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INSTRUCTIONS FOR USE

If you need to use this Reference Copy of Creative, and there are no other Creative books already available:

1. Unbind this book, keeping pages in order.

2. Make full-size color copies on the Fiery printer by loading 10 pages at a time in the auto feed.

3. Divider pages can be found on the Portfolio Server, in InitialCreativeBooks. Most likely, the client dividers are still there and can be
printed out. If they are not there, just recreate by going to the folder MASTER_INITIAL and using the correct size divider setup. Or
make copies of divider pages by laying them on the copier glass (only in a pinch).

. Laminate Divider pages (time permitting)

. Hole punch all pages (use a dummy piece of 11 x 17 to make sure the holes are in the correct alignment) .
. Bind with new wire-o.
- Re-bind the original book and re-file (DO NOT GIVE OUT THE ORIGINAL—GIVE THE COPY TO THE NEW CLIENT)

. Let Kris R. know that a new full copy needs to be made for future use so that next time you don’t have to make a copy at the last minute.
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VISA U.S.A. is AN ASSOCIATION OF 14,000 U.S. FINANCIAL INSTITUTIONS THAT COMPRISE THE U.S.
OPERATIONS OF THE WORLD'S LEADING PAYMENT BRAND AND LARGEST PAYMENT SYSTEM. VISA U.S.A.'s
MEMBERS FACILITATE OVER $810 BILLION IN ANNUAL TRANSACTION VOLUME—INCLUDING 51 PERCENT OF

ALL INTERNET PAYMENTS, \

WHILE VISA ITSELF DOES NOT OFFER CARDS OR FINANCIAL SERVICES DIRECTLY TO CONSUMERS AND
MERCHANTS, IT PLAYS A KEY ROLE IN ADVANCING NEW PAYMENT PRODUCTS AND TECHNOLOGIES ON BEHALF
OF ITS MEMBER FINANCIAL INSTITUTIONS. VISA'S PAYMENT PRODUCTS GO WELL BEYOND THE TRADITIONAL
CARD LINE. VISA-BRANDED PRODUCTS AND SERVICES REPRESENT THE MOST SECURE, CONVENIENT AND
RELIABLE FORMS OF PAYMENT THAT ENABLE CONSUMERS TO FREELY CONDUCT COMMERCE ANYTIME,

ANYPLACE, BY ANY MEANS, ON AN AVERAGE DAY, VISA HANDLES MORE TRANSACTION VOLUME IN JUST ONE

HOUR THAN ALL U.S. SECURITIES EXCHANGES HANDLE ALL DAY, COMBINED. page 3
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WHY Visa?

VISA'S VISION IS TO CONTINUE TO BE “THE WORLD'S BEST WAY TO PAY” FOR CONSUMERS AND BUSINESSES.
MARKET RESEARCH AND USAGE STATISTICS VALIDATE THAT CONSUMERS CONSISTENTLY CHOOSE VISA OVER
ANY OTHER MAJOR PAYMENT BRAND. THE VISA BRAND IS A TRUSTED SEAL OF APPROVAL THAT MEMBERS CAN
USE AS A PLATFORM TO MEET THEIR OBJECTIVES FOR INCREASING CONSUMER CONFIDENCE, ENHANCING

CUSTOMER RELATIONSHIPS, AND ULTIMATELY DRIVING USAGE IN NEW MARKETS.

VISA'S COMMERCIAL PAYMENT PRODUCTS ARE TAILORED TO MEET THE CHANGING NEEDS OF BUSINESSES, FROM
MULTINATIONAL CORPORATIONS TO GROWING MID-SIZE COMPANIES. CARD PROGRAMS INCLUDING VISA
COMMERCIAL, VISA PURCHASING, VISA CORPORATE, VISA FLEET, AND VISA PAYROLL NOT ONLY PROVIDE QUALITY
DATA TO COMMERCIAL CUSTOMERS, BUT ALLOW CUSTOMERS TO CONTROL, CONSOLIDATE AND MANAGE

EXPENSES AND INFORMATION, WHILE PROVIDING ESSENTIAL SERVICES TO EMPLOYEES AND CUSTOMERS.
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VISA PARTNERS

AS THE LARGEST JOINT VENTURE IN HISTORY, VISA IS FOUNDED ON THE PRINCIPLE OF BUILDING AND

MAINTAINING STRONG RELATIONSHIPS WITH ITS BUSINESS PARTNERS. VISA HAS FORGED ALLIANCES WITH

SOME OF TODAY'S MOST INSIGHTFUL AND INNOVATIVE COMPANIES INCLUDING THE FOLLOWING:

d) Y The (@wr %nep Company

BETTER BUSINESS BUREAU ONLINE
CISCO SYSTEMS

CompraQ COMPUTER CORPORATION
DISNEY

EBAY

IBM

INTERNATIONAL OLYMPIC COMMITTEE
MARRIOTT

MICROSOFT

Microsoft: W UNITED

THE NATIONAL FOOTBALL LEAGUE
NASCAR

NokiA

ORrRACLE CORPORATION

SUN MICROSYSTEMS

TARGET

Tony AWARDS/LIVE BROADWAY

TRiPLE CROWN RACES

UNITED AIRLINES
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ABOUT 118°

DESIGN

185 Design Proposal
v2.o

Visa USA.

03.10.03
Confidential

OuRr PROCESS

FOR THE DEVEL(

» PHASE 1: C

» PHASE 2: (

» PHASE 3: |

» PHASE 4: K

» PHASE 5: |

ETAILS CONCER/

NHAT DIFFERENTIATES 1185 DESIGN FROM ALL OTHER DESIGN FIRMS. A FI!
MENT OF Visa U.S.A's CORPORATE COLLATERAL AND WEB SITE.

MPETITIVE RESEARCH AND FIELD SURVEY

RE Dump

TIAL CREATIVE

INEMENT AND LAUNCH

LEMENTATION

G 'DESIGN’S CREATIVE PROCESS, ANSWERS TO FREQUENTLY ASKED QUEST

hd

HASE PROCESS IS PROPOSED

AND REFERENCES FOLLOW.



who we are

1185 DESIGN is A GRAPHIC DESIGN FIRM COMMITTED TO BUILDING MEMORABLE BRANDS. FOR THE
PAST EIGHTEEN YEARS WE HAVE BEEN DESIGNING OUTSTANDING, QUALITY SOLUTIONS WITH STAYING
POWER. OUR PASSION 1S PUSHING CREATIVE BOUNDARIES. THIS CONTINUAL DRIVE IS AT THE CORE OF THE

COMPELLING AND EFFECTIVE DESIGNS PRODUCED FOR CORPORATIONS AND NON-PROFIT ORGANIZATIONS.

OUR CREATIVE STRENGTH IS IN OUR DIVERSE, CROSS-CULTURAL STAFF WHICH 1S PARTICULARLY WELL-
SUITED TO THE GLOBAL MARKETPLACE. FROM THE ONSET OF EACH PROJECT, OUR CLIENTS WORK IN
PARTNERSHIP WITH OUR COLLECTIVE BRAIN TRUST OF DESIGNERS TO PRODUCE CREATIVE SUITED TO
THEIR UNIQUE AND INDIVIDUAL NEEDS. OUR ENTIRE DESIGN STAFF PARTICIPATES IN BRAINSTORMS AND
THE DESIGN PROCESS. THE DESIGNERS AND DESIGN DIRECTORS ALSO PLAY AN ACTIVE ROLL IN THE
DEVELOPMENT OF THE MULTIMEDIA CREATIVE, ACTING AS A LIAISON BETWEEN THE CLIENT AND OUR
MULTIMEDIA GROUP TO ENSURE THE DELIVERY OF THE HIGHEST QUALITY END PRODUCT. SOME BRIEF

BIOGRAPHIES OF THE KEY TEAM MEMBERS THAT YOU MAY BE WORKING WITH FOLLOW.
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some brief bios
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PEGGY BURKE
Founder, CEO, and President

B.S.in Graphic Design, University of Cincinnati

Peggy Burke is the founder, CEO, and President of 1185
Design. She has done extensive work in Silicon Valley
for Fortune 100 Companies such as Adobe Systems,
Cisco Systems, IBM and Sun Microsystems, as well as
numerous startup companies, venture firms, and
non-profit organizations.

Prior to founding 1185 Design, Peggy worked for eight
years in the television and publishing industries on the
East Coast and Midwest before relocating to Silicon
Valley to be the art director for Boole and Babbage in
Sunnyvale, California.

Peggy is a member of the Young President’s Organization
and is a trustee on the boardg of The Computer History
Museum and-Sand-Hill-SystemeShe is-an advisorte
+sabelta Capital— g

MiLLIE Hs1
Design Director

M.S. in Communications Design, Pratt Institute, New York
B.A.in Architecture, University of California Berkeley

Millie has been with 1185 Design since 1999. In her
capacity as a Design Director, she leads design teams in
the development of corporate identity, print and Web
collateral, and product packaging design. She has worked
with extensively as a project manager for clients such as
Adobe Systems, Applied Materials, Cisco Systems, Ideo,
and Mercury Interactive. She is responsible for creating,
producing and launching extensive collateral systems.

