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New sizes in high-res.

From tabloid to postcard-size
output, let Printware satisfy all your
plain paper needs.

Introducing the Pro-III'* The
large-format 1200 dots per inch
laser imager which costs as little as
4¢ a page to operate.

Take a look at our output.
Halftones jump off the page with
exquisite midtones and shadow
dots. Screens hold an even and
reproducible dot pattern. Text and
line art appear clean and expertly-
created.

Since the Pro-Ill is as quiet as a
mime, you may even forget it's
turned on.

Al type in this ad I8 printed on a Printware Pro-lll Laser Imagor

Whether you're printing on
11"%x17", A3, letter or legal paper,
the Pro-III processes PostScript®
like a champ. Plug any PC, Macin-
tosh or Unix computer into the
Pro-III. You'll be able to work with
any of the popular publishing
applications.

The system comes complete
with everything you'll need—
memory, hard disk, resident
fonts—all in a single, self<contained
unit known as the ZipRip.™

If you like the idea of achieving
high-resolution output, but don't

Printware's Pro-I1, ZipRip and new Pro-IIL.

Printware Pro-ll, Pro-Ill and ZipRip are (rademarks of Printware Inc. Othar brand names are irademarks of (halr respective owners
© 1891 Printware Ing,, 1385 Mendola Heights Road, St. Paul, MN 65120, (612) 4561400, FAX (612) 454-3604

have a need for the large format,
Printware’s Pro-Il offers 1200 dpi
on letter and legal size paper.

Pro-Il imagers are priced at
$13,990. Large-format Pro-Ills are
available for $17,990.

If you're looking for a high-
resolution laser printer, look no
further. Printware is your answer.

Call us today to request a sample

page:
1-800-456-1616 ext. 106

Printware

COMPUTER PUBLISHING INNOVATORS



'lake a lightweight presenter

tO Your next presentation.

{=ay

[t weighs under four pounds.

But if your living depends upon
" making presentations, the LiteShowI[™

is no lightweight.
<4 LiteShow IT is a radical, new technological
7 breakthrough from In Focus, the industry’s leading
innovator in LLCD projection panels and presentation
technologies.

LiteShow II makes dynamic, brilliant color
computer-generated presentations—without the
expense or baggage of a computer. Or the hassle and
expense of overhead transparencies or color slides.

Create your presentation on any IBM/compat-
ible, PS/2 or Macintosh computer. Then capture your
presentation on a standard 144 MB, 3.5” floppy disk.
Save as many as 50 images per disk. You can even
mix and match images created in DOS; OS/2,
Windows and Macintosh applications.

. Using LiteShow IT's
= lhm % built-in software, organize

. your images in any order you
ﬁﬁg like. Just like a slide carousel.

But unlike a slide carousel,
LiteShow II gives you a host of special effects.

*Prives may vary although they il never sgual the economy of LiteShow 11,

In fact, LiteShow I
makes slideshows
look amateurish by
COMPpArison.
You can display

It fits into an ordinary briefcase.

- 256 brilliant colors at
.- 640 x 480 resolution.

Animate your
images with wipes,
dissolves, timing effects,
windowshades that reveal bullet
points one by one, and more.

In addition to dramatically increasing the
impact of your presentation, LiteShow Il dramatically
reduces presentation Costs.

An image displayed on LiteShow II costs
about 6 cents compared to $1.00 for an overhead
transparency or $15 for a color slide’ And LiteShow
[Titself costs less than a VGA laptop.

LiteShow Il works with any multi-sync
monitor or video/data projector. But for the most
dramatic presentation team, couple LiteShow II with
an In Focus PC Viewer®
LCD projection panel. Its
640 x 480 resolution sup-
ports CGA, EGA, VGA, and
Macintosh video standards.

When you consider
== presentation impact, image quality,

- . case-of-use, flexibility, the
freedom to make last minute changes on the fly,
the easy portability and the final, bottom-line cost,
LiteShow Il is the most persuasive and cost-effective
way to make your point.

And there’s nothing lightweight about that.

IN FOCUS SYSTEMS"INC.‘ F

In Focus Systems®™ Ine. 7770 SW Mohatwk Street, Thalatin, Ovegon 97062, 1-800-327.7231. In Oregon, 503-692-4968 Fax: 503-692-4476.
LiteShow I is a trademark, PC Viewer and le Focus Systems are regisiered trademarks of In Focus Syseems Ine. Afl other irademarks or regisiered trademarks are the property of their respective holders.
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Designed and produced on the RasterOps 24XLi

ondall Thomas,
Design Director
for Mead Tennis
Spattswoar, sums
up This yeor's
fannis fashion
philosaphy o5,
*1# you eon't beot
‘am, blind ‘em!*

INTRODUCING RASTEROPS’
TEAM OF 217 GRAPHICS SYSTEMS.
GAME. SET. MATCH.

RasterOps’ new two-page 21"
graphics systems offer the precision, speed,
and high performance you’ve come to expect
from the leader in color technology. From
photorealistic imagery to video capture and
graphics acceleration, our five new systems
offer everything you need for winning
graphic design.

The RasterOps” 8XLi and 24XLi bring
graphic design to new heights. Both offer two
full pages of text and graphics with on-board

acceleration. What's more, the 8XLi can quickly and easily
be upgraded to 24-bit color with the VRAM expansion kit.
It's designed to protect your hardware investment by

providing the ultimate in flexibility.

_ 24-BIT COLOR

24XLTYV, with live video
and built-on acceleration

24XLi, with built-on acceleration

8-BIT COLOR
BXLi, with 24-bit upgrade
8XL, affordable 8-bit selution
_ GRAY SCALE
ClearVue/GSXL,
Jor business productivity
MONOCHROME
ClearVue/XL., the low cost,
high resolution system

The RasterOps 24XLTV offers the
same 24-bit True Color brilliance and on-
board acceleration of the 24XLi, plus video
capture so you can get all the best shots. The
8XL brings you 256 glorious colors with
unequalled clarity, and is priced within reach.
The ClearVue/GSXL gives you 256 shades
of gray; perfect for business productivity.
And when it comes to low cost, high
resolution monochrome, the ClearVue/XL is
a clear winner,

With these advancements in the art and science of
color, it’s no wonder RasterOps aces the competition. For a
dynamic 21" system that's a perfect match for you, just see

your local RasterOps dealer or call 1.800.SAY.COLOR.

Raster()ps

THE ART & SCIENCE OF COLOR™
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COLUMNS AND DEPARTMENTS

Editor's Note
Production Notes
Letters

Aldus News

FEATURES

Second Chances

Twao programs, with the help of technology, reach out to give

5([}(‘!(‘1)(5 amwhcr chance at success,
The Picturing of Information

A candid conversation with Nigel Holmes, Tine magazine's

graphics director.

Gallery

How-To

Shrink to Fit
Does your newsletter have too many words? Too few? Here's what

you can do to make 1t all come together.

What Do | Do with This Thing?

If you own PageMaker 4.0, you already have it. But you may not
know what it is. Here's a fun look at the Table Editor.

QUESTIONS AND ANSWERS

Aldus PageMaker
System 7 Compatibility
Aldus FreeHand

Aldus Persuasion

MORE COLUMNS AND DEPARTMENTS

Marketplace

Also reader service, editorial evaluation, and next issue highlights,
Aldus Products and Services

Perspective

When writing s taught, should graphics be part of the curriculum?

One professor thinks not.
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What do you use if you want to convert

= 34 raster file formars to any supported raster format?

* 11 vector file formats -- and their various "flavors" — to supported vector
r formats?
nt, MacDraw, or SuperPaint images to PC format -- and back?

= raster formats to viewable Encapsulated PostScript language and vector

formats to [llustrator-type E
= ASCII text to supported raster or vector formats?
= all supported formats to any of 21 Group I1I fax devices?

What do you use if you want to capture
= Windows screens, including Windows 3.0, at 2 maximum resolution
= text or §
= text or § ics screens cropped to the desired si
= text or i reens directly into the desired
= text screens the solution independent -

= [extor

ar PI
:t PCL output to provide 300 dpi images for suppo
= HPGL plotter output for conversion to supported vector and raster formats?

EDITORS’
CHOICE

What do you use if you want to fax

printed documents?

'What is better than PageMaker |
for your desktop publishing?
GE B e " PageMaker .

et : [
Inset Systems . i 2

71 Gommaerce Drive, Brookfield CT 06804-3406
2037402400

; £ (‘)k 0
W F

Fax 203-775.5634 %

Al produet names are fademarks ol (thell respective companies
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FORM AND BACK TO FUNCTION AGAIN

Desktop publishing represents the biggest technical advance that the graphic
arts have ever seen. All the tools a graphic artist needs—type, a pasteboard,
drawing tools, color, and so on—can now sit on a desk and be controlled by a
keyboard and a mouse. Anyone touched by the power of a desktop computer has
been mesmerized by what it can do. Many in graphic arts are so infatuated with
the computer that they have even discovered a new medium to work in—the
computer itself. In addition to print design, designers are now adding things like
multimedia to their repertoires,

This infatuation with the computer, however, has bothered some. One of
those is Marcia Peoples Halio, who authors our Perspective column this issue
(page 64). Last year, she stirred up quite a controversy when she noted that a
character-based system (i.e., DOS) seemed to be more effective in teaching
students how to write than a graphical one (i.e., Macintosh), She observed that
students working in a graphical environment appeared to focus more on how
their words looked than on what they said.

In the graphic design community as well, there seems to be a backlash against
the computer aesthetic. Much has been written recently about how design has
declined—partly as a result of the new technology—and even claiming thata new
kind of designer has emerged, one who is in the service of technology when it
should be the other way around.

In the history of arts and letters, graphic design is a relatively new discipline,
made possible in part by advances in technology. For a trade that once relied on
exacting, time-consuming processes, desktop publishing is a godsend. But like
all infatuations, the one that graphic design has with the computer will end. And
maybe then, instead of wondering about how a given piece was made, we'll focus
on the work’s purpose and how well that purpose is served. —Harry C. Edwards

CHEATING

The sidebar in the “Shrink to Fit" article, on page 31, describes dirty tricks
to get your stories to fit. [t's essential to have some of these tricks up your sleeve
when working on a night deadline with limited space. They won't eliminate all
editing to fit, but might reduce it by 80 percent. On this page, I had to use all
these tricks except hyphenation (trick 5). The numbers in circles call them out,
1: Tracking was changed from “Loose” to “Normal” on the first line to pull up
the word “PrePrint,” which was a widow in the last line of the paragraph. 2:The
“set width” was changed to 97% on all the executives’ names in order to squeeze
in Stephen Cullen’s title, 3: The space between columns was enlarged from one
to two picas, to accommodate shorter-than-average stories, 4:The page uses two
irregularly sized columns.

Some nuts and bolts

We laid out “The Picturing of Information” (starting on page 18) in PageMaker

4.0 for Windows, using the PC fonts Adobe Copperplate, Franklin Gothic, and

Adobe Bembo. These pages were then printed from the Mac with PrePrint.

Marta Lyall created the cover from scrap images and scratch, using U-Lead’s
released version of PhotoStyler on the PC (see the story on page 13). This
program seems to us to be extremely powerful and well designed. The articulated
frog legs, for instance, took roughly 30 minutes to draw from scratch using a
variety of copying, flipping, and pasting techniques. The airbrush tools work
quickly, as does masking,

Once the cover image was finished, it was saved in .uf format and transferred
to our central file server. From there it was pulled off to the Macintosh, placed in
Aldus FreeHand, and printed to an Agfa 9800 as process color separations. There

. was a fifth color available to us: a metallic bronze, running on the cover form in
the Xante ad on the inside back cover.We couldn’t figure out how to use it on the

cover, so we didn't (discretion is the better part of valor), —J. Scott Campbell
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ARTS & LETTERS ON TOL
ALY QA LETIENRD

Atlanta e Baltimore ® Boston ® Chicago e Dallas ® Denver e Detroit/Dea
Los Angeles e Minneapolis/St. Paul e Philadelphia e Phoenix ® Sagramento ¢

24-city tour features one- '.?’"
on-one demonstrations by (_,_.-" c1

leading Windows developers
plus prizes and free software.

Windows Discovery Days ot

R e . Microsoft, AT&T, IBM and Tandy
. have joined with leading software -
¥ developers to bring this exciting
“® Windows exhibition to 24 metro-
politan areas all across America.
The shows are scheduled on Friday
and Saturday in each city so those of us who
can’t break away during the week can attend this
event at our leisure. No charge for admission.

There will be drawings for free software,
prizes, rebate coupons and an opportunity for
one-on-one demonstrations of the most popular
Windows products.

For the time and place of the Windows
Discovery Days in your hometown, call us or
write “Windows” on your business card and
mail it :o.uE today.

]

# This advertisement was created and automatically separated using the Aris & Letters Graphics Editor.

4
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RTS & LETTERS is all you need to create
great presentations, professional-quality
illustrations and charts. Turn stacks of facts and
figures into pie, bar, line and area charts. Auto-
matically convert bar and line charts to picto-
graphs. With Arts & Lerters’ sophisticated
drawing tools, automatic charting and the largest
supply of electronic clip art, you can create
business presentations and graphics for desktop
publishing faster and easier than ever before.
Depending on your artistic ability, you can
modify predrawn clip art, autotrace scanned
images, or draw complex illustrations freehand.
The Arts& Letters Graphics Editor includes over
5,000 clip-art images and 80 typefaces. Powerful
drawing and editing tools use smooth Bezier

~eurves for precision and flawless quality. For

technieal illustrations, you can specify size,
position, léngth, angle, slant and rotation
“numerically as well as interactively. Advanced
@tures include Warp/Perspective, linear and

* radial fills, autotrace, teéxt-along-a-path, hole
cutting, clipping masks, calligraphic lines and

polymorphic tweening. "
. “Arts&Letters supports 24-bit Sganned color
images, automatic spot and 4-color tions.

Extensive import and export capabilit'ikqimake

it the perfect companion for desktop publmlling

and presentation systems. \
Join us at Windows Discovery Days and

discover for yourself why Arts&Letters has won " 1

Publish magazine’s Readers’ Choice Award two
years in a row and is PC Magazine’s Editor’s
Choice for 1991.

R

1st Place Winner
eaders’ Choice Award .
Two Years in a Row.

ARTS & LETTERS.

Computer Support Corporation
15926 Midway, Dallas, TX 75244
214/661-8960 Fax: 214/661-5429

N,
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KEEPING IN TOUCH

Have a question about Aldus Magazine? A gripe? A compliment,
correction, or tip? Please let us know. You can reach us In any
of the following ways:
= By letter, Write to Editor, Aldus Magazine, 411 First Avenue
South, Seattle, WA 98104-2871,
* By phone. Leave us a message at (206) 343-3275.
* Via CompuServe, Send electronic mail to account number
76702, 1254, or leave us a message in the Aldus Forum's Aldus
Magazine section.
s By fax, Call (206) 343-3273,

Please note that we'll treat all the above communications as
letters to the editor unless otherwise instructed, and we reserve
the right to edit for length or clarity.

Point of light

As the wife of an inmate at the Kansas State
Penitentiary in Lansing, Kansas, 1 read with great
interest “Publishing with Conviction” (July/August
1991, page 17). Jim Trappe expressed so eloquently the
plight of the convicts, I thought I would cry. With the
misunderstanding public, the oblivious bureaucrat,
and the frustrated family, Convictions is a point of light.
[ could not read the article fast enough, I was so excited
about the thought of a magazine published just for my
husband. How can I get involved?Who can I tell I want
to help? Please, will you send me an address?

Anita R. Weller, Parkville, Mo.

You can reach Convictions magazine at PO. Box
1749, Corvallis, OR 97339-1749. —Ed.

A note from Inside

I do not wonder that Convictions is the only maga-
zine of its kind. Your article “Publishing with Convic-
tion” described the problems well. As so-called “edi-
tor” of a prison newsletter, unconcerned about rev-
enues, advertising, and subscriptions, I am well re-
hearsed in the frustration of dealing with the adminis-
trative mind-set. Prisoners here would welcome read-
ing something other than the administrative line and
leisure~time activities.

In case you're wondering, I read the article because
I'm a PageMaker user and I have been for four years.
When I get out, [ plan to continue being productive
with Macintosh and PageMaker, even if [ have to do it
on the side while making a living washing dishes.

Douglas Wells, Vienna, I1L.

Letters from our readers.

Eroding graphic standards

The results of your choice to output the July/
August 1991 issue on a 600-dpi machine are indeed
unfortunate, especially for a company that has earned
a fine reputation providing high-end graphics software.

The message that is sent when one goes “cheap” is
that you can get away with poorer quality. In my copy
of Aldus Magazine, type was breaking up all over the
place. Cheap is interesting to me only when appropri-
ately applied, and to use 600 dpi on glossy stock in a
serif typeface is inappropriate. The availability of high-
resolution type at extremely low cost is one of the joys
of the graphic world today.

Our challenge as artists and graphic software advo-
cates should be to raise the standards of production, to
match technology and artistry in the most appropriate
ways. There are plenty of ways you might have shown
the use of lower-resolution output, but pretending you
could produce the same product without changing the
design 1s self-defeating, leading to the erosion of the
very graphic standards your software is promoting.

Bruce Daniel, Santa Fe, N.M.

Wow

I just received my copy of your Cheap Tricks issue
(July/August 1991). Wow!

After last year’s issue, I've been looking forward to
number two for months, I wasn't disappointed. I
couldn't wait to try out a trick or two—so [ didn't. I've
been having so much fun making personalized Post-It
notes, I've forgotten about the headache I have from
trying to redesign a Government Form from Hell.

I hope you'll continue to publish more Cheap
Tricks in the future. I enjoy and savor all my issues of
Aldus Magazine, but it’s especially affirming for me to
know I'm not the only DTPer out there looking for
ways to create neat stuff on a shoestring, and at times
nonexistent, budget.

Annemarie Bogar, Greensboro, N.C.

Take the easy route

Sorry, folks, but your award to Jill Overton for her
cheap slides (July/August 1991, page 30) was mistak-
enly given. Jill's technique costing “literally a few cents
each” fails to factor in her rime,

(continued on page 13)

Aldus Magazlne
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Subscribe ?

Before & After,

From the pages of
Before & After: How to
draw glistening surface
reflections! Sew back.

-/

n McWade’s

magazine of design and layout—it has
critics ra saying, ‘“Wow, |
can design , too!”’

FOW 10 WANE A ANRPARENT “A glittering jewel!”—Ezra Shapiro, MacWeek

B AR AT Sl
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know how to sim-
ulate it—free? (r

beautiful pages—ourselves.

But a computer can’t design.

. Can you And supercharged
______ e design a newslet- software doesn’t know
ter in a few hours what'’s beautiful.
that your boss Which, actually,
kPR will be pleased to is just great.
- Ever make abro- take credit for? Because it means
iR chure with peeka- It’s all in Before & After. you get to do all the cool
) @J boo panels? Design sta- Desktop publishing came with stuff yourself.
SR tionery that could pass a promise: that we could design With a little help from us.
muster at IBM? Wrap text and T ey

graphics around a 3-D box?
Do you know how?
If you were reading Before
& After you would.
Fine em-
bossing costs
hundreds of
dollars; do you

* How to desgn alogo and statinery tht's gt for you!

|
|
|
l
I
l
I

MR Ohvapg .

BEFORERA fter

How to design cool stuff

YES! Start my annual, 6-issue subscription to Before & After! Every other month,
I'll receive a beautiful issue packed with ideas, projects and how-tos, all for $36.*

Name - =

Company
Address

_____ State Zip =&

By

] Payment enclosed [ Please hill me later

BEFORE & AFTER'S NO-NONSENSE, MONEY-BACK GUARANTEE:

If you are ever unhappy with your subscription—for any reason—please let us know and
we will immediately refund your entire subscription price. All of it. No delay, no nonsense,

ALDM 0991 *U.S. RATE ONLY. CANADIAN SUBSCRIBERS PLEASE ADD $4 AND REMIT IN U.S. FUNDS, OVERSEAS ADD $18
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Before & After’s unique design “clinics” are
valuable for beginner and professional alike!

P i

FREEHAND STEP-BY-STEP:

For every desktop publisher who wants to know
more about design—and work more confidently!

-

)
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reflections

How to draw
glistening surfa&e)

Translucent water droplets
are a combination of smooth
blends and bright highlights:

5 GAZEBOS s MORE
om0\ s 90011 Ll GrweFlorin Rt
% Bl Grove, Cllf. 05624

O]

1. DRAW A DROPLET
Small water droplets
are usually round; big
ones are blabby, For
now, draw a circle.

TNE AEOCK NHUTH OF KUK ORIVE RIVE = N EMERALD PARK FIARY

2. ADD A SHADOW
Clone the droplet; off-
set the clone about
this much and send to
back. Fill with black,

3. GRADUATED FiLL
Droplet gleams where

No Postage light exits. Fill toward
Necessary If the light from white to‘
Mailed In The 20% black; Taper type:

Logarithmic (it concen-
trates the white at one
end); Taper angle: (in
this case) 104°.

