
There is nothing 

in tk world morepower$;I 

than an innovative idea. 
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T O  O U R  S H A R E H O L D E R S  

maw rnsn@&mrs than ever bepre. k u l  new &sKtopplBrtntws n m  iacZd 

&m~EEdP,t&$t LeweZ~ ~ @ ~ C E T C .  T4e DktpZq P&6m>Psysteax> an imsgi* * 

d f f i r  rrumfwhw ao&&&tu, became m m  aw*MIt. 
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? 
l a  rwr, &.k n&$rmd kv i h n y  

&'LgwJJi+t-t h - * * d J * h s l *  

AdoBc. t@e ~@rom? wits allof& @ 7 n h  and Macintosh prsduets 

Mu Diehim. We r e M @ f e #  w h  fkW& ~ u l l ~ p ~ ~ s n d d ~  



Pursuing a commitment to adwance computer tecbnohgy, Adobe announcedsign$iiant 

newpdwrf dmlopmentr & i s y a ~  Tbe Adobg l)pc + Copwcessor imparts ow)nt- 

rastertZing s+re to silicon for iweaed d$Xt S* ottprEndns a d d ~ l s y s .  A&d.tifle 

master technology, a nmgenerah'on @@d r39Qpq3by gt'wes marpsrdlP user8 

unprecedented contt-01 and d k 5  tL e~%~ban@ QftEwttmic ~ ~ t s .  T l b g p m h s u  of 

Adoh Premierem di@d m'e-m&ng 

so@m has hblndd ort warn 

into mdtimedia cotnmmk&n. Ad we 

haw h p n  t o  commit $ipt#mt 

resourca to the pursuit afechn~bgp a d  

products that mill ena&i?geo@ to 

exchange co 

intact9 moss compufer@#~rrr~1 
1 

I 
Adobe'o hiness cmrin11y.s to p w  on a 

globalsssEc, and we hme k w a t d m r  

presence to kt met  the nee& afcwtm I 

in geopp&ic areas