Millie has 18 years of experience in graphic design. She
has helped launch extensive trade show campaigns and
has work with the publishing industry. She is currently a
Team Leader for the Cisco Creative Council.
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JANE WarT
Multimedia Manager

B.A.in Fine Arts, California State University Long Beach

Jane joined n8s Design in early 1996. She brings with
her her 21 years of experience in as a production
designer. She is responsible for client management,
estimating, scheduling, coordinating print buying,

proofing and press checking, coordinating copy writing,

illustration and photography, and print production.

For the past three years Jane has been our Multimedia
Manager. in this capacity she oversees the design and

production of HTML and Flash Web sites, Web templates,

interactive software demos and presentations, Web
banners and survey forms. Her accounts include Cisco
Systems, IBM, Mercury Interactive, and Monosphere.

KRriS ROTHGERY
Production Design Manager

Certificate of Completion in Technical Art/Graphics
College of San Mateo, California

Kris has been with 8¢ Design since 1997, and has been
the head of the production department for the past

j years. She has experience in account management

as well as production design team management. Her
accounts include AOC Monitors, Cisco Systems, Sun
Microsystems, Adobe Systems, Stanford University, and
the Djerassi Foundation. She is responsible for creating
and maintaining brand guidelines and collateral
templates; creating final print files and coordinating
with clients and vendors throughout the production
and printing phase of projects,

page n



our process
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OUR PROCESS IS WHAT DIFFERENTIATES 1185 DESIGN. EACH NEW PROJECT, INCLUDING WEB SITES AND
SOFTWARE DEMOS, BEGINS WITH A “Core DUMP.” IN THE CORE DUMP 0ouR CLIENTS SIT DOWN WITH
THE ENTIRE DESIGN TEAM TO DISCUSS YOUR MARKET STRATEGY, COMPETITION, AND OBJECTIVES. THE GOAL
IS TO GET A CLEAR PICTURE OF WHO YOU ARE, AND WHAT SETS YOUR ORGANIZATION APART FROM
THE COMPETITION. OUR ENTIRE DESIGN TEAM THEN PARTICIPATES IN THE DEVELOPMENT OF INITIAL
CREATIVE. BY OFFERING MULTIPLE DIRECTIONS AT THE FRONT-END, YOUR ORGANIZATION IS ASSURED
OF FINDING THE SOLUTION MOST UNIQUELY SUITED TO YOUR NEEDS. ONCE A DIRECTION IS CHOSEN,
YOU ARE TEAMED WITH A DESIGN DIRECTOR AND SUPPORT TEAM TO REFINE YOUR PROJECT AND GUIDE

ITTHROUGH TO LAUNCH.



DURING THE PERIOD OF TIME FOLLOWING THE CORE DUMP, THE DESIGNERS WORK ON THE DEVELOPMENT
oF INITIAL CREATIVE. THEY REVIEW THE INFORMATION AND THEMES THAT WERE TOUCHED UPON
DURING THE CORE DUMP AND CONDUCT ADDITIONAL RESEARCH. IN BRAINSTORM MEETINGS THE CORE
TECHNOLOGY AND BRAND ATTRIBUTES ARE REVIEWED, AND ROUGH CONCEPTS ARE REFINED BY THE

DESIGNERS AND THE DESIGN DIRECTORS DURING INTERNAL CRITIQUES,

ON AVERAGE, 8~10 CONCEPTS ARE SHOWN AT THIS INITIAL STAGE. CREATIVE IS PRESENTED BOTH AS
PRINTOUTS ON BOARDS, AND ONLINE BY MEANS OF OUR SECURE CLIENT SITE. FOR A WEB SITE, SEVERAL
REPRESENTATIVE PAGES ARE GENERALLY PRESENTED FOR EACH CONCEPT; FOR FLASH ANIMATION, CONCEPTS

ARE PRESENTED IN STORYBOARD FASHION,
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our process
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AFTER THE INITIAL CREATIVE IS PRESENTED, YOU ARE ASKED TO NARROW THE FIELD DOWN TO THE DIRECTION
THAT BEST EXPRESSES THE ATTRIBUTES OF YOUR ORGANIZATION. DURING THE REFINEMENT PHASE, A
DESIGNER WORKS CLOSELY WITH YOU TO FINE TUNE THE MULTIMEDIA CREATIVE AND TO MAP OUT ANY

ANIMATION IN GREATER DETAIL.

AFTER THE CLIENT HAS NARROWED THE FIELD TO THEIR TOP CHOICE, THE PROJECT IS HANDED OFF FOR
FINAL PRODUCTION. THE DESIGNERS WORK CLOSELY WITH BOTH OUR PRINT AND MULTIMEDIA
PRODUCTION STAFF IN THIS PHASE TO ENSURE THAT THE CREATIVE IS PROPERLY TRANSLATED INTO THE
APPROPRIATE FINAL FORMATS. DEPENDING ON YOUR SPECIFIC NEEDS, BASIC OR EXTENSIVE USAGE
GUIDELINES ARE DEVELOPED AND THE FINISHED PIECES OR TEMPLATES ARE HANDED OFF TO YOUR

MARKETING TEAM FOR LAUNCH.




faq

The following information is provided to address questions and concerns you may have with regards to initiating and
developing Web creative in conjunction with 18s Design. If you have any additional concerns, please do not hesitate
to give us a call at 650.325.4804.

1. HOW LARGE IS THE DESIGN STAFF? WHAT ARE THE INDIVIDUAL FUNCTIONS OF THAT STAFF?

One of the creative strengths of n8s Design is our diverse, cross-cultural, multi-disciplined staff. Each project, including

Web creative, is developed and enriched by the contributions of the entire staff rather than a small, isolated group of

individuals. The firm currently employs 30 people including designers, illustrators, production staff, and administrators.
Almost all of them are involved in the design process in one function or another, whether it be brainstorming, design,
production, programming or support. Included among these staff members are the following:

Peggy Burke Founder, CEO, and President of 185 Design; oversees all creative,

Design Directors Oversee project development and coordination; act as liaisons between
the client and the rest of the design team.

Designers Develop creative for both print and the Web; oversee production and
project development.

llustrators Work along side the designers to develop unique images tailored to the
needs of our clients.

Production Design Manager Oversees print production and the production design staff.

Multimedia Manager Oversees development of Web creative and the multimedia/Web staff,

Multimedia Production Designers Develop and optimize graphics, audio, and video media for Web delivery.

Web Developers/Programmers Collaborate with the design team to develop static and dynamic Web content.

Scheduler/Trafficker Develops and maintains schedule; coordinates the delivery of printed pieces.

Proofreaders Review printouts of files to ensure integrity of content.

page 15

S s s e s T TR ¥ U TR 8 T e R




page 16

WHAT IS THE LEVEL OF EXPERIENCE OF THE FIRM AND WEB DESIGN STAFF?

1185 Design has been producing compelling Web creative for corporations and nonprofit organizations for the
past ten years. As a full-service graphic design firm with a reputation for creative, high-quality design, we have
had the ongoing privilege of working on Web projects for clients such as Adobe Systems, Cisco Systems,
Connectix, Inktomi, Systemonic, and the Stanford Graduate School of Business.

WILL THE PRINCIPAL OF THE FIRM BE INVOLVED WITH OUR PROJECT?

Peggy Burke, Founder, CEO, and President of 1185 Design, is personally involved with each and every project that
the firm develops. Peggy’s passion for pushing creative boundaries and designing outstanding, quality solutions
with staying power is at the core of the compelling and effective design work. Her involvement is strengthened
by her extensive work in Silicon Valley for Fortune 100 companies, as well as numerous start-up companies and
venture firms. Prior to founding 1185 Design, Peggy worked for eight years in the television and publishing indus-
tries on the East Coast and Midwest before relocating to Silicon Valley to be the art director for Boole and
Babbage, Inc. in Sunnyvale, California.

Ms. Burke is a member of the Young Presidents’ Organization and is a trustee on the boards of the Computer
History Museum and Sand Hill Systems. She is an advisor to Isabella Capital. Ms. Burke holds a B.S.in Graphic
Design from the University of Cincinnati.

HOWw OFTEN DO YOU EXPECT TO MEET WITH ME?

Initial meetings and presentation of creative are typically conducted face-to-face. Subsequent meetings occur every
week or so, as the project progresses. They may be conducted in person, or via telephone or digital correspondence.

We commonly post creative on the Web for our clients to review electronically.
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WHAT ARE YOUR BUSINESS HOURS? ARE STAFF MEMBERS AVAILABLE AFTER HOURS AND ON WEEKENDS?

Our “normal” office hours are 8:00 a.m. to 6:00 p.m. Monday through Friday; however,with the nature of the
design industry being what it is, we regularly make exceptions to this rule, We are accustomed to tailoring our
schedules as our deadlines, clients, projects, and site testing dictate.