United States

BUSINESS REPLY MAIL

FIRST CLASS MAIL PERMIT NO., 331 SACRAMENTO, CA

Postage will be paid by addressee

BEFORECA (er

331 J Street, Suite 150
Sacramento, CA 95814-9671

5. 00PS!

A light gray droplet
ohscures a colored (or
shaded) background.
To appear translucent,
the droplet (or any
object) must be filled
with its own color plus
the background color:

4. ADD THE HIGHLIGHT
Droplet sparkles as
light enters. Draw a
shape like a curving
square, Fill with white
and place near the
light source. Delete
any lines you may have
and you're done!

Against a background:

4

-

6. MAKE A NEW COLOR
Here, background col-
or is 100% cyan and
30% magenta. Refill
the droplet from white
to 100% cyan, 30%
magenta and 20%
black (its own color).
Cool, huh?



Incomparable
Comps.

9 maa |
Outsta,n lllll"!“ll’llll”!ll HIIIIIIII!' B

Full-bleed tabloid

OverTean transparency
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Perfect printing. New ColorMaster Plus get anywhere else: CalComp product
Your work deserves it and Color- quality and long term commitment to

Master® Plus was specifically designed
to deliver it.

ColorMaster Plus has the right resolu-
tion: 300 dpi

You get PostSeript power: it’s 100%
Adobe compatible.

For accurate color, it's PANTONE®
approved.

Size selection? Letter or tabloid with

We drawon
full bleed—giving you the largest live

image of any desktop printer. =

Plenty of ports, too. SCSI, Appletalk, on one ColorMaster Plus printer. _,q*
RS-232 and Centronics parallel so you And all ColorMaster Plus models cal comp
can mix and match different computers  come with something you simply can't A Lockheed Company

service, support and supplies. Our
1-year on-site warranty is just one
example.

Your incredibly intelligent next step?
Call 1-800-932-1212 for more informa-
tion. In Canada, 416-635-9010.

™

CalComp, P.O. Box 8250, Anaheim, Ca 92808, @ 1991 CalComp Ine. ColorMaster Plus and We draw on your imagination are
Phoenix Page Color is a trademark trademarks of CalComp. All other product names, logos, trademarks or registered trademarks are property of their re spective manufacturers.
of Phoenix Technologies, Ltd All images created with Aldus FreeHand and Persuasion soltware




A Modern Renaissance

af Your Fingerfips

Pre..-sentin;f; Aldus®( ;u”cr'_v

Wlias Cocai Jolhits - Y ; et ;
i 2 l*.lrc'clﬂ.m anu me 1: Classic Art

— Fantastic [rescoes. I\"Iuﬁgniri-
cent mosaics, Bold embosses,
All available with a quiclt click

or t Iw mouse,

Sixteen master effects with thousands of varia-
tions to automal icu”y enhance and transform
your color and él"tl}"ﬂ(‘lllt' images,

Usiné (:_;ll]]t’l'_\' Effects, lu(lu_\"s (]vxiénul-s
can re-create timeless tech niques in the time
available. I':xplm-c more ideas. ( )pun up more

creative solutions.

Gallery Effects works the way you do:
Within Adobe plmluslu;pm and other Icu(ling'g
i{rnpl‘lics programs as plué-in filters. With
upplicnt ions like Aldus PageM laker® as a desk
accessory. Even as a stand-alone application.
For classic images without switching programs.

You don't need a |1u£;c studio and stall to
create monumental art. All you need is Aldus
Gallery Effects and a Macintosh®
Suéévstvd retail price: $199.

See your local Aldus dealer, or

L'u” lI)c Prnducl |n[.m'mnt ion (;ruup

at 206-628-2320, ALDUSH

This ad was created with Aldus Gallery Effects, Aldus Digital Darkroom. and Aldus PugaMakur. Aldus, the Aldus logo, and PageMaker are registered trademarks of Aldus Corporation. Dipital Darkroom and Gallery Efects are

trademarks of Aldus Corporation. Adobe Photoshop is a trademark of Adobe Systems Incorporated. M,

his & regi d It of Apple Computer, Inc. All rights reserved, 1991 Silicon Beach Software. Inc
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The latest in filters, drivers, books, software, services . . .

FILTER/DRIVER PACK FOR
PC PAGEMAKER 4.0

Aldus is shipping the new filter/driver pack for PC
PageMaker 4.0. Filter/driver packs contain import
filters, which allow PageMaker users to import files
from other applications, and printer drivers, which let
users print PageMaker files to certain printers,

The new pack includes the latest versions of the PS1
and PCL 4 and 5 drivers from Microsoft and Hewlett-
Packard. Of the ten import filters included, seven—for
the Table Editor, ASCII files, Word for Windows,
WordPerfect, Lotus spread-
sheets, Excel charts, and
Excel spreadsheets—are
updates of filters that
originally shipped with
PageMaker. Most of the
new versions simply make
PageMaker 4.0 compat-
ible with PC Persuasion
2.0, although a few offer bug fixes (for instance, the
new Table Editor import filter fixes a bug in the
printing of multiple tables on a single page to a
PostScript printer).

However, there are three new filters as well: for
Samna Word, XyWrite 11, and Ventura Publisher. The
latter allows PC PageMaker 4.0 to import entire
“chapters” (Ventura’s equivalent of PageMaker “pub-
lications™) that were created inVentura Publisher from
ASCII text files, without any loss of style information.

The filter/driver pack is available free to registered
users through the Aldus Forum on CompuServe. It can
be found in data library 11, under the name PC DRV/
FLT/UTILS. It is also available through Aldus Cus-
tomer Relations for a shipping and handling charge of
$20. For more information, call Aldus Customer Re-
lations at (206) 628-2320,

HIGH-TECH TECH SUPPORT

In August, Aldus began offering two new customer
support programs, CustomerFirst Online and Cus-
tomerFirst OnlinePremier. The new programs, avail-
able for all Aldus products,are a pioneering joint effort
of Aldus and CompuServe in providing comprehen-
sive customer support electronically.

CustomerFirst Online and OnlinePremier offer
Aldus customers a host of features via CompuServe’s
24-hour electronic bulletin board. With a modem, the
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network software—customized to reflect Aldus stan-
dards for user interfaces—and 12 credited hours of
network time, subscribers can receive fast answers to
their technical questions from Aldus product special-
ists, participate in private Aldus forums and confer-
ences on topics of interest, download productivity
tools and resources, and access the technical database
that Aldus support technicians use. After the 12 hours
are used up, subscribers are billed on a per-hour basis.
The Online documentation also includes a special
rebate offer for a modem if you don't already own one.

In addition to the above, Customer-
First OnlinePremier subscribers receive
toll-free technical support calls, a 40-
percent discount on upgrades, and free
updates, filter/driver packs, and Aldus
TechNotes. In addition, OnlinePremier
subscribers receive a free annual mem-
bership to Design Line by Invision Inc.,
which allows them access to paid profes-
stonal design consultation via fax (with the first one-
page consultation free).

CustomerFirst Online is available for $249 per year
for each Aldus product,and CustomerFirst OnlinePre-
mier for $429 per year per product. (Note that both
programs include a subscription to CompuServe In-
formation Service, the electronic bulletin board most
people call “CompuServe”) For more information
about these and other Aldus support programs, call Aldus
Customer Relations at (206) 628-2320,

TECHNOTES FOR PC PAGEMAKER

Aldus TechNotes for PC PageMaker 4.0 will be avail-
able in September, Aldus has announced. In addition
to material from the Macintosh version of TechNotes—
considered “a model of excellent supplementary docu-
mentation” by the editors of Mac PrePress—that has
been revised to reflect the PC platform, there is also a
great deal of new material to extend and supplement
PC PageMaker's documentation.

TechNotes has been written to respond to customer
requests for more information on specific topics, in-
cluding the Story Editor, tabs and indexes, and trans-
ferring PC publications to the Mac and back. TechNotes
also provides information on making changes to the
way PageMaker works. Highlights include six new text
effects, arrowheads and tailfeathers for lines drawn in
PageMaker, and recipes for Recorder macros, includ-



How to create super graphics
with Logo SuperPower
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Begin with the Eagle Head,
one of the 660+ elements
in Logo SuperPower.

Draw a circle using the
toolbox. Change the
eagle to white.

Add Effect 148 (flag wave).
Change shape of effect.

Change top of circle to red.
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Begin with Effect 08-3, one
of the hundreds in Logo
SuperPower.

Add element "Water Drop."
Change shape of effect;
change effect to white.

Add element 66-1

Form a "B" in italic shape.

Duplicate element and
move to desired location.

Logo SuperPower

Logo SuperPower is a large
database of 660+ design elements.
You combine two or more elements,
modify the elements, even add your
own elements, and you create
high-quality graphics in minutes.

Macintosh Users:

Logo SuperPower works in
conjunction with Aldus FreeHand or
Adobe lllustrator.

For Macintosh PageMaker users, a
version called LogoPower is
available.

PC Users:

Logo SuperPower for the PC works
with Corel Draw or Arts & Letters
Editor.

Free
Demo Disk
with 8

Design Elements
(800) 648-5646

The LogoPower & Logo SuperPower
System was created by David E.
Carter, internationally-known
consultant on logos and corporate
identity.

The logo samples here were created
in minutes with Logo SuperPower.

If you create logos or publication
graphics, Logo SuperPower will
change the way you work.

Product List

For the Macintosh User:
*Logo SuperPower (FreeHand)
*Logo SuperPower (lllustrator)
*LogoPower (PageMaker)

*NamePower (creates names for
companies and products) Call
for brochure.

For the PC User:
*Logo SuperPower PC
(Corel Draw or Arts & Letters Editor)

Decathlion
Corporation

4100 Executive Park Drive, #16
Cincinnati, OH 45241 « (513) 421-1938

For the lawyers: All product names used in this ad are
trade marks, ownad by their respective companies.



ing one to create true fractions automatically. Also
featured are an indexing tutorial and much more.

Olav Martin Kvern, technical writer for the Tech-
Notes program, commented, “TechNotes provides an
opportunity for customers to learn from the most
knowledgeable PageMaker users at Aldus.”

Aldus "TechNotes for PC PageMaker 4.0 and Aldus
TechNotes for Macintosh PageMaker 4.0 are available to
registered users of PageMaker 4.0 for $39.95 each,and
are free to subscribers to Aldus’ CustomerFirst Premier
program. For more information, or to order TechNotes,
call Aldus Customer Relations at (206) 628-2320.

PHOTOSTYLER JOINS
ALDUS PRODUCT LINE

In May, Aldus announced the acquisition of the
exclusive worldwide publishing and marketing rights
to PhotoStyler, a full-color image-processing program
for Microsoft Windows 3.0 developed by U-Lead
Systems Inc. of Taiwan.

In a June 1991 preview of PC image-editing pro-
grams Publish magazine wrote, “PhotoStyler is our
favorite. . . . U-Lead has definitely upped the ante,
bringing more color potential to beginners and pros alike.”

Balancing the ease of use of the Windows interface

with professional-level color capabilities, PhotoStyler
provides Windows 3.0 users with the ability to scan,
enhance, compose, retouch, and print 24-bit color,
grayscale, and black-and-white images. Features in-
clude the automation of advanced capabilities, while
also offering the special effects and powerful tools for
color correction, conversion, and separation that pro-
fessional graphic artists require. Many of
these capabilities were previously avail-
able only on the Apple Macintosh or
specialized hardware platforms.

Drivers to support a variety of pe-
ripheral devices, including the most
popular desktop scanners and printers
that are also compatible with Windows
3.0 or PostScript, will ship with the
product. PhotoStyler will also support the TIFETGA,
EPS, PCX, BMP, and GIF file formats, among others.

U-Lead Systems originally announced PhotoStyler
in the United States in March, and initial shipments of
the product began in May. Currently, Aldus and U-
Lead are working together on a new version to en-
hance PhotoStyler’s compatibility with other Aldus
products. PhotoStyler will be available under the Aldus
name later this year.

Letters (continued from page 8)

Jeez,after she’s bought the acetate, cut up the pieces,
mounted them, sprayed them, taped the color gels, and
drawn on them with markers, she has spent an incred-
ible amount of time. Jill, take the easy route and get
them professionally output.

Jessie Newburn, Columbia, Md.

Right on the mark

Your “Mimics and Designers” interview in the
July/August edition (page 22) goes to the heart of a
concern shared by all who are devoted to the art of
graphic design: How do we democratize design while
discouraging the dilettantes?

I am a graphic design consultant; I work primarily
with newspapers, helping to redesign them. More and
more, however, 1 find myself helping to redesign the
staff: redesign their thinking, their planning, their
approach, their focus, their goals. Michael Manwaring
was right on the mark: We must teach design in a
cultural context.

To those I assist, I preach philosophy. How, I ask
them, can a person design without having a design
philosophy? And thanks for “Mimics and Designers,”
Please give us more of the same often.

Edward E Henninger, Xenia, Ohio

Elitist nonsense
Every group of like-minded people is a bit elitist, [

guess, but your Graphic Arts Advisory Board takes the
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prize (“Mimics and Designers,” July/August 1991,
page 22). I write for a living, and I could take the view
that nobody can really write untl they've been to
writing school for a few years and studied writing “in
a cultural context.” I could look down on the idea that
giving people “a new set of tricks” can turn them into
better writers. [ could insist that to write well “you
must live your life well” What elitist nonsense that
would be.

On the contrary: People can learn the craft of
writing by reading books, learning rules (and how to
break them artfully), and mimicking what
they find appealing. Certainly they can do
the same with the craft of graphic design.

Correction
Jon Voskuil, Milford, N.H. n p

People, not machines

Thank you for Aldus Magazine. Frankly,
I am decidedly bored with most Macin-
tosh publications. I don’t need to read
reviews of the latest high-tech gizmos that
have no relation to the things that 'm
doing with the Mac and that I could never
afford anyway.

Your publication, however, seems to
focus on people, not machines. This is the
way it should be. I'd rather be reading
about what people are thinking and doing
than what machines are merely doing.

A. Craig Dickinson, Buffalo, N.Y.
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CHANCES

With the help of the computer, two educational programs offer

a fresh opportunity fo succeed.

By Averill Curdy

14

(lockwise from bottom left: WOC students Liz Perry, Loqucetris “Kechie” Prowell, and
Tecia Boldwin collaborate on o silkscreen logo for the center's parenting program. In
fthe computer room (bottom right), two students work on English ossignments.

WORK OPPORTUNITY CENTER

Minneapalis, Minn,

The building cost a dollar. The chairs and desks are
hand-me-downs from other schools. And in addition
to the usual classrooms, Minneapolis” Work Opportu-
nity Center (WOC) includes a print shop, a machine
shop, and a dry cleaner. WOC is not exactly your
average high school.

Part of the Minneapolis public school system, WOC
is one of the largest alternative schools in the United
States, with nearly 300 students in grades 9 through 12.
It was begun in the late 1960s to provide vocational
training for dropouts (hence the dry cleaner), but has
since evolved into a school where students considered
to be at risk of dropping out—because of absenteeism

Aldus Magazine
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or discipline problems—can complete their high
school education. In addition, WOC offers an alter-
native to those students who simply prefer a nontra-
ditional approach.

WOC’s philosophy is built on “outcome-based
education.” Instead of receiving grades, students are
evaluated on the basis of goals they establish at the
beginning of cach quarter. Every accomplishment is
rewarded, from a week's perfect attendance to the
completion of creditsand graduation. Learning isself-
paced, and contact between students and teachers is
intensely individual. The aim is to create an environ-
ment where students can be successful.

For example, Angela Mihalow is a student who has
often been absent due to various complications at
home. WOC allows her to catch up at her own pace,
rather than be left behind to take the beginning of the
same classes over and over again. 'l wouldn’t graduate
if | went back to my old school,” she says.

In the last five years, computers have played an
increasing role in WOC's success, especially in the
area of writing. The school now boasts a sizable
computerlab, whichis coordinated by English teacher
John King. A middle-aged man with a grin and a quip
for every student, King has the slightly frayed-at-the-
edges passion of the committed—but overextended—
teacher. His delight in what the students create is
endless. He's the one who built the lab and who has
fostered the faculty's enthusiasm for computers, al-
though he credits former principal Dr. Larry Zim-
merman with the original vision.

King believes that akey benefit of the computer has
been to help students overcome their fear of writing.
Not only are editing and rewriting less burdensome,
but he has observed that a student’s ability to lay out
astory in PageMaker contributes directly to his or her
self-esteem. It provides them with a polished publica-
tion to show off to friends and family.

The size of the school’s literary magazine has

WOC librorian Jean Sullivan helps o student lay out her work in PageMaker.
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doubled in the last few years, and an astonishing
number of the students are writing novels, stories,
plays, and poetry. Mary Underwood, an English and
Social Studies teacher, believes that their thinking
process has also improved. Both King and Under-
wood tell of students who took no interest in school,
or refused to write, unal they were coaxed onto the
computer—then couldn’t be dragged away until the
time came for them to graduate. One of those sw-
dents, who spent most of the time with his head on his
desk, asleep, has since written a novel.

Noteveryone at WOC welcomed the adventof the
computer. Jean Sullivan, the WOC librarian and
leader of the school’s Junior Achievement program,
remembers, “When the principal wheeled the first
onein, I thought, ‘I'm doomed.’ And then when John
was hired, that was it—the final nail in the coffin.”
Now, however, she's become a strong believer in the
machines because she’s seen how effective they are for
the kids.

Besides her reputation as something of a charac-
ter—she roller-skates to work, for instance—Sullivan
is widely regarded as the “heart” of the school. Like all
the teachers there, she performs miracles with slim
resources and force of personality. Last year, Sullivan
spent five months working with a small group of
students to create a multicultural calendar as a Junior
Achievement project. Using Aldus FreeHand and
PageMaker, students researched, wrote, designed, and
illustrated the calendar as a fund-raising project, Origi-
nally planning to sell 30 copies, they ended up selling
400, Sullivan observed that although these are kids
who generally have a difficult ime working in groups,
the project required them to work together—with
very successful results.

The faculty and staff at WOC are committed to the
success of the individual, and they feel that computers
have increased their ability to reach the students with
whom other teachers feel they've failed. As Sullivan
says, “Unless a student here bonds with somebody,
they aren't going to make it. And the computer is a
tool to help that bond.”

CUYAMACA COLLEGE
£l Cajon, Calif,

For the first time since he was a soldier in Victnam
20 years ago, Pete San Nicolas is getting a regular
paycheck. And his newfound success has a lot to do
with a graphic arts certificate program for disabled
students at Cuyamaca College in El Cajon.

San Nicolas stepped onaland mine in Vietam, and
spent three years in a San Francisco VA hospital
recovering from his injuries. After his discharge, now
permanently confined to a wheelchair, he'd sup-
ported his family with the help of his wife, Valerie, the
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Quality Color
and Desktop
Productivity

VariColor™ Publishing Systems
are Proven Solutions

VariColor Systems are complete solutions:

the finest in proven components, backed by
comprehensive training and support. VariColor
training is provided at Varityper's regional centers,
and Varityper HelpLine is there to assist after the
installation and training has been completed.

VariColor systems offer a wide choice of scanners,
software, and imagesetting systems. This permits
us to shape a system to meet your needs, rather
than vice versa. And with RIPLINKg, — Varityper's
bridge between the desktop and the color trade
shop — the VariColor user can tap the best of both
worlds for the ultimate in quality and flexibility.

VariColor scanners are available for reflective or
transmissive scans and for resolutions to more
than 4000 dpi. The economies afforded by Charge
Coupled Devices (CCD) support excellent value in
low-cost scanning, while the Photo-Multiplier Tube
(PMT) technology of Varityper's 4096T scanner
supports a shadow-detail grabbing dynamic

range only available on scanning systems

costing much more.

Varityper's Color Proofing System lets you make
contract quality single sheet proofs from your
imagesetter films so that you can see what the
press will do with your job before you print. This
highly accurate proofing system uses aqueous
chemicals for employee and environmental safety
and for minimized expense chemical disposition.

Call or write for information on how the VariColor
Publishing System can make a big difference today!

For more information call: 1-800-631-8134
in New Jersey call 201-887-8000 Ext. 999

Varityper Is a reglstered trademark and VariColor is a trademark of Varityper, Inc,
RIPLINK Is & registered service mark of Screaming Color Inc,

Varityper

a Tegra Company
11 Mt, Pleasant Ave. = East Hanover, NJ 07936
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the
EPS Graphics Library

from

C.AR, Inc. More than 1100 outstanding EPS
7009 Kingsbury

St. Louis, MO 63130 images, for all of your favorite
(800) 288-7585 page and layout programs.
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mountain community of Ramona, and goes into the
office only about once a week. SAIC will soon be
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Veterans Administration, and the occasional painting
commission (he was once trained as an artist). In 1990,
though, he graduated from the Cuyamaca program
and was hired by Science Applications International
Corporation (SAIC) last August, the day he rolled in
the door to begin his internship.

Cuyamaca’s program for disabled students is one of

only two such programs in California. Started two
years ago with a grant from the state, as well as over
$500,000 in donations from companies like DEC and
Apple, the program is a notable success story, and will
be rolled into the regular college budget next year.
The program’sstudents—21 in the first yearand 15 last
year—have a variety of disabilitics, ranging from
orthopedic problemsto deafness. The classroom tends
to beajumble of activity, as instructors roam the room,
students intensively collaborate with and help one
another, and interpreters and note takers assist the deaf.

