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APPLIED MATERIALS LITERATURE SURVEY @
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MARKETING LITERATURE SURVEY GOALS PRODUCT AND REGIONAL MARCOM SURVEY RESULTS @ﬂ

The purpose of this survey is to gather feedback from regional and product 7 responses to 31 emailed surveys
marcom managers to help us develop a long-range marketing literature
strategy that not only effectively addresses Applied Material’'s needs for
marketing literature, but also to help Applied Materials establish a better
relationship with their customers.

APPLIED MATERIALS SURVEY
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APPLIED MATERIALS SURVEY

WORLDWIDE SURVEY RESULTS

10% Total Response
73% From Marketing and Sales
80% From North America and Europe

When you think of Applied Materials, is there one image
that comes to mind?:

Similar results to McCann-Erickson survey

* Leaders

- Big and powerful—but also aggressive, 800 Ib gorilla, inflexible, stuffy

+ Divisions market themselves autonomously

Collateral pieces most used:
90.48% (57) Powerpoint Presentations
79.37% (50) Presentation Templates
69.84% (44) Datasheets

68.25% (43) Corporate Backgrounder
63.49% (40) Annual Report

63.49% (40) Product Portfolio

60.32% (38) Brochures

39.68% (25) Newsletters

39.68% (25) Graphic Panels

38.10% (24) Product Briefs

36.51% (23) Invitations

31.75% (20) Corporate Folder

31.75% (20) Customer Stories
30.16% (19) White Papers

28.57% (18) Posters

23.81% (15) Division Folder

14.29% (9) Service Briefs

14.29% (9) Other

Which do you find most effective and why? @

- Powerpoint presentations—since they “can be kept current and are easlly tailored to
specific information and audiences”
- Datasheets—“data is critical and customers are too sawy to make decisions on generic material”
* Product Overview—"as it gives me the information on all of Applied Materials products without
going into too much detail”
- Annual Report and Corporate Backgrounder—"comprehensive company information usable

by a wide audience with limited detailed technical knowledge”

Does the current literature have the appropriate content?

< 86% yes, but...

< Would like to see more proofs/facts, success stories, and benefits, not just features

* Information/data is hard to get

* Information/data is out-of-date

- Inconsistencies in content between and within divisions, “some are complete to include process specs;

hardware specs; facilities requirements; fab layout/dimensions. Not the case with other divisions?

Is there enough technical information?

- 81% yes, but...

+ Too technical, need stronger and consistent messaging
* Not enough information on services

+ Out-of-date

+ Can’t get a hold of data/information

eleveneightyfivedesign




Is the tone, as far as color, imaging and fonts, representative
of Applied Materials and your division?

« Like Applied Materials blue (PMS 5405)

< Would like to see lighter palette (brighter future)

- Would like accessible templates and graphics

* Would like Web access to all literature materials and assets

- Too conservative

- Inconsistent, internal as well as external *| do not like to see inconsistent presentation
templates (fonts, colors, etc.). Even within a PBG/division | see a number of various formats,
fonts, etc. that give inconsistent branding.”

- Brand is not leveraged consistently or at all

Does the literature need product photography?
- 94% yes

- Need quick access to image library

* Out-of-date

- Expensive and timely to keep current

- Need both technical images and beauty images

- Need library of images for service, software and results of what tools can do

APPLIED MATERIALS SURVEY

Which marketing piece, if any, do customers request the most?

« Specifications, datasheets (20%)
« Brochures (14%)

* Powerpoint presentations (5%)

« White papers (5%)

« Don't know (7%)

Does the design/layout of the marketing literature help reinforce
the key messages?

« 75% yes
« Need consistent and better messaging

Messaging does not work when integrating (each PBG has its own)
- Need different levels for messaging (templates)

- PBG name overshadows Applied Materials brand

Other recommendations or comments

« Flexibility
Consistency and synergy “CONSISTENCY; CONSISTENCY; CONSISTENCY. Lack of synergy
between product business groups Is embarrassing at times. | shouldn't have to explain that
to a customer. | need to stay proactive and sell our strengths, not explain our weaknesses.”
- Ability to tailor literature to customer needs
Electronic access to templates, guidelines and collateral assets
- Customer base and general public able to access literature (Web, PDFs)
« Access to corporate as well as technical literature
- Afraid of impact of a new style guide

- An upbeat and lively look and feel

eléveneightyfivedesign




T T T T T I T T T T I T T T T T T T NN NRNIRNORNRERITNRNREIRETNENOENENNRIENE NN NN NYNDE

BUILDING BLOCKS FOR CHIP MANUFACTURING @ﬂ
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APPLIED MATERIALS BASICS

, l Sl o e
BUILDING BLOCKS @ |

APPLIED MATERIALS STYLE GUIDE

The Creative: The Concept: Building Blocks

. / .
. = l =

Corporate Brochure

The grid used throughout the collateral reinforces the building block theme. Each square of the
grid can be associated with a division or part of Applied Materials, when together these building
blocks become the foundation or guidelines for chip manufacturing around the world. The grid has
2 roles it can be used as a design element and it is the actual grid upon which all elements in the

pieces should use as a guide for placement. It is a flexible system, and can be used openly with

ety of designs as long as it falls within the delegated grid.

Core Values:

Applied Materials is the largest supplier of products and services to the global semiconductor
industry and is one of the world's leading information infrastructure providers. Applied
Materials enables Information for Everyone by helping semiconductor manufacturers produce

more power ful, portable and affordable chips.

Target Audience:

Varies on the collateral pieces. Materials generally target the ClO, CFO or the technology

decision makers within a chip making organization.
Corporate Folder Cover

Primary Objective:

To create a recognizable, unique brand identity that is consistent in messaging and design. |

The Look and Feel needs to express Applied Materials personality and position in a global marketplace.