DESCRIBE THE WORK PROCESSES FOR PRODUCING A WEB SITE,

Our process is what differentiates n8¢ Design from all other firms. Each new project begins with a “core dump?
Our client sits down with a team of 10 to 12 designers and technical staff to discuss their business model, market
strategy, competition, and objectives—all of the factors that set them apart. Our entire design team participates
in the core dump and the initial creative. For projects such as a Web site, the designers may choose to work indi-
vidually or as a team to develop 5-7 entirely unique solutions. By presenting multiple directions at the front-end,
our clients are assured of finding the solution best suited to their needs. Once a direction is chosen, the client is
teamed with a design director and design team to see their project through to going live on the client’s server. For
additional information, please see the section on "Our Process.”

WHAT IS YOUR ATTITUDE TOWARD CLIENT MODIFICATIONS OF THE DESIGN?

The goal is to develop a finished piece that best refiects the personality and the qualities of the client’s company.
As such, feedback from any member of the client’s company is always welcome. In fact, we ask that the client

be involved in providing feedback at every step of the design process. In turn, and throughout the process,

1185 Design contributes input and expertise wrought by our years of design and production experience. The
development of a meaningful and creatively rich Web site is the direct result of this collaboration between our

design team and the client
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WHAT INTERNAL SERVICES DOES 1185 DESIGN PROVIDE?
* CONSULTING AND DESIGN FOR WEB

Our design and multimedia departments regularly design and produce Web sites, HTML Web templates, user
interfaces, online annual reports, HTML email newsletters and advertising templates, electronic invitations,
Flash demos and presentations, Web banners and survey forms, We also have expertise in system integration,
cross-platform issues, networks, database-driven dynamic sites, and Internet servers.

* PROOFREADING

We have a staff of proofreaders that work with us on all projects both on the Web and in print. Our proofreaders
review each revision to ensure that the content and edits match the materials provided to us by our clients. They
may also review grammar, and may make suggestions to our clients with regards to content and clarity. They are
not, however, responsible for the content itself.

* AFTER-PROJECT EVALUATION

As a matter of practice, we make certain to schedule meetings to follow up with our clients after our project has
delivered to evaluate how the process went. We find this input helpful for working on subsequent projects with
our clients, as well as for enhancing interactions with our other clients.

ON WHAT BASIS IS THE DESIGN FEE BASED?

Our design fees are based on anticipated costs incurred for time and materials.



10. IS THE DESIGN FEE PART OF A FIXED PROJECT BUDGET THAT INCLUDES ALL SERVICES?

The estimated design and production fees include the following support services: design, design research, project
management, production, production coordination, scheduling, trafficking, proofreading of files, Web management,
and multimedia production

Possible additional costs not included on our estimate include: additional rounds of edits (which exceed the
number of rounds agreed upon), copywriting, illustration and diagrams, photography and art direction of
necessary photoshoots, courier and shipping charges, taxes, PERL/CGI scripting, and administration of the final
Web site to the client’s server.

* COPYWRITING

While our designers are adept at developing concepts and appropriate headlines, we do not have full-time
copywriters on staff. We do, however, regularly work with a number of highly qualified writers, A referral list
is available upon request

* PHOTOGRAPHY

We usually present a number of different design directions—some utilizing photography; others illustration—so
that the client may select creative that best suits the needs of their specific project. Once a direction is agreed
upon, we will arrange for usage rights accordingly. For use of photography and illustration, there may be additional |

costs involved

* PERL/CGI OR OTHER SCRIPTING?

PERL/CGI or other scripting includes, but is not limited to, forms that provide the following functionality: email
response, password protection, search capability, and database access.

S35 33338383888RRR808033313)!
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* ADMINISTRATION OF WEB SITES?

Our qualified staff can support your Web administrator in any and all facets of setting up your new site. Our expertise
includes resolving most server configuration and functionality issues, DNS resolution issues, UNIX administration,
and file transfer protocols (FTP). If this service is required, we request that you provide us with our own unique
username and password to complete these tasks, to ensure proper security and accounting.

DoOES PROJECT MANAGEMENT INCLUDE SCHEDULE AND BUDGET PREPARATION (AND UPDATES)
AND WEB CONSULTING?

Project management, including scheduling and estimating, is included in our estimated costs. Additionally our
full time multimedia staff is always available to help troubleshoot and resolve any issues that may arise pertaining
to the Web.

WHO IS ULTIMATELY RESPONSIBLE FOR APPROVING CONTENT?

We ask all of our clients to agree to carefully proof and sign their approval on all phases prior to it being posted to
the client’s server. As such, the client bears responsibility for all content, errors or omissions in content or graphics,
whether it be typographic, graphic or otherwise.

The client is solely responsible for any subsequent server, display and/or styling errors that result due to edits
or revisions made to files found on the final CD.

WHAT IS INCLUDED IN BASIC PROGRAMMING?

All basic HTML 4.0 compliant styling and layout tags, including construction of tables, ordered lists and form
fields, and most meta-tags are included, as well as JavaScript functions controlling simple rollovers,image
preloaders, form error checking and alerts, and functions to ensure cross platform consistency and browser
downward compatibility. In the case of Flash content, version and upgrade sniffers are also included.
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14. WHAT IS THE TESTING PROCESS FOR WEB SITES?

All HTML documents and their associated scripting are tested as they are developed on the development/authoring
platform for which they are written. Working documents are posted to our in-house Web server for additional
testing of server functionality, as well as final proofing and approval of design and content

Upon final approval of design and content, the site is placed on a Beta server for final testing of all functionality

and usability.

« BETA SITE TESTING

After all design elements and content are approved by the client, the site is posted to a dedicated Apache Web
server, configured with PERL 5, PHP, ASP modules and mySQL database software, Here it is tested to ensure all
scripting—CGl, SS1, and dynamic content—are functional. The site is optimized for speed, reliability, and usability.

Ideally the Beta site will reside on the client’s server for a minimum of four days to ensure that all design and

programming elements function as intended

« FINAL SITE HAND OFF

Pending cllent approval of the functionality and usability of the site as it exists on our Beta server, all files—
including all final HTML (HTML and SHTML), graphics (JPEG and GIF), Flash files (SWF), scripting (JS, CGI, PERL, and
PHP), as well as all source files (Al, PSD, FLA, PNG) are burned onto a CD for delivery to the client

We prefer to hand off final sites on CD three days to one week prior to the client taking the site live. It is our
experience that there are many factors out of our control that could affect the site and its performance. Your new
site, and more importantly the server on which it is to reside, may need fine tuning to match the quality and meet
the expectations found on our Beta server. Advance hand off also allows your Web administrator to become

familiar with the complexities and features of the new site

page




15. DO YOU OFFER SITE MAINTENANCE?

We offer many levels of site maintenance and administrative support contracts. We are open to working out an
agreement that best suits your needs whether it be monthly reports with hourly charges or a retainer.

16. DO YOU HAVE PREFERRED ISPs?
We are quite familiar with a number of service providers and hosting services. We will be happy to assist and
advise you in selecting the ISP that best suits your needs.

17. WHAT APPLICATIONS ARE USED BY 1185 DESIGN IN THE DEVELOPMENT OF WEB CREATIVE?

We commonly use a combination of the following applications: Adobe Illustrator, Adobe Photoshop, Adobe
Golive, Adobe LiveMotion, Adobe Acrobat, Adobe Premiere, Macromedia Flash, Macromedia Dreamweaver,
Macromedia Fireworks, Macromedia Director, Macromedia HomeSite, Macromedia Freehand, and GoldWave.

For additional information not covered in this document, please do not hesitate to contact us. We can be reached at
650.325.4804, or you may contact Peggy Burke via email at peggyb@1185design.com.
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references

Andy Cunningham
President

Citigate Cunningham
1510 Page Mill Road

Palo Alto, CA 94304
650.858.3700 phone
650.858.3806 fax
andy@®¢ unmnghnm com

Among other projects for this Bay
Area Public Relations firm, n8g
Design developed event identity,
signage, and related collateral for
the Interactive Media Festival held

in Los Angeles

Shernaz Daver

Former VP of Marketing
Inktomi Corporation
4100 East 3rd Avenue
Foster City, CA 94404
650.619.7044 phone

1185 Design has been the design
firm of record for Inktomi for the
past five years. We designed and
produced the corporate look and
feel including annual reports (print
and online), corporate Web site,
trade show exhibits, and collateral

Pamela George

VP of Corporate Marketing
Sybase

One Sybase Drive

Dublin, CA 94568-7902
925.236.6429 phone
pamela.george@®sybase.com

1185 Design redesigned the Sybase
corporate look and feel including
Web and print collateral, online
annual reports, and graphics for their
annual industry event, TechWave.

Prior to working with Pamela at
Sybase, n8s Design worked with
het in her role as Director of
Marketing for Cisco Systems
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Zach Nelson

President and CEO
Netledger

2955 Campus Drive, Suite 175
San Mateo, CA 94403
650.627.1000 phone
650.627.1003 fax
znelson@netledger.com

1185 Design designed and produced
entire launch (over 200 deliverables)
of the Solaris Operating System for
Sun Microsystems when Zach was
their Director of Marketing. This
launch happened in just six weeks.
1185 Design continued to create and
maintain the look and feel of the
Solaris brand across three business
units for the next 10 years through
collateral, packaging and trade
show exhibits, both in the U.S.

and internationally.