Inaddition to graphic arts and computer training, all
students receive eight weeks of job counseling, which
includes career assessment, résumé writing, interview
techniques, and other job search skills. Cuyamaca has
an 85-percent placement rate, with students working
for small design firms, newspapers, and local corpora-
tions. Most get entry-level production jobs, but since
their computer skills are usually better than their new
colleagues’, they tend to move rapidly into positions
of greater responsibility.

Pete San Nicolas was a member of the first class to
graduate from the program at Cuyamaca, and his
placement at SAIC was a piece of good fortune for
both parties. SAIC is an international, employee-
owned company with annual revenues of over a
billion dollars. The firm specializes in providing a
variety of technology-based solutions to some inter-
esting problems—for instance, developing an antiter-
rorist system for the channel tunnel between France
and England. With so much of SAIC’s work coming
from governments, its staff naturally has to produce
innumerable proposals and presentations.

Dr. Clancy Hatleberg, San Nicolas’s boss at SAIC
(and a former Navy Seal), hired him immediately
because of his veteran status, his fine arts background,
and his computer graphics training from Cuyamaca.
Hatleberg specifically wanted to hire someone not
only with computer graphics skills but with the
“artist’s eye” as well, to create materials that would
stand out from the competition,

San Nicolas's job is to design presentations and
proposals that Hatleberg's division uses in soliciting
work. However, because of a blood pressure condi-
tion that requires precisely timed medication, San
Nicolas avoids the 90-minute commute to SAIC’s La
Jolla offices. He works primarily at home, in the small
mountain community of Ramona, and goes into the
office only about once a week. SAIC will soon be
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The Colifornio mountain town of Romana is home for Cuyomaca graduate Pete San Nicolos. He does most of his work
for SAIC there, commuting to the firm's Lo Jolla offices only about once o week

installing a fax machine in his home in addition to his
impressive Mac setup, to make his telecommuting
cven easier,

San Nicolas, a fairly animated guy anyway, posi-
tively lights up when he discusses the Cuyamaca
program, and has served as its advocate in the stte
legislature. He himself is a living example of the
personal benefits the program provides. He says that
the students all work together as a team in the
classroom, and as they begin their job searches they
share contacts and tips. Nancy Davis, head of the
placement program, observes that facing a job search
is difficult for most people, but for these students it 1s
particularly intense. And it’s important for these stu-
dents to be successful, not only for themselves but for
each other.

Since it’s easy for disabled people to isolate them-
selves, Cuyamaca's program creates an opportunity
for students to work together and develop skills to take
into the job market, Along the way, their self-esteem
evolves as their skills increase. What makes the pro-
gram important, according to Pete San Nicolas, “isn"t
just the design and desktop publishing that you learn,
but the person you become.” o
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The Picturing

A conversation with Nigel Holmes.

Nigel Holmes is widely considered to be the father of
contermporary fournalism graphics. A transplant from En-
gland who brought a strong British visual tradition to this
conntry, Holmes has directed the look of Time magazine’s
graplics for the past 14 years. In doing so, he has popularized
a unigue pictorial style of displaying statistical information
that influenced a generation of graphic designers and publica-
tions, including, most prominently, USA Today. While
receiving many compliments from Time readers and some
graphics professionals, Holmes has been strongly eriticized by
many information design professionals—most notably Ed-
ward Titfte, the subject of our May /June interview, which is
why readers might notice a similarity in some of the questions
posed to eacl. As part of his own personal evolution, and in
response to these criticismis, Holwies has been revising his
infographics style—seemingly fornudating the changes even
as this recent conversation took place.

What was the evolution of your graphics style?

While freelancing in London, I became aware of a
need for information display that wasn't illustration,
wasn’t photography, and wasn't writing—it was some-
where in the middle and contained a bit of all of those
things. | had a job that required very fast drawings for
articles that were very difficult to illustrate.

But, [ didn’t have what I could really call a style,
untl it occurred to me that what was making me
nervous about drawing and getting into print—be-
cause | could draw quite nicely—was that my drawings
looked like old-fashioned figure studies. I was trained
that way as an illustrator. But they didn'tlook that good
in print. So 1 developed a completely opposite way of
illustrating, which was to do my hand drawing, then
become like a machine and superimpose a purely
mechanical rendering of those lines into the smooth-
est, tightest, finest lines that | could draw.

What influenced your work in England?

There was, and still 1s, a nonorganized “school” of
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of Information

BY STUART SILVERSTONE

information design in England. There were a lot of
publications over there called “partworks,” which were
weekly serial publications that required lots of explana-
tory illustrations. The intention was to excite the public
into understanding how things worked. I was never a
contributor to one of those publications, but I loved
looking at them. In 1969 I started at the Radio Times,
a magazine with features and BBC program listings.
There, I worked extensively on the 1972 and 1976
Olympics. Each day during the Olympics I was given
a quarter of a page to explain the sport that was going
to be watched that day—an explanation of the pole
vault or a gymnastics exercise or how you lose oxygen
when running or whatever else | could discover. The
BBC conynentators made themselves available to me as
a resource. They would tell me things like,“Eight years
ago, weightlifting had gotten to a point where a
heavyweight could lift a small horse. Now they can lift
a racehorse and its jockey.” So, the pages of the Radio
Times would have drawings of weightlifters, dates, and
poundage, butinstead of a dumbbell it would be a horse
ononeside and a racehorse with its jockey on the other.
People liked this.

How did you happen to come to America?

In 1966 I won ascholarship thatallowed me to travel
wherever [ wanted, and I wanted to come to America.
I hated it. Eleven years later | came back to see if 1 could
pick up some freelance work. On this trip I met [ Time
magazine redesigner| Walter Bernard, who offered me
a job to replace Time’s outside chart makers and “to
make the statistical graphics look more interesting.” |
decided that if I didn’t take the opportunity I'd always
kick myself.

How did your work at Time evolve?

I'was introduced to [business editor] Marshall Loeb—
who went on to be the editor of Money and 15 now the
editor of Fortune magazine, At first, he was resistant to
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the idea of somebody messing about with the serious-
ness of his section, But, he soon changed when readers
would write to say how much my graphics helped them
to understand articles in the business section. Soon
other editors wanted graphics in their sections too,and
it spread to the rest of the magazine. I would talk to an
editor and ask," What does this story mean? Is this good
news? Bad news?” Then [ would go offand think about
an appropriate way to show what was both true to the

information and exciting to look at.
How would you describe the style you developed?

Very often it didn’t look like a graphic at all. The best
ones combined a picture of the subject with informa-
tion about the subject. So,if you looked at the page you
wotuld know instantly what the subject of the graphic
was—oil, for example. If it was successful, very soon
after you saw “oil,”" you saw what the numbers were,
whetherit was good or bad, whether it was important,
whether somebody was affected by this,

At 1ts best, this style does three things—it tells you

1991

what the subject is, it gives you the information, and it
tells you what the information means. I thought it was
possible to do this in a general interest magazine
because people are not intrinsically interested in the
price of oil, but more in what the price of oil means to
them. The interpretation is as important as delivering
the information,

What kind of reaction did your early work at Time receive?

To begin with there was a lot of fan mail from
readers. Professional designers, not in the information
field,liked it as well. T got lots of prizes. Then a difterent
sort of letter came: “You are messing about with the
information.” These letters took a more academic
approach. They said that this kind of thing was detri-
mental and patronizing—epitomized by the things
Edward Tufte said. He seemed to have focused the
thoughts of a number of people who couldn’t put into
words what they had been thinking all along:“If you're
going to do information graphics, do information

graphics. If you're going to be a cartoonist, be a

Time magazine's
graphics director—
the father of the
modern, whimsical
infographic—
discusses

his methods,

his critics,

and his changing

philosophy.
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cartoonist. And if you're going to be an illustrator, do
that. But don’t mix them up.”

How did you respond to the criticism at that time?

I wanted to say,""Why don’t you come and work at
a weekly and see about the job you'd have to do?”
When you do 100 graphics a year you are going to make
a mistake once in a while. The critics’ argument is that
if the information 15 boring, then it's the wrong
information, That simply doesn’t work in the world of
commercial publications. I can’t, on a Thursday with
one day left to produce a graphic, come up to an editor
and say,"“This information isn’t good enough.” There’s
such a thing as a deadline.You have to go to press. The
commercial pressures are so different from the aca-
demic—they are two different worlds. But my prin-
ciples are the same as their principles.

How has your thinking on this evolved?

Now [ find it very difficult to lead other people to
do the sort of work I was doing. If somebody does what
I consider a cute little drawing around a set of statistics,
['m going to judge that more harshly than if I had done
it myself. I find myself here at Time stopping people
from doing such things and arguing that I can’t see the
information, I wonder, if somebody had been that
tough with me, whether [ would have done what I did
in the first place. When I was first here, there was
nobody above me—I was brought in as the new look
in statistics. | look back now and shudder at some of the
work I did then. I should have been edited a lot more
than I was. Although | was trying to make things under-
standable, sometimes I wasn’tsuccessful.I'm much tougher
on my staff here than anyone was on me. After a while
I'started to listen to what [ was saying—"*You're here to
be an information artist, not an illustrator.”

So, I'm changing my tune. Even as I talk to you, |
find it odd that I'm saying this. Maybe I'm growing up
and listening to myselfand to others arguing,“Reeaders
are intelligent and can pick out meaning from statistics
if you give it to them. They will take the time to do it
and don't need a picture.” That's quite a change from
what I'd been advocating before. This doesn’t mean that
if someone comes up with a brilliant visual metaphor,
that [ will not run it. If a graphic does those three
things—tells people what it’s about, gives them the
information, and explains the information—you've
got a winner. However, doing those three things is
harder and happens successfully less often than I thought.

Does it seem that Tufte's criticism became your editor—
the one you didn't have at Time?

Yes. But I wish he had called me to discuss things.
Comimerce is different from academics. It was very easy
to criticize me, I could have done that myself. I could
have picked apart the graphic [that [ created and Tufte
criticized] of a woman in fishnet tights and said,“This
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“| defy people
to recognize
the difference

isn't a graph, this isn't a chart.” Actually 1 don’t think
that graphic delivered the information too badly, He
could have found a much worse example. ['m annoyed
that he had to go into printaboutitinstead of doing the
courteous thing of saying, “I'm going to criticize you
in print, do you have anything to say in rebuttal or
defense?” Tufte would survive about ten minutes in the
world of commerce. 'm trying to do good, honest,
straightforward, practical work in a world that, at the
moment,still expects trivia. I'm fighting that. And,I'm
taking some of the lead for a new direction from Tufte.

What today, then, do you think is the place for visual
decoration in information design?

There is considerable value in a picture, as opposed
to a daunting set of statistics. [ purposely avoid the word
“boring.” Statistics are not boring—they are daunting.
People are scared of statistical displays, they don't have
the time to study them and don't think they will
understand them. So, a picture may help. I don’t think
that's patronizing. The value of the picture, as opposed
to decoration, is to help people understand. But, if the
picture takes over and obscures the informaton, then
it would be better not to have it at all even if you risk
losing the reader,

This is where my thinking has changed, Before, 1
would have said it is paramount to get the reader
interested and then deliver the information. Now [
think that if you risk losing the reader because you've
given him too much picture, then it’s better not to give
him the picture in the first place.

You've said that one of the biggest challenges for your
design staff is to pare down the information in a graphic. Do
you ever worry about paring too much out of a graphic?

Paring things down is absolutely relevant to Tinie

magazine. That’s not something that Tufte would agree
with—he wants to pack as much information as pos-

between some-
thing | produced
on.a computer
and something |
drew by hand.”
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BACK THROUGH TIME
WITH NIGEL HOLMES

This was a breakthrough for me. It was my idea
to do a roundup of the year's statistics and the
editor gave me a huge space in which to do it. It
was drawn by hand, at twice the printed size, and
there were 11 amberlith overlays (one for each
oolor, plus tints and type). The finished artwork
weighed about 5 pounds! (Dec. 1979)

When | showed this to colleagues at Time they
turned the drawing around, as though | made a
mistake. People don't understand that the
shuttle sometimes flies upside down, especially
when they are pointing a camera back to Earth,
Just In case there was any doubt that an error
had been made In the chart or layout depart
ment, we printed the little subhead, "Columbia is
back." (Nov. 1981)

. This was a good balance of map, explanatory
diagram, and text. The map attempted to show
how far the Falklands were from England, and
how small they were; the central, inner circle was
a closeup picture of the action near the islands
themselves; and the text at the top detailed the
diplomatic maneuvers taking place around the
world. (May 1982)

Too much has been said about this plece.
(August 1982) Editor's note: Here's what
Edward Tufte wrote about it. “Consider this
unsavory exhibit . . . chockablock with eliché
and stereotype, coarse humor, and a content
empty third dimension. It is the product of a
visual sensitivity in which a thigh-graph with a
fishnet-stocking grid counts as a Creative
Concept. " From Envisioning Information
(Cheshire, Conn.. Graphics Press, 1990),

5. In this explanation of how interferon works, |
really played up the visual metaphor, By making
Paul Revere the chemical messenger (interferon)
rushing between two cells, | hoped to give our
nonscientific readers a “way In" 1o this difficult
subject. The cells themselves were simply drawn
as boxes, with little factories (nuclel) in them,
and a connecting path between them, allowing
Revere to ride ahead and warn that the viruses

were coming

5. For the 1984 Olympics, | wanted to show by how
much Carl Lewis would have beaten the star of
the 1936 games, Jesse Owens, in the 100
meters and the long jJump. This graphic has
simplified portraits of the two great athletes
shown as though they were competing on the
same day. (July 1984)

. Although this is not a particularly elegant piece, it
perfectly illustrates how an idea can come
directly out of a convarsation. To draw paths of
type which literally point the finger of blame
seems very abvious after it's been done, but
there's an exquisite feeling of discovary when you
first come up with an idea like this, (July 1987)

. When we are having fun in the article, it's still OK
to have fun with the graphics! We thought it was
interesting to compare the print run for two
recent books about Nancy Reagan (one by Kitty
Kelley and one by Nancy herself), and the Pulitzer
Prizeswinning biography of Jackson Pollock,
Although the comparison is a little unfair (pulp
biographies vs. a “better book”), the figures are
real, and carefully plotted. (April 1991)

A Persian Gulf war map with the black sea and
red Iraq color scheme, (March 1991

Graphics courtésy Time Ine
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“l was
happier
at Time
when we
had
black,
white,
and one
other
color.”
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sible into a graphic. It has to do with space restrictions
in a magazine like this—which has small pages, and not
many of them, once a week—and the time that people
will give to such a publication. Time has recently been
criticized for being too much like “*homework.” I hope
['m able to resist the pressure to make things lighter or
less substantive. That's a fear that 1 have. But, paring
facts means editing them down to what matters, this
week, in this magazine,

Can you identify any other publications that are producing
good Information graphics today?

U.S. News and World Report 1s very good. Spy
magazine has done some very good graphics. They're
always about things that they’re making fun of, but the
graphics themselves work very well. I think that the
Economist does the best small charts that I see at the
moment. They're completely undecorated and work
out some very complicated information.

What about publications that are doing it wrong? What
are they doing wrong?

They are overdecorating. They are assuming that the
current trend for graphics means that you get an
illustrator to do it. You get someone with a computer
to produce some pie chart and then you just draw a line
around it, or you look at the shape that the computer
has given you for a line or a set of bars and you simply
team it up with the nearest illustration you can think of.
On the surface, that looks like what 1 did—but I
considered the subject alot more than other people do.

USA Today still can be faulted for what seems to be
their own mandate—making things visual. They still
force statistics into pictures, I presume they think that,
because they've done it this way, they have to continue
to—as opposed to letting the information be para-
mount and then from time to time producing a picture
to go with it If they only did pictures from time to time,
you'd look at their best pictures and revel in their wit
much more than you do now. Now you take it for
granted and, unfortunately, | think it’s pulled down
their better graphics.

What is your approach to designing an information graphic?

It’s not very organized, which is partly deliberate. I
believe that ideas and ways of doing things are floating
around inside your head. If you think hard enough
about them, they'll come together in the end. Some-
times I'll think, “What'’s the space I've got to work
with,” or “Whats the subject of this graphic,” or
“We've got huge pictures up front, three science
diagrams and a graph in business—how on Earth am I
going to make this different?” You can approach it
different ways—as an art director, as an illustrator, as
someone who is responding only to the information.
And all of those things swim together, and out comes
a way to proceed,

Could you touch briefly on the roles of some basic elements
of information design—starting with typography?

Typography to me means being able to read the
information clearly. I'm not interested in different
typefaces. If there were only two typefaces in the world
I'd be happy—Franklin Gothic and Times. We used the
same two typefaces at the Radio Times in England that
we use here. We used them in exactly the same way.
There’s a hierarchy—what you want people to read
first—a headline, something that explains what the
chart is about, or the figures in the chart.

What about color?

Color is terrifically overrated. I can say that I was
happier at Time when we had black, white, and one
other color. The thing now is to limit yourself. I don't
necessarily use full color,although I have the capability
of using it all the time. I often tell illustrators not to
design in color, to work in black and white instead.
Gone are the days when editors and publishers are
saying,“I'm paying for full color for every page, [ want
full color on it.” I urge restraint with color. In informa-
tion graphics, I absolutely urge restraint—work the
thing out in black and white and then add color for
emphasis. [t's like underlining what you want people to
understand. Use color functionally, not decoratively,

What about layout?

In general, layout is very important. The layout of a
printed piece helps the reader understand how they
should read something. People usually read headlines
first, then they look at captions, then they look at the
pictures, then—Dbased on their reaction to those ele-
ments—they may or may not commit to reading the
article on the page. So you need to have a system in
which there are signposts around the page that help
people get into the story.

With a graphic, the same thing happens, except
you're committing yourself to taking the time to
understand what the graphic is about, rather than to
reading the story. The layout of the graphic should be
conducive to following it through. This is particularly
true in whole-page graphics, where very often an artist
had a scattershot approach to it—which is,“Let’s put
this in and this and this and this"—and the reader
doesn't know where to start. When [ start a graphic, |
expect that the headline will probably be at the top,
most likely at the top left, sometimes in the center. |
hate giving rules, but I think people read a graphic the
same way they read a written piece.

What about the design of informational maps?

['m very interested in maps at the moment because
that’s the subject of a book that I'm writing now
[Pictorial Maps, Watson-Guptill, due out this fall]. Dur-
ing the Second World War there were some amazingly

(continued on page 55)
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“The only

Is what? How about a boring presentation, The
excessive perspiration, the public ridicule, losing
your audience, or an important sale. There’s
nothing quite like it. If you're sitting through
one, you feel awful. If you're giving one, you feel
worse.

That's why we invented Magic. With Magic, dull
becomes dynamic. Tedious becomes terrific.
Magic is a better way of presenting. With Magic
it is easy to animate text and graphics, add
sound, and use responsive buttons to bring you
to any point in your presentation. Now you can
add pizzazz to static presentations that you may
have already created.
Or create new ones
from scratch.

Is it really that easy?
Yes. Gone are the days
of complex procedures
and obscure scripting
languages. With Magic

thing we have to fear is...”

you can get immediate results with point-and-
click simplicity.

And with the included templates, sounds,
backgrounds and buttons, you can get even faster
results. Throw together a sales presentation,
complete with bullet charts, laughter and snazzy
backgrounds in minutes, and customize it
quickly for your own needs. With Magic it's a
snap. And just imagine the impact.

Now there is an easy way to create presentations,
reports, kiosks, training materials, storyboards,
and the like, with all of the punch of multimedia.
Let Magic unlock the presentation power of your
Macintosh and put it in your hands.

It's not just what you say,
it's how you say it.

For more information on Paracomp’s
animation and 3D product line,
call 1-800-877-7749
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1. This eight-page newsletter, produced in Mac PageMaker, s the publication for the three art museumns at Harvard—the Fogg Art Museum, the

Busch-Reisinger Museum, and the Arthur M. Sackler Museum. Begun in January 1989, the bimonthly has won several awards, including an Award
of Merit from the American Association of Museums for the last two years, The editor is Evelyn Rosenthal, and the designer is Eleanor Bradshaw.

2. The Rochester City School District in Rochester, New York, prints and distributes 40,000 of these school calendars and directories every year.
Mailed throughout the district at the start of the school year, the publication features the writing and artwork of students and includes pertinent

information for all grades. It was designed in PC PageMaker by Lorene Mulhern, and was output to a LaserWriter

3. When California's Cupertino Unlon School District wanted to publicize its innovative Guided Learning Centers—a cornerstone of the district’s
plan for education inthe 21st century—they created this imaginative brochure to communicate the “windows of opportunity” the GLCs would provide
students and teachers, Created in Mac PageMaker by Harvey Barnett, the district’'s technology support director, the piece is targeted at a variety
of audiences, including students, faculty and staff, parents, and members of the business community.

4. Mary Parsons, of Gibson Parsons Design, created the 1989-90 annual report for the University of Virginia using both Aldus FreeHand and
PageMaker. Shown are the cover and an inside spread; the document also includes tables of financlal data. These were set by Jim Gibson, the
other partner in the firm, who described the task as "a graduate study in typography.”

