






WALL 

·FOGOShg Q"I nwslca.ns.,. witten 
and.~ iuWlJ'.CGmtu ... .,tzn 
th. frldlwldv ........ U. •• ",put 
CNfIf'" ~ .. p.lp.IM cIII,. .. 
of eloulcs .nd lal;»otd • ••• yo.", 
.inG tNt "YC ...... " GtII.II .. 1y 
.... ~lIn. !htl do ... 't plty by 

9/ 9 

Th 

-
...... __ E,,'_.' , 

_: ____ ".' 2 

FUM?' ".'1' __ _ .............. is'' ... ", -
" If you're a pop-culture glutton, 
this site will raise your hip quo tl e n t 
The graphics IW'e rich and fu n k y .. 
The stories read like a downtown 
version of the "Charlie Rose" show," 

• W4tJl St. Joum.1 



.... , 
• 

'v\; 
• 

~ • , " 







• 
' - , 

• 



" I pan a bawa 
"decorating 10 In~Jt 

ot herworldlyencount !"i." 
• 

a lpana uses an into,icatin~ 

• 
IS 

I. ' of th" pa llern'. color, and 
of Ind ia. cOlll binin~ 

"lilt lIlodem ,Uhfluettc'. 

With boutiques in NY and lines in Barney's New York , Fred Segal 
and other top stores , she serves as an inspiration for young, 
aspiring designers and has emerged as an internationally 
renowned designer with cutting edge style. Born and educated in 
India , alpana moved to NY in 1983 to study fashion at The 
Parsons School of Design. Within only a few years , her first 
collection was sold at the Susan Bartsch store in SoHo, along with 
several other young experimental designers including the then 
lesser known Vivienne Westwood and John Galliano. From there 
alpana went on to open her first store and her SoHo boutique . 
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As 
For spring 1999, in addition to designing her women's collections, be 
alpana has expanded and included her men's shirt line by infusing de: 
it with both exuberant and subtle sty listie options, co: 
alpana bawa has also been invited to design a number of Ar 
artistically veined projects including a line of silk garments for alf 
the Indian government, which will promote Indian silk on the bOI 
international market. Se, 

ani 
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Carolyn Neff has the kind of presence you'd expect to see 
winking at you from a glossy page, lighting up the TV or even 
shining down from the 'big screen'. In fact, maybe you have. She's 
been in VIDE, COSMOPOLITAN, NEW YORK & 
MADEMOISELLE magazines and done endorsements for 
COCA-COLA, THE WIZ and AVENA SKIN CARE on TV. 
Carolyn has delighted wide-eyed popcorn enthusiasts as a young 
assistant DA in the film HIGH AMBITIONS , and as one of the 
witches in Plus Film's MACBETH IN MANHATTAN. Not a 
witch of the old & warty variety, but rather "a very sultry witch" 
as she clarified in a hoarse whisper. Very sultry indeed. 
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Most recently, this Texas native casts spells on millions of 
concerned daytime voyeurs daily, earning the title of "home 
wrecker" on ABC's longstanding soap ALL MY CHILDREN. It 
hasn't always been ail glitz, glamour & dressing rooms for 
Carolyn. As a young girl in Iowa she remembers "breaking eggs 
in the chicken coop" on a fann so far removed from our TV 
dinner society that her family had to stockpile gasoline for the car. 
She rose through grade school entering beauty pageants and 
wanting to model, but when her uncooperative genes refused to 
put her over the 'you must be this tall to ride' sign on most 
modeling agency doors, she went on to work a succession of jobs 
in retail. "Retail was not my friend I have to tell you" she laughed. 
" Those polyester uniforms at Foot Locker? 
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1M: Do you have an expansive imagination? 
eN: At times , but sometimes all I want to do is soak in a hot bath 
and be left alone. Sometimes I want to be my own boss. Sometimes I 
want to drive 110 mph. Sometimes I want to ride roller coasters and 
go really fast and get scared. Sometimes I want to be on TV. And 
sometimes I just want to float in water and have the sun hit my face 
and not feel or have to think anything else. 