Survey Results:
(a brief summary)

. To become more approachable

. Less autonomy among divisions

. Continue to project leadership image

|
|
[
. Create brand recognition
. Less conservative image

|

CPI Datasheet Product Brochure Covers
. Moving towards a brighter future
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APPLIED MATERIALS STYLE GUIDE

Typography:

Frutiger Light

Frutiger Roman
Frutiger Italic

Frutiger Condensed
Frutiger Bold Condensed
Frutiger Bold

Caslon Regular
Caslon Semibold
Caslon Italic
Caslon Bold Italic
Caslon Bold

Color Palette:
Metallics

PHMS S840 PMSS82]  PMSS540 PMS 8763  PMS 8222  PMS 8261 PNS 8740

Pantone

i S EIEE

I8 Tal
A
&l
PMS 340

BUILDING BLOCKS @

PNS 3382  PNS 8922

'En

Frutiger Bold Italic
Frutiger Black

Grid System:

All content should use this grid

as a guide for placement

PMS 5405 PNS 550 PNS 75103 PNS 319 PRS 125 PMS 1955  pmS 542 PMS 615 PNS 451 RS 371 PMS 5565  PMS 330

PuS 184 PNS 485 PMS 158

PMS 458

Treatment of the Photography:
Duotone, greyscale as well as 4 color images are used throughout the collateral.
Products photos are frequently tightly cropped shots. Higher end pieces will utilize 4 color

Images more frequently, while other pieces will utilize the duotone and greyscale images.
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Brochure Cover

BUILDING BLOCKS




BUILDING BLOCKS
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BUILDING BLOCKS

CPS Cover Variations




BUILDING BLOCKS

Locking Ahead

1) DiAM NONUMMY * MOTTIUD IAT

Building Tomorrow’s Technology

Brochure Inside Variations



BUILDING BLOCKS

SLAR AND FiLL SOLUTIONS
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APPLIED MATERIALS

Datasheet Variations

saLutions

AT SLAR AND FILY

AT ] LLADRASP W ALUMMAAS MTTRCORNECT (LLAS

ANO ALUMINY RANALZATION WL SOLUTS

AAATERALS foAS MCORRRATIS T LATEET ACVANCTS M MASWRALE

JOLOGY WITH T ENDUAA" X9 308 TYETIML TYCAL S00MM AL

IR COMMECT TTACKS ACHIEVE iy THACUSHIUIT OF <1V AL

TANSET L WAd BEEN €

o8

IR, AND MAPROVED TARGET

OGN MEELTY W ACWER (OO ANG COC 1O AL SAR ANLICATIONS

W ATDINCN. MEUARCE AL FRL CAMBLITY ACHIVED Wi AMECT

RATION IWA AT LOW TEMPLURES 9 T IOVEES SUMAIOR

UOUWALL COVIRAGE COMMALE 7O COMINTIONAL T1 WETTING
AVERS ANO DORELES ACUNWIAM UL OF WARROW, 1S ASSCY

RATIO VWAL (<8 MsAL 1) &7 LOW TIMPURATURIL od0r O

CPI

APPLIED MATERIALS

SLAS AND FILL SOLUTIONS

ADVANCED ALUMIN SOLUTIONS 200/300MM
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Orecit quare

Emtiw

Folder Cover

Folder Inside Front Cover

BUILDING BLOCKS

WWW.APPLIEDMATERIALS . COM
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APPLIED MATERIALS BASICS

AOE®®E®G
OROEG®®

APPLIED MATERIALS STYLE GUIDE

ELEMENTS/THE BASICS @

Typography:

ITC Franklin Gothic Book Minion Regular

ITC Franklin Gothic Book Oblique MiIN1ION REGULAR SMaALL CaPs
ITC Franklin Gothic Demi Minion Regular Italic

ITC Franklin Gothic Demi Oblique Minion Semibold

MintoN SEmiBoLD SMALL Caps
Minion Semibold Italic
Minion Black

ITC Franklin Gothic Heavy
ITC Franklin Gothic Heavy Oblique

Color Palette:

PHS 5405 PNS 1795 s WGays MHSN NS 407 THS 5473 PNS 301 NS 49 s 575 S AT0 NS 22
Metallic
Gold 871 Copper 876 Silver &77 PHS 5125 PMS 668 PMHS 5265 PMSSS45 NS 1469

Division Identifiers, Acronyms and Icons:

>
2

- Global Mask - Isolating

/N

NV

PC

CPI - Metal Deposition - Dopant Implantation

DSM - Insulation Deposition FPS - Product on Conveyer Belt

Etch - Removal from surface CPS - Customer Representation

PDC - Diagnostic

CMP - Polishing Action

TCG - Implantation FPD - Flat Panel Display

@EE®E®
OD@@EOGO

The Grid System:

The basic Grid System is dividing the page into 10x12 squares which is used for positioning of
elements within the page. There is also a 8 column grid, for text that fits into the Square grid

system, any combination of the column grid is acceptable except a one column usage.

The Vertical Bar
AL 4257 and st 100%
of the devisions color

The Loge
Aways reversed out
and same locaton

Conslstent Element

The Division Acronym
Always ot the same
location, but the

treatment could vary

The Division lcon
Always ot the same
tocatian, reversed out

Treatment of the Photography:

Tightly cropped Color, Black and White and duotone photography will be used throughout the system.

To show the product in full, color imagery should be used.

-
-
o
=
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ELEMENTS/THE BASICS

The Information Age Starts Here
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Tiny inbograned cirvuste, we s, thet would hely wend
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THE SYSTEMS THAT MAKE THE  swmpwters. Only  few prosesms conbd then ssepine e
CHIPS THAT MAKE THE PRODUCTS ;"::‘;'(“:“ “'"""::"':'u':.:;"""'"_
THAT CHANGE THE WORLD  peovide the equipmest that thov semisandacios
sempaais required |s mabn theit rrvuluio e
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waly transtormed U sheepy Seats Chies Volley imin
I3 nm Valey. losns Sung the Inbormation Age. but
apeesd 1ar 4nd whike scrove the glabe, Drives it by the
outrmmin Sadwtry them rechiied spwerds b s advent
ol persmal sotmputens. the Chiy imdwiry exptaded from
o 43 Wlliow duller sdurry b the fone 1 9as 40 sver $100
Nellion bday As wrmri on b ton fabrn stion bocamd.
Aprtied Materials alas Morsemed. Growiug frsm o snghe
et basimess wiih £100,000 (n Birok yse vaben. wad
supending ropadiy uader (e drzatuis bradenbip of CEO
Tiem Maegens | who prmed (he company s 1¥761, we Bow
Ircome the world,s (angest supplies of semicombas vur
notng syuipmot,

Every chip. Every day. Everywhere.