5. Project Communicate: Computer Aided Instruction for Handicapped Students was created in Mac PageMaker by the personnel of the Mosinee
(Wisconsin) School District, and was designed by Cindy Olson, the district's publications coordinator. In presenting Mosinee's experience, the

booklet promotes computers as an effective way to Improve instruction for handicapped students
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Stacy West, of Florida International University's Instructional Media Services, created the Persuasion slides at top for FIU's Department of Biological
Sciences, to assist graduate student Russell McFee In defending her thesis. West used Aldus FreeHand to create the waves along the bottom
of the slides, and the colors were chosen to reflect the South Florida locale—the data come from a dolphin research station in Key Largo.

The bottom slides are part of an on-screen Persuasion presentation (which we imaged to slides for this photograph) created by George Bruehl,
Tanya Flug, and Tara Kindes, graduate students at the University of Wisconsin-River Falls. The three collaborated on the presentation with a group
of students and a teacher from Stonebridge (Minnesota) Elementary School, as part of their Technology Applications in Education course, under
the direction of Dr, Carol Bagley. Stonebridge, which recently won the School of Excellence award from the federal government, will show the
presentation to the many educators who will visit the school from around the world.
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SHRINK TO FIT

Basic tips on making the pieces of your newsletter fit.

The biggest challenge in designing and assembling
a newsletter is to create an attractive page while
making your articles and graphies fit the space. Text
and pictures fluctuate in size from issue to issue,
making accurate planning difficult. The ideal way to
avoid problems is to write articles to fit the space.
And it's a rare article that, once written, can't be
edited or rewritten to lengthen or shorten it (see the
copyfitting sidebar on page 29),

Chances are, though, that you'll sometimes be
forced to improvise ways of squeezing or stretching
what you've got to make it fit the available space.
Here are a few tips.

Building in extra space

When you're first designing and planning your
newsletter, remember that it will be easier to work
with if you have too much space instead of too little.
If you can find it in your printing budget, plan on
more pages than you think you'll need. Or consider
planning at least one article in each issue that can be
held over until the next one if necessary. 3

It’s best not to use every square inch of your pages
anyway—having plenty of white space makes your
publication more inviting and easier to read. And 1f
your design incorporates a flexible amount of white
space, making things fit is far easier.

When planning a newsletter, build in extra space from
the beginning. One user's rule of thumb: estimate
length, then add one blank page to every five full ones.

Ragged columns

Ragged column ends are an extremely simple and
effective way to take up space, You may even want to
make them a regular part of your design.

If you find you have space left over at the end of a story, experiment with distributing it among the column ends, Pitfalls are
too much symmetry (far left), oo regular a progression (center left), and having only one column of odd length (center right).

Try for a truly ragged look (far right).
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Experiment with ragged columns by taking all the
leftover space at the end of the story and dividing it
evenly among the column ends. Then rearrange the

THE ART AND SCIENCE
OF COPYFITTING

spaces so that they're uneven and look intentional
(which they now are). Make sure the look is genuinely
ragged—don't have two columns bottom-aligned and
only one of odd length.

Although most of the techniques pres

this article are graphic

Pull quotes
Besides being useful for taking fashioned copyfitting—deleting or adding
up extra space, pull quotes can to fit the space available. No matter how perfect

serve a valuable editorial purpose, a story may seem in terms of subje

BESIDES BEING
USEFUL FOR
TAKING UP EXTRA
SPACE, PULL
QUOTES CAN

drawing a browser into reading an

hoice. sometimes the way
article. Figure out how much space demanids that vou make some alt
you need to fill, and pick an ap- content. (And—strangely—chang
propriate point size and leading.
The type needs to be large enough

to contrast with the surrounding

problems tend to improve the copy more ofter
in not, probably because ol the Intensivi

S you 10 pay I«

text, but not so large that it over-
whelms the page or looks like a

SERVE A VALUABLE

Many times, all youneedtodoisto

Or perhaps you have a widow (an unac

headline. Then look for a pithy

PURPOSE, DRAWING

short line atthe end of a paragraph) or an orphan

passage with some SPQ’Ci(]l illlpﬂCt (such a line that wraps to the top of a column)

A BROWSER
INTO READING
THE ARTICLE.

or interest. (Slight rewording 1s

that neads to be lengthened or lopped off. O

usually considered acceptable, worse. mavhe voil have no choloe but to cut

except when you're using a direct

a third of what you thought was a t

quote from a person, as m an article. In any case, don't despair. Editors face

il'lft'TViUW-) this dilemma all the time. Here are a few lips
Space beneath a pull quote can 1. With the basie principles of sound writing in

vary, making it a flexible way to take up space. Avoid mind (a good reference book can help

using a pull quote to take up just a few lines, since it will for redundancles. unclear phrases. unne

be hard to spot and will look like an afterthought. sary words, long ways of saying short thing

If you're stuck, ha rker or friend
1 sty wreatly
stprised 1o
CHCLner a0
fisse  venel in
s listanit annl
secluded o 1ea "

someont

b Wbt s
iNd sSupgges

Ask your writers to use thi PyTe

technique that's traditional in the newsp:
bhusiness: the article opens with the most

Varying the width of your pull
quotes lets you take up the

important content, then fans out steadily to

lgss and less important background matter

space you need. and provides Besides giving the reader instant clu
graphic variation too, the story's thr this makes it e
ihe from the end
b [

| ou don't want to change much except
: some line lengths, t y think of alternat
phrases, Maybe
| - - 1 it !
adaition 1o,
| “F s greatly srprised 9 codonriies 1 firs sl LRt
! o wessel di o distant and gechided o sea fact The possiblilities are endless. Be car

ful, though; always read your new word o1
phrase In context, to be sure VOLI e

rificing clarity or repeating wo

If major culs are needed, try

major re n you're running the article

Bk shavpdin fan

then assess which parts are most critical to

that purpose. Experiment with taking chunkks

out and reading the result (but save « py of

your originall) Nicholas H. A
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In a large area of text, a pull quote can span several
columns, Avoid this, though, if vertical space is short,
since the quote will chop the text into small segments.

Manipulating space with pictures

hileid
besvn Wit

Pictures are ideal for adjusting space because they
can be resized and cropped. Of course, the content of
many pictures will limit you to either a horizontal or
vertical erop, but you can still experiment with overall
size and with where the crop is. When altering crop-
ping, remember to pay attention to alignment, espe-
cially horizontal—a good rule of thumb is to align the
bottom of a picture with the baseline of adjacent text,

Editing heads, kickers, and subheads

Don't overlook the obvious—adding or removing a
line in an existing headline can make a crucial differ-
Crop a picture more tightly if you want more space for an article. ence, if you can do it without vielating the content,
And you can add, delete, or alter the kicker (sometimes
called a subhead), the smaller display type under a
headline. Likewise, consider adding or deleting sub-
heads, the small heads that break up sections of text.

- uto$ and Altering type specs
By Prank Vincent . ) . ) .
o,.w.\_-\ 1RU2, 116 ks Aieiv i clbleA i Generally,avoid altering basic type specs in an effort
o Asiinda, upon thie ope promeiiade alec peinichud wiily ' ' . . . .
bt it teilie syt ool to change length. Variations in point size and leading

tend to make a newsletter look clumsy and hard to read.
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shintant and we lude i a bl wd Onwir cary
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L Bt Ag out size looks odd and adds emphasis where none is
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WA, i o SR shacminia. okl B el vt iy, to a short piece, like a note from the editor or a special
help e"mlna[e sterie The engines were of Belghan  wases s the Cuvprisir—vighy b

notice, a larger pomnt size may be appropriate.) How-
ever, if a story’s too long, don’t reduce the leading
without a proportionate decrease in point size. g}
This article is adapted from PageMaker Portfolio:
Ay Designs for Newsletters, by Carol Ramsay and Linda
= o bl e e e Urban. For information on the book’s availability, call Aldus
Customer Relations at (206) 628-2320.
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Near the end of the layout process, when push comes
there are a few stunts you can pull in
ertogainor| aline or two. Many of them
are kind of cheating—changing typ In the
middle of a story—hut if you're careful, and use them
stbtly, no oné will be the wiser. Always check your
results on a printout as well as on the screen. And
don't say you read It here.
1. Tracking. S t a line, a paragraph, or a whole
story, and go to “Track” under the Type menu, The
default setting s “No track”; try “Normal,” “Loose, "
or “Tight" and

a cheat—in justified type, every line is

see what happens. (This one is
really e
spaced differently anyway.) For more precise con-
trol of the sk

dialog box—press Command + M,
then click “Spacing.,..”
Set width, This gets a little dicey, but if you select
some text and choo Set width” under the Type

menu, you can actually change the width of the

characters. Any of the preset cholces on the menu

are too extreme for normal use, but pick “Other
and enter 98% or 99%, Sometimes that's enough
(try as low as 85%, in a pinch), and It's undetect
able to most readers.

. Widening text blocks. Make
ing. Then try pulling the sides of the text block aut

sure no one's watch.

& point or so past the margin. Sometimes [t will
apping to lose a line, without
any text actually crossing the margin.

4. Irregular column widths. Most designs kee
umns the same widths. But two columns of
unequal width can work, especially If they don't
face a symmetrical page, And, if you have a
column of text on a page by ltself, you can often
get away with making it any width needed to make
It end at the right spot.

5. Widening the hyphenation zone. In ragged-right
copy, you can increase the raggedness—which
stretches the vertical length—by widening the
zone in which PageMaker hyphenates, Select the
text in questlan, chaose "Hyphenation...”™ under
the Type menu, and type In a higher value,

If you overdo any of these techniques, they can
ruin readabllity and make a newsletter look sloppy
and Inconsistent, But used judiciously, especially in
combination, they can solve many a minor fit prob-
lem, almost invisibly,—J. Scott Campbell
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Primarily, and in iwself, photography is not an art,
but a science. There are no circumstances in which a
painter can paint well without usingartistic judgement,
but there are many circumstances under which a
photographer may photograph well without using any,

1. Normal and loose tracking

Primarily,and in itself, photography is not an art,
but a science. There are no circumstances in which
apainter can paint well without using artistic judge-
ment, but there are many circumstances under
which a photographer may photograph well with-

out using any.

In 1830, when a French army landed at Sidi-
Ferruch, and raised its flag over the Kasba of Algiers, it
rendered a signal service to civilization. Till then the
Moorish pirates who infested the Mediterranean sea,
and whose headquarters was Algiers, had remained

unpunished.

2. Normal and 97% set-width

In 1830, when a French army landed at Sidi-Ferruch,
and raised its flag over the Kasba of Algiers, it rendered
a signal service to civilization. Till then the Moorish
pirates who infested the Mediterranean sea, and whose
headquarters was Algiers, had remained unpunished.

O Apnil 25, 1892, 1 e

Wakn for Avmaka, upon the

oppmity shore of the Case

pan, the westerly e

of the jreat Conral Asan or

Travscaspian rmlway which

F = = Bead tor Bokbara and Savae-

Hmtﬂl}ue_\ m.la]]uﬂm ~d kol My stemgn wan one

; ; ol the bes of o lange flogt

a:owhilethe Y zichars” Beloiping 0 the Caugsls

andd Murcury Company, and
1w greatly suirprised 1o o1y

wonnier so fiive @ vesel 1w
drstant and secluded i sea

I wan af yron, deven

Punidvesd eons i barden, with

podille<wheels, and drew

wight foet ol water. Thy cabe

Hyphenation

Hyphenation: @ 0n O 0ff
O Manual only
@® Manual plus dictionary

O Manual plus algorithm
Limit consecutive hyphens lo:

Hyphenation zone: picas
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For months, people have been saying, “The merger of Linotype and Hell
has great potential, but so far, 'm in the dark about what it means to me’’




See the light. September 4.

Visit Print '91, and see what the world's
leading prepress company can do for you.

Linotype-Hell

Copyright ©1891 Linotype-Hall Gompany. Al rights resarved. Linotypa (s a ragistered irademark of Linotype AG and/or i1s subsidiarios




Come see Aldus Products at Comdex/Fall ‘91 in Las Vegas.

October 21 - 25
Las Vegas Hilton Hotel
Booth #7336

| Pouble your Pages!

DoubleV" gives you casy double-sided booklets, two pages PSEX produces POSTSCRIPT output directly from DOS

on each side of the sheet. Print, fold and saddle-stitch:
* Seminar materials

* Workbooks

¢ [nstruction booklets

* Directories

* Manuals and books

* Newsletters

® Reports

* Presentations
* Sales literature
* Catalogs

Two-sided printing can halve your trash and paper costs.
DoubleV" rearranges your POSTSCRIPT files for a duplex
printer and puts single-sided printing in the correct order.
You can also use DoubleV™ to print two-sided booklets on
single-sided printers, Get booklets and thumbnails from
PageMaker, WordPerfect, and Windows applications.

DoubleV" gives you manuals on demand from one copy
up. Adjust scaling, position, and trim marks, then save
money by typesetting paired pages. Proof typeserting on
any POSTSCRIPT printer; the pages shrink to fit.

Save time! Save paper! Save money!

* Use your [PriSc] key with a POSTSCRIPT printer

* Print 2 pages per sheet for compacr listings

* Epson FX-85 or IBM Graphics Printer emulations

¢ Includes PosTSCrIPT fonts for IBM screen characters
® Use landscape printing and 17 cpi for lots of columns
* Print directly from dBASE, Clipper, Procomm, ¢tc.

* Novell version adds POSTSCRIPT banner pages.

LAN help and PosTSCRIPT control from PSPlot
* Load fonts over networks to RAM or printer disk
* Put BitStream and Macintosh fonts on the disk too
® Speed up serial ports to 57.6 kbps
* Plot HPGL in color POSTSCRIPT with POSTSCRIPT fonts
* Program in the POSTSCRIPT editor for special tasks
* Control paper orientation and trays from menus

PDouble Reward!

Major credit cards or purchase orders accepted. Call for orders or information on POSTSCRIPT solutions for MS-DOS.

Legend Communications, Inc.

1-800-668-7077

54 Roscdale Avenue West, Brampton, Ontario, Canada L6X 1K1 Voice: (416)450-1010 FAX: (416)455-9702

DouibleV", PSPlot and PSFX are trademarks of Legend Communications Tne, All other brand names and product names are trademarks of their respective owners




WHAT CAN | DO
WITH THIS THING?

If you've got PageMaker 4.0, you've got the Table Editor. But what’s it for?

By HARRY C. EDWARDS AND STEVE AANENSON

As an application, the Table Editor is something of
an anomaly. It has some of the look and feel of
PageMaker—several of the menus, dialog boxes, and
keyboard shortcuts are the same—but it's not a layout
package. It resembles a spreadsheet—it has rows and
columns, and you can even do simple addition with
it—but it's not Microsoft Excel. So what is it?

The Table Editor is designed to make it easy to
lay out highly structured documents that have rigid
underlying grids. This means not only tables but lots
of other things as well. Like what?

Instead of trying to explain, we decided to show
you a few “tables™ that were created while the Table
Editor was being tested here at Aldus, and some of the
basic and not-so-basic techmques that were used to
create them. Software testers created justabout every-
thing they could think of—some extremely clever
and some you'd never want to try. However, looking
over their shoulders at the kinds of tables they made,
and at the techmques they used, might give youa few
ideas onspeeding up yournextjob that has lots of rows
and columns.

5 ¢ a table Pag d puld ta 0 0 ile and probab & atio DIe
e [
a HOAL H - OR »
Miles of Cost Passengens Fraight
Countries Rallroads| of Roads* Carrled* Ip Exp »
Europe 176,174 10338 2,460 1.043 51,640 $048
America 249,000 14570 a10 620 $1,308 010
Afrien 12,501 518 24 7 $40 $23
Asla 37,468 1378 aza 38 s1io $50
14,922 728

* Millions
Automatic hoxes

Shading a row of text is a lot faster
than if you had to do it in PageMaker,
and it's more precise, Just select the
group of cells you want shaded, and
pick a shade from the “Fill" submenu
under Element menu (PC, letter A), or
from the "Shades" menu (Mac).

Sums

ﬂunlnm..-. Eil
Line

L White ]

Inser...
Delete.,,

Alternate rows
Allernate columns

i Group

To add up the values in a row or column
of numbers, select the column or row
and choose "Sum” from the Cell menu
(B). Then click the sum icon in the cell
where you want the sum displayed.

Thiu table of statistics of the filioads of the world is by Mulhall, and regfesenis the business of the yemr 1897,

Iyp: “Element  H
Font
Size
Type
Iype specs.. ™

e style

Element

Basic grouping and text aligning

To create and align a heading like this
over seven columns, select the top row
and choose “Group” from the Cell
menu (C). Then with the text tool, click
in the top cell and type the heading. To
align the text, choose “Alignment”
under the Type menu and select center
and middle alignment (D).

i:n|u||-m“i;i-|llh...
Row height,..

Number tarmat.. °F
Sum

Inserd,.. 1
Delete,.. %

Autoleading...

Allgnment

Shil

Allgn left
« Allgn genter
Align right
Sdustity

W.Mlgn top
v Allgn middle Sh'M
Mig]ﬂoltﬂn Sh*0
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ELEMENTS OF THE ELEMENTS
How would you create the table below on your computer? No matter how you do it, creating a complete periodic table of the

elements is a lot of work. Don't use PageMaker or Aldus FreeHand—too many tabs, text blocks, and ruler guides. Use the Table
Editor instead.

One cell = four = three

The key to creating a table this complicated is to start small. Don't try creating all 103 cells at once—instead, figure out how
to do one cell, then duplicate that formatting for the rest. What looks like one cell in this table is actually four cells. The text in the
top left cell is aligned top left, while that in the top right cell is aligned top right. The bottom portion is two cells that have been
grouped together. Text in this cell is aligned center, with a line break (Shift + Return) inserted between the number and name.

SIDE 1

" PERIODIC TABLE OF THE ELEMENTS GHOUP Vil
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= I W | Farmatted Cell Group  Repeat Process
Lines and borders : bt e
Putting a border around each cell is easy, If you : : o B

understand how the “Borders” dialog box works.
Whenever you assign borders, remember that you need =
to do two things: first, in the dialog box, check those Shortcuts to formatting

borders you want to change; then, select the line style This is a lot of formatting to do for all 103 elements,
you want applied to the borders you just checked, but you don't have to do it for every individual cell.

To create the borders in this table, you must delete Instead you can “pyramid paste.” Format one cell
the default border that's applied to every cell. Select the group exactly the way you want, then select it, copy it,
entire table and choose “Borders..."” from the Element select an adjoining group, and paste. Then select
menu (PC) or the Cell menu (Mac). Check all the line those two groups, copy, select two more, and paste.
options, then choose a line style of “None."” On the PC, Next time do four, then eight, and so on. The formatted
select “None” from the “Lines” pop-up menu; on the text in each pasted cell will then act as a placeholder
Macintosh, click “OK" in the “Borders” dialog box, then which you can delete as you're entering the information
choose "None"” from the Lines menu. you want.

Next select the three cells, choose the “Borders..." Note: You'll still have to manually group the two bottom
command again, check “Top,” "Bottom,” “Left,” and cells. Wait until you enter text for these two cells, and use the
“Right,” then choose a line option. keyboard shortcut Command/Control + G to group them.,
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COMBINING WITH OTHER ELEMENTS IN PAGEMAKER
As useful as the Table Editor is, it does have a few limitations—it doesn't support color or text rotation, nor does it have a palette

of basic drawing tools. However, any table you create you must place in PageMaker anyway to print. So why not overlay color,
graphics, and text elements in PageMaker (or Aldus FreeHand, or any other application that can import a PICT graphic on the
Macintosh or a Windows Metafile on the PC)?

This table was exported from the Mac Table Editor as a PICT graphic and placed in PageMaker. The triangles in between brackets
were drawn in Aldus FreeHand, brought into PageMaker as EPS files, and positioned on the table. The text that starts each regional
bracket was rotated, reversed, and positioned in PageMaker. Finally the entire table was printed from PageMaker.

You can take this same approach in Aldus FreeHand, CorelDraw, or any other application that can import a Table Editor file.
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Some assembly required

You can add variety to a Table Editor table by combining it with
drawn elements from an application like Aldus FreeHand, or by
adding graphics and manipulated type in PageMaker,

FreeHand element PageMaker file

If you're working on the PC...
o edit a table after you've placed it in PageMaker, hold down

Control and double-click on the table. PageMaker automatically

launches the Table Editor and opens the table you clicked on
Make your changes, then return to PageMaker, If the "Link

options” command Is set to "Update automatically,” the table

you just finished editing will be the one you see when you switch

Double-click on the table back to PageMaker
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The SwivelArt Collections.
Everything You Need for 3D Graphics.

Now you can easily use graphics in your
presentations and publications — without creating art
from scratch or redrawing every time you need a new
image perspective, SwivelArt's 3D images can be
rotated, resized, viewed and used in any perspective
or color, A version of award-winning Swivel 3D™
and a friendly User’s Guide make it easy to use
SwivelArt's professional-

quality 3D graphics.