1M: What's your sign? 
eN: Pisces. That's probably why I like water so much. 1 love rain . 
Love, love, love , love, love rain , thunderstonns, lightning, waves 
crashing. And blue is my favorite color. 
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1M: What is an issue of personal depth for you, something you 
like to think about? 
eN: Human behavior. 1 wonder what makes people tick. 1 wonder 
why they dress like they do, make the choices they make , settle 
for things that they settle for. 1 wonder why people don't strive for 
more , why they have this 'why me?' attitude. Instead of 'why me?' 
How about 'why not me'? You know it's not' oh, 1 can't because . .'; 
it's '1 can because 1 know 1 can. 
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I: Self-empowerment? 
~: Right. People shouldn't just say ' well, because I didn't grow 
with a father, I am never going to have a healthy relationship'. 
'I don't have to hold a job because I was abandoned' . You 

ow what? A lot of us didn't grow up with fathers. I didn't have 
e, and if I sat around and said I can't because I didn't have the 
Jport', then where would I be now? I'd be slingin' hash at some 
lffle house on interstate whatever, in some backward ass part of 
uisiana. Not that that's bad , because I really like the waffles 
ore, but still ... 

I: What do you think of the new & improved "Giulianized" 
:w York of today? 
~: It's definitely not the scary, seedy New York I used to 
agine being killed in. 
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1M: So tell me how your journey brought you from Texas to 
NYC? 
CN: I got myself an agent in Dallas and I did a film and some 
national commercials. Then they told me I couldn't model and 
that the market just wasn't that great for me, but I didn't believe 
them. (laughs) so I just kept doing workshops until I got 
introduced to two commercial agents, one from LA and one from 
NY. I just decided that New York was the place I wanted to be. Up 
until '92, I'd never been to New York and used to say I would 
never go. I was scared 'til I came here for a visit and told myself I 
loved it. Well, so now I'm here. I think the variety is good for me. 
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1M: And that's in short supply among the people that you meet 
these days? 
CN: Definitely in short supply. People can't even be honest with 
themselves these days , let alone with someone else. That's the 
problem. (laughs) ,. I honestly think that some people make a 
genuine effort. Then you have the ones that are completely 
pathological. They may think they're being honest in the fantasy 
world they've concocted for themselves to live in, and that 
probably is as honest as they can be, but that's not honest enough 
for me. 
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1M: Are the majority of your interactions with people in the 
acting industry? 
CN: Umm ... (she rolls her chestnut brown eyes) that does describe 
a lot of the people I run into at events right now, but I don't date 
them. I had an experience with an actor that I dated ... umm .. .let's 
just say 'pathological' . 
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1M: All right, it's said. " Pathological". 
CN: A very confused person. 

1M: Who would you like to work with most given the 
opportunity? 
CN: Goldie Hawn. I love that woman. She's got such energy and 
she keeps herself whole in all the work that she does. This 
woman's got it all. She doesn't have to make apologies for her 
work, she's had longevity in her career, she has a family, and she 

.' .. , has it all...since LAUGH IN, I mean come on! She doesn't look 
like she's aged more than five years the whole time. She seems to 

, love life . 
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1M: How do you decompress from your busy schedule? When 
you need to get away from it all. 
CN: If I could do what I wanted, I'd go for a really long drive 
playing the music that llike with the windows rolled down, but I 
can't do that here. So I'll go down and watch the water at Battery 
Park City and imagine that I'm floating on a sea of pillows. (She 
holds her arms out and slowly rotates her head and shoulders back 
untill too, have visions of pillows in my head.) 

1M: What turns you on about this city? 
CN: There's always something to do if you have enough money 
to pay for it. (laughs) 
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"by Deanna Faye 

With three MODE covers, a clothing contract with Liz Claiborne, a cosmetic 
contract with Isabella Rossellini's Manifesto line and speaking engagements at 
forums such as Harvard University, Kate Dillon is one of New York's top plus
size models. At size 14, she has what most fashion models don't - a voice. 