ELEMENTS/THE BASICS

Ramp Performance
Management

Dielectric Etch 300

Producer CVD 300

n APPLIED MATERIALS® oo @' APPLIED MATERIALS®

Product Brochure Cover Options




ELEMENTS/THE BASICS

The Endura Xp 300

w

BV ) A S et P Bkt S

The Endura Xp 300

@ APFLIED MATERIALS® \ ﬁ AFPLIED MATERIALY" @

CP1 Product Brochure CPI Product Data Sheet
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APPLIED MATERIALS BASICS

APPLIED MATERIALS STYLE GUIDE

The Creative:

Corporate Brochure

Cormorate Folder

Product Brochure Covers

CPI Datasheet

PRECISION IN SILICON @

The Concept: Precision in Silicon

Applied Materials creates the basic equipment for manufacturing chips. Sand is the basic element
for creating silicon. The art of converting a silicon wafer into a chip requires the utmost precision.

This concept focuses on this exacting piece of this process. The rule and circle graphic (“precision
rule graphic”) represent the precision concept, while the photographic icons of images drawn in the

sand reiterate that the foundation of silicon.

Core Values:

Applied Materials is the largest supplier of products and services to the global semiconductor
industry and is one of the world's leading information infrastructure providers. Applied
Materials enables Information for Everyone by helping semiconductor manufacturers produce

more powerful, portable and affordable chips.

Target Audience:
Varies on the collateral pieces. Materials generally target the CIO, CFO or the technology

decision makers within a chip making organization.

Primary Objective:
To create a recognizable, unique brand identity that is consistent in messaging and design.

The Look and Feel needs to express AMAT's personality and position in a global marketplace.

Survey Results:
(a brief summary)

. To become more approachable

. Less autonomy among divisions

. Create brand recognition

. Continue to project leadership image
. Humanizing technical aspects of

literature
. Less conservative image

. Moving towards a brighter future [

eleveneightyfivedesign'




APPLIED MATERIALS STYLE GUIDE PRECISION IN SILICON @
= = — — == —_— 1

L a8 : M U \

Typography: The Grid System:

Meta Plus Normal Caslon 540 Regular This 5-column grid was designed for flexibility. The addtion of a 14 row vertical grid, helps to '
Meta Plus Normal Italic Caslon 540 lralic maintain a consistent look throughout the system. The constant elements are called out below

Meta Plus Medium CASLON 540 Roman SmavL Caps & FIGURES with their specific rules. Constant elements include: logo, precision rule graphic, photo icons,

Meta Plus Medium Italic Gaslon 540 ltalic Old Style Figures and graphic icons.

Meta Plus Bold
1 Meta Plus Black

Color Palette:

l » ™ " s 2R mn .t 1655 e LT

. s ”™iosan
| =
7
| b
[ 320 A ™oan mim mom L o s moan mm

Division ldentifiers, Acronyms and Icons: . e N S o | e e

- -.: Applied Materials - Precision - n Mask - Isolating ‘ Tfeatn\ent Of the PhOtOgraphy:
|
} The Photography is always tightly cropped, to create a more dramatic feel to the piece. It |
1 . r‘l CPI - Metal Deposition - ﬂ PCI - Dopant Implantation | may be used as full color, black and white, or a highly saturated duotone
e ————]
VaVaW, DSM - Insulation Deposition . FPS - Product on Conveyer Belt » - m—
\
- -. Etch - Removal from surface . E‘ CPS - Customer Representation |
- m CMP - Polishing Action . E PDC - Diagnostic

|
- ' TCG - Transistor - E FPD - Flat Panel Display

APPLIED MATERIALS BASICS

!

2



Corporate Brochure cover

INFORMATION FOR EVERYONE

PRECISION IN SILICON

IT STARTS WITH OUR PRODUCTS, Qver AT APPLIED MATERIALS WE MAKE THE SYSTEMS
THAT MAKE THE CHIPS THAT MAKE THE PRODUCTS
THAT CHANGE THE WORLD

e us the

miconduct

In 1967 apricot orchards solf covered munch of Northern Califoenia’s Santa Clara |

dacton industry was quecthy

v. Alungside the orchards, 8 young se

anufactu 2 1f I IT STARTS

snd bepmamg 1o beat an entiredy hind oof frae— timy integeat
WITH OUR PEOPLE. Ouriempl ¢ chips, that would help sond men 1o the mooa and 3 decade lase
persanal compusters. Oaly 3 few proncers could then imagine their ex
the foundation of ‘Applied Mater potential. Applecd Matcrials was one of these prneers. The Company wan foanded |
v Mikie McNeilly to prvoade the egni that these
Their tremendous tatent requited to maka thest revedutmary chips
reasingly pro The scmacsnidis e mdanry sam proved w fettile o notonby tamshumed the deepy
Sants Claes Valley snto “Sibcon VoRew” h A ud far
rs, enabling the st wie acrma the ghbe Drtven fiest by the electsanace indicry. then ywkeeed
wpwards Dy vhe advent of permal yimpucers. the chip medinry cxphouded foum a 42
balliem datlar snabiesery i the tate 1900 1w sver $100 billum vdey. As semicondia
fxburcanin bovenedd, Applied Mavennals ol g i winghe product
bunioew wih year mbes. snd wnder the dy
feadership of CEO Jm Morgan (wher puned the compam m 19765, we have became:
she werkil s Iuegest suprther wf s
Lrecy chip. Tvery doy. Chg ot oty prrwer persemal they we
aho the brsiny bebund mitluns of cofl phure. pagen and preemakenc they min
e, arciy 1 sevvers. The ch ch that b e changed

Wi v penbiasnddy in the last 30 yeas nwe thew cammence tn the muctligence cabed m
chips “Tia keep up with the immwnsc s hanges browght stnt by the Infarmaon Age,
cleave 1o 300 Wil Chigs e rure bewg prodined wirldwide cah yes

Corporate Brochure spread




APPLIED MATERIALS BASICS

i APPLIED MATERIALS STYLE GUIDE

Typography:

‘ Meta Plus Normal
| Meta Plus Normal Italic
Meta Plus Medium
Meta Plus Medium Italic
[ Meta Plus Bold
Meta Plus Black

Caslon 540 Regular

Caslon 540 ltalic

CasLON 540 RoMaN SMaLL Caps & FIGURES
Caslon 540 ltalic Old Style Figures

[ Color Palette:

‘ s $485 s s s [ el e [ e g ] s " oy
I - ‘
| It s

o sl s U o mom [T o et iy

Division ldentifiers, Acronyms and lcons:

‘ - -.‘ Applied Materials - Precision - “ Mask - Isolating
‘ - r‘l CPI - Metal Deposition - n PC!
e ———2]
- PaVaW. DSM - insulation Deposition - " FPS - Product on Conveyer Belt
- — Etch - Removal from surface - !‘ CPS - Customer Representation
. E CMP - Polishing Action - E PDC - Diagnostic

- Dopant Implantation

PRECISION IN SILICON @‘m

The Grid System:

This 5-column grid was designed for flexibility. The addtion of a 14 row vertical grid, helps to ‘
maintain a consistent look throughout the system. The constant elements are called out below
with their specific rules. Constant elements include: logo, precision rule graphic, photo icons, ‘

and graphic icons |

Treatment of the Photography:

The Photography is always tightly cropped, to create a more dramatic feel to the piece. It

may be used as full color, black and white, or a highly saturated duotone

|

|
|
|
L &

tlevenelghtyhvedesugn



PRECISION IN SILICON

CMP Product Brochure cover CPS Product Brochure cover




PRECISION IN SILICON

&) o e

ENDURA AL SLAB AND FILL

Advanced Alaminum Soletions 200/300mm
uing i leadenshap m Alumenum meerconncct (dab) and
Aluminum plananzavon (A1) sduvons, Apphed Matenals ha

incorporazed the bitest sdvances m mamframe tochaokogy with
the Endura® XP 300 gystem. Typical J00mm Al interconnect
stacks achieve Mgh throughpat of >7Swph. Al taget life has
been extended by >$0%, snd impemved target destgn resubi
i lower COO sad OO far Al shaby apphications. In additson.

reliabsle Al fill capability achicves high sspect eatio (0. 25gm)

st hew eeperares SIP TE provides sipenoe sdewall cnerage

compared to conventional T) wetting layers snd enables

Alursruem il of narrom, igh aspect rann via (<. hpm, 31

#t liow temperatures (<400°C)

CPI Product Datasheet

CPI Product Brochure cover




PRECISION IN SILICON

n APPLIED MATXRIALY

Corporate Folder cover Corporate Folder interior







APPLIED MATERIALS BASICS

APPLIED MATERIALS STYLE GUIDE “OUT OF THE BOX”/INNOVATION AT EVERY LAYER @

\ The Creative: - .

‘ The Concept: “Out of the Box"/Innovation at Every Layer

} Achieving and maintaining leadership within an industry takes dedication to research and innovation.
This concept highlights Applied's strength in these two areas with the theme “Qut of the Box"/
Innovation At Every Layer. The layouts visually illustrate this theme by exploding type and

Imagery “out of " the page and allowing maximum versatility for divisional freedom within the system.
£ pag g y y

Core Values:
Applied Materials Is the largest supplier of products and services to the global semiconductor
Ao

industry and is one of the world's leading information infrastructure providers. Applied

AN
v

20

Materials enables Information for Everyone by helping semiconductor manufacturers produce

more powerful, portable and affordable chips.

e

|
it

Target Audience:
s e Varies on the collateral pieces. Materials generally target the CIO, CFO or the technology

[

Corporate Folder (cover and interior) Datasheet (front decision makers within a chip making organization.

Primary Objective:
To create a recognizable, unique brand identity that is consistent in messaging and design.

The Look and Feel needs to express AMAT's personality and position in a global marketplace.

Survey Results:
(a brief summary)

. To become more approachable

. Less autonomy among divisions
Product Brochures (divisional covers) S Create brand recognltlon
. Continue to project leadership image

. Humanizing technical aspects of literature

. Photographs of products/manufacturing

. Less conservative image

| . Moving towards a brighter future

) , ! , l

eleveneightyfivedesign




APPLIED MATERIALS BASICS

APPLIED MATERIALS STYLE GUIDE

’ Typography:

Sabon Roman

SABON SmaLL Caprs & OLp STYLE FIGURES
‘ Sabon Italic
Sabon Bold
Sabon Bold Italic

Trade Gothic Regular
Trade Gothic Oblique
Trade Gothic Bold No. 2
Trade Gothic Bold No. 2
Trade Gothic Condensed No. 18
Trade Gothic Condensed No. 18

Color Palette:

(m) represents metallic

PHS 1795  PMS 5405  PMS B201ie PNS 2065  PMSTIES  PNS 697 PMS 7524 PS5

w Division Icon System:
‘ (sampling)

DSM

mSiR
!" ‘._n_‘

PHST509  PMS 22¢ PMS TH4E  PMS 8003w PNS IS4 PNS 350 PHS 4TS PHS 811w

O
U &

DSM CORP CPI CPS

The Grid System:

“OUT OF THE BOX”/INNOVATION AT EVERY LAYER @

The basic Grid System is dividing the page into 6x6 rectangles which are used for positioning of

elements within the page. There is also a 6 column grid, for text that fits into the Square grid

system. any combination of the column grid is acceptable except a one column usage.

Treatment of the Photography:

In keeping with the concept of “Out of the Box". photography is used uniquely on each piece,

Whether black and white, monochromatic or full-color, the imagery must be compelling with

dramatic crops. expansion off the page, or sequential.

7

&8
oo
v

L“‘\-
e

i

F -

Image Sequence
(timeline or video effect) |

s |
eleveneightyfivedesign
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“OUT OF THE BOX”/ INNOVATION AT EVERY LAYER

“Information is power.
Information is wealth.

Information is

Applicd Materials.”

Feont Coves




“QUT OF THE BOX”/ INNOVATION AT EVERY LAYER

@ﬂ APPLIED MATERIALS® @ APPLIED MATERIALS* @] AMPLIED MATERIALS®

Cower Diviwion Brochine, PCI, Saw 71 10
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“OUT OF THE BOX”/ INNOVATION AT EVERY LAYER

ml»\nﬂln\unl:\:‘." @ APPLLED MATERIALS

Fromt Dstashest. CP Ovion, Alsminuen Sehtions. Siew 75 x 11




@ APPLIED MATERIALS

Information for
Everyond

@ AFPLIED MATERIALS®

“OUT OF THE BOX”/ INNOVATION AT EVERY LAYER

22222222222222121212 1 2 2 2 2 2 2 AR AATOATANAERe
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INTEG*ATION/CHIP MAKING AS 1T @
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APPLIED MATERIALS BASICS

APPLIED MATERIALS STYLE GUIDE

INTEGRATION/CHIPMAKING AS ART @

The Creative:

Corporate Brochure

Corporate Folder

The Concept: Integration/Chipmaking as Art

Applied Materials as a corporate entity brings together a tremendous number of divisions, each
with a distinct personality and area of specialization. While each of these divisions is uniquely
tailored to its particular market segment, they cooperate to form a "Total Solution.” This look and
feel combines the organic qualities of overlapping circles juxtaposed against strong geometric

blocks, and a solid framework to represent the strong solution that Applied Materials offers.

