t A t A A  ; . A A A A  t _ A . U A A t A A f . A A A A  

UNITS COMPRESSED 75% (132 UNITS SHOWN) 

PAST 
FUTURE 

1 

UNIT WIDTH CAN BE COMPRESSED TO SHOW MORE UNITS IN THE PREDICTION STREAM AT ONCE 





Grok Visualization 

Right /  Wrong 

< PAST O 
1 UNIT OF TIME 

FUTURE > 

Basic unit of time is represented by 
circles arranged on a horizontal 

HOT WARM COOL COLD 
100%-76% 75% - 51 & 50%-26% 25%-0% oooo 
Predictions between Predictions between 
100% and 51 % are 50% and 0% are 
red (hot) or orange (warm) green (cool) or blue (cold) 

Grok's Usefulness: 
Grok's usefulness is graded on a scale from "extremely useful" to "not very useful". 
This measure is represented by the thickness of the outline of the circle. 

•oooooo 
EXTREMELY USEFUL 

NOT VERY USEFUL 

Showing Numerical Data: 

Monday, September 17, 2011 

• ACTUAL: 65 lbs • PREDICTED: 73 lbs 

I" 98% M (VERYWARM) 

-  7 ^ %  O M M M # • 1 USEFULLNESS 
J Jf 0̂ (ABOVE AVERAGE; 

DflQ OOOOOHOO oo -O^OOO- O 

Showing Categorical Data: 

Monday, September 17, 2011 

• ACTUAL PREDICTED • CONVERGENCE 1 

8 .  7 C O A  O  
O M » M / USEFULLNESS 

£ ^^^0 g ^0 (ABOVE AVERAGE) 

Red ^ 1 
Green 

; « •  . i  Yellow • • 

Purple • • • 
Orange • 

Brown 

BTTSIRSIilSIST* 
• 

mcd. 

How Right /  How Wrong: 

NEWEST RESULT 

o ooo ooo 
OOO OOOO 
ooooooooo 
5LDEST RESULTS 

The user may quickly locate high accuracy by color, and high usefulness by thick outlines. 

Full Color: 

oooo ooo 
ooooooooo 
o o ooo 
ooooooooo 
oooooo o 
ooooooooo 

Grayscale: 

oo oooooo 
oo ooooo 

o oooooo 
oo oooooo 
oo oooo o 

o oooooo 

s 

c 

eleveneightyfivedesign 



Monday, September 17,2011 
• ACTUAL: 65 lbs PREDICTED: 73 lbs 

Pounds per Day 

% 
% 

ACCURATE 
(VERY WARM) 

USEFULNESS 
(ABOVE AVERAGE) 

oooooooooooooool w loooooooocoo oooo 
• oooooooooooooool A JS\ looooooo oooooooo 

OOOOCOOOOOOOOOOI ^/v/\ loooooooooooooooo « 
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• oooooooooooooooooooooooooooooooooooooooooooooooooooooo • 

1: NUMERICAL DATA: FULL COLOR WITH BU\CK BACKGROUND 



Monday, September 17, 2011 

• ACTUAL: 65 lbs • PREDICTED: 73 lbs 

Pounds per Day 

i 98 % 
75% 

o 
ACCURATE 
(VERY WARM) 

• o< 
o o USEFULNESS 

(ABOVE AVERAGE) 

oo o oooooo ooo 
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GROK 89% 
oooooooo oooooo < 
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oooooooo oooooo < 

•ooo oooooooo oo 
ooooooooooooooo * 

2: NUMERICAL DATA: FULL COLOR WITH WHITE BACKGROUND 



Monday, September 17, 2011 

Pounds per Day I- 75% USEFULNESS 
(ABOVE AVERAGE) 

000000 OOOOOOOOI 
• ooo oooooooooool 

0000000000000001 
• ooooooo o oooool 

o ooo ooooooooo| 
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3: NUMERICAL DATA: GRAYSCALE WITH BLACK BACKGROUND 
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Pounds per Day 
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Monday, September 17, 2011 
• ACTUAL: 65 lbs • PREDICTED: 73 lbs 