Groomed to be the next Cindy Crawford , Kate once took drastic measures 
to be what she thought was the ideal of perfection. At 5' 11" and a bony size 
six, she lived many young girls' dream. Contracted with New York Elite Models 
at age 16, she appeared on a succession of covers, such as Mademoiselle, 
Australian Vogue and Italian Glamour. Nearly every fashion magazine featured 
Kate in its editorial pages. She had prestige, but it foreshadowed a more 
dramatic story. 

While she appeared normal and healthy, by her own admission she was 
anorexic. She ate less in one day than most people eat in one meal. "Starving 
myself was how I dealt with wanting to be perfect. I desperately wanted to fulfill 
what I believed to be the socially accepted size and presence. n 
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Repeatedly falling ill , she sought advice from a nutritionist who guided her to 
eat properly. Kate quickly gained 15 pounds and went from size 6 to size 8. 
Her clients started to complain. "That's when I began thinking this is a hunk of 
crap. I was finally starting to feel physically better and instead of people saying, 
'great, I'm glad you're healthier' they instead suggested I go to a fat spa." 

Kate tried to lose the weight but with little success. When her agent accused 
her of not trying hard enough, she had a simple, but life-altering realization. "I 
don't have to do this." She quit modeling and moved back to San Diego where 
she blossomed to a size 14. "One minute I was working in Paris, New York, 
Milan and the next I was this big nobody - or that was the perception - and I felt 
horrible. Every pore of my body was filled with fear. I had been so worried 
about what other people thought of me that I had no freedom of movement, no 
freedom of thought." 

It was during this period she struggled against self hatred for the ' 
looked. Once at the crossroads of fame, she found herself working at c 
For nearly two years, Kate avoided fashion magazines. She sought thE 
her eating disorder and won the battle. The healthier Kate discovered 
truth. She didn't have to please others. Her newly adapted attitude p 
be a major turning point in her life. "I allowed myself the freedom to t 
was, to be smart, goofy or whatever - the freedom to just be myself." 

Moving back to New York, a rejuvenated Kate took the advice of 
and explored plus-size modeling. Signed on the spot at Wilhelmina 
she quickly became their top plus model. Within 18 months of hel 
contract, she dominated the pages of MODE's premier issue, landed a 
Playtex commercial and was featured on a Times Square billboarc 
Claiborne's Elisabeth label. "It became instantly clear to me that the r 
between plus modeling and me was perfect. I can make some mo 
have a voice. I could express all these thoughts of fear and body im 
been thinking and ideally affect some kind of social change towards 
body image." Signifying a major shift in the plus-size industry, K. 
recently photographed by Richard Avedon for Avenue's national ad ca 
Kate is the first plus model to work with him. 



Seeing photographers she once worked with, Kate is confronted with some 
unpleasant responses. "One photographer who I knew when I was a skinny 
model said to me, 'what happened, did you just keep eating and eating?' And 
the American in me - who is socially conditioned to think gaining weight was 
bad - felt a pit in my stomach. Then I realized this person is a fool. He knows 
nothing of freedom, nothing of life because he is so heavily immersed in the 
social construct that it is sad and he deserves my pity." 

Kate knows of freedom. Earlier this year, she shared her battle with 
anorexia at Harvard University's Eating Disorder Center. She then traveled to 
San Diego to speak to her high school and to a troop of Girl Scouts about 
positive body image. "This country is bent on making people feel bad whether 
it is size, race or religion . My message to our youth is don't buy into it. Listen to 
who you are and be yourself," advises Kate. Her work allows young girls and 
women to see themselves as part of our culture's standard of beauty. "The 
other day a girl with a similar body type to me stopped on the street and told 
me that she feels more beautiful becomes of my work. It felt wonderful to hear." 
Kate has been invited to speak again at Harvard University in the fall. 

Continuing to conquer fears and grow spiritually, Kate is nearly a black belt 
in karate. Two years ago martial arts became one of her passions. Dealing with 
fear, pride and ego in a physical form , forces her to deal with these issues 
emotionally. "Martial arts is about moving away from worrying about what 
others think and instead getting in touch with your own rhythm ." She's quick to 
establish that she isn't someone who has life figured out, but instead is 
someone who faces its challenges. "I allow myself to change my perception 
and thoughts and not become stagnant. Earning my black belt is a baby step in 
a life-long journey and I think it's a lesson in commitment for me because I 
haven't often completed things that I've started. [Karate) is about discipline." 