Core Values:

Applied Materials is the largest supplier of products and services to the global semiconductor
industry and is one of the world's leading information infrastructure providers. Applied
Materials enables Information for Everyone by helping semiconductor manufacturers produce

more powerful, portable and affordable chips.

Target Audience:
Varies on the collateral pieces. Materials generally target the CIO, CFO or the technology

decision makers within a chip making organization.

Primary Objective:
To create a recognizable, unique brand identity that is consistent in messaging and design.

The Look and Feel needs to express AMAT's personality and position in a global marketplace.

Survey Results:
(a brief summary)

Brochure Covers

Datasheets

To become more approachable

Less autonomy among divisions
Create brand recognition

Continue to project leadership image
Humanizing technical aspects of
literature

Less conservative image

Moving towards a brighter future

eleveneightyfivedesigh




APPLIED MATERIALS BASICS

APPLIED MATERIALS STYLE GUIDE

Typography:
Trade Gothic Light

Trade Gothic Light Oblique
Trade Gothic

Trade Gothic Oblique

Trade Gothic Bold

Trade Gothic Bold Oblique

Trade Gothic Bold Two

Trade Gothic Bold Two Oblique

Icon System:

Color Palette:

Corporate Neutrals
PHS 5405 PMS IS5 WOmy2  Weryd

PMS 3995  PMS 110U PMSISSS  PNS 1945 PMS 202 NS 262

Sabon Regular

SABON REGULAR SMALL CAPS
Sabon Italic

Sabon Bold

Sabon Bold Italic

Metallics

i

-

NS 8021

NS 5275

oS 3T

INTEGRATION/CHIPMAKING AS ART

The Grid System:

The Grid System divides the page into 1 cm squares. Images and shapes can fall into any

combination on that grid. The text falls into two columns in one of the two options

shown below

Treatment of the Page and Graphic Elements

PO The structured grid provides a versitle and adaptable framework

for developing a variety of collateral

Alternatively, the grid may
arrangement be adapted into more ngid
interpretation

tructured gnd based

s provides the
en architecturs

1 of overiapping shapes

e of
ateral system. The |

s 1 cm from the top and
the right

‘Q!E‘\/Pin_e}ghtyiftvvedesign.



INTEGRATION/CHIPMAKING AS ART

INFORMATION FOR EVERYONE

Corporate Brochure Cover with Vellum Outer Cover and Grommet Bindery Corporate Brochure Cover with Vellum Outer Cover Opened

(Measures 22 cm x 27cm)




s b ddi

CHIPS NOT ONLY POWER
PERSONAL COMPUTERS, THEY
ARE ALSO THE BRAINS
BEHIND MILLIONS OF CELL
PHONES, PAGERS AND
PACEMAKERS; THEY RUN VIDEQ
GAMES, SATELLITE SYSTEMS
AND INTERNET SERVERS, THE
ELECTRONIC MARVELS THAT
HAVE CHANGED LIFE

Corporate Brochure Interior Spread
(With vellum pages allowing other pages to show through).

. INFORMATION.

\

\

N
\ \

FOR EVERYONE
FOR AR

INTEGRATION/CHIPMAKING AS ART




INTEGRATION/CHIPMAKING AS ART

“wmww q AFFLITD MATIALS

-
g

- ’

Strategic Planning

Title to Go Here

Endura Electra Cu
Barrier/Seed Solutions

0 Bl AR 19N ASVANCED Cu METLIATIN

Product Division Brochure Cover {4-color) (21 ¢m x 27 cm) Product Division Brochure Cover Variation (2-color) (21 cm x 27 cm) Corporate Level Brochure Cover (21 cm x 27 cm)




INTEGRATION/CHIPMAKING AS ART

“ AFTLIED MATKIIALS

200mm Endura’ ALPS ~ Cobalt
for Advanced Silicides -

ol e v Segior sulla foadisis o4

Datasheet Front Variation (3-color) (21 em x 27 cm)

Datasheet Front (21 cm x 27 ¢cm)




MR AR A A VYA A YA AN A AN ESE NS ENESE SN ESESE S SEESE AR R R A “"

INTEGRATION/CHIPMAKING AS ART

First Panel Opened made of vellum




INTEGRATION/CHIPMAKING AS ART

Interior of Corporate Folder
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CUSTOMIZATION AND SCALABILITY @;m
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APPLIED MATERIALS STYLE GUIDE

The Creative:

APPLIED MATERIALS BASICS

CUSTOMIZATION AND SCALABILITY @

The Concept: Customization and Scalability

The circular pattern represents customization and scalability across all of Applied Materials’

A

A graphic pattern and icon are assigned to each division to be used as

product offerings

textures and product

supporting

differentiation. Product photography is used throughout to

showcase Applied Materials' fabrication equipment. People photography will also be used

s a secondary element to communicate the human side of Applied Materials

Core Values:

Applied Materials is the largest supplier of products and services to the global semiconductor
ndustry and is one of the world's leading information infrastructure providers. Applied
Materials enables Information for E\(*r),nn» by huén:hg semiconductor manufacturers produce

more powerful, portable and affordable chips.

|
i |

Target Audience: |
Varies on the collateral pieces. Materials generally target the CIO, CFO or the technology
jecision makers within a chip making organization. ‘
Primary Objective:
To create a recognizable, unique brand identity that is consistent in messaging and design.
The Look and Feel needs to express AMAT's personality and position in a global marketplace. ‘

Survey Results:
(a brief summary)

- fo become more approachable [

. Less autonomy among divisions

. Create brand recognition

. Continue to project leadership image [

. Humanizing technical aspects of \
literature

. Less conservative image

. Moving towards a brighter future [

eleve ‘nieiightyf!vudesignr
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APPLIED MATERIALS STYLE GUIDE CUSTOMIZATION AND SCALABILITY @ ‘