Since working with Zach at Sun,
we have had the privilege of
collaborating with him at both
Network Associates and NetLedger.

Gary McCavitt

Director of Communications
Cisco Systems

170 West Tasman Drive

San Jose, CA 95134
408.527.2651 phone
408.526.5395 fax
gmccavit@cisco.com

1185 Design has been Cisco’s design
firm of record for the past 13 years.
We created and maintained the
look and feel for the Cisco brand
through corporate identity, annual
reports, collateral, online, exhibits,
and packaging for all business units
in the U.S. and internationally.
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VISA COMMERCIAL SOLUTIONS

eleveneightyfivedesign
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Visa piresentation

page 2

THE TASK:

Define specific strategies and tactics

. Staff the Visa Commercial Solutions account

&l

g

Understand the Visa Commercial Solutions business

. Develop a Marketing and Communications program

|
|
|

| \
f e L e e S e

vightyfivedesign

© 2003 185 Design. All rights reserved,
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UNDERSTANDING THE BUSINESS:

IMMERSE ourselves
Become part of the Visa TEAM
REVIEW ‘insider’ information

« Ketchum Media Audit » Audience profiling Info
« D&T Competitive Audit
» Member Satisfaction study « Etc
« Competitive Ad Review

RESEARCH the public record

SURVEY Visa Commercial Solutions and marketing

and sales teams

INTERVIEW Commercial Solutions staff

CREATE positioning/messaging brief

DEMONSTRATE our understanding to
your satisfaction

» Strategic planning docs

creighty! redesign
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visa presentation

DEVELOPING THE PROGRAM:

Delineate ASSETS

Get tough on LIABILITIES

DIFFERENTIATE

Position the COMPETITION

Create the PLAYBOOK

- e S e P e s St e T
eleveneightyfivedesign
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March 10, 2003

© 3004 nils Deugn All nghty reverved

DEFINING STRATEGIES & TACTICS:

Laser-focus on specific

objectives

Design audience-centric
campaigns

Deploy communications as
strategic ‘lynchpin’

Use all available tools
Exploit the Web

Tap into emotions

Keep changing the rules
Play to win

Content development
Analyst relations
Demand creation
Visibility events
Customer relations
Public relations
Interactive marketing
Web marketing
Visionary design

page s ;




visa presentation

page 6

MARKETING CHALLENGES: WHAT WE HEARD

It's tough to DIFFERENTIATE

The channel is NOISY

AWARENESS is low

Card mentality DOMINATES

MC has similar products & services
Channel controls the message

. Too many products available

Hard & soft incentives proliferate
Services becoming commodities

Product strategy is shifting

. Primary target audience is diverse

(Tier1 Members, End-users, Industry
Opinion Makers, Internal)
MC, AmEx shout louder

Mindset is ‘card processing’, not

Electronic Payment Solutions
Cards are brand-able

alsvaneightyfivedesign

o

© 2003 185 Design. All rights reserved. SRS




Designers, lllustrators, Writer, Print and Multimedia

Production Team

page7

March 10, 2003
STAFFING THE ACCOUNT:

Peggy Burke - Principal / Creative Director
Millie Hsi — Design Director / Account Manager
Kris Rothgery — Production Design Manager
Jane Watt - Multimedia Design Manager
Karen Downing — Marketing Consultant

- |

—

-

-

-

-

o

-

© 3000 11ix, Desgn. Al rights reservnd




visa presentation

page 8
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March 10, 2003

OUR PROCESS IS WHAT DIFFERENTIATES
1185 DESIGN

« Afive-phase process is proposed for the
development of print and Web collateral for
the Visa Commercial Solutions group.

Phase 1—Competitive Research and Field Survey
Phase 2—Core Dump

Phase 3—Initial Creative

Phase 4—Refinement and Launch

Phase s—Implementation

veneighty! vedesign




vissa p:resentation

page 10

PHASE T—COMPETITIVE RESEARCH AND
FIELD SURVEY

1185 Design will conduct an analysis of Visa
Commercial Solutions competition in
addition to an extensive field survey of Visa

Commercial Solutions sales and marketing
teams.

eleveneightyfivedesign
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March 10, 2003

PHASE 2—CORE DUMP

« It all begins with a “Core Dump.” In the
Core Dump you will sit down with the entire
1185 design team (designers, writer and

marketing consultant) to discuss your
market strategy, competition, and
objectives. The goal is to get a clear picture
of who Visa Commercial Solutions is, and
what sets you apart from your competition.

cleveneighty! vedesign




visa presentation

page 12

PHASE 3—INITIAL CREATIVE

= Following this initial fact finding period, the
designers begin the development of the
initial Look and Feel creative. Themes and
attributes are reviewed in brainstorm
meetings, and rough concepts are refined

through internal critiques.

« On average, 8-10 unique concepts are
shown at this initial stage. All creative will
be posted to a password protected client
site. Additionally, bound books are produced

for quick reference.

zleveneightyfivedesign

© 2003 1185 Design




March 10, 2003

P ———————————————————————————

PHASE 4—REFINEMENT AND LAUNCH

« After the initial creative is presented, you
will be asked to narrow the field down to
the direction that best expresses the

attributes and personality of the Visa
Commercial Solutions group. During this
refinement phase, the design team will
work closely with you to fine tune the
creative and begin copy development.

Next the Look and Feel will be implemented
across all marketing collateral.

eveneighty! vedesign
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visa presentation

!

PHASE 5S—IMPLEMENTATION

= Usage guidelines will be developed to
ensure consistency across all mediums and
amongst the Visa Commercial Solutions

group’s vendors and partners.

= We recommend the organization of a Visa
Commercial Solutions creative council to
ensure that all agencies developing future
creative may do with one voice.

2leyeneightyfivedesign
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March 10, 2003

FULL SERVICE GRAPHIC DESIGN EXPERTISE

= Branding
Collateral Systems
= Web (Web sites and product demos)

3-Dimensional
(Packaging and promotions)

« Environment Graphics

« Management of Messaging and
Copy Development

cieve gy’
’
- < o]
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OUR TRACK RECORD SPEAKS FOR ITSELF

S— —————————————————————————————— —————————————————————

veneightytivedesign

© 2003 1185 Design. All rights reserved. .
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March 10,2003

“1185 Design’s ability to re-invent

and refresh systems and corporate
visuals for market are truly

unsurpassed in the industry.”

Gary McCaviry, Creative Dinecron, Cisco Svystems, Inc

vereighty! vedesign
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visa presentation

“The work consistently reflects

compelling, innovative approaches

to business initiatives.”

—Pameia Ceorce, VicePeesinenT, CorrorATE MARKETING, SYBASE INC.

eleveneightyfivedesign

© 2003 n8s Design. All rights reserved .
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samples of our work
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Visa U.S.A.
Corporate Collateral
and Web Design

1185 Design Proposal
V2.0

Visa USA.

0310.03
Confidential
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VISA PRESENTATION

185 Design Proposal
v2.0

Visa USA,

03.10.03
Confidential
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SYSTEMS LookandFeel Collateral and Prod

Inspiration

g All fights reserved
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ADOBE

SYSTEMS

Look and Feel

Signature Images and Product Promos

Adobe
[llustrator 90

Adobe
Hlustrator 10

Adobe D
PageMzﬂfgr 70
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APPLIED MATERIALS

Look and Feel

Corporate and Product Brochures

MMM
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APPLIED MATERIALS

Look and Feel

Product Business Group Folder and Datasheets
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APPLIED MATERIALS

Look and Feel

Product Business Group Brochure




APPSHOP

Look and Feel

Application of Logo and Presentation Folder




APPSHOP Lookand Feel Corporate Brochure

PROFESSIONAL

SERVICES GET YOU
(P AND RUNNING QUICKLY

3 186 Design, All nights reserved
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Collateral

Branding Guide and Icon Style for Current

nd Feel

Look a

CISCO SYSTEMS
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CISCO SYSTEMS LookandFeel Mini Branding Guide (c.1998) and Branding Guide (c.1996)

© 2003 185 Design, All rights reserved
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[clsco SYSTEMS Lookand Feel

Product Packaging and Channel Partner Look and Feel
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ciIsco

SYSTEMS

Look and Feel

Product Packaging




CISCO SYSTEMS LookandFeel Logo Kit




MERCURY

INTERACTIVE

Look and Feel

Presentation Folder and Corporate Brochure
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MERCURY

INTERACTIVE

Look and Feel

Product Brochure and Product Datasheets




N I K U Lookand Feel Corporate Folder, Datasheets, and Brochure




Product Packaging

Look and Feel

NIKU
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PHOTON DYNAMICS LookandFeel Presentation Folder and Corporate Brochure

5

PHOTONDYNAMICS
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PHOTON DYNAMICS

Look and Feel

Datasheets and PowerPoint Presentation

b

PHOTONDYNAMICS

Branding Kick-oft




REMEDY Lookand Feel Corporate Folder and Brochures

© 2003 1185 Design. All rights reserved
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Brochures and Datasheets

Look and Feel

" REMEDY




SATMETRI X Lookand Feel Application of Logo and Presentation Folder
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SEECOMMERCE Lookand Feel | Corporate Folder and Overview Brochure

AL




SEECOMMERCE Lookand Feel Corporate Web Site
Aam | W B e — — e ———
Q!g SeeCommerce enables business managers and trading partners to continuously manage and
-
seeCommerce improve business across comples supply chains. SeeCommerce improves a company's ability to

compete in the global marketplace and significantly improves ROI.