OM 
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o 

98% 
75% 

e 
ACCURATE 
(VERY WARM) 

USEFULNESS 
(ABOVE AVERAGE) 

OO OOO o o oo < 
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4: NUMERICAL DATA: GRAYSCALE WITH WHITE BACKGROUND 

1 



Monday, September 17, 2011 

• ACTUAL PREDICTED CONVERGENCE 

Type of Basil 04 
o 
o 75% USEFULNESS 

(ABOVE AVERAGE) 
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Showing Categorical Data: 

BH • 
B 0 • 
C • • 

Full Color: 

• CORRECT PREDICTION 

0 INITIAL PREDICTION 

• ACTUAL RESULT 

Grok Visualization 

How Right /  How Wrong: Grok's Usefulness: 

Right or wrong is measured on a scale from 100% (most right) at the top to 0% (least right) at the center. Grok usefulness is measured on a scale from 100% (most useful) at the bottom to 0% (least useful) at the center. 

Grayscale: 

eleveneightyfivedesign 

Showing Numerical Data: 

Prediction Only 

Prediction and Actual Data 





BASIL PRODUCTION VIEW BY: MONTH | DAY 
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GROK DASHBOARD SHOWING NUMERICAL DATA 



BASIL PRODUCTION VIEW BY: MONTH | DAY 
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GROK DASHBOARD SHOWING NUMERICAL DATA WITH MOUSEOVER 
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GROK DASHBOARD SHOWING NUMERICAL DATA (FUTURE) 



GROK DASHBOARD SHOWING CATEGORICAL DATA 



BASIL TYPE BY CATEGORY VIEW BY: MON | DAY 

• INITIAL PREDICTION 

TIME PERIOD 
JUNE 7, 2012 -
JUNE 22, 2012 

AVG PROBABILITY SCORE: 
81% 

AVG GROK SCORE: 77% 
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GROK DASHBOARD SHOWING CATEGORICAL DATA (FUTURE) 



BASIL TYPE BY CATEGORY VIEW BY: MONTH | DAY 

GROK DASHBOARD SHOWING CATEGORICAL DATA (GRAYSCALE VERSION) 
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Grok Visualization 

How Right /  How Wrong: 

Historical 

High Medium Fair Poor 
76-100% 51-75% 26-50% 0-25% 

Right or wrong is measured on a scale from 100% (most 
right) to 0% (least right). The scale of right or wrong is divided 
into 4 levels represented by color and size of disc. The larger 
the disc, the higher the percentage. Red denotes a high level, 
purple is medium, green is fair and blue is poor. 

Showing Numerical Data: 

1 088 actual 

990 predicted 

07/07/2010 

Predicted 

High Medium Fair Poor 
76-100% 51-75% 26-50% 0-25% 

On a future prediction, right or wrong is shown with a 
gray disc and a colored ring. 

Showing Categorical Data: 
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Grok's Usefulness: 

e q 
Difficult 
71-100% 

Average 
31-70% 

Easy 
0-30% 

Grok usefulness is measured on a scale from 100% 
(most useful) to 0% (least useful). The scale of usefulness 
is divided into 3 levels represented by an icon. 

Full Color: Grayscale: 

mkh eleveneightyfivedesign 
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GROK VISUALIZATION / NUMBER VARIANT / POUNDS PER DAY 
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GROK VISUALIZATION / NUMBER VARIANT / POUNDS PER DAY/ FUTURE PREDICTION 



2. Pounds / Week 
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3. Pounds / Month 

GROK VISUALIZATION / NUMBER VARIANT / POUNDS PER WEEK 
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Predicting: Direction every day 

GROK VISUALIZATION / CATEGORY VARIANT 
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Predicting: Direction every day 

GROK VISUALIZATION / CATEGORY VARIANT/ FUTURE PREDICTION 
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Grok Visualization 

Right /  Wrong: 

Accuracy is 
divided into 10% 
increments and 
determined by the 
degree of rotation 
of the Grok icon. 