Typography: The Grid System:

‘ The basic grid system divides the page into 5x8 squares, providing a flexible grid system to position

AG Buch Light AG Buch Bold Minion Regular
‘ AG Buch Light Italic AG Buch Bold Italic MiINION REGULAR SmAaLL Cars images and text on the page.
| AG Buch Regular Minion Regular Italic |

Minion Semibold

AG Buch ltalic
AG Buch Medium
AG Buch Medium ltalic

MintoN SEMIBOLD SmarLL Carps
Minion Semibold Italic
Minion Black

Grid lock-up stays constant In the look and feel. The elements
inside the grid include: division name, division icon, and collateral titlke

Color Palette:

APPLIED MATERIALS BASICS

] i |
{
. . |....... | I e 1 [ =1
PHSSIOS PMSSMS  PNSSE2S  PMSHSE  PNSII0  PMSI3E  PMS 1805  PMSINIS  PMS GO0 PMSSZIS  PMSZIAE  PMS 66D PN ES) ‘ =1t - - . S \
-~ B Apphied Matariats Th Eraaus 07 00 Appied Materials A1 St art Fill Boltors [
| — = ! !
. . . e . E *ér‘-‘ [ —i:"' 3 I\ l! V [A Alk
== T L ey
PHSSTT  PMS3I00  PMSII0  PMSTISY  Cool Grey2  PMS 44 PNS £201  PMS 8281 PNS 87T . ‘ . Jrm— i | =
'3 | | ! i !
! | f ! t i (|
= ! ¢ e {
IR 1 Y
[ \ IR IR}
} H 4 \
r — 75" 11 =
Division Icons: | |}
& || — 3 Y J ‘
] |
cPl cPS DSM ETCH PDC ’l | #i i
Cu, PVD and Integrated Customer Productivity Diedectric Systems Process Dagnostics Factory Productivity A== — il
Systems and Modules Support and Modules and control Sokutions i l’ R | e
{
3 = = v = ~ 1 ‘ \
1 P 000 5"
o° ogo 0’0 0. 2.97)
— ] T |
‘ ‘
Metal atoms doposited Customer Service Insulating material Removing selected Quality control Charting productivity 5 5"
on the wafer surface doposited on the wafer materials
surface i
cMP MASK PCI TCG DISPLAY
Chemical Mechanical Parametric Transistor and Capacitor Display Business Sector Logo must always be placed on the
Poltahing ond Gonductive Implert bottom right hand comer of the plece.
i J’g ' °p0 =7 @
o
Ly
iy H
1
Flattening the water Projecting circult Dopants penctrating the  Subjecting the wafer to Plat screen monlitor
surface pattern water surface & burst of heat

E!e'\v'c;weightyx ivedesign

a4 d 4




) J \ \ ) D ) ) )

APPLIED MATERIALS STYLE GUIDE

Treatment of the Photography:

Photography is treated in black and white, color, and duotone. Photography can be masked Inside

circle cluster or it can be treated as a full bleed image.

et i i e e b
Vo i b

APPLIED MATERIALS BASICS

Color photography masked inside circular cluster Biack and white phatography treated with bieeds

CUSTOMIZATION AND SCALABILITY @

Key Attributes:

Each division will have its own list of key attributes to be used as a graphic element

in the collateral system

Division Line Textures:

A graphic pattern is assigned to each division to be used as supporting textures

and product differentation

Comorate ETCH CPI DSM
(total solution) (etching the surface) (metal atom deposits) (insulating matenal)

eleveneightyfivedesign




CUSTOMIZATION AND SCALABILITY

AVPURD MATERIALS

In 1967 apricot orchards still covered much of Northern California’s Santa Clara Valley.
mna-tn-m;-mmummmmnmmmmw
wmwb‘mﬂbﬂym.wo"m!—imlmmmcm.ﬂlaMmm’d
W“nﬂb“m_‘u“lﬂ-mh“mmw-
tow plonsers could then imagine thelr extrordinary potential Applied Materials was one of
mmmm-—mnhmnmuwm
these semiconductor companies required to make their revolutionary chips.

]I Applied Materials Information for Everyone

The semiconductor industry soon proved so fertile It not only transformed the siespy Santa Clara
Valiey into ‘Silicon Valley,' launching the Information Age, but spread far and wide across the
m.Mmmnmtummbnmaunn,mmmnnwu-mtumm of porsonal
computers, the chip industry nmedmcﬁbmmwummmmm- 19808 1o over
$180 billion today.

That'y why, st Applied Materiak, we say The Information Age Starts
Hese. it starns with ous produces. Over 30 years of non-stop insovation
and osmmercialization have made s the leading sopplier of advanced
semiconducion manufacturing equipment. It starm with our peogle
Out emphoyoes are the foandation of Applied Materish” success

Their tremendous talens sllows s 1o deliver increasingly peoductive
quipment 1o out sustomee. enabiing theis tininess uiccen

1t starts with our vision. Only # ghobul company that's been built to
chunge i destined 10 last. We have cressed & collabocative snd

Seciuive organization with the capabilities we peed 10 thebve in the

114 contury

€ o vy

Corporate Brochure Cover Inside Spread
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Applied Materials Ramp Performance Management

Product Brochure Covers

CUSTOMIZATION AND SCALABILITY

Applied Materials Ultima X HDP-CVD

D—.

Applied Materials Creating Device Structures




Applied Materials The Endura XP 300

CPI Product Brochure Cover

CUSTOMIZATION AND SCALABILITY

| Applied Materials A1 Slab and Fill Solutions

ADVANCED ALUMINUM SOLUTIONS 200/300mm

Comtinsing #s leadership i Alumsnam interconnect (slah) and Alumimum planarization L]

sohations, Apptied Materish has imcorporsted the latest advances in muainir sme techaology with

the Endurs® XP

sem Typhcsl 300mm Al inserconsect sacks achiew high thmughpor of

75w AL narer lilk has been extended by >50%, and improved target destgn sesults in bower

OO sd COC e Al bals spplications. In additian, refiabde Al capability achieves high aspect

rxtion (0. 2%1m) a1 how emperatues. STP T) provides superior skdewall cover e compared 1

onventhonal T) wenting layers and ensbiles Ahumninum fill of marrow, high sspect ratio viss

0.08g0m, 111 1 Jow temperatues | <400°(

>
e

Endura® Al Slab 300mm

EL L)

Encura * Al Fill 300mm

amumumnu’

CPI Product Datasheet




Applied Materials Information for Everyone

Corporate Folder Cover

Inside Folder

CUSTOMIZATION AND SCALABILITY
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APPLIED MATERIALS BASICS

APPLIED MATERIALS STYLE GUIDE

The Creative:

Corporate Brochure and Sprea

B )

L

e
e

Division Brochure Covers

s R

g .
%2 a
X .