Although plus-size modeling is increasingly accepted in the fashion and 
advertising world, it's still riddled with ridicule. Kate reaches out for strength. 
Seeking wisdom from others who have fought oppression , she is inspired by 
Maya Angelou . According to Kate, women should embrace their differences 
rather than struggle to be alike. "Maya Angelou is someone who I have always 
loved. I find her courageous. Her poem Phenomenal Woman changed my life. I 
heard it and thought, that's it! That is absolute truth. The first lines read: 
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There's always something missing from a Paul Richard opening reception. 
Sometimes it's the authorization to display, sometimes it's the artwork and 
sometimes it's the sense of humor of the viewers. This time, it's the artist himself. 

Searching through the trademark ambiguity which surrounds the art of Brooklyn's 
Paul Richard, I eventually notice a sign reading 'PRIVATE, NO ADMITTANCE' a 
befitting mantra for this man of mystery. 

I deduce that Paul cannot be too far away. 

Ducking past the sign, when I'm relatively sure no one is watching, I catch sight of 
the shadow of a man wearing a fedora against the far, dimly lit wall. Following it to its 
point of origin , I can make out the slim silhouette of the man casting it. "Paul?" I 
inquire into the darkness. "Paul Richard?" He emerges from the corner depths, hand 
outstretched to greet me. It's a scene straight out of a film noir set, complete with a 
single, swaying light bulb, and a half-full boUle of Merlot (it is, after all an art gallery) 
atop a wooden packing crate. All the while I think to myself 'this guy is too much'. 
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The 'too much' assessment, is one that is shared with a great deal of Richard 
enthusiasts and dissenters alike. But more often than not, they share the same 
sense of amusement I felt, as I dove deeper into the enigma of this Genesco, NY 
native and art school dropout. Unsanctioned shows & controversial works define 
Paul Richard whose publicity stunts denote either a "visionary genius or a 
shameless self-promoter". 

The question is "Can the wayan artist hypes himself become the art?" 

He has been called "a pre-eminent young art-world star~ and has appeared in 
such publications as The New York limes, The Boston Globe and The Brooklyn 
Bridge. These publications spin the elusive tale of the artist whose work is readily 
seen, yet rarely interpreted . Keeping with this art forward notion, Mr. Richard tends 
to leave conceptual remnants in public view to evoke delight or dismay from the 
average pedestrian. The buzz created is not confined to the whitewashed walls of 
the art community. These expressly current displays of public relating help to signify 
and also convolute the artistic intent. 
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For example, after moving to Williamsburg, Brooklyn this past year, I 
immediately began spreading the Paul Richard brand of Post Dal 
Propaganda. 

Dada, which identifies Richard's attitude towards art and life, began as 
group phenomenon in turn of the century Europe. Before, art concerned its 
with God, nature or the interrelationships of human drama. It was not until tl 
concepts of mechanized warfare and the industrialized society developed, tt
man-made objects became frequent subjects of art. 

For in the most common of mass produced artifacts, crass materialism al 
universal continuity cohabit. Intrinsic to this re-evaluation of popularly he 
notions is a kind of cultural terrorism and political subversion methodolof 
Preeminent Dadaist, Marcel Duchamp, called Dada ~a metaphysical attitude .. , 
sort of nihilism .. . a way to get out of a state of mind - to avoid being influenci 
by one's immediate environment, or by the past; to get away from cliches -
get away free. ~ 
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Seeking to be creator as well as product of his environment, Paul creates 5 
by 7 inch museum style plaques, which he affixes to sidewalk paraphernalia 
such as fire hydrants, standpipes and street signs. 

These plaques bear the artist's name, and materials of construction; such as 
cast iron , cement and paint. All of his works are "Untitled" and include a "Special 
thanks to the city of New York". Placing these upon everyday objects he adds 
another facet to their existence, energizing the ordinary and giving the 
commonplace a new identity, In this way he becomes the carnival side show of 
the art world, beckoning people to come one, come all and see the amazing, 
stupendous, incredible object that you've seen a million times before, but never 
noticed 
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