Trstnspwaren! swindone effect cronled
sith Addotie Plistishiop

-

| - &

Paracomp, Inc.

1725 Montgomery St.
2nd Floor

San Francisco, CA 94111

PARACOMP o

=
':nv"‘

T
o \:::_“"

s petlet

SwivelArt Collection
models can add \ m
dazzling graphics to a 9 \-
number of page layout, ' '
presentation or 3D modeling

programs, such as:

Aldus Pagemaker®, Quark Xpress®,

Microsoft PowerPoint®, Deneba Canvas',

Aldus Persuasion™, Adobe Ilustrator®,

Adobe PhotoShop™, Aldus FreeHand™,

Claris MacDraw®, Symantec MORE™,

Electronic Arts Studio/8™ and Studio/32",
LetraSet ColorStudio™, SuperMac PixelPaint Pro™,
Swivel 3D™ Professional and other 3D modeling
and rendering packages.

For more information on Paracomp’s animation and 3D
product line, call 1-800-877-7749.

(!
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The Art of Visual Computing



LINES, FILLS, AND UNDERLINES
OK, OK, Aldus FreeHand is better for drawing stuff like this, but these were so unexpected we just had to show you.

=

2]

=l

=5

e

The Table Editor and home design

Believe it or not, this floor plan was done in the
Table Editor. Fortunately, this house has nothing
but right angles. Once a scale and grid were
computed, creating the floor plan was pretty easy.
The size and number of cells corresponds to the
grid the house is designed on.

The Table Editor and music
The white line is actually the

underline character, reversed out,
and aligned at the bottom center
of the grouped black keys.

The Table Editor and portraiture
The ultimate bitmap? This was created on 71
rows and 56 columns using all the shades on the

Fill menu.

Hey, it's just like PageMaker!

Commands for getting around and keyboard shortcuts are, in most

cases, jJustthe same as in PageMaker, For example, to switch between

Actual Size and Fit in Window (and vice versa), hold down Command

and click (Mac) or click the right mouse button (PC). Here are a few

other common shortcuts:

FIT IN WINDOW
50% VIEW
75% VIEW
200% VIEwW
GRABBER HAND
TYPE SPECS...

LINE BREAK

September

700

MACINTOSH

Command + W
Command + 5
Command + 7

Command + 2

Option + click

Command + T
Shift + Return

tobertr

PC

Ctrl + W
Ctrl+ 5

Ctrl + 7

Ctrl + 2

Alt + click
Ctrl + T

Shift + Return

1991

Table Editor notes

* The Table Editor is included with PageMaker 4.0 for
both the Macintosh and PC.

= |f you haven't installed the Table Editor, you can do so
by running the Aldus Installer utility, Once installed, the
Table Editor is located in the PageMaker 4.0 folder
(Mac) or PM4 directory (PC).

* To print a table, you must place and print it in PageMaker.

» To place atable on the Macintosh, vou must first export
it as a PICT file. You can also export tables as tab-
delimited text-only files, but you will lose formatting.

* To place a table on the PC, you can save it as a .TBL
file, or export it as a Windows Metafile or a tab-delimited
text-only file. 4]

Steve Aanenson, who created most of the tables in this
article, was one of several software testers who worked on the
Table Editor. He is currently a member of the Aldus
Technical Support Team,
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%t «f FREESTYLE SCRIPT

ANOTHER REASON -~

To < LITHOS BOLD

Upgrade

YOUR LASERJET Il <o
TO —

POSISCRIPT.

BOTH FOR

$299

A $744 Value. HP Laser/et 11 PostScript Cartridge from Adobe"
plus an Adobe Type Cartridge with up to 19 fonts.

As if it weren't enough to get 35 fonts in the HP  language. And unlike PostScript emulators, it
LaserJet Il PostScript Cartridge plus up to 19 free  gives you true software compatibility. It also
in the Adobe Type Cartridge 1 or 2, we've priced  gives you twice their speed, plus unlimited type

both of these packages at just 3299, That's a scaling and grayscale shading. At this price,

savings of over 60%. The PostScript Cartridge is  upgrading your Laser]Jet I to a Post-

from Adobe, the originators of the PostScript Seript printer is nothing to postpone. E’@"—‘K
TO ORDER NOW CALL:

PC Connection

)
1-800-800-0024
PCCartA
This offer good for a limited time only. Not to be combined with any other offer. Adobe and PostScript are registered trademarks of Adobe Systems Incorporated. HP and Laser)et are registered trademarks of Hewlett-Packard Company.




ALDUS PAGEMAKER Q & A

Keeping calendars current, numbering book pages, and managing styles.

Here are the answers to some questions recently asked
about Aldus PageMaker. If you have a question, or would
like to share a tip, please write us: Editor, Aldus Magazine,
Aldus Corporation, 411 First Avenue South, Seattle, WA
98104-2871, Please include your name and phone number
In case we need more information. If we print your tip, we'll
send you an Aldus Magazine sweatshirt,

PC/MAC (4.0 ONLY)

The calendar template that comes with PageMaker
4.0 is great, but it has dates for only one year. Is there
an easy way to update it for, say, 19927

You can make a calendar for any month of any year
by reusing the date files that come with PageMaker.
Find out what day of the week that month begins on,
and then use the appropriate date file (see the table at
bottom right). Here are the steps:

Open the Calendar template. Click the text tool in
the text block containing the dates, and choose
“Selecrall” from the File menu (A). Choose “Place. . .,

select the appropriate date file from the “caldates”
directory (PC) or the “Calendar Dates™ folder
(Mac), check “Replacing entire story,” and uncheck
“Retain format” (B)—you can ignore the other two
check boxes. Click “OK,” and then “OK™ again in
the “Smart ASCII filter” dialog box. Finally, add or
delete days as needed atthe month's end to make it the
right length, and type a new month name at the top
of the page (C).

PC/MAC
Is there a limit to the number of stylas | can create?

Pracucally speaking, no. (Technically the limit is
over 30,000.,) You'll be limited only by the amount of
memory and systerm resources on your computer.
However, the more colors, styles, and fonts you have
in a publication, the longer it takes to load and run it.
Styles are meant to make text management easier; if
you create too many, they become counterproduc-
tive to use and keep track of. Additionally, if you're a
PC user and you have more styles than will fiton your
monitor’s screen, you can't scroll through the list in
the Style submenu (due to inherent limitations in
Windows' hierarchical menus).

If you have a large number of styles that you use
frequently, you can set them up in a publication and

September/ October 1991

UPDATING PAGEMAKER'S CALENDAR

NUNDAY MONDAY

Options: [] Relain format []Convert quotes [] Read togs

JANUARY 1990

TUBSDAY  WEDMESOAY THLRIDAY

FRIDAY SATURDAY

SUNDAY MONGAY

APRIL 1992

TLESDAY  WEDNESDAY

FHLUAOAY

FHITIAY NATURDAY

IF THE MONTH
BEGINS ON A . ..

USE THE FILE LABELED . ..

Mac PC
SUNDAY JULY 1990 DEC'91.TXT
MonNDAY OCTOBER 1990 APR'S1.TXT
TUESDAY MaAY 1990 JAN'Q1.TXT
WEDNESDAY AUGUST 1990 JAN'9Z.TXT
THURSDAY NOVEMBER 1990 AUG'91 . TXT
FRIDAY JUNE 1990 FEB'9S1.TXT
SATURDAY DECEMBER 1990 DEC'S0.TXT
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save it as a template, from which you open untitled

FRAMING A GRAPHIC i . . “es 0"
copies for each new publication. Oruse the “Copy. ..

button in the “Define styles” dialog box to copy an

DRAW A BORDER RECTANGLE
TO YOUR GRAPHIC'S FINAL
SIZE AND SHAPE. COPY IT.

entire style sheet from one publication to another.
Finally, if you want the same style sheet for all your
publications, either create or copy your styles at the
default level in PageMaker, so that they’ll automati-

CLONE THE RECTANGLE. .
c.l]]y be a part of every new document,

-

PC/MAC

When | draw a box around a rectangular graphic, |
have trouble getting it aligned perfectly on all sides.
Is there a way to automate this?

WITH THE CLONED RECT-

ANGLE STILL SELECTED, Yes, there is, although you need to know the
CHOOSE “REPLACING graphic’s final size beforehand.

ENTIRE GRAPHIC” IN THE

“PLACE" DIALOG BOX.

Before you place your graphic into PageMaker,
draw the border rectangle rectangle to your graphic’s
final size and shape, with the desired line weight and
a fill of “None.” Choose “Copy..." from the Edit
menu. Then hold down the Option key (Mac) or

CHOOSE “SEND TO BACK ™ Shift key(PC) and choose “Paste.” This “clones” the
FROM THE ELEMENT MENU,

box, superimposing a copy exactly on the original.
) Leave the newly pasted box selected. Next, choose
“Place..." from the File menu, select the graphic you

want to place, choose “Replacing entire graphic,”

and click “OK." PageMaker scales the graphic to fit

You'll think twice about sinking @
fortune info o flatbed scanner
when you see what ScanMan® can
do. ScanMan captures all the
s defails in your originals, in
256 true gray scales. Its
s=wi ingenious Ansel software
e | (Wmdows 3.0 compatible)
i) 3 glves you image process-
T 1 ing power most flatbed
™| scanners can't match.
Special retouching features let you
enhance the quality of your ori-
ginals. You can scan images 8" x 11”
by effortlessly merging 4" x 11"
images together. With optional

Scanned with leading flatbed scanner, $1595*

*Suggested refall price. Images were oufput from 200 dats-per-inch, 256 groy scole image fles, from the same 5* x 7* photograph Tha image on the right demonsirates the merging copobility of ScanMan Model 256.




the dimensions of the rectangle. Finally, choose “Send
to back™ from the Element menu.

PC PAGEMAKER/MAC PREPRINT

Whenever | try to print to my Linotronic using
TabloidExtra or LetterExtra, | get this PostScript error:
“[%%Error: Rangecheck; Offending Command:
setpageparams%%]."” What's going on?

This error can occur with either of these “extra”
page sizes on the PC, or with TabloidExtra when
you're printing from PrePrint on the Macintosh (Mac
PageMaker itself has no trouble printing TabloidExtra
directly to a Lino). [t may also appear as the error code
“E2 on your RIP. It indicates that the imagesetter
was sent an imageable area that’s larger than it is set up
to handle.

Ifyour Linotronic has a control panel, and you have
access to it, enter 12,2 inches as the media width (even
though the film is only 12 inches wide). This “fools”
the imagesetter into letting you have enough image-
able area. If you need to solve it at your computer, the

solution is different for the two platforms,
Macintosh: Find the PDX file for yourimagesetter
(in the tolder called “PPDs,” in the folder called
“Aldus,” in the System folder). Make a backup copy
of it in another folder on your hard disk. Then use a

CORRECTING

A PRINTING ERROR

CHANGE THIS TO THIS

B L300_495.PDH I8

P

- SRR 55 NP . S [ ——

[Normul—]m |t or 1

(e == B Lt

“PageSize Tabloid. Extra

*PogeSize Legal Extra;

"amatuadic bnzi@ 296 0 | serpageparama end"”

"samadict begln 859 10800 1 setpageparams end”

Page |

[Normal+... ka1 IR

File Edit Search Hglp

CHANGE THIS TO THIS

Noll.pml - PS4,

clip n}bd
{}stopped pop
{statusdict begin
ystopped popliER

1206 1 setpage end

{Amarkm1.0 1.0 .92 .76 .64 .54 .44 .36 .28 .2

L1

-

Scanned with ScanMan® Model 256 Gray Scale, $499

-

CatchWord™
OCR soft-
ware, you
can scan
text in
virtually any typeface.
ScanMan Model 256 comes with
the legendary Logitech™ quality and
lifetime warranty.

For your nearest Logitech dealer;, call:
(800) 231-7717 ext. 606.

In CA, call (800) 552-8885.

A
-
LOGTEGH

No other modifications ware mode fo aither image: For IBM PCs and compatibles. Microchannel version of ScanMan Model 256 s $599 Al trademarks are the property of their respecnve owners
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word processor to open the original. Locate the lines
that begin with “*PageSize,” “*ImageableArea,” and
abloid Extra” paper
size, In each of these lines, look for the number 864,
863, or 859, which represents the width of the paper.
Change it in each place you find it to 842, (842is 11.7
inches, which your imagesetter should be able to
handle, and itstill leaves enough room for crop marks.)
Save your changes,

Now, relaunch PrePrint. In the “Print options”
dialogbox, choose another PDX, then choose the one
you just modified (this forces the program to reread
the edited file). Now you'll be able to print.

PC: On the PC side, you must print your publica-
tion to disk as PostScript, and then edit the PostScript
directly. Using a word processor, open the PostScript
file and search for the command that contains the
word “setpage.” For example, a PostScript file for a
portrait TabloidExtra page contains the line:
{statusdict begin 864 1296 1 setpage end

Change the number 864 to 842. Then save your
changes and send the file to your printer.

o

“*PaperDimension” for the

PC (4.0 ONLY)/MAC (4.01 ONLY)

Why can't | get my pages to number properly over
publications in a book list?

Several factors affect the renumbering sequence of
publications linked as a book. In each publication’s
“Page setup” dialog box, “Restart page numbering”
should be unchecked. Otherwise, the page numbers
tor each publication in the book list will start over from
page 1. Also, inthe “Book publication list” dialog box,
you must select some form of “Auto renumbering”
(that 15, anything other than *None™).

Finally, PageMaker renumbers a book only when
you print, create an index, or create a table of contents,
If you've had to correcteither of the options described
above, you won't see consecutive page numbers until
you perform one of these three tasks again.

PC/MAC (4.0 ONLY)

When | convert publications from PageMaker 3.x to
4.0, sometimes the text takes up a different number
of lines or pages than it did before. Why?

AUTOLEADING DEFAULT VALUE OF 1209%

PAGEMAKER 4.0
11-POINT TYPE
13.2-POINT LEADING

Things are really
going to hell with
Zardath out of the

PAGEMAKER 3.X
11-POINT TYPE
13-POINT LEADING

Things are really
going to hell with
Zardath out of the

picture. He may
have been over-
bearing but they
did listen to him.

picture. He may
have been over-
bearing but they
did listen to him.

There are two reasons this can happen. One is
simply that version 4.0 handles hyphenation and
kerning slightly differently from its predecessor. If the
number of lines has changed, compare versions to see
where the changes are, and then manually adjust
breaks and tracking as needed.

The other reason is PageMaker 4.0's greater preci-
sion in leading—tenth-of-a-point increments instead
of half a point—which can make a difference in
autoleading. For example, if you've specified auto-
leading at its default value of 120%, for 11-point type,
version 4.0 sets the leading at 13.2 points, while
version 3.x rounds it off to 13 points. Over a number
of lines, that can make quite a difference in length. If
you need to, you can always check your autoleading
value in 3.x (in the “Spacing attributes” dialog box),
multiply the point size by that amount, and round to
the nearest half-point; then enter that as your leading
value in 4.0,

PC

Whenever | import files from WordPerfect, | receive
this message: “Error accessing USENGLSH diction-
ary.” Being In Canada, | don't even have a USENGLSH
dictionary, What is PageMaker looking for?

Some Canadian users receive this message when
importing WordPerfect files into PageMaker. We're
working on a solution. Meanwhile, though, it's casy
to get around. Just click “OK" and PageMaker will
import the text, with no dictionary assigned to i.

You can then assign the dictionary you want—in
your case, probably the British English one—in the
“Paragraph specifications” dialog box. Choose “Para-
graph” from the Type menu (Control + M) to assign
it to an individual paragraph, or make it part of a style
by clicking the “Para...” button in the “Edit style”
dialog box,

Aldus Magazine



SUPERIOR SCREENS

ofessonal

CONTROLLING THE SCREEN RULING OF TINTS
WITH “IMAGE CONTROL" IN PAGEMAKER.

4-81T TIFF IMAGE CREATED AND “PAINTED"” 70%
BLACK IN A GRAYSCALE APPLICATION,

133 LP1 150 LPI

o TEnnreT
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PC

Why is it that every time | call Tech Support, they ask
me to recompose my publication?

Since PageMaker always assumes that the publica-
tion you are working on will be printed eventually, it’s
very important to make sure the printer you plan on
using for your final output 1s selected under “Target
printer...” (in version 4.0) or “Printer setup...” (3.x).
When you click “OK" at the prompt to recompose
your publication, you are making sure that the pub-
lication you're working on is set up correctly for that
printer driver. This step alone can correct several
printing problems involving fonts or graphics.

MAc

When | print pages containing many scanned graph-
ics, the job takes a very long time to print. What can |
do to speed up printing?

Grayscale scans can be very large, often a megabyte
or more, and color scans can be even larger. When
PageMaker prints the graphic, all this data must be sent
to the printer and processed, which simply takesalong
time, If you're using a PostScript printer, however, it

15 possible to speed up proof printing of scans saved in
the TIFF format (which is the preferred formart for
scans). In the “Print” dialog box, click “PostScript”
and select “TIFF for position only.” PageMaker will
send a screen-resolution (72-dpi) version of the TIFF
to the printer, making the print job much faster. For
your final printed version, uncheck this option and
print with maximum resolution,

MAcC

| need to print out my document mirror-fashion to a
color PostScript printer so | can use it for a T-shirt
transfer. However, in the “Print options” dialog box,
“Mirror" Is grayed out. How do | print mirrored?

The “Mirror” check box can be chosen only when
you're printing spot color overlays. However, that
means you'll getan overlay for cach color you've used
on the page. To get all the elements of your page on
the same layer, you can create an EPS graphic of 1t (see
procedure on facing page).

Another method—simpler to do but slower to
print, especially if you have TIFF images or lots of
fonts—is to use the Apple driver. Hold down the
Option key while choosing “Print..."”" from the File
menu. Click “OK,” press the “Options,.." button,
and check “Flip horizontal.” Then print. (2]

[t's @ graphics program. [t's a’business program. 1S nof.

Schem
' Technical Production P:océdu\res Engine

g r‘-m-g‘-m z:aw.m&mmunmuc fust and/ |
nngﬂil ety duriag Ihres phases) | |
| n] m.m-mum; - Hiow seie b drdeshaic ¥

Silicon Beach Software, Inc. & subsidiary ol r«lumuuuu ation PO, Box 261430 San Diego, M‘)Jlitn (610) 695-6856 Aldus. the Aldus loga, and SuperPaint are registered raden
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PostScript print options

Include images

i
[
&

QRIGINAL
PAGEMAKER FILE

& Download bit-mapped fonis
[ Download PostScript fonts

(Cancet ]

(heset )

1. CHOOSE “PRINT..." AND TYPE IN YOUR PAGE NUMBER IN BOTH THE “PAGE
RANGE" TEXT BOXES. CLICK “POSTSCRIPT..." AND CHECK “PRINT POSTSCRIPT
TO DISK" AND “EPS.” CLICK “FILE NAME..." AND NAME YOUR EPS FILE, CLICK

“OK"” AND THEN “PRINT"” TO SAVE THE FILE,

Hidus print aption

. "
| IProof print [C1Erop morks (Cancel |
[T} Smooth ———

[All colors
() Tk Huevine im‘ precas

Even/odd pages: (@ i (@RIT ™

tmage: ] Invert -

Orientation: & fall ) Wide

2. NEXT, CHOOSE
“PLACE..."” AND SELECT
THE EPS FILE YOU JUST
CREATED. PUT IT ON A
BLANK PAGE.

PRINTING
A MIRROR PAGIE

NEW MIRRORED
PAGEMAKER FILE

3. CHoOSE “PRINT..."” AND SET THE PAGE RANGE FOR THE PAGE CONTAINING THE EPS
GRAPHIC, CLICK "POSTSCRIPT...,” MAKE SURE “"PRINT POSTSCRIPT TO DISK" IS TURNED OFF,
AND CLICK “OK,"” NEXT, CLICK “OPTIONS..,"” AND SELECT “SPOT COLOR OVERLAYS"” AND
“*MIRROR.” CLICK “OK"” AND “PRINT.” YOUR PAGE WILL PRINT OUT REVERSED LEFT TO RIGHT.
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New Aldus SuperPaint 3.0.

Let's put this argument to
rest. It's both. SuperPaint”
is the all-in-one program that
makes it easy to do it all —
com[)ining paint, draw, and

image enhancement—saving

(Suggested retail price $108.)

you time and money.

As you can see, its range of capabilities makes it
perfcct for either business users or gmphic clcsignem.
And now with the added color cupubi]ities. EPS
import and export, textures, and érac]ients. it gives you
even more creative oplions ﬂ)y the way,
it still works great in black and white).

Of course, the best way to settle any
argument over SuperPaint is to try it.

See your Aldus dealer or call
206-628-2320 for more information.

The Creative Edge

in Business.

arks rm Aldus Corporation. €1991 Rldus Corporation. All rights reserved Surfer illustration @ Matk Jasin / Martha Productions: All other illystrations @ Rob Magiera / Stockworks




OPEN

Multiple Documents

VIEW

Style & Element Info

MOVE

Items Between Pages

Altura PagePort™ is the best
choice for enhancing the
power of PageMaker®.

* Openmultiple publications
at the same time, then com-
bine selected elements into
one publication.