Datasheets

Folder and Folder Intenor

PROCESS / LAYERS @n

The Concept: Process/Layers

The chipmaking process is multi-layered. This multilevel concept is translated literally into this
design system using a grid of horizontal lines. The system can be used to show a “"detail" or

expand to show the many "layers” of complexity within this manufacturing process.

Core Values:

Applied Materials is the largest supplier of products and services to the global semiconductor
industry and is one of the world's leading information infrastructure providers. Applied
Materials enables Information for Everyone by helping semiconductor manufacturers produce

more powerful, portable and affordable chips.

Target Audience:
Varies on the collateral pieces. Materials generally target the Cl0, CFO or the technology

decision makers within a chip making organization.

Primary Objective:
To create a recognizable, unique brand identity that is consistent in messaging and design. The

Look and Feel needs to express Appplied Materials's personality and position in a global marketplace.

Survey Results:
(a brief summary)

- To become more approachable

. Less autonomy among divisions

. Create brand recognition

. Continue to project leadership image

. Humanizing technical aspects of literature
. Less conservative image

. Moving towards a brighter future

eleveneightyﬁ;edesién




APPLIED MATERIALS BASICS

| = |
PROCESS/LAYERS @

APPLIED MATERIALS STYLE GUIDE
Typography: The Grid System:
ITC Stone Sans Medium ITC Stone Serif Medium The Grid System is divided up into horizontal equidistant strips. All artwork must be based on this
ITC Stone Sans Italic ITC Stone Serif Italic horizontal system. A vertical grid, divided up in six columns, IS the system for type placement.
ITC Stone Sans Semibold ITC Stone Serif Semibold
ITC Stone Sans Semibold Italic ITC Stone Serif Semibold Italic
ITC Stone Sans Bold ITC Stone Serif Bold X ifiie— Pamxamase
ITC Stone Sans Bold Italic ITC Stone Serif Bold Italic appoer inthe upper fght
= = N = = 1 A row of tick manks, ClElS
an obstract reference

. 1o the concept of precision,

Color Palette: will aways appear on the e
PMS 661 PMS 5405 7 PMS 5445 PHS 3025 PMS 5555 PMS 5575 PHS 5595 >

PHS 704 PHS 151 PaS 123 PMS 2603 PMS 669 PMS 664 An icon will aways % The logo will aweys
1 eppear on the bottom ke L i appea In the lower rght [
| i
LI [
PHS 371 PNS 5825 PHS 5845 PMS 5875 PNS 131 PNS 132 PHS 117 PMS 110
| |
lcons: Icons will share a common rule. - Treatment of the Photography: }
All are square with the exception o°o°o° ﬁ [
¢ — N - " - -~ . " - > & g
of Corporate, which is circular. 5= iy | Photography may be used as 4-color, duotones, or black and white }
Corporate: ooo Etch 00 P PDC: ‘
Globe o ,_‘° ot Removal from o Dopant ) Diagnostic
surface Implantation —— |

\_;nf’ CPI: H£ CMP: ‘g FPS: - Mask:

o
) Metal Polishing Factory Isolating
|||| Deposition m Productivity .__:'_F
[
},'v— DSM: S TCG: ﬁ cPs: D Display: \
o o°o° Insulation o Implantation oY g Customer Flat panel
Deposition ———— of Pos/Neg W Service —  displays }

v |

ggeneightyt?iv;de;ign‘
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Applied Materials Information for Everyone

@ APPLIED MATHIALS

Corporate Brochure Cover

D @

PROCESS / LAYERS
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Corporate Brochure Interior Spread




Ramp Petrformance Management

CPS

@n APPLIED MATERIALY

CPI Division Brochure CPS Division Brochure

Etch Division Brochure

PROCESS / LAYERS
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DSM Division Brochure CMP Division Brochure

\ D \ D D \ \

b ©

PROCESS / LAYERS

PDC Division Brochure — two-color option
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D MATERIALS

Ramp Performance Management

CPI Division Brochure

CPS Division Brochure

Etch Division Brochure

PROCESS / LAYERS
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DSM Division Brochure

CMP Division Brochure

1 35

PROCESS / LAYERS

PDC Division Brochure — two-color option
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Ramp Performance Management

CPI Division Brochure
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CPS Division Brochure

Etch Division Brochure

PROCESS / LAYERS




PROCESS / LAYERS

PRODUCER SE
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DSM Division Brochure CMP Division Brochure PDC Division Brochure — two-color option




ADVANCED ALUMINUM SOLUTIONS 200, 100mm
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CPI Datasheet

PROCESS / LAYERS
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@ APFLIED MATERIALS

Corporate Folder - embossed logo and lines Corporate Folder Interior







APPLIED MATERIALS BASICS

APPLIED MATERIALS STYLE GUIDE

The Creative:

w

2 CPS

o

TECHNICAL/WAFER @

The Concept:
TECHNICAL/WAFER.

The circular graphic represents a wafer in which the division icons are set. By doing this,
-

comparison is made between the cooperative units of Applied Materials and the many

components of a completed chip.