COMPANY INFORMATION
EXECUTIVE BIOS

I
I&
I
|
I
|
I

SOLUTIONS
BOARD OF DIRECTORS

NEWS PARTINERS
EMPLOYMENT
CONTACT/DIRECTIONS

V'

EVENTS

RESOURCES

PARTNERS

SUPPORT

CONTACT

RECENT NEWS

e “SeeChain gave us visibility into our supply chain

(TR RRe R - . - .
averting a complete manufacturing disaster.

The product paid for itself within the first month”

nss Design. All rights reserved

2323 %







ABGENIX Annual Report

© 2004 . All rights reserved




Annual Reports

ADOBE SYSTEMS




ADOBE SYSTEMS Annual Report (Print and Online Versions)

Adobe Alicad.

witer 1o Stock

Table of Contents




ADOBE

SYSTEMS

Annual Report (Print and Online Versions)
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Annual Report
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BLUE

MARTINI

\ Annual Reports
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Annual Reports

CISCO SYSTEMS
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E CISCO SYSTEMS Annual Report
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Annual Reports




Annual Reports




Annual Report

SOFTWARE

PORTAL




LOGITECH

Annual Reports




LOGITECH Annual Reports




SERSSRSRRRRNNNINRRRNNNINLY.

' MERCURY INTERACTIVE

Annual Report




SEEBEYOND Annual Report
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Annual Reports
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21VC PARTNERS Corporate Web Site http://www.21vc.com

COMPANY SELECT INTRODUCE CONTACT PRINT

21vC STRATECY PARTNERS

WE KEEP STARTURS | YOUR BUSINESS INFO FORMAT
1= F
i -
QAREIERRL - Life K
- ALK Caden Lo
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APPSHO P Corporate Web Site

11°s all aboutl service

THE ONE STOP

SHOP

Want fast access o best-of-class agphications and to Sruly
opimize the <ot o mplementabion, tegrabon, and
customization” Wamt 1o wse domain erperts 10 manage your
company’s metwork and software issues—the information
technglogy functions not critical v operations—50 you can
befler focus on your core Busisess’ Look to Agpshop. We
deliver an wttegrated, powertid solution based on the Oycle £
Business suite of applicatiens that will achieve that and more
One stop. One shop. One focus-customers. AL your service today

| http://www.appshop.com

N
=
LOvPANY \l)l)\' I( )l)

cusTINERS

MARINERS
TTATURINEG THE QRACHE
L BUSINESS SUITE OF
APPLICATIONS

camny




CISCO SYSTEMS Creative Council Web Site http://www.1185design.com/multimedia/cisco/ccc/home.htm

Cises Sravems

CISCO CREATIVE COUNCIL
INSPIRATION |S FOUND EVERYWHERE.

&

=

ey

. uQA ,
» "N | ]
r‘-?gﬂ 0 s from trust
Jo more than you "

OVERVIEW NEXT AGENDA GALLERY PAST MINUTES HOST A MEETING MEMBERS COOL STUFF

003 185 Design. All rights reserved
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& NEWS & ANNOUNCEMENTS ¢ PRESS CENTER e SUCCESS STORIES * REVIEWS * AWARDS

Connectix : E "with Virtual PC, Connectix offers a compelling
VIR'IUAL FOR ‘ { compatibility selution tht provides a flexible
Mac experience with 8 Windows-based environment”
v P edrawe sraenl Masage Marherimg . .

CONNECTI X Corporate Web Site http://www.connectix.com/index_mac.html
’ [ Engiish | [Doutsch | [Francais |
v » HOME « SHOP « PRODUCTS » SOLUTIONS » SUPPORY » PARTNERS « ABOUT US
Connectix

\ i, D IR, Connectix

- bl Videg IWS VIE The Compatibility Starts Here
—
=
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ESCEND TECHNOLOGIES Corporate Web Site

<SCCND

TECHNDODLOGIRS

CLSIIMATS

Dartners

© 2003 n8s Design. All rights reserved
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DRESSLER ASSOCITATES http://www.dresslerassociates.com

Darssien Associars

Strategic
connecltions
through

Dressler
Associates

Adwwn Uy Dinvasder Pal et omimanta
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INKTOMI

Corporate Web Site

> Anmouncements

w Launchss ‘Ecoystemio Meda” mote

FPRIMUS Tetecomenur cations
Yoy Forge edc Allaresio By
rirastruchure mons

ard Irkory
dGloba

indomi Selected by Yaroo! a3 Premer

PIVTIUS £ amrise Sonr h Sotion Proa gy mare

> What' Now

Clek here 100 Bt ot Inktomi

Qxk haretor list o
acty e $1ISPOON 2000

st of Inklom

Inktoml

1) pormals pevered by irkomi

42 dllion soarch quenes

ns yesr
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INQUIRA

INQLJUIRA.
T Pomer of Nt w Fereston
BOsin W The leading provibes of enterprns sl gerviee and sewch
woers and uatumer
14 o7 won quest 2

g oMol thewly evialate

COMPANY
PRODUCTS
CUSTOMERS
PARTNERS
NEWS
CONTACT US
CAREERS

BC'dmun'mmum

OUR PARTNERS
BECOME A PARTNER

Breaking News  Lorem ipsum dolor st el consectetuer

http://www.inquira.com

OVERVIEW
AT-A-GUANCE
MANAGEMENT BIOS "
BOARD

WHY INGUIRA




I V P Corporate Web Site

http://www.ivp.com

IVP team

portfolio
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| L EM O N D Official Fan Web Site http://www.greglemond.com

THEGREG LEMOND OFFICIALSITE

THEGREG LEMOND OFFICIAL SITE

0000000000

Shopping
(heck back for additbanal Greg LeMond official merchandise in cardy 20011 Letend's New Titankem Bkkes

M you'd lhe tumther rformation on o*hcal dreg LaMond merchandire pleste
Al ur today!

Cran ke Socks
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Corporate Web Site

Corporation

Overview

News and Events

press releases

Partners

Hemdrerit in vulputale

Management Team
Forem ipsum dolor sit amet suscipit k bortis sl ml ‘

Niku Advisory Council

onsectetuer adipscing elit ‘
sed diam pomenuny mibh coismod tincidunt
ut Tooreet dolore magna albguam crat volutpat

Career Opportunities

Contact Information L0 wist enim ad numim

Vs

¢ y \ v, quis nostrid exerci tation sllameorper
. suscipit lobortes msh wt aliquip ex ca commodo

l . Conscqual

Hendrerit in vulputale
| nt er p r ‘ se S °| u t i ons Lorem ypsuoy dolor sit amet suscipit lobortis oesl vl

for Professional
Services Automation

search contact us

Conscctetuer slipisemg olit
sod dizn nonumimy mbh coirsmod tincidunt
ut Bsoreat dolore magna aliquam et volutpan

B ALASDAAZAAAAAAAALMLA LALGDNAMBMAAWL
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ONSET VENTURES Corporate Web Site

http://www.onset.com

ONGSET

VENTURES

EEEN




PHOTON DYNAMI CS Corporate Web Site

http://www.photondynamics.com

(=

PHOTONDYNAMICS®

ABOUT US

PRODUCTS SERVICES
Display Products
Electronics Products

Glass Products

Yield Management
Solutions

To be the leading global
supplier of integrated

yleld management solutions

for displays, etectronics,

and other selected markets

INVESTORS

-

CAREERS
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SEECOMMERCE Corporate Web Site http://www.seecommerce.com

seeCommerce

SOLUTIONS

NEWS

EVENTS

RESOURCES

PARTNERS

SUPPORTY

CONTACT

SeeCommerce enables business managers and trading partners to continuously manage and
improve business across comples supply chains. SeeCommerce improves a company’s ability 1o
compete in the global marketplace and significantly impt oves ROI

I
coMPANY INFORMATION B -

EXECUTIVE BIOS
BOARD OF DIRECTONS
PARINERS
EMPLOYMEINT
CONTACT/DIRECTIONS

‘SeeChain gave us visibility into our supply chain
averting a complete manufacturing disaster.

The pmducr lei(] 1‘()1' i[S(‘“.\\'nhm the first month”




RD GRADUATE SCHOOL Executive Education Program Web Site

WHY
STANFORD?