A Grok icon with 
the arrow pointing 
straight up means 
100% accuracy 
while straight 
down means 0% 
accuracy. 

Grok's Usefulness: 
Grok's usefulness or difficulty score is divided into three ranges: high, medium, and low. Each is represented by the color of the 
inner circle. 

High 

Medium 

Low 

6 6 o oa Q a 

Showing Numerical Data: 

the lower half to indicate 100% accuracy. 

PREDICTION AND ACTUAL DATA PREDICTION ONLY 
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How Right /  How Wrong: 

100% 90% 80% 70% 60% 50% 40% 30% 20% 10% 0% 

Predictions are measured on a scale from 100% (top position) to 0% (bottom position). 

Full Color: 
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Showing Categorical Data: 
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GROK DASHBOARD 
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GROK ANALYSIS OVERVIEW 
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GROK PREDICTION OVERVIEW 



NUMERICAL DATA / ANALYSIS 



NUMERICAL DATA / ANALYSIS / ROLLOVER 



NUMERICAL DATA / PREDICTION 



GROK ANALYSIS DASHBOARD 
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GRAYSCALE VERSION 



GROK SIS DASHBOARD 
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GROK DASHBOARD TO 
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Grok Visualization 

< 
NJ 

Right /  Wrong 

I Basic unit of time 
is represented by 
a single vertical bar 

100 
90 
80 
70 
60 
50 
40 
30 
20 
10 
0 

Basic unit of accuracy 
is divided into 10% 
increments 

I Predictions between 
50% and 100% face up 
and are blue I 

Predictions between 
49% and 0% face down 
and are gray 

Grok's Usefulness: 

Grok's usefulness score is divided into absolutes: 
"Yes," (displayed in green) means it is useful, having score 
of 50% or higher. "No" (displayed in red) means it is not useful, 
having a score of 49% or lower. 700 89% tYES 

PREDICTED ACCURACY USEFULNESS 

Showing Numerical Data: 

750 

Prediction Only 

650 

Prediction and Actual Data 

Showing Categorical Data: 

• Prediction 

• Actual 

• Correct 

How Right /  How Wrong: 

Predictions are measured on a scale from 100% (most right) to 0% (least right). 

Full Color: Grayscale: 

mh eleveneightyfivedesign 



User can overide automatic setting by 
clicking on any point to generate 
specified data. 

Data is constantly updating in real-time using dynamic display windows that actually 
show information moving up and down and changing color in a "slot machine" fashion. 
Data corresponds with most current point in time in the prediction window and 
always aligns in the center. Information fades to gray upon the next shift. 

GROK VISUALIZATION / NUMBER VARIANT 

User can control time viewed by sliding 
flexible expansion window to the left and right 

Indicator within widow is used for direct selection 



SAVE MODEL TO 
DASHBOARD 

GROK VISUALIZATION / NUMBER VARIANT / FUTURE PREDICTION 



I l l l l i u i i i m  

GATHER SOURCES VIEW ANALYSIS PREDICTION DASHBOARD 
t r . r i  o STATUS: ON OFF MODEL 2 

Types of Basil 
GROK REPORT 

BASIL QUERIES 

RECENT PREDICTIONS: 

TIME PERIOD #  PREDICTION ACTUAL •  CORRECT 

Sweet Basil 
• • 

Thai Basil # • 
Lemon Basil • • • 

Opal Basil • • ill 
Cinnamon Basil 

8/28/2011 8 /29/2011 8 /30/2011 8 /31/2011 9 /1 /2011 

• 
9/2 /2011 9 /3 /2011 

LEMON 
BASIL 89% 

PREDICTED CONFIDENCE USEFULLNESS 

MOST RECENT >  

GROK VISUALIZATION / CATEGORY VARIANT 