* View allfacets of your pub-
lication in a descriptive out-
line form: style specs, linked
files, index topics, etc.

* Move pages, stories, styles,
graphics and more between
publications with blazing
speed.

Never before has maintain-

ing, updating and assembling

great PageMaker® publica-
tions been so easy!

Altura PagePort

For PageMaker' 4.0 (Mac)

oty 3129

CALL (408) 655-3736

and order yours today!
MasterCard, VISA accepted.
|
A\ ALTURA

QP SOFTWARE, Inc.

[ 310 |\|;|\Tiu(j'u‘.i" Ave. #5

Pacific Grove, CA 23950
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FREEHAND Q & A

altering arrowheads.

g box. The screen you set here does not override

»

gs specifed with the*Halftone screen. .. command.
’hen you export an illustration as an EPS file,
n settings applied to objects using “Halftone
n..." remain with that object. All other objects in
IPS file print with the screen frequency specified
1e application you're printing from. Resizing an
graphic does not change screen settings.

w can | make a range of layers inactive in Aldus
land 3.07?

i cannot make a range of layers inactive in Aldus
“dand 3.0 as you could in version 2.0. However,
ecking “Multlayer” on the Layers palette in  FERECINS
: i T 2 ealasbid Ancine ke T on i Lino at
on 3.0 makes only the selected layes active. [Thls s
you can make all other layers visible and inactive.

an't convert my text to a path, When | try | get the error
age “Cannot locate a readable font outline file.” | know
‘the font because it's built in to my LaserWriter. How can
FreeHand 3.0 to read it?

Cannal lecate o readable font oulline file
order for the program to for the font “Palating”

ert a font to a PostScript

it must be able to read the m

er font file, which must be

ed in the System folder (unless you're using
ase I1,in which case printer fonts should be in the

folder as the screen fonts). Aldus FreeHand
ot access and convert fonts that are resident on
printer—you must purchase and install these fonts
ately. Adobe Type Manager already includes the
basic LaserWriter fonts, and the Adobe Plus Pack
1e 39 standard LaserWriter Plus fonts,

to find the line pattern you want. Aldus FreeHand 3.0

/es the new pattern in the pop-up menu,
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Multiple Documents

VIEW

Style & Element Info

MOVE

Items Between Pages

Altura PagePort™ is the best
choice for enhancing the

power of PageMaker®.

* Openmultiplepublications
at the same time, then com-
bine selected elements into
one publication.

* View allfacets of your pub-
lication in a descriptive out-
line form: style specs, linked
files, index topics, etc.

* Move pages, stories, styles,
graphics and more between
publications with blazing
speed.

Never before has maintain-

ing, updating and assembling

great PageMaker® publica-
tions been so easy!

Altura PagePort

For PageMaker' 4.0 (Mac)

onty 3129

CALL (408) 655-3736

and order yours today!
MasterCard, VISA accepted.

|
_MNALTURA
QP SOFTWARE, Inc.
’ 510 Lig Ave., #5

o - A cn
Paciic CA 923950
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ALDUS FREEHAND Q & A

Selecting screens, finding font outlines, and altering arrowheads.

Here are the answers to some questions recently asked about
Aldus FreeHand. If you have a question, or would like to share
a tip, please write us: Editor, Aldus Magazine, Aldus Corpora-
tion, 411 First Avenue South, Seattle, WA 98104-2871. Please
Include your name and phone number in case we need more
information. If we print your tip, we'll send you an Aldus
Magazine sweatshirt,

Should | change the default lines-per-inch setting If I'm
printing to a Linotronic at 1,270 dpi? Also, what happens to
screen settings after | export a graphic as an EPS file, then
place and resize it in PageMaker?

The lines-per-inch (Ip1) setting, or screen ruling,
you choose depends upon the paper stock you select
and the plate material your printer uses. Recycled and
coarse paper, like newsprint, spreads or “soaks up”
more ink than a smooth paper does. The coarser the
paper you use, the looser the line screen you need. A
screen ruling of 85 Ipi is the most that newsprint can
hold accurately. Aldus Magazine, on the other hand, is
printed on coated stock at 150 Ipi. The plate material
your printer uses also affects the screen density you
should choose. Paper plates—typically used for short
press runs—are fine for halftone screens up to 90 lIp1,
Metal and other long-run plates can accurately print
screens up to 200 Ipi or higher. It best to check with
your printer when determining halftone screen settings.

You can apply screens either to individual objects or
to an entire illustration. Specify a screen for an indi-
vidual object by selecting the object and choosing
“Halftone screen...” from the Attributes menu (Ele-
ment menu in version 2.0). Apply a screen to an entire
illustration by entering settings in the “Print options”

ON-OFF, ON-OFF . . .

Do you wish you could change the patterns of dashed
lines that appear in the pop-up menu in the “Fill and
line" dialog box? You can by holding down the Option

aeriment

key as you select one of the dashed lines. |

Al

to find the line pattern you want reeHand 3.0

saves the new pattern in the pop-up menu,

September/October 1991

dialog box. The screen you set here does not override
settings specifed with the “Halftone sereen. .. command.

When you export an illustration as an EPS file,
screen settings applied to objects using “Halftone
screen...” remain with that object. All other objects in
the EPS file print with the screen frequency specified
by the application you're printing from. Resizing an
EPS graphic does not change screen settings.

How can | make a range of layers inactive in Aldus
FreeHand 3.07

You cannot make a range of layers inactive in Aldus
FreeHand 3.0 as you could in version 2.0. However,
unchecking “Multilayer” on the Layers palette in
version 3.0 makes only the selected layer active. This
way you can make all other layers visible and inactive,

| can’t convert my text to a path. When | try | get the error
message “Cannot locate a readable font outline file.” | know
| have the font because it's built in to my LaserWriter. How can
| get FreeHand 3.0 to read it?

133 Ipi,

-
";
and 150 Ipl,

on i Lino ot
1,270 dpi.

In order for the program to
convert a font to a PostScript
path, it must be able to read the

@ Cannol locete o readabie Toni oulline fie
for the font “Pelating”™

printer font file, which must be

located in the System folder (unless you're using
Suitcase I1,in which case printer fonts should be in the
same folder as the screen fonts). Aldus FreeHand
cannot access and convert fonts that are resident on
your printer—you must purchase and install these fonts
separately. Adobe Type Manager already includes the
four basic LaserWriter fonts, and the Adobe Plus Pack
has the 39 standard LaserWriter Plus fonts.
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Come see Aldus Products at Seybold Computer
Publishing Conference + Exposition in San Jose.

Also see the winning entries from the Aldus Magazine Design Contest,
on display in the upstairs gallery of the main convention center.

October 1 - 4
San Jose Convention Center =
Booth #1042 ALDUSH

h o

S -ra ten ¥ao Bemewt Ygps Stitwie 83 converts Aldus TreeHand

Providing a Bridge Between Your Drawing Programs...
EPS EXCHANGE Exports Graphics From . Aldus FreeHand" 3.0
to Adobe lllustrator 88" and Adobe [llustrator® 3.0

h0it EPS EXCHANGE

With EPS Exchange, you can push design to its limits. Now you
can take advantage of the strengths of both Aldus FreeHand and
Adobe Illustrator to create a single design. PIus, you can collaborate & _fite tan_frrange View Paint_Type
more effectively with other artists... no matter which PostScript
language drawing program they use. And converting your artwork

Window Graph ')‘

is easy... in just one step,
EPS Exchange automatically

3
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— e

el
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[&]

documents into Adobe Illustrator
format. For example, in these
illustrations:

}———————=Text along a pathe—
becomes twpe on a path

——eplends become pathse—

e Radial fills convert toe
paths instde of a mask.

Toggle 54 bation

_~Composite paths becomee——
compound paths.

/ 2l
R g - ~ - ¥ e
lo add EPS Exchange to your design ¥ Altsys Corporation
toolbox, call your favorite Macintosh 269 W, Renner Rd + Richardson, TX 750

software dealer or contact Altsys directly. (214) 680-2060 or FAX (214) 680-05




How can | get a different size
arrowhead for a line?

Absolute Control
over Tracking/
Kerning for Mac
and PC

ute Control over Tracki

lute Control over Tracki
bsolute Controlol over Tra
bsolute Control over Tr
bsolute Control over T

The size of the arrowhead
in Aldus FreeHand 3.0 is de-
termined by the weight of the
line the arrowhead is attached
to. The only way to change
the size of an arrowhead with-
out changing line weight is to

create two separate paths: a Fill and line .

single point for the arrow- None

head, and a path for the line )

itself. For example:

1. With the corner tool, —t
click once to create a
single corner point for
the arrowhead. m

2. Choose “Fill and line...”
from the Attributes menu )
(_Cmnnmnd " E) ;md. Cloned arrowhead exactly
format the corner pomt on top of original.
with the desired weight
and arrowhead style.
Click “OK."

3. Clone the arrowhead
(Command + =) to create
a starting point for the line.

4, Choose “Fill and line...”
again, choose “None” for
“Arrowhead,” and select
the line weight you want,
Click “OK.”

5. Draw the line by holding
down the Shift key and
clicking the corner tool
where you want the line to
end. Holding down Shift
makes the line shaft
perpendicular to the
center of the arrowhead.

6. Select both the line and
arrowhead and group
them (Command + G).

7. To change the line
weight, hold down
Option, click on the line,
and change its weight in
the “Fill and line” dialog
box.

8. If you want to rotate,
scale, skew, or reflect the
line, choose “Element
info...” and check
“Group transforms as a
unit” so that both the
line and arrowhead

PMtracker gives you
total control over
spacing increments in
PageMaker 4.0 Mac/PC

PMtracker lets you adjust
tracking from “Very Loose" to
“Very Tight" by font, point size,
or range of point sizes...then
see it on the screen instantly.
No more trial and error, no
more guesswork. And all your
specifications are saved for
immediately retrival within
PageMaker itself.

Included with PMtracker is
LetrTuck+, an on-screen Kern
pair editor and 24 kern sets for
the most popular PostScript
fonts.

None

oIy Kern Pair

[

To

(] iy =]
Initiol Kerning : -4 Current Kerning :

“...no serious PageMaker
user should be without”

Jonathan Hodges, Personel

Publishing Dec. 1990

[=] Group transforms as a unil

—

30-day
unconditional $
money-back
guarantee

EDCO Services, Inc.
12410 North Dale Mabry Hwy.
Fampa. Florida 33618

transform together. [¢]
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ALDUS PERSUASION Q & A

Font IDs, switching AutoTemplates, and placing charts.

52

Here are the answers to some questions recently asked about
Aldus Persuasion. If you have a question, or would like to share
a tip, please write us: Editor, Aldus Magazine, Aldus Corpora-
tion, 411 First Avenue South, Seattle, WA 98104-2871. Please
include your name and phone number in case we need more
Information. If we print your tip, we'll send you an Aldus
Magazine sweatshirt,

MAac

When | moved my presentation to a different Macintosh,
Persuasion couldn’t find the fonts I'd used, even though |
could see them in the “Font” pull-down menu. What's wrong?

When you install fonts on the Macintosh, a font 1D
resource number is assigned to each typeface, style, and
size. But because of the way these numbers are as-
signed, any two machines can have completely differ-
ent ID numbers for the same font.

Some applications, like Aldus FreeHand and Page-
Maker, recognize fonts by name. Persuasion, however,
uses the font numbers only. Therefore, when you open
your presentation on a different machine than the éne
on which it was created, those numbers may reference
different fonts—and your document will not display or
print correctly.

The best solution for you depends on whether the
computers involved—yours and the target machine—
use a font-managing utility such as Suitcase or Master-
Juggler. If they do, create a font file (using the Font/DA
Mover) containing all the fonts used in your presenta-
tion, and bring it along to the target machine. There,
close all open font files, then open the presentation’s
accompanying font file, and finally open the docu-
ment. All fonts should display and print correctly.

[t no font-handling utility is involved—that is, if the
fonts on the two machines are installed directly in the
System folders—then the simplest solution (though it
can be tedious) is simply to reassign the fonts on the
target machine, On the slide masters, select each text
block (you can Shift-select several on one master, if
they share the same font) and choose the right typeface
in the “Font” pull-down menu.

When dealing with fonts on multiple Macintoshes,
remember that screen fonts (those files that are installed
using the Font/DA Mover) can be copied and moved
from machine to machine without breaking copyright

laws, but that printer fonts (PostScript-language out-
lines that are downloaded to the printer) are protected
by license agreements.

MAc/PC

How can | tell what's going to happen to a chart when |
change AutoTemplates? Sometimes they change format and
sometimes they don't.

Whether and how a chart changes depends on
whether it gets assigned a new chart placeholder. Know-
ing that, it’s a little easier to sort out the possibilities,

When you change AutoTemplates or import mas-
ters in an existing presentation, you can choose whether
to replace or append masters. (See Aldus Magazine,

IMPORTING AUTOTEMPLATES

Your slide show
Cyberdyne

A chart will be reformatted if:

1. The original chart was ereated using a
chart placeholder;

2. You choose “Replace” when importing the
new AutoTemplate;

3. The new AutoTemplate has a slide master
with an identical name; and

4. The new master contains a chart placeholder.

A new AutoTemplate

Aldus Magazline



September/October 1990, page 55, for an explanation
of these choices.) If you choose to replace, then masters
in the new AutoTemplate will replace any identically
named ones in the existing presentation. So two things
can happen to your chart: it will keep its present master
(if there 1sn’t one with the same name in the incoming
AutoTemplate), in which case it won't change formart;
or it will have a new master assigned.

If it gets a new master, two more possibilities arise.
If your chart is based on a chart placeholder, and if that
new master contains a chart placeholder, then your
chart will get formatted according to the new place-
holder. However, if the new master doesn’t have a chart
placeholder, then your chart will be unaffected.

Finally, charts that have been created without a
chart placeholder are unaftected in any case.

PC
How do | import my Excel spreadsheets into Persuasion?

Persuasion can import Excel files in both the XLS
spreadsheet and the XLC chart formats, although to bring
in charts you must have Excel installed on your system
(since Persuasion opens Excel to import the file).

To import a spreadsheet file, choose “Place...” from
the File menu, select the file you want to place, and
click "OK.” The “Place an Excel Range” dialog box
appears.You then specify the range you want to place,
either by clicking one of the defined ranges in“*Named
Ranges™ or by typing the names of the fields in
“Range.” Remember, though, that Persuasion does
not retain text formatting, lines, shades, or column
alignments specified in the Excel file; nor does it
automatically update the imported spreadsheet if you
make changes in the Excel file—the two are not linked.

PC

When | installed Persuasion, | didn't choose to install any
of the Microsoft Excel or Lotus 1-2-3 filters that were already
present on my hard disk. Are there any differences between
the filters shipped with PageMaker 4.0 and the ones shipped
with Persuasion 2,07

Yes, there are. Both the Excel and 1-2-3 filters were
changed to increase the number of columns of data that
you can bring in. The filters that shipped with Page-
Maker 4.0 allowed you to bring in a maximum of 40
columns, due to the 40-tab-per-line limit in Page-
Maker—so if you wanted to bring in a year’s worth of
weekly data (52 columns), you had to do it in two
pieces.With the updated filters, you can bring in up to
about 90 rows by 90 columns (about 8,100 cells). Keep
in mind that if you try to place a file through this filter
into PageMaker 4.0, the 40-tab limit still applies, so an
alert box warns you that data to the right of the 40th
column will be lost.

Another difference between the filters shipped with
PageMaker 4.0 and those shipped with Persuasion 2.0

September/October 1991
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isin the filter interface. The “Place™ dialog box for both
Excel and Lotus 1-2-3 in PageMaker lets you choose
the range you wish to import, set up tab alignment and
decimal places, include style information, and import
the data either as text or as a graphic. In Persuasion,
though, the “Place” dialog box allows you to select
only the range that you will be importing,.

PC

I've received two kinds of error messages upon starting PC
Persuasion. One tells me that the application can’t find a
whole series of .DLL files, starting with ALDVM.DLL. The other
says, “Cannot find HPPCL.drv, Please insert in drive A:." What
Is happening?

The message about the .DLL files means that Per-
suasion cannot find certain key information files. This
is probably because the ALDUS directory is not on
your path statement. When you first install Persuasion,
you can choose whether or not to update your
AUTOEXEC.BAT. If you do update it, the path
statement is changed to show both the ALDUS and
PR2US directories (and then you need to reboot your
computer so that the changes to the AUTOEXEC.BAT
will take effect). If you choose not to have the instal-
lation program update your AUTOEXEC . BAT, you
must manually add the “\ALDUS" and “\PR2US"
directories to your path statement,

The second message, the one concerning the
HPPCL.DRV file, means that you're trying to open an
AutoTemplate that was created fora PCL4 printer (that
is,a LaserJet I1) and you don't have the driver installed.
(You'll get a similar message if you try to open an
AutoTemplate created for a PostScript printer without
having the PostScript driver installed.) To correct this
problem, quit Persuasion and install the correct printer
driver through the Windows Control Panel (double-
click “Printers,” then press “Add Printer>>"), Then,
back in Persuasion, choose “New..." or “Open..”

If you ¢

tool), an icon autormatically appears

from the File menu. When the “Slide setup™ dialog box
appears, retarget your desired printer. Then choose
“Notes setup..."” from the File menu and choose your
printer again there. (Its necessary to retarget the
printer in both places—otherwise you may run into
font problems.)

PC

| often use the chart tool to create a chart right on my slide.
It works fine, but sometimes | get a chart icon on the outline
(which allows me to edit the data sheet from there) and
sometimes | don't. Why is that?

You're probably creating some charts on slides that
don’t have placeholders for them. The charticon on the

outline—with its link to the chare and data sheet—
appears only if the chart itself was created in a chart
placeholder. In Persuasion’s AutoTemplates, slide mas-

ters called " Text 1,” *Text 2,"and so on don’t have chart
placeholders; “Graphic” slide masters do.

When you choose the chart tool, the chart place
holder should appear as a dashed-line rectangle (see
illustration below). If it doesn't appear, then there’s no
chart placeholder on that slide. You can sull create a
chart wherever you want, and it will be fully editable
on the slide, but the dynamic link to the outline
(represented by the icon there) will be missing. Also, a
chart created this way has the default formats for that
slide, rather than the chart placeholder’s formatting.

[f you've already created a chart this way but now
want to put it into a chart placeholder, open up the
chart’s data sheet (double-click on the chart with the
chart tool), select all the data,and choose *Copy” from
the Editmenu, Next,delete the chart,assign a* Graphic”
master to the slide, and click the chart tool inside the
chart placeholder that appears. Now, with the cursor
‘Paste” from the Edit

inside the new data sheet, choose
menu. The resulting chart will have the placeholder’s
format and will be linked, via icon, to the outline. [§)

Persuasion - PREVIEW.PI
View Text Quiline
= REQUIREATNTS
™ PICCARD EMTIRPRISES

@ THIS IS THE CHART TITLE
™ FLEET PURCHASE
i LOMNG-RAMNGE S HUTTLE
™ FLECT PURCHASES
Wl LOMNG-RANGE SHUTTLE
™ FLEET AFTER FIVE YEARS
o MECTS OUR IMPROVEMENT LOALS
e GIVES US A COMPITITIVE [DGE FOR LE
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Holmes (continued from page 24)

imaginative pieces of graphic design in
the map field. Some quite considerable
liberties were taken with geography in
the service of graphic attention-getting,.
The mapmakers of that time overlaid
onto the maps visual metaphors that
were very striking, and the maps were
beautifully done as well, They only had
black and white and one other color,
usually bright red. I'm currenty very
interested in the use of maps to explain
things, rather than having them just sit
there like a segment from an atlas. T want
the map to clearly show what the subject
is and why it is here this particular week.

What about the unusual colors you used
for the Gulf War maps, with black oceans and
a red Iraq?

The idea was to make the map differ-
ent from any other map in the magazine.
Traditionally maps have blue sea and
green or brown land or they have a
patchwork quilt of pastel colors for dif-
ferent countries. You don't have to do
that these days.You can have whatever
color you want. I thought a strong, stark,
emotional map might indicate to the
reader that there was something serious
and stark going on. So I chose a very
bright color for the target, which was
Iraq,black for the sea,simply as a basis on
which to sit everything,and then lighter
colors for the countries around Iraq. So,
I had maximum contrast between those
countries that were on one side and
Irag—which was the center of atten-
tion—right in the middle, in the bright-
est color.

What Iinfluence do you think TV has on
print media, and do you feel any direct compe-
tition from TV?

At Time we look over our shoulder all
the time to say,“[s television the primary
way that people get news and informa-
tion—and, if it is, is there anything that
we should be doing about it?” The ob-
vious answer is to make things in the
magazine shorter and more snappy. |
disagree with that. Our sales doubled
during the Gulf War. Either readers
weren't getting what they wanted from
television—and this was a television
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war—or they wanted as much informa-
tion as they could get. Either way it’
good news for us. They turned to print
when they wanted to get more, or wanted
to really understand something.

So I'm not sure that we should take
too many leads from television. I would
like to see Time not change in the direc-
tion of making things shorter, easier to
read, and snappy. I would like to see Time
notcome down to the level of people that
it thinks watch television, We should
assume that people will read.