FACULTY
PROGRAMS
CALENDAR
APPLY ONLINE

REQUEST
BROCHURE

EXECUTIVE
EDUCATION
SEARCH

EXECUTIVE

EDUCATION

HONS : What's New

GS8 HOME . * New Supply Chain Program
« Bullt to Last

* Executive IT Program

Acadermecs Corrwmunity Facilities
News Rescarch Services GSB Search

POWERFUL IDEAS, INNOVATIVE PRACTICE
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ORD GRADUATE SCHOOL
SINESS

I MBA Admissions Program Web Site

@RUS;NESS

MBA Admissions

Stanford Business School is one of the world’s
most influential «nd powerful
academic and business centers.




http://www.stanford.edu/group/stvp

The Stanford Technology Ventures Progrim
STVP 15 the entrepreneurship center within the Stanford Universty School of Enginsering. It consists of a seres of courses,

Lorem Ipsum Dolor

conferences, internsnips, wed sites and research o promots opr hip education. STVP's mission is to

bt dolor sit amet, Scing olit, 5 D outs tincidunt
buiid 3 world-class center .~ high “ogy eor hip ressarch and education lor engineers snd Lorem ipsum consectetus a0gXSCING 500 dlam nonumimy nibh eutsmod Hincid
scientists worldwide. STVP is hosted by the of M Science and E: A Laoemet golorn magna Aliguam aral voutpat, UY wisl anim ad minkm veniam, quis nastrud exercl

tation ulamcorper SUSCIDR lobonis nisl ul AGUID ex 83 COMMOJo consequat, Duts autem vel sum
Fiure dolor In hendrort In vuiputate velit esse molestie consequat, vel Bum dolore ou fougat nuity
faoiisis al verD 0ros ot accumsan of Wwsto odio dignissin qul DIaNdt praesent luptatum zzrk delenit
Bugue duis dolore 1o feugat nuila fackisi. Lorem ipsum 0olor S amet, Consoctetuer adipacing o, sed
dam nonuenemy Hibh eulsmod tincikiunt ut laoreet dolore magna aliquam erat volutpat, Ut wisi enim ad
minkm venkam, Quis noSirud exercl tation ullamcorper Suscipit lobortis misl ut aguip ex ea coMModo
consequad

Duts sutern vel sum ieure 00kor in headreel in vuiDulate velt esse molestie consequat, vel ilum dolors
o feugiat nulla faciists a1 vero eros ef ACCOmSAN e lsto 0do Bgr Que bianait o

D 2003 1185 Design. All rights reserved
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SYSTEMO NI C Corporate Web Site http://www.systemonic.com

N ewew i
P ] |
1Ny

ot vhe
Pitgasst Smn vawy
Rt} et e T s b
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Campensive - o LA !
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el

Home » Aboet Syvtemone

! NOME

Complete Wireless Broadband System :::::""“‘“’c

Solutions Across Standards, Across the World : ws 0D The Executive Team, Technology and
s lCaatEns Partnerships behind Systemonics Success.
1 CUSTOMER CENTER HELPING YOU FIND THE INFORMATION YOU NEED

wer o1 the He ping you
the
informatjon

/ou need

ABOUT SYATEMONIC




W S G R Corporate Web Site http://www.wsgr.com

changing lives with teCh n0|09y

Home WiLson Sonsinit GoopricH & ROSATI  ATTORNEYS AT AW o

= sl

Practice Areas Early Public / IPO

Multi-billion dollar
Global
Pro Bono Mature Public

Entrepreneur

WSGR Library Start-up
Venture Capital

« Contact Us Select your stage: Start-up | Early Public | Mature Public

Select a practice area: Corporate | Litigation | Intelliectual Property | Employee Benefits

Tax | Estate Planning | Real Estate/Environmental
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3PARDATA Product Demonstration Story Boards

3PAR

SERVING
INFORMATION

..... 2RADR
GENERATION $1

SYSTEM FROM THE GROU
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APPLIED MATERIALS NationalHispanic University (NHU) Story Boards and CD Mailer

(\)llglliﬁcd

[houghtful.
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I N KT O M I Product Demonstration Story Boards

NN |
Network Produg {
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’ MONTAVISTA SOFTWARE Software Demonstration Story Boards
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JAVA

JAVA




ADDITIONAL

INFORMATION

Interactive Flash Demonstrations

design

Inktomi

portfolio

=
Blectronicinvites

Perksatwork

EASE VISIT US AT THE FOLLOWING URL:
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3DCONNEXION Trade Show Graphics
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S3DCONNEXION

Trade Show Graphics




ABGENIX Trade Show Graphics

-

'.” . |
GRATE ACCELERATE

Probucrs THROUGH PARTNERSHIp

%N
Abgenix
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ABGENIX

Trade Show Graphics

GENERATE VALIDATE INTE(

GRATE -.u'u-u'Rnrw '

FrRoM Mousg TO MARKET

Abgenix
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Trade Show Graphics




BAAN

Trade Show Graphics

BaaN

+ Consectetues sdiptacing clit, sed & un acnummy
nibh euiam od tncidunt w Isoreet daloee magns
aliquam erat velutpa

¢ Ut wiss enim ad minim vendam, quis nostrud exerc
ution Wlsmcorpe suscipt lobortis nisl ut diquip ex
o cammod o ¢ arsequat

* Duis sutern wel eum iritze deloe in Bendrentin
vulput ste velit eose molestie consequat, vel tdlum
delore et frugst nulls Hrcilins m vero s &

acumsan
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Press Kit Collateral

BAAN
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CITIGATE

CUNNINGHAM

Event Materials
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Event Invitation

CISCO SYSTEMS




Event Signage

E CISCO SYSTEMS
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Promotional Piece

COLE HAAN
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COMPUTER HISTORY MUSEUM

Event Award and Invitation




Trade Show Graphics
TEC
DEMAND

11
We Were ap|e toj Increage

saﬁroflts

Without

EINTT average

Prices in stores”

~ Steve Raaty
Fresidest & CED, Loags s




DEMANDTEC Trade Show Graphics

Gain

Customer loyalty - immediate Rol -control

Using Demand Based Management Software




INKTOMI Trade Show Graphics
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INKTOMI

Directional Signage




INKTOMI

Event Nametags

John Smith
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E INKTOMI Event Banners
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Promotional Piece

.BEAN

L
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‘PORTLAND FILM FESTIVAL ‘EventPosterandInwtatuon




REDPOINT VENTURES Event Collateral and Giveaway

The invtation will be shpped in a white tube with a sleeve label

Faxable tama will be enclosed in a vellum orvalope
wrapped arcund the bottle
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Client Award

SATMETRIX
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SEYBOLD

Event Identity

SEYBOLD
SAN FRANCISCO
conference and exhibition

SEYBOLD
BT 08 T O0'N
conference and exhibition
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' SUN MICROSYSTEMS

Event Identity




SUN MICROSYSTEMS

Event Invitations
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THE COMPLETE PERSPECTI  E
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Visa Works’ Payment Manager

VISA BASICS

THE COMPLETE PERSPECTIVE

VisA

The Creative:

Accordion fold pamphiet CD face CD sleeve

Value Propositions:

* Streamlines, automates, and integrates the entire payment and reconciliation process.

¢ Payment Manager connects you, your employees and 27 million merchants worldwide.

¢ Payment Manager is a complete, Web-based payment solution which provides an unprecedented
level of control, access, and cost savings.

Target Audience:
Primary: mid- to large-sized companies who will use this solution.
Secondary: Member banks and sales groups who will help educate the primary target audience.

Primary Objective:
Create two pieces (sell sheet and CD demo) that will increase awareness and educate businesses
on the Visa-Works solution, called Works Payment Manager, ultimately leading to increased sales.

Concept:

Works Payment Manager provides a comprehensive look at the payment and reconciliation process.
This complete picture is illustrated in this creative by using imagery with an exaggerated bird's eye
view. The piece accordion folds out to reveal the entire story. Key phrases are called out. The bar
across the cover stretches across the entire piece, representing Visa's global payment network, and
how it connects businesses to 27 million merchants worldwide. Payment Manager provides the unique
visibility into the management between procurement and payment.

Typography: The Grid System:

ITC Franklin Gothic Regular Al
ITC Franklin Gothic Italic

ITC Franklin Gothic Demi

ITC Franklin Gothic Demi Italic
ITC Franklin Gothic Heavy
ITC Franklin Gothic Heavy Italic I _

Color Palette:

PMS 286 PMS 1235 White PMS 362 PMS 2746 PMS 485 PMS 877 Black

Photography:

The imagery would be photos
taken from a bird's eye view. Then
they are manipulated so that the
perspective is exaggerated (using
a spherize filter) to emphasize the
complete perspective concept.
Color saturation will be enhanced.

eleveneightyfivedesign




Accordion fold pamphiet - 5°x5*
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VISA BASICS ONE | ViSA

The Creative: Concept:

Works Payment Manager answers all the questions by offering ONE Total Solution to the entire
payment and reconciliation process. To illustrate this, on the left side of each spread, the problem is
presented, while on the right the solution. The problem is represented not only with the photograph,
but with how the photograph is treated, for example, images may be blurred, broken into pieces or
otherwise obscured. On the right, the corrected image appears as it should. In the background, line art
diagrams will suggest the problems of complexity and disconnection.