Core Values:

Applied Materials is the largest supplier of products and services to the global semic onductor

industry and is one of the world's leading information infrastructure providers. Applied Materials

enables Information for Everyone by helping semiconauc tor manufacturers produce more powerful,

portable and affordable chips

Target Audience:

Varies on the collateral pieces. Materials generally target the C10, CFO or the technology

decision makers within a chip making organization

Primary Objective:

To create a recognizable, unique brand identity that is consistent in messaging and design

The Look and Feel needs to express Applied Materials’ personality and position in a global marketplace

Survey Results:

(a brief summary)

. To become more approachable
. Less autonomy among divisions
. Create brand recognition

. Continue to project leadership ima

. Humanizing technical aspects of literature
. Less conservative image
. Moving towards a brighter future

::-::;\.w,;'ueigh:(w Jvrxdesién




TECHNICAL/WAFER @Em

APPLIED MATERIALS STYLE GUIDE

Typography: The Grid System:

P The basic Grid System 4 column grid. There are some consistenc of the graphics such as
Light Minion Regular : arig-oystetil 4 column grid. There are ! y oi i F

Trade Goth
Minion Regular Italit

Trade Gothic Light Oblique
Trade Gothic

Trade Gothic Oblique

Trade Gothic Bold

Trade Gothic Bold Oblique
Trade Gothic Bold 2

Trade Gothic Bold 2 Oblique
Trade Gothic Condensed

Trade Gothic Condensed Oblique

Minion Semibold
Minion Semibold Italic
Minion Black

Color Palette:

Corporate

oo Jeve [ e [ o JrmsRers froch s o

Division Icon System: Treatment of the Photography:

APPLlED MATERIALS BASICS




The Information Age Starts Here

EE
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APPLIND MATYIIALS

Corporate Brochure (cover)

We Make the Systems that Make the Chips that Make the Products

At Applied Materials
‘ that Change the World.
\

=

Corporate Brochure (spread)

TECHNICAL/WAFER




TECHNICAL/WAFER

ATPLIID MATERIALS

i e

CMP Brochure (cover) CPS Brochure (cover)




TECHNICAL/WAFER

CMP Data Sheet




TECHNICAL/WAFER

squares embossed

Corporate Folder (outside) Corporate Folder (inside)

O Y T TRttt —






APPLIED MATERIALS BASICS

APPLIED MATERIALS STYLE GUIDE

The Creative:

CPI Data sheet

@

ONE BRANDﬁ ; @ 7

The Concept: One Brand

This system pulls from the one constant for the past 20 years of Applied Materials, the corporate logo. In the
everchanging and dynamic market of chip manufacturing, Applied Materials has met the demands of that market
od to represent quality, stability and a leader.

and it's identity has st
The graphical elements in this system are designed to compliment the logo. The curved corners are derivative of the
Applied Materials logo. The beveled notch is derivative of the patterns on a chip

The icons are constructed utilizing two shapes; the square (representing a chip) and the circle (representing the wafer)
and are used as patterns in all eleven divisions. The corporate system incorporates overlapping type as a pattern and
ords to be Implemented and used in this fashion, Patterns are used in the system to convey the idea

allows for key
that Applied Materials is a fully integrated company in both its products and its customers

Core Values:

Applied Materials is the largest supplier of products and services to the global semiconductor
industry and is one of the world's leading information infrastructure providers. Applied
Materials enables Information for Everyone by helping semiconductor manufacturers produce

more powerful, portable and affordable chips.

Target Audience:
Varies on the collateral pieces. Materials generally target the ClO, CFO or the technology

sion makers within a chip making organization.

Primary Objective:
To create a recognizable, unique brand identity that is consistent in messaging and design.

The Look and Feel needs to express AMAT's personality and position in a global marketplace.

Survey Results:
(a brief summary)

. To become more approachable

. Less autonomy among divisions

. Create brand recognition

. Continue to project leadership image

. Less conservative image

. Moving towards a brighter future

eleveneightyfivedesign




APPLIED MATERIALS BASICS

APPLIED MATERIALS STYLE GUIDE

Typography:

Adobe Caslon Regular
Adobe Caslon Italic

Adobe Caslon SemiBold
Adobe Caslon SemiBold Italic
Adobe Caslon Bold

Adobe Caslon Bold Italic

Akzidenz Grotesk Light
Akzidenz Grotesk Roman
Akzidenz Grotesk Bold
Akzidenz Grotesk Black

Color Palette:

Corporate

.. ...r 4

PMS 5405 PNSITSS  PMS A3 CGray2 C.GrayS  PMSAS PMS 5483 PMSST43  PMS 4S5

CPI DSM ECH CMP TCG PClI FPS CPS PDC MSK FPD

. 1
» |
Nk’

S 153 PMS ST  PNSSIS  PMSS33 S I PMSS4T3  PMS 4525 PNS 3T PMS 458 PMS SIS PMS AR

N E Em B

pMSSTT  PMSHIS  PMSSES PMSSISO  W.GRAYG PMSE0 PNSISIS  PMSASS  PSHE  PNSSSO S SAT1
NELUC  weraLuic METALLIC NETALLIC

= TEET"?,@I,

The Grid System:

The basic Grid System is dividing the page into 20x26 squares which is used for positioning of
elements within the page. There is also a 14 column grid, for text that fits into the Square grid

system, any combination of the column grid is acceptable except a one column usage.

Consistent Elements:

The logo is always
placed in the same
area (lower right)

The curve Is always
placed in the same
area (lower left)

The colored block
with pattern always
butts to the upper
left corner

Treatment of the Photography:

Corporate covers should use imagery as a subtle duotone of a corporate color used within the space
shown below. Corporate materials can utilize either full color imagery or black and white imagery In
the interior spreads and has the flexibility within the collateral to bleed images or contain images in
boxes or shapes that relate to the look and feel.

= _fm Corporate Usage:
—iied¥ ..'m.

Image should be placed
within this space

Images should be cropped In tightly
and used within a square format

= Division materials may use images in either full color or in black and white,
but must remain in a square that is created by the underlying grid. The square size can vary and the
image must interact and touch with the line art. Images can bleed within the space, but should be in
a subtle duotone if used in this way. Images should also be cropped in an interesting way.

\ \ \ \ o D \ \ o W WY
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ONE BRAND

NPEREATIEN SR A ERRTONT

INFORMATION AGE o

187 ANRCOT CROAMAON ETILL SOVERED MUCH OF NORTHERY CALFTONMMAT BANTA CLAMA WLLEY LOWIICE T
CROWIDS. A TOURG SEMICOMCUCTOR MOUSTIT WAS GUIETLY SMSADING (TH SCCTS AND BN TO BEAR Ak DNTRELY

MW EC OF PR~ THY WTRGRATID CHCLITL 08 OWPE. DA EX 10 e ATE
OWGR D PRET PERSONAL COMPUTORS OMLY & FEM MONEENS COULD THEN MAAGAIE THER CXTRAGRDMANY ROTENTIAL.
WPPUED MATERALE WAS OME OF TYRSE FORSERS THE COMRNT WAL FOUROLD Y WNE MCRERLY O PROVOR THE
LoUPVENT DA DR O MAxx ows
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