How do Time readers respond when you
change the design of the magazine?

Changing design has much less to do
with readers than we would like to think.
It gives the marketing department a
chance to go back to their clients and say,
“We've changed, come back and adver-
tise in us.” I don't think anyone should be
under any illusions about that, Readers
will adjust to a new design and read Time
magazine if it has the right information.

How has desktop computer technology
affected your work?

I'll still do my “real” drawing straight
from the brain to the paper, through the
pencil—and then scan that in and do
with the computer what I used to do with
templates or Rapidographs. As far as the
drawing is concerned, the software has
made no difference in how I draw. I defy
people to recognize the difference be-
tween something [ produced on a com-
puter and something I drew by hand.

What challenges do you see for yourself—
new directions that you want to go with your
design style, your career, your life?

That’s a very tough question, | do
think about it a lot. I've been here a long
time, I have a great deal of fun here at
Time, but I wonder if somebody else
should have a go at what | do.When [ first
came here, | found that just by walking
and thinking outside, 1deas came to me,
rather than by trying to force them to
come. I guess what I really want is to give
myself more time to think. [§]

Stuart Silverstone is a graphics consultant
and designer based in Washington, D.C. He
is a frequent contributor to Aldus Magazine.

Attention Small
Multiuser
Computer (SMC)
Contract Users

and Buyers!
TR T

Aldus is proud to announce
that PageMaker for Windows
is now available for purchase
off SMC DAHC94-90-D-0012,
awarded to EDS on July 27,
1990. Look for Clin. 0808AA
in your EDS Ordering and
Configuration Catalog —
page 3-3-13 for description,
page A-18 for pricing.

To order, contact your EDS
SMC Representative today at
1-800-SMC-EDS1 (voice) or
1-800-SMC-EDS2 (fax).

End users and Contracting
Officers who buy off GSA
Schedule and require Aldus
product pre-sales information,
please phone:

John W. Newman
Federal Dealer
Sales Manager

(703) 347-7549

Aldus Corporation
Federal Sales

1420 Spring Hill Road
Suite 600

RUBDION] . McLean, VA 22102




POSTSCRIPT.
OUTPUT
24 HOURS A DAY

364 DAYS A YEAR

At Its WE NEVER SLEEP
Best

PageMaker
and Persuasion
Training

Producti

POAN

INTERNATIONAL

PTC/Productivity
Point International™

FREE DELIVERY IN CENTRAL MANHATTAN
JISFPT FEDEX STANDARD OVERNIGHT
Faxemis | ot ON ORDERS OVER $30

Chicago Hinsdale

Minneapolis  Deerfield BUSINESS grH

LINK
Nationwide training available
communications

ING
312 5TH AVE = NY, NY 10001
(800) 969-TYPE

VISA, MASTER CARD, AMERICAN EXPRESS

Call us at
(708) 920-0750

Aldus Authorized Training Center

154 Digital Color Photographs in Tiff Format For Macintosh” [ Computers

hap
-

dale Photos On Disk* (cp-roM or Floppics)

Presents...

Volume 1- The Color Photograply of Tom Myers

E\*crv l'lrv.lthialunt, photo was

¥ professionally scanned & may be used in
N your puhlrc.lh(ms, advertisements, repor Is, ||Vl‘l‘N
ete. Nof one file under 6 megabytes in size! This
“inhovativediskincludesademoversion of Picture Book™,
enabling instant viewing of “miniatures” of each dn_,llal
phuto Although all filesare colorscans, they may be converted
I 'tograyscale, resized, etc.byopeningandalte nm,thehlu.m photo-
l'Etou ching/paint programs for the Macintosh Over1.2 gigabytes of
color files in DiskDoubler” format-we even included DDExpand ' on
the CD-ROM disk, and a lot more!

Call or FAX Photos On Disk” for information, a color brochure, or orders:

| Jor i ‘
Vaice or Fax: 916% 933* 5554 or 916* 93321260 * On ROM: 349" *

USING OUR MAILING CARDS

R eader Service

You can receive more information
about the products advertised in this
issue by filling out and mailing the
Reader Service Card (facing top
right). To fill out the card, locate the
Reader Service Card (RSC) number
of the advertiser from whom you'd
like more information. Then circle
the RSC number on the card and
either mail it (see directions below)
or fax it to (413) 637-4343.

Editorial
Evaluation

Your comments about Aldus
Magazine help us to provide you
with the best editorial coverage. So
let us know how we're doing—rate
the articles listed on the Editorial
Evaluation Card (facing bottom
right). Your evaluation and com-
ments are greatly appreciated. We
also would like to hear from you by
mail, phone, and over CompuServe,
See page 8 for how to reach us.

Mailing Instructions:

To mail either card in the U.S,, simply
drop the postage-paid card into the
mail. Outside the U.S., please put the
card into an envelope, affix postage.
and mail to the address on the card.

COMING IN
NOVEMBER/
DECEMBER

Aldus Magazine 1991 Design Contest
Winners. A special section featuring the
winners in all 20 categories, Including the
Grand Prize Winner,

Color in Depth. A lively, fascinating look at
the history, meaning, and uses of color.
Controlling Word and Letter Spacing.
Typographer John Berry examines the fine

points of spacing type, and how to control
it in PageMakar,

Best Books of 1991, Nead a gift for your
desktop-publishing friends? Here are our
favorite books of the year.
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Learn PageMaker
by Simply
Watching TV!

As a leader in video training, we are
happy to announce the addition of
PageMaker4.0to our complete line of
"learner friendly" computer videos.

DON'T GET
CAUGHT...

without

Savtek’s

hilarious
new Cliché
Art Series!

WAKE R ST
e Leaming PageMaker 4.0 ............... 49.95
PageMaker 4.0, Advanced ..........

Intro to Windows 3.0 ..........
Customizing Windows 3,
All 3 PageMaker videos
All 5 videos above
ALSO LEARN...
WordPerfect, Lotus, DOS and MORE!

Call TOLL-FREE

(800) 842-4723

Or fax to: (918) 825-6744

stone - use our
hysterical cliches

to make your

point while

making them laugh.
Nothing commands
artenrion like
humor!

only $24.95

PC & Muc clip are formars available. Don’t pay
through the nose!® 4 volumes @ $29.95 each.

All for 39995 (200 images), $4.00 S/H per order,
MONISA. Money-back guarantee,

s, (800)548-7173

Saviek Corporation
Post Office Box 9165
: Waltham, MA 02254

Video Training Services
"The Best in the Business!”
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NEWY? People 1-Our Best Yet!

Versatile New Art for Business, Fitness,
Industry, Healthcare, Sports & M

(
ORE!  @\:

drawn images of
women and men in
diverse occupations
and livelihoods.
Get 1,000 with
compatlible
draw programs!

A
Sug. Retail: $189.95 (FOR MAC and IBM)

3G Graphics, Inc.
11410 N.E. 124th St.
#6155-J

Kirkland, WA 98034
(206) 367-9321

SLIDES

TRUE ADOBE POSTSCRIPT SLIDES

Aldus Authorized Imaging Center
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* 4K/8K Resolution

* All Major Mac/PC Software
* 24/48 hr. & Rush Service

* Volume Discounts

* Linotronic Output

* Color Scanning

« Canon Color Laser
Copier with True
Adobe Postscript® Rip

1.800-68-LASER ext, 35
52737

619-694-0204 BBS#619-694-0205
7826 Convoy Court,San Diego CA 92111
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lines
flat
/ field
oM ;
'90 UD'E This is the best choice for flat
field high rez black & white im-
aging, We modify the camera fo
the crisp look you see in our ads.
VDC2524, Auto Focus Zoom lens
with macro, Power Supply and
System Interface Cord,

NEW PRICE $1118.00

.......
g ovir 350 ..o

STUNNING -
CORELOBAW! o
IMAGES

@ High quality images
from the CorelDRAW
International Design Contest.

® Easily accessible vsing our unique
graphical interface vtilizing
Asymetrix Toolbook.

® Combining our online music,
artwork, and vser interface,
we have created a brand new
multi-media experience!

[ sl
Turn Key 111

The new high rez package with
Auto Focus zoom, Power Supply
and Custom Interface Cord. This
includes the TK1070U camera
which has been developed for
use with the new TARGA +¥

NEW ITEM $1780.00
Closed Circuit Products

To place your order call
Optical Sales:

TEL: (613)728-8200 %o
FAX: (613)761-9177 COREL

From C.A.R., Inc.: We are proud to
announce a major upgrade ..
to our Clipables Library! ,

o
EPS Craphics Libeary

Animals
Borders
Business
Dingbats
Symbols
Figures
Flags
Holidays
Humor
Maps
Medical
Ornaments
Portrfolio
Sports
Transportation

@1991 by C.AR., Ine,
7009 Kingsbury

St. Louis, MO 63130
(314) 721-6308

Now with more than 1200 EPS illustrations!

Receive the
Entire Library

AR (al1:1 800 288-7585
299,95 = A
§ Fax: (314) 863-7212

High quality...Outstanding illustrations. Clipables will
add sparkle and snap to all of your publications!
Personal Publishing Magazine

GRAPHIC NALS

Q)

{

Attention
Educators!

FM Waves’ clip art library now
includes these new portfolios:

w Education (100 images)

«r Health & Fitness (100 images)

= Children (100 images)

TIFF & EPS files. 100 images per portfolio.
Please call 1 (800) 487-1234 for more
information, or write to FM Waves, 70
Derby Alley, San Francisco, CA 94102

Professional PostScript(EPS)
backgrounds for ads, flyers, posters,
brochures...anvthing you print!

MacUser Rating 11190 ttttg

ARTBEATS (800)444-9392

(714)881-1200 or;




IMAGING

FROM

IBM'/WINDOWS 3.0°

MACINTOSH

VERSIONS OF

PERSUASION

» Authorized ALDUS®
Imaging Center

* Free Starter Kit

All trademarks and Irade names are [ha property of Iheir respective ownars,

IMAGING CENTER OF

JACK WARD

COLOR SERVICE, INC
220 €. 23rd ST.N.Y,, N.Y,, 10010 » 212:725-5200

1-800-DIAL-420

When Software
Seems Like
Hard Ware

Call ALDUS.

Ever been stopped in your tracks by a
question about Aldus software? Don't
you wish you could just pick up the
phone and get a straight answer?

Well, now you can, even if your 90 days
of free support has run out and you don't
have an extended support contract. Just
call 1-900-226-2261 to reach our friendly,

knowledgeable technical support reps,
They're available to help you from 7 a.m.
to 5 p.m. Pacific Time for a per-call fee
of only $15, charged directly to your
phone bill,

1-900-226-2261

ALDUSH
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LINO 300
AGFA SelectSet 5000
QMS ColorScript 100

«FAST TURNAROUND-
Call our TOLL FREE MODEM

1(800)523-9240

Download our order form and send it
with your PostScriet file back to us.
We are having a lino output Sale*

(*Five page minimum, 8 '/2x 11,1270 dpi,
RC paper, no graphics. Exp. 12/31/91)

5-25 pages $4.50/pg
26+ pages $3.00/pg
HUNZA NOW HAS SCANNING SERVICES
Color Separations from your Slide,
Transparency or Reflective Art on our
Barneyscan 4520 or AGFA Focus Color

| ]’I\I 2527 Dwight Way
@ Berkeley, CA 94704
GRAPHICS FAX 415+549+9564

For our new software & hardware catalog
CALL:1(800)523-9239

Put dazzle in

your documents.

Add power to your documents with fabulous art images
from Metro ImageBase®! They make newsletters,
presentations, reports and brochures communicate
more effectively and beautifully.
# Each ImageBase collection contains at least 100
topic-related images drawn by professional artists,
# Each package is either digitized at 300 dpi or in EPS
and other vector formats,
# Highest ratings - PC Magazine Editor’s Choice
- MacWorld sk %%
Packages include: Business Graphics, NewsletterMaker,
The Four Seasons, Borders & Boxes, Headings, Religion,
HealthCare, and 11 more. Available for MAC or [BM.

$145.00 each « 1-800-525-1552

Metto ImageBase, Inc,

18623 Ventura Bnu]cv-lrd bultc 210
Tarzana, CA 913

AppleTree...

Professional
Macintosh Training for
the Southeast since 1987

For a complimentary newsletter call:

(404) 457-4500

APPLETREE TECHNOLOGIES INCORPORATED
3020 Mercer University Drive ® Atlanta, GA 30341

Aldus Authorized Training Center
PageMaker » Persuasion * FreeHand # Illustrator
— At Qur Location or Yours —

Faxus your Logo
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NORTHERN
LIGHTS
COLLEGE

We'll return-fax you a guote on creating a high quality EPS
file that can be used in desktop publishing and graphic
programs,

If you accept our quote, we'll furnish the art file in Freehand

ﬂyul Mlustrator 3.0 format, the eps file, and a scrapbook
PIL’I that can be pasted into most ‘word processors,
databases, spreadsheets, ele

Most often our work exceeds the quality of the original and is
always much easier 10 use, We can restore 2nd and 3rd
generation originals,

To get a no-risk quote, simply fax (Fine setting) your graphic
in a large size.

FAX 800-765-4504
Voice (6_092)9653-0696




PRECISION TYPE

Have you heard
any good
documents lately?

47 MALL DRIVE

COMMACK, NY 11725

316-++543-+-36313F¢6

Read My Lips™lets you select

existing sounds, record new

ones, play, and attach them
to your documents!!

L]

Think of the possibilities
when you can send a
document with spoken
explanations.

1-800-248+-3668

Precision Type ~ AUTHORIZED
has been an innovative leader in ~ PEALER FOR:
the typesetting industry for ~ ADOBE

over 30 years, AGFA

We represent the largest selection BEAr Rock

of font software manufacturers  BITSTREAM

in the United States, ~ CASADY&GREENE

Core FoNTS
DusL-CLicK
IMAGE CLUB
KiNGsLey ATF
LETRASET

LINGuIST
(FOREIGN LANGUAGES)

Precision Type...we have your font,

Use it with PageMaker,
Persuasion, and numerous
other leading Macintosh
word processing, DTP, and
presentation software.

To order, or for more information
please call (313) 485-6278
FAX (313) 487-5349

Praxitel, Inc.

LiNoTyPE
OrriFoNT
l Tue Font Co.

MonoTypg
TREACYFACES
Illustrator, Freehand, Corel, PICT, Paint, PCX

World, Continents, Countries,
USA, States by County

Professional
Quality Maps for

Desktop Publishing and
Graphic Design

For Your FREE Brochure
with Sample Maps call:

800-334-4291

MicroMaps Software
PO Box 757 « Lambertville, NJ 08530
609-397-1611 » Fax 609-397-5724

ANc
L

'513 Y771

4400

FEDERAL CLIP ART

" a series of illustrations of which no one need
ever feel ashamed to be sent to the President or
anyone else..."

Pi Journal, August 1989

"If your job entails using graphices related to the
Government, you'll love Federal Clip Art..."
Chips, October 1989

Three distinct collections of meticulous clip art.
Federal Clip Art | A Congress of Artwork
Federal Clip Art 11 Aerospace Art

Federal Clip Art 111 Naval Art

Shipping in November
Federal Clip Art IV Army Men & Machines
Federal Clip Art V Army Insignia
Federal Clip Art VI I )uplamam' Art
Federal Clip Art VII State Art
Federal Clip Art VIII — European Art
Hand drawn in PostScript, providing
maximum image quality at any printer
resolution.

~__ One Mile Up,Inc.
7011 Evergreen Court * Annandale, VA 22003
D.C. Area (703)642-1177« FAX (703)642-9088
CALL Toll Free 1(800)258-5280




LIDEg
h-finff!
Both from $3.00

400 dpi continuous tone GOLOR

prints via Postscript® compatible
Canon Color Laser Copier

Customers tell us — We support
more software than our competition,
over 100 applications including
Persuasion®, Pagemaker®, Harvard
Graphics®, Freehand®, |llustrator®,
Photoshop® & Corel Draw®

Would you rather have an 800
number or fast service and
consistent low prices?

We keep our customers.
Elegant Graphics

1231 Caridad Court
Rohnert Park, CA 94928
(707) 795-3272

(303) 879-4334

! MAC/PC AUTOCLICK
| IMAGING CENTER

24 HOUR MODEM SERVICE
35MM/4X5/8X10 FORMATS
4000 LINE RESOLUTION

® SLIDES

= PRINTS

m VIEWGRAPH!

= FOROX SERVICKS

= BEW LASER PRINTSYSE

® CUSTOM CREATIONS

FREE TECHNICAL SUPPORT i
FREE SEMINAR AT OUR LOCATION §
FREE SPECIAL BACKGROUNDS
COMPETITIVE PRICING

r+e CORPORATE IMAGE ¢
1 - 800 - 423 - 0064

|
209 COOPER AVE,, UPPER MONTCLAIR, NJ 07043 &

SlideImagers”

Slides
Overheads
Color Prints
Ciba Copies
Slide Scan

We Support:

« Persuasion

« Freehand

« Pagemaker

« PowerPoint

- Corel Draw

« All Presentation
Software

« PC & Mac Versions
e = N e e e — |

Pict & Postscript Imaging
Authorized Aldus Imaging Center

For information and free
technical assistance, call

800-232-5411
404-874-6740

24-Hour Modem Service
22 Seventh St. - Atlanta, GA 30308

All Major Mac
and PC Packages

100% Adobe Postscript

@ Free Technical Support
® Custom Slldasl ) m};x ij‘@aﬁ :
@ Color Prints  ( Matrix Forte™’
@ Volume Pricing ———
@ Toll-Free Bulletin Board Service

For Data Transmission
® Free Federal Express Shipping*

(20+ slides—rush &
24 hr. service)

MasterCard

Commercial
Accounts

WORDPRO

Call Voice US & Canada: 1-800-833-6601

Persuasion

PowerPoint « More 111
Cricket Presents * MacDraw
Harvard Graphics * FreeHand
Quark XPress « PageMaker

4000 Line Resolution

e Transmit 24 Hours/Day
* Quality Customer Service

* Authorized Aldus Imaging
Center

Call for your
free info kit

POSTSCRIPT m
from W

Ron Sizemore Visual Productions
120 W, 44th St, N.Y,, N.Y. 10036

1-800-953-9782

Correct
Grammar

for
Windows

Correcl Grammar
Fer WINDOWS
T T L

Correct
Grammar for
windows is the
only sentence
checker for
PageMaker and
Persuasion for
Windows and
any other Win-
dows application.
Correct Grammar identifies errors in grammar,
spelling, style, and punctuation in one pass
through a document. You can customize
Correct Grammar with 10 Style Guides or
design your own.

Whether you write letters, memos, re-
ports, or correspondence, Correct Grammar
can help you present your ideas with greater
clarity and precision, $79.00 plus postage and
handling, ZWO809

To order, call (800)843-2204.
Ask for Operator 16.

Writing Tools Group
P.0. Box 203, Cameron Park, CA 95682-9929

Frd




Aldus offers a variety of software products, technical lit-
erature, training materials, and support services to help you in
your business communication and desktop publishing tasks.
You can obtain any of our products from your local Aldus
authorized dealer, Offers listed here are limited to the U.S, and
Canada; prices shown are suggested retail prices in U.S. dollars.
In other countries, contact your nearest Aldus dealer or distributor.
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PAGE LAYQUT AND PRODUCTION

Aldus PageMaker

The world's leading desktop-
publishing program.

Version 4.0 (PC/Macintosh),
Version 3.0 (OS/2): $795.

Aldus Personal Press

An easy-to-use, interactive page-
layout application.

Macintosh: $299,

Aldus PrePrint 1.5

A production tool for enhancing
images and generating four-color
separations of entire PageMaker
publications.

Macintosh: §495.

Products and Services

Aldus Dictionaries

Multilingual spell-checking and

hyphenation for PageMaker 4.0.

American English*

British English*

Central European (French,
ltalian, German, Dutch)

Scandinavian (Danish,
Norwegian, Swedish)

Spanish and Portuguese
(Spanish, European
Portuguese, Brazilian
Portuguese)

* includes legal and medical dicuonaries

PC/Macintosh: §89,

Filter/Driver Pack for Windows
PageMaker 4.0
PC: $15.

ILLUSTRATION AND

IMAGE EDITING

Aldus FreeHand 3.0

A comprehensive PostScript-
language drawing program.
Macintosh: §595.

Aldus SuperPaint 2.0

A painting and drawing application
that features AutoTrace and
bitmap editing.

Macintosh: $199,

Aldus Digital Darkroom 2.0
A versatile tool for enhancing,
retouching, and composing
scanned, grayscale, and other
bitmapped images.
Macintosh: $399.

Aldus Super 3D 2.0

A fast and flexible 3-D modeling
and animation program.
Macintosh: §495,

Aldus Gallery Effects

A tool for applying effects to
scanned and bitmapped images.
Macintosh: $199,

PRESENTATIONS

AND MULTIMEDIA

Aldus Persuasion 2.0

A presentation program for
professionally designed slides,
overheads, speaker notes, and
handouts,

PC/Macintosh: $495.

Aldus SuperCard 1.6

A mulamedia authoring system for
creating customized programs, from
productivity applications to self-
running demonstrations,

Macintosh: $299.