Typography:
ITC Franklin Gothic Regular
: ITC Franklin Gothic Italic
omne s5iton ‘!,i// ITC Franklin Gothic Demi
p— ITC Franklin Gothic Demi Italic
ITC Franklin Gothic Heavy
ITC Franklin Gothic Heavy Italic

8 Page Brochure CD sleeve CD face

Color Palette:

* Streamlines, automates, and integrates the entire payment and reconciliation process. |

PMS 286 PMS 1235 White PMS 362 PMS 2746 PMS 485 PMS 877 Black PMS 174 PMS 548 PMS 5487

Visa Works’ Payment Manager

* Payment Manager connects you, your employees and 27 million merchants worldwide.
¢ Payment Manager is a complete, Web-based payment solution which provides an unprecedented
level of control, access, and cost savings.

- Target Audience: S=Si==s msn =
= Primary: mid- to large-sized companies who will use this solution. I .
Secondary: Member banks and sales groups who will help educate the primary target audience. N |

Primary Objective:
Create two pieces (sell sheet and CD demo) that will increase awareness and educate businesses
on the Visa-Works solution, called Works Payment Manager, ultimately leading to increased sales. T r—%}r: Tt

eleveneightyfivedesign




VISA AND WORKS

one solution

one electronic payment solution
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Visa Works® Payment Manager

VISA BASICS

VISA

INCREASE YOUR BOTTOM LINE

The Creative:

Accordion fold pamphlet

CD face CD sleeve

Value Propositions:

* Streamlines, automates, and integrates the entire payment and reconciliation process.

* Payment Manager connects you, your employees and 27 million merchants worldwide.

* Payment Manager is a complete, Web-based payment solution which provides an unprecedented
level of control, access, and cost savings.

Target Audience:
Primary: mid- to large-sized companies who will use this solution.
Secondary: Member banks and sales groups who will help educate the primary target audience.

Primary Objective:
Create two pieces (sell sheet and CD demo) that will increase awareness and educate businesses
on the Visa-Works solution, called Works Payment Manager, ultimately leading to increased sales.

Concept:

Works Payment Manager is a highly efficient payment management system, helping you meet financial
goals. This concept reinforces the benefits, efficiency and the speed of utilizing Works Payment
Manager. The imagery and color are bold with key statements highlighted throughout.

Typography: The Grid System:

ITC Franklin Gothic Regular

ITC Franklin Gothic Italic

ITC Franklin Gothic Demi

ITC Franklin Gothic Demi Italic
ITC Franklin Gothic Heavy

ITC Franklin Gothic Heavy Italic

Color Palette:

PMS 286 PMS 1235 White PMS 362 PMS 2746  PMS 485 PMS 877 Black

Photography:

Images are placed on solid
background color.

eleveneightyfivedesign
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Accordion foid pamphiet - 5.5°x8.5*

VISA

VINA  WORNS PATMEST MANASEN

Pamphiet flat

Up-to-Date
Visibility into
Spending
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MANAGING PATMEINTS FOR YOUN OBQANZATION I8 Tsmet ¢ MEFTICIENT
TS TIME FON A BETTEN WA V-4 NEW PAYMENT MANASTMENT & LLAMNATES
THE MASSLES AND CORTE OF CHECEE PURCMASE APPROVALE AND MAKULL MICORD ALEFING

Visa anc Works bring you Works Payment Manager. an slectrone payment salution that

U . and Nates your ontre payment and reconcilistion process
Tapping 1o the power of Visa's Dremser Pobal payment network. Payment Manager
COMMects you, your employees and meton Mmest 13 wordwide - comph g g

enhancng Visa Commorcial Card programs. Payment Manager i 8 complete Web based
Vtion that provides an unprecedented lwel of control, access and cost

payrrmnt o
Bavings Al easdy ntegratod D your Curtent tasiness processes

With Works Payment M.
Payment process that:

ALagts oyt pEyment processes Payment
Manager  supports  your  organuation’s
Dayherd pobces ond rocedured  afthout
hargng Te sy you @0 busness

Cnhancen yout payment strategs Byt
Manager  complements and  eipands
commencidl card progame 1o edend unage
FITRaLE CFRI A endtee ¢ @3 manageTernt
A T earret

Grr
Payment ne

you the poww of @ securs, gobal
™ Payment Manager Uwes
SO wtage of Vaa's premer Sberven payrrent
fetwark 1o mACTatcaly sbeamine Te ertve
Dayment process whik nstantly Setting
PayTEres shocoocly 3 over e De

Orives & Ngh ferel of payment offichency
Manager  accelwrstes  spend
ety K0rvol and ANang 1or Icreased
efhcmncy At provides Wsbary Ko spenang
RIOMS yOuUr FEANAIAtOn an @ ccoury

Payment

VISA

VISA" WORKS PAYMEINT MANAGEN

CD sleeve - 5*x5"

Works Payment Manager In Action
Use Payment Manager to automate and control your payment process. From stroamiining
the pre-approval process o instantly funding . 1o

purchase amounts. Payment Manager saves you Umes and money like never befors

Distribute Workforce Funding

Process and approve purchase requests from employees and instantly authorize thelr
commercial cards with the approved mmount to keep them operational. offering
advantages for:

* Service personnel in the field

* Fleet managerment and transportation

» Distributod agencies, departments, and locations

By routing the approval and purchase process onne Payment Manager axpands
commercial Card programs 1o serve a wide rango of now operational expenses

* Highdollar Supply , such as office ond
* IT purchases. such as computers or software
. O such as or now

FIND OUT MOW WORKS PAYTMENT MANAGER IMPROVES YOUR PAYMENT STRATEGY. FOR A
DEMONSTRATION OF MOW WORKS PAYMENT MANAGEMENT WILL DRIVE GREATER EFFICIENCY,
CONVEMIENCE, CONTROL AND FINANCIAL REWARDS WITHIN YOUR ORGANIZATION CALL
1 888 967 5720 TOOAY.







VISA BASICS COMMERCIAL CARDS WITH ONLINE CONTROL VISA

The Creative: Concept:

Payment Manager allows full control and automation by being a complete online Web-based solution.
The accordion form factor allows for a sequence of events from the card, on the cover, to the monitor,

on the last panel, to reinforce this idea. This form factor also conveys integration, connection and
expansion. The shape is representational of both a credit card and a monitor, and global enterprise

photographs are used for the background imagery.

271000 ,000

et Al o

Typography: The Grid System:

The grid system is based on a four column grid with square cells

ITC Franklin Gothic Regular

ITC Franklin Gothic Italic

ITC Franklin Gothic Demi
ITC Franklin Gothic Demi Italic

. Ban, s o
e e e L Ll T

ITC Franklin Gothic Heavy Fiss @ Il P

ITC Franklin Gothic Heavy Italic

Corporate Overview Accordion Fold CD demo with cd demo sleeve

Color Palette:

Value Propositions: - . ‘ ] . -

» Streamlines, automates, and integrates the entire payment and reconciliation process. PHS 286  PMS1235  White PHS362  PNSZI46: PNSMS.  PNSET  Bhack

* Payment Manager connects you, your employees and 27 million merchants worldwide.

¢ Payment Manager is a complete, Web-based payment solution which provides an unprecedented
level of control, access, and cost savings.

Visa Works' Payment Manager

Target Audience:
Primary: mid- to large-sized companies who will use this solution.
Secondary: Member banks and sales groups who will help educate the primary target audience.

Primary Objective:
Create two pieces (sell sheet and CD demo) that will increase awareness and educate businesses
on the Visa-Works solution, called Works Payment Manager, ultimately leading to increased sales.

eleveneightyfivedesign
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NUMBERS COUNT
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VISA BASICS NUMBERS COUNT VISA

The Creative: Concept:

This approach makes use of the many astounding statistics associated with Visa and it’s global
network. One by one, the circular pages highlight reasons why Visa and Works Payment Manager will
work for your business. The reverse of each page will have additional information, and the last page
will have a call to action in the form of a detachable Rolodex card.

~ ! : ok
PAYMENT MANAGER PAYMENT MANAGER
% —g, /j Fa

Typography:
ITC Franklin Gothic Regular

> ,IIJ i;:‘g;,
30
.

' | )

ITC Franklin Gothic Italic

ITC Franklin Gothic Demi

ITC Franklin Gothic Demi Italic
ITC Franklin Gothic Heavy

ITC Franklin Gothic Heavy Italic

Pivoting circular brochure CD face CD sleeve

Color Palette:

Value Propositions: . | . - . . .

« Streamlines, automates, and integrates the entire payment and reconciliation process. PNS286  PMSI1235  White PNS 021  PMS4S4  PMSSHT3  PMS5265  PMSSTT  Black

e Payment Manager connects you, your employees and 27 million merchants worldwide.

e Payment Manager is a complete, Web-based payment solution which provides an unprecedented
level of control, access, and cost savings.

Visa Works’ Payment Manager

The Grid System:

Target Audience:
Primary: mid- to large-sized companies who will use this solution.
Secondary: Member banks and sales groups who will help educate the primary target audience.