GAMES

Dark Castle, $49.95; Beyond Dark
Castle, $49.95; Apache Strike,
$49.95; World Builder, $79.95;
Enchanted Scepters, $39.95 (all
Macintosh).

TRAINING MATERIALS

Discover Aldus PageMaker 4.0
Comprehensive instructor-led
tramning materials for teaching Aldus
PageMaker.

PC/Macintosh: $249.

Discover Aldus Persuasion
Instructor=led training materials
covering everything from basic
product features to producing
color slides,

PC: $149.

Macintosh: $95.

Discover Aldus FreeHand 3.0
Instructor-led training materials
focusing on drawing techniques and
prepress production.

Macintosh: $195,

TECHNOTES

Aldus TechNotes for Macintosh
PageMaker 4.0

Inside information from Aldus
Technical Support abourt the Mac
version of PageMaker 4.0,

324 pages. $39.95.

Aldus TechNotes for Windows
PageMaker 4.0

Inside information from Aldus
Technical Support about the PC
version of PageMaker 4.0.

336 pages. $39.95.

Aldus Magazine




CUSTOMERFIRST

In addition to 90 days’ free techni-
cal support for your new product,
Aldus also offers six support packages
to meet a variety of needs. Each Cus-
tomerFirstsubscription covers asingle
product only. For more information,
call Aldus Customer Relations at (206)
628-2320.

CustomerFirst Basic

Aldus’ basic support package of toll-
free technical support and product
discounts.

One-year subscnption: §99,

CustomerFirst Online

A comprehensive electronic support
service featuring technical support,
information, and other resources,
with 24-hour-a-day access.
One-year subscription: $249,

CustomerFirst Premier

The benefits of CustomerFirst Basic
plus priority access, deeper product
discounts, and other services.
Omne-year subscription: $179.

CustomerFirst PremierOnline
All the benefits of CustomerFirst
Premier combined with those of
CustomerFirst Online.
One-year subscription: $429.

CustomerFirst Corporate Library
Support services specially designed
for large-account customers, For sub-
seription details, call Aldus Customer
Relations at (206) 628-2320.

CustomerFirst 900

A pay-as-you-need support opt-
ion, at (900) 226-2261, Flat rate per
call: $15.

TECHNICAL SEMINARS

Aldus offers a nationwide program
of full-day and half=day seminars pre-
sented by a select team of Aldus prod-
uct specialists, The seminars are de-
signed for intermediate to advanced
users. The registration fee for a full-
day seminar is §325, while a half~day
15 $180. For more information about
registering, call (800) 933-5980,

Aldus also offers on=site seminars, [
eight or more of your staff are using
Aldus products, Aldus can tailor a
custom seminar to fit your company's
specific needs. For maore information,

call (206) 343-8868,

September/October 1991

ALDUS AUTHORIZED TRAINERS

Aldus has a network of over 100
Aldus Authorized Trainers in the
United States and Canada. In order to
become an Aldus Authorized Trainer,
a consultant, traiming center, college,
or university must meet Aldus’ criteria
for quality traming, equipment, busi-
ness reputation, and post-training sup-
port, Tramingisavailable for the Apple
Macintosh and Windows-compatible
computers. For the name of the Au-
thorized Trainer nearest you, see the
Aldus Magazine mailing wrapper (on
mailed copies), or call Aldus Customer
Reelations at (206) 628-2320,

ALDUS AUTHORIZED

IMAGING CENTERS

To produce high-resolution output
from the files you create with Aldus
[lrl)(.‘ll[‘[ﬁ, y{"l'l l'l'li'ly want to ﬂi.'lld yﬂl]l'
files to an imaging center, Aldus has
recognized several hundred imageset-
ting service bureaus, shde service bu-
reaus, and color prepress houses
throughout the United States and
Canada who work directly with Aldus
to provide you with the best possible
quality and service. For the name of
the Authorized Imaging Center near-
est you, see the Aldus Magazine mail-
ing wrapper (on mailed copies), or call
Aldus Customer Relations at (206)
628-2320.

We're Just a Phone Call Away

TECHNICAL SUPPORT: (206) 628-2040, For help installing and using Aldus products and
replacing faulty or damaged disks. For technical support on SuperCard, SuperPaint, Digital
Darkroom, Personal Press, Super 3-D, Gallery Effects, and games, call (619) 695-6956.

CUSTOMER RELATIONS! (206) 628-2320. For credit card orders and information about
product upgrades, Aldus products you don't own, the Discover series, Aldus Dictionaries, order
status, registration and transfer of ownership, Customerfirst, Corporate Support Services,
network licensing, Aldus User Group Program, third-party training product information, Aldus
Authorized Trainers, Aldus Authorized Imaging Centers, and general information.

NOTE: BEFORE CALLING TECHNICAL SUPPORT OR CUSTOMER RELATIONS:
* Have your product serial number ready.
« |f you're calling through the CustomerFirst program, please have your service contract number ready,

ProoucT Urarapes: Call Aldus Customer Relations at (206) 628-2320.

ALDUS INFORMATION CENTER: (B00) 333-2538, Department 23, For the names of local
Aldus Authorized Resellers and for Aldus product literature.
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Perspective

WRITING VERBALLY

A writing teacher looks at how graphics can interfere with critical thinking.

BY MARCIA PEOPLES HALIO

Confess—when you open Playboy magazine, where
do you turn first? To the fascinating, well-informed
articles on politics, sports, or the arts? Or to the
delightfully soft-porn visions of the nubile nymph next
door? And what about Life magazine or Sports lllustrated
or Vogue? Although their text may be terrific, it’s not
what you see first, not what draws you to the publica-
tion. Not what you remember.

In some cases, pictures do indeed speak more
eloquently than words. When we want to provoke
emotions—pleasant or sad, wrenching or restful—we
use pictures, not words, to reach an audience. Who
would deny that there are times when we want to speak
with the language of visuals? Not me.

Yet I am troubled by the idea that writing teachers,
in computer labs from Kindergarten through college,
are using software that promotes the use of graphics in
writing. My own experience asa teacher (and a supervisor
of teachers) shows me that students who use a lot of
graphics in their texts tend to neglect the words.

Visuals are wvisceral, and words are cerebral. To
succeed in college courses, students need to master the
art of verbal argument before they learn the equally
powerful language of graphics. By the time they reach
junior or senior high school, students need to sharpen
critical skills—to analyze, to define, to compare and
contrast, to classify and divide, to see causes and effects.
In short, they need to learn to articulate ideas. By
putting thoughts into words, students
conceptualize points of view that will
help them to make choices, in their
personal lives and in their professions,

Visuals communicate, but not in
the same way as words, Consider the
editorial page of any major newspa-
per. Next to the lead editorial, you
will often find a cartoon on the same
subject. Both communicate, but in
entirely different ways. The written
editorial makes you think; the edito-
rial cartoon makes you feel. Both
kinds of communication are needed,
but they are vastly different.

Children's books are different from
adults’ books, primarily because they
have many more pictures and much

Si nous benissons Wus les jours e
Clat de nous avour fait naltre sous un
Prince sussy grand, sage, aussy
heureus, guest le Monargue aul ré

less text. " Coffee table” books are beautiful to look at—
perhaps even moving and passionate, But they are the
stuff of feeling, not of thought.

lacknowledge that graphics may help some students
in the prewriting stages. If they are visual learners, they
might well use graphic techniques such as pen and
pencil sketches or drawing programs to help them get
started writing. But if their doodles and scribbles stay at
that stage, their thinking will never develop beyond the
gut level. And if, as some teachers suggest, we teach
students to use page layout to express their ideas, how
will they learn to communicate unambiguously? Page
layout is highly subjective and arguable. It is largely a
question of aesthetics—not logic,

Since so many teachers now use software that makes
it easy for students to add graphics to text, perhaps we
should develop guidelines for software usage. At the
early elementary level when students are primarily
visual, they might use the software to prewrite and to
illustrate their stories and themes. But as they progress
toward junior high, students should develop the ability
to think abstractly. High school and early college courses
should emphasize mastery of verbal skills. Then, if students
go on to take additional writing instruction during their
Juniororsenioryears to practice the kinds of writing they
will use in their careers, they can learn the powerful
techniques of graphics—particularly for business or
technical writing.

I embrace the new technology, but 1 will think
carefully about how best to use its power. I look forward
to teaching students to use hypertext to create links
between ideas, but | want to be sure they first have the
critical thinking skills needed to make those links and
to understand those texts.

I welcome the power of multimedia to create total-
experience presentations that take viewers where they
can'tgo on their own.Butl also remembera correspon-
dent telling me about the horrors her students created
with the Next computer, when they added sound and
graphics to documents full of softthink.

Marcia Peoples Halio is assistant director of the University
of Delaware Writing Program in Newark, Del. She is
currently at work on a textbook called Computer Writing:
Using the Power of the Computer to Express Yourself
in Print, fo be published in spring 1992 by Kendall /Hunt.

Aldus Magazine
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- 600x600dpi Superprinter

(You Just Have To Know
How To Coax It Out,)

If you have an Apple LaserWriter,” you already have the But that's just half the story. Ask us about simultaneous
makings of a superprinter. Just install an Accel-a-Writer™ Mac/PC printing, dual page processing, and SCSI pots, too.
controller board, and instantly convert any LaserWriter to 2 Call us toll-free. See how easy and affordable it is to

higher-speed, higherresolution laser printer. coax a superprinter from
You get crisper, tighter images (600 x 600 dpi). And thanks ~ your LaserWriter 1'800‘926‘8839
to high-speed RISC technology, you'll be firing out text,

@ M
graphics and complicated halftones up to 20 times faster: AC ce l -~ er te Tr

See us at

) COMDEKFall ‘91

October 21-25, 1991
Las Vegas, Nevada
X

L ©71991 XANTE Corporation. XANTE Accel-a-Writer is a trademark of XANTE Corporation, Other brands and product names are trademarks or registered trademarks
ANTE of their respective bolders. XANTE Corporation: 23800 Highway 98, Post Office Box 518, Monitrose, AL 36559 USA, TEL: 205/990-8189.



- Using Wmdows?

Plcture bre

The Graphics File Converter

With PictureEze you can load a graphic image from any popular bit image file.
And you can convert the image into the file format you need to use it with your
application. PictureEze offers you easy access to more graphic images. And
with PictureEze it's easy to make all your graphic images compatible.

It's Compatible With the Software You Use

PictureEze supports more than 50 of the best-selling applications including all
the popular Word Processors, Desktop Publishers, Paint and Draw programs.
When you use PictureEze you don’t need to search through the manuals to find
out which file format your application requires. Just click on the name of your
application and PictureEze will convert the file for you automatically. Of course,
if you want to specify a particular file format in detail, PictureEze allows you to

| do that too. It's powerful and flexible, but easy to use.

Use PictureEze to Enhance the Image

With PictureEze you can rotate, mirror, or flip the [t
image. Adjust the color, brightness, and contrast. .
Crop the image or change its size. Stretch it or shrink
it. Reverse the color to produce a negative. Reduce
the color content to transform a color image into a
high-quality gray-scale image. PictureEze gives you
control, and makes image enhancement easy.

PlctureE 'S/

B for WINDOWS 3

For graphics, use your imagination.
For your image, use PictureEze.
Only $149.00

plus $5.00 shipping and handling
requires Microsoft Windows 3

! GDTC’C Application Techniques, Inc.

10 Lomar Park Drive, Pepperell, MA 01463

ORDER TOLL FREE
(800)433-5201

in MA (508) 433-5201 FAX (508) 433-8466




To produce high-resolution output from the files you create with Aldus CM! Business ﬂ’gz" - CANADA
" - - Communications (212) 7192922 British Columbia
Aldus Authorized products, you may want to send your files to an imaging center. The (312)7s7.s040 i it ikiotes
I - following imagesetting service bureaus, slide service bureaus, and color Raleigh Gﬂm":g Speaking
maging Programs prepress houses are Aldus Authorized Imaging Centers, working directly Teieside mege Associmes. loe. L a0
with Aldus to provide you the best possible quality and service. (TS 2874761, g Ontario
Maine i Toronto
mﬂ“ Colorado Michigan Greensboro Renton San Francisco Slide Works e 1416 5370161
Bureaus  Denver Maryswille Types, Inc. Sir Spesdy Printing Autographix/Chantmasters, (2071 774-2689 (216) 7622222 Presentations
Alsbams Avenir Thorpe Printing Services/ (919) 2751326 {206) 251-8680 Inc. Massachusetts : (416) 4754337
Mobile (303) 6234600 Typetronics ¥ Saate (415) 4216581 Buriingion w.l.:, —
Mobile Graphics, Inc. inc. (313) 3546222 Moduiar Graphics ArtFoto Typograghy Corporate Images, Inc. Autogrephi. inc. (513) 771-4400 (416) 4831067
(205) 4767400 (303) 582-1144 Troy (919) 7632012 (206) 4482122 (415) 421-9900 (617) 272:9000
Asizona chuudkul {"m“c“‘" b Ohlo DataType & Graphics Design & Type. Inc. Westford Montrea!
Phoenis _ artford A Akron (208) 5457222 (415) 4956280 MedisPower Productions, Inc. Autographix/The Creative
Laser Typesetting U-Design, [ d i Enterprise Information 3 (508) 6925200 (216) 261-3222 Imaging Co.
(602) 8432578 1203) 278:3548 St. Paut Senaces b e e Michigan (514) 8758230
i <t SOV (i recact ) (415) 9856161 o Vucom Graphic Systems
Campped sty (612) 6462442 % Tnomas & Kennedy Santa Monica Autographix/AV Computer -0 >2+8790 Sasws S
Cinax Sarvion Center (203) 2234145 s (2'18"““} ast-“mr (206) 622.0918 Graphsc Presentaton Graplics. e gmg,, (514) 939 6399
(408) 3782121 Brown Printing Company Wisconsin Services {313) 6460200 AD. Graphics, inc. SYGRAF, Inc.
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Aldus Authorized

Training Centers

(714) 894-1448

Los Angeles

PC Etcetera, Inc.
Mac/PC

(213) 6831944

The Computer Software
Workshop

PC

{213) 4746710
Orange

MacGraphic Specialties
Mac

(714) 7502112

Sacramento
The lconoClass
Mac

(916) 443-2527
San Diego
Leamnsoft, inc.
Mac/PC

(618) 546-1400

San Francisco
Catapult
Mac/PC

{415) 5435400

Corporate Solutions

Mac

(415) 392-1021

PC Etceterz, Inc.

Mac/PC

(415) 291-8585
Spiegelman & Associales
Mac

(415) 9220499

The informative Edge
Mac/PC

(415) 3925544
Training Works
Mac/PC

(415) 2430100
San Jose

AM Design

Mac

(408) 2471321

Santa Ana
Catapult

Mac/PC

(714) 557-7500

New Horizons Computer
Leaming Center

Mac/PC
(714) 5561220

Santa Monica
Mind Over Macintosh

Mac
(213) 8292756

Sunryvale

institute of Computer
Technology

Mac/PC

{408) 7364291

PC
(203) 2544170

Hartford
U-Design, Inc.

Mac
(203) 278-3648

Norwalk
MicroTraining Plus
Mac

(203) 853-1011

Mac/PC

(203) 3253288
District of Columbia
Washingion

Fuiure Enterprises, Inc.
Mac/PC

(202) 662.7676

Personai Computer
Leaming Centers of
America

Mac/PC

(202) 4520888
Thomas J. Piwowar &
Associates, Inc.
Mac/PC

(202) 2236813

To increase your productivity with Aldus products, you may want personal
training. The following training centers, educational institutions, and
consultants are Aldus Authorized Trainers (ATs) who are recognized by
Aldus for the quality of their Aldus product training on the Apple Macintosh

and/or Windows-compatible computers.
Florida lowa
Fort Lauderdale Des Moines m""m Training
Computer Sawy Workshops  ‘Waddeli's Computer Certters Inc.
Mac/PC Graphic Center Mac/PC
(305) 4860644 Mac/PC (615 3410750
{515) 2820000
Jacksonville
Consultech Maryland RO Sbpinio
(904) 7259074 Foxglove Communications m"“‘w“'
Mac
Miami (B03) 6726544
(301) 4267733
mcw Massachusetts W Jucoay
(305) 2710303 Boston i PR
Atlanta Applicetions Mac/PC
AppleTres Technologies Inc.  M2¢/PC (201) 5755552
pracs (617) 2470538 :
{404) 4574500 Dedham m‘”"m
- Catapult
BeliSouth Media Training Leaming Center, Inc.
Mac/PC ":‘.;’Pc Mac/PC
{404) 847-1240 (617) 3293290 (201) 538-6050
Newton )
Executive Development S . Princeton
{404) 952-3030 (617) 9650300 (215) 687-5554
Ilinois Pci m!m o T New Mexico
Chicago i Albuguergue
i ) Mac/PC -
m Solutions Inc. (617) 890.0009 Data imaging Center
(312) 902:9300 Michigan (505) 3452636
Deskiop Publishing P Laser Publishing & Design
Services Lanista Corporation
Mac/PC P Wac gs%m
{312) 2488211 (A Ay P,
MicoComputer Leaming 115 cental Training Albany
Center Centers The Sage Colleges
Mac/PC My PC
(312) 3320419 (313) 647-3333 (518) 4451707
=~ " G‘a‘l Rap(‘ﬁ
Prolessional Training =, New York
Centers Inc. :":‘;‘éﬂ Training Centers Center for Professional
Mac/PC Computer Education
(312) 332.3865 (616) 2856838 MacrPe
Fosamat Kmnamg —— {212) 8402470
e el Al .~y
ac, . InC.
(708) 698-6870 [618) 3721228 (212) 7659670
Schaumburg Livonis Elactronic Dil
Cataputt Computer Training & Mac/PC “
Mac/PC ms“"’“'ac m‘ Corporation (212) 2136500
(¥08) 3304555 (313) 5251400 :icrn‘::ek Enterprises Inc.
Micro-Computer Leaming ac/|
Center mum” ko {212) 3986410
?;;%f:»un Hennegin Technical PG Shoete; nc.
Institute Mac/PC
Indlana Mac/PC (212) 7365870
Indianapolis (612) 425-3800 Personal Computer
aﬂ:c}ngc&‘»mpuﬁed e Eden prgmg_ irit Leamng : Centers
(317) 8427984 Hennegin Technical of dmesics
Institute Mac/PC
Mac/PC (212} 9539800

612) 550-3143

School of Visual Arts
Mac

{212) 6797350
Rochester

Logical Operations
Mac/PC

(T16) 482-7700
Tarrytown

Leaming Centers of
America

Miac/PC
(914) 347-3200
Horth Carolina
Boone
Appalachian State
University
Mac/PC

(704) 2626362
Ohio

Cinci

Mac/PC

(513) B91-5212
Columbus
Mentor Technologies

Mac/PC
(614) 262-3456

{216) 6428676

Toledo

Owens Technical College
Mac/PC

{419) 6660580

Willoughby
Guiging Byte
Mac

(216} 8538200

Cregon
Portiand

Art Media

Mac

(503) 2220965

Pennsyivania

Bala Cyrwyd
Barkeley Comperation
Mac/PC

(215) 664-3880
Philadelphia
Personal Computer
Leaming Centers of
America

Mac/PC

(215) 568-3500

Pittsburgh

PC Concepts. inc.
Mac/PC

(412) 3550499

Mac/PC
(215) 687-5554

Mac,/PC
(901) 6859178
Texas

Austin

Software Training
Services Inc.
Mac,

/PC
{512) 346-8110
The Publisher’s Edge

Mac/PC
(512) 335-7326

Daillas

Capstone
Communications inc.

Mac/PC

{214) 7464855

Fort Worth

Byte Management, Inc.
Mac/PC

(817) 624-1900

Fexas City

College of the Mainland

Mac
(409) 938-1211

Vermont
Burlington
Laserimage
Mac

(802) 8631884

Virginia

Arington

Catapult

Mac/PC

(703) 271-9800

Republic Research Training
Center Inc.

PC

(703) 5259014

Chariottesvilie
Republic Research Training
Center Inc.

PC

1804) 2969747
Washington
Bellevue
Catapull
Mac,/PC

(206) 882-2036

The Dotson Institute
(206) 8826030

College

Mac/PC

(206) 5464663

Wisconsin

Appieton

Fox Valiey Technical College
Mac/PC

(414) 7352427

CANADA

Alberta

Calgary

PBSC Computer Training
Centres

Mac/PC

(403) 234-8087
Edmonton

PBSC Computer Training
Centres

Mac/PC

(403) 4243710

British Columbia

Bumaby

BCIT - School Of Business
Mac/PC

(604) 4328255
Vancouver

PBSC Computer Training
Centers

Mac/PC

(604) 6897272

Manitoba

Winnipeg
Lazer-Fare Media
Services Lid.
Mac

(204) 7868615

Centres

Mac/PC

(613) 230-2902
Toronto

Desktop Publishing
Associates
Mac/PC

(4186) 4801376

Desktop Publishing Training
Centre Inc.

M

(416} 927-0495

PBSC Computer Training
Centres

Mac/PC
(416) 9716920
PC Etcetera, Inc.
Mac/PC
(416) 7339509