Primary Objective:
Create two pieces (sell sheet and CD demo) that will increase awareness and educate businesses
on the Visa-Works solution, called Works Payment Manager, ultimately leading to increased sales. |

eleveneightyfivedesign




Pivoting circular brochure

/ =
VISA AND WORKS

PAYN.IENT MANAGER

CD with demo
actual size 3.35" x 2.5%

./ 4|
L ol = S—
VISA AND WORKS

PAYMENT MANAGER

/ .

CO sleeve
actual size 3.5% x 2.75°

VISA AND WORKS

PAYMENT MANAGER

for your s time
and inefficient. It's time for & better way—a new payment

Visa and Works bring you Works Paymant Manages, an ebectronic paymant
solution that and integrates your entire payment
and reconciliation process. Tapping o he power of Visa's premier
2000l payment notwork, Payment Manager connects you, your
empioyees and 27 millon marchants workiwide—complementing
and enhancing Visa Commercidd Card programs. Payment
Manager s a comploto Weboased paymant solution that
provides an unoracodentad level of control, access
and cost savings. A sasily integrated into
YOUr Curtant Dusiness processes.

| ncES your paymani sirstegies. Payment Asnaget

| complements and expands commarcial card programs o aviand

Jusage, NCrease control and enatie cand management via the Intermet

JDRIVES o hgh level of paymant efficiency. Payrment Manager sccolerates
{ spend requests. approvals and funding for Incremsed efficlncy and

/' orowaes wsbity nto spending acrows your SREANGtON 4 & Gocurs
ADAPTS 10 your payment processes Peyment Marager woports your
OFEANIAON'S DEYMAnt DOlCS NG DroCedures WIthout changing the

Wity you 3o business.

. GIVES you the power of & secure. obl Dayment network

Payment Manager takes sdvantage of Visa's prem
Service Dayment netwink 1o automatcally streamens

ha

the entirs Daymant Drocess while instastly
& ; Set1ing Daymonts electroncatly afl
- over the giobe

PAYMENT MANAGER MEANS MULTIPLIES SAVINGS

Payment Manager alows you to

make & single payment ts your

Viea financial institution lmstead of

handreds of checks te veodors
PAYMENT MANAGER IN ACTION
Use Payment Manager 1o automate
A3 CONISl yOur Paymant DrOCeas.
From streamiining the prsacormvel |/
process o instantly funding
aatnduted empioyoss. 1o con
trofing Durchase amount

Payment Marager saves
you times and money /

e nwver Dafore.

Front and back of sample pages

Process and approve purchase requests from employees and
lostantly authortss thelr commercial carts with the approved
[amoant 1o keep them operational. offerdng advantages for:

# SERVICE porsonnol in the ekl

PRE-PURCHASE APPROVAL SPENDING

/

By rowuting the spproval and purchase process oollse, Payment
Managet expands commercial cand programs to serve & wide |\

range of pew operationsl expenses

® HIGH-DOLLAR noninventonod
supply purchases. such as office
equipment and infrastructure |

# IT PURCHASES, such as com

05 remodeling of now dav

VISA AND WORKS

PAYMENT MANAGE

FOR A DEMO CALL 1.888.9

Call to action with detachable Rolodex card.




ENABLING TECHNOLOGIES
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Visa Works’ Payment Manager

VISA BASICS

VISA

ENABLING TECHNOLOGIES

The Creative:

RS

Brochure

I
I

CD face

Value Propositions:

» Streamlines, automates, and integrates the entire payment and reconciliation process.

* Payment Manager connects you, your employees and 27 million merchants worldwide.

* Payment Manager is a complete, Web-based payment solution which provides an unprecedented
level of control, access, and cost savings.

Target Audience:
Primary: mid- to large-sized companies who will use this solution.
Secondary: Member banks and sales groups who will help educate the primary target audience.

Primary Objective:
Create two pieces (sell sheet and CD demo) that will increase awareness and educate businesses
on the Visa-Works solution, called Works Payment Manager, ultimately leading to increased sales.

Concept:

The Visa Works Payment Manager product features are mirrored by key value propositions or enabling
aspects of the software throughout. Visa Works' strength is in delivering a complete, Web-based
payment solution that provides continues level of control, access, and visibility. Orthogonal color
bands abstractly represent the Visa network as well as to communicate the continuity aspect of its
product solution. The photography superimposes human portraits with the Web interface to
communicate the engaging, on demand aspect of its product.

Typography: The Grid System:

ITC Franklin Gothic Regular

ITC Franklin Gothic lItalic

ITC Franklin Gothic Demi

ITC Franklin Gothic Demi Italic
ITC Franklin Gothic Heavy

ITC Franklin Gothic Heavy Italic

Color Palette:

PMS 286 PNS 1235 White PMS 485 PMS 2746 PMS 307 PMS 308 PMS 7461  Black

Photography:

The photography superimposes
human portraits with the Web
interface.

eleveneightyfivedesign




ARE CHECK BASED,

VISA® AND WORKS® BRING YOU A BREAKTHROUGH PRODUCT

82% OF ALL BUSINESS TRAD

Brochure Cover (with bellyband)
Size:6x11in
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Works Payment Manager

Visa

VISA BASICS

VISA

BLACK AND WHITE

The Creative:

REALITY CHECK

Brochure

CD face CD sleeve

Value Propositions:

* Streamlines, automates, and integrates the entire payment and reconciliation process.

* Payment Manager connects you, your employees and 27 million merchants worldwide.

¢ Payment Manager is a complete, Web-based payment solution which provides an unprecedented
level of control, access, and cost savings.

Target Audience:
Primary: mid- to large-sized companies who will use this solution.
Secondary: Member banks and sales groups who will help educate the primary target audience.

Primary Objective:
Create two pieces (sell sheet and CD demo) that will increase awareness and educate businesses
on the Visa-Works solution, called Works Payment Manager, ultimately leading to increased sales.

Concept:

Visa Works Payment Manager eliminates any delay in payment and procurement reporting.

A breakthrough solution that takes the gray out of management payment and reconciliation.
Works Payment Manager brings clarity to payment and procurement process. There is no gray,
the answers are as clear as black and white.

Typography:

ITC Franklin Gothic Regular

ITC Franklin Gothic Italic

ITC Franklin Gothic Demi

ITC Franklin Gothic Demi Italic
ITC Franklin Gothic Heavy

ITC Franklin Gothic Heavy Italic

The Grid System:

Color Palette:

PMS 286 PMS 1235 White Black
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NO GRAY

WITH WORKS PAYMENT MANAGER, VISA BRINGS CLARITY TO PAYMENT CHAOS

Brochure cover

The checkless soclety is coming
But it's not the big bang that everyone was sxpecting

It's a silent revolution

REALITY CHECK

WORKS PAYMENT MANAGER ELIMINATES THE EXPENSES OF CHECKS, AND MANUAL RECORD-KEEPING

Brochure spread 1

Visa and Works Bring You a Breakthrough in
Electronic Payment Management

WEh Works Paymant Managar, your organization can implemant a strate@ic paymant

+ Enhances your payment strategles. Pyl Marager complemants and erpands
trol and enablo card

commaercial card programs 1o «xtend usage. Increase

managament wa 1he Intormet
* Drives a high level of payment efficlency. Payment Managsr 5ol

icloncy snd prox

spena

CQuasts. aporovals and fundng fof incre visdsaity int
NAING SCTOSS YOUr OANIZAtON ay 1t
* Adapts to your payment processes.

Wies and pro

SUDDOTtS your Organiation's

ant pdures without Changing the way you do businoss

) Lakes

* Gives you the power of a secure, global payment network.

“ 0 of Visa's pramiar ful

payment network to automatiCadly stroamane
o ot

your

T ety CIITerE TOCESS whike Fest

* Meltiplies savings.

STIANG CIRITOrts ol

Paynent Manages aliows you 1o make & single Dayme

nstead of hundreds of checks 1o vendors




Changing everything over while the system is running

is @ bit like changing the engines on a 747 while it's in flight

and not disrupting the passengers

Works Payment Manager in Action Pre-Purchase Approval Spending

5. From stroambning By routing the approval and purchase process onkine, Payment Manager axpands

e

the pre aeoeonal i

% 10 instantly tunding distribut ne ommarcial can programs 10 serve a wide rangs of hew operational eXpenses:

pUrchase amounts. Payment Manager saves you mes and ke never botore * Highdoltar noniventoned supply purchases. such as office squipment and
- Infrastructure
Distribute Workforce Funding IT purchases, such as computars or softwar
Process and acosoy . troen emplcy rize thew * Construction expenses, such as remodeling of new development
aNds with the approve und 10 hooD them opesat floring
Managing Spend to Meet Financlal Goals
cess of controling Sponding kmits and increase Nexitility for any group
" based pr spending ncluding
¥, And locatiuns © Blanket and opan purchase orders
o Project mana
© Grant managome
-
Brochure spread 2
BRING CLARITY TO PAYMENT CHAOS
BRING CLARITY TO PAYMENT CHAOS
-
- CD DEMO FOR MORE INFO 1.888.967.5726

CD sleave CD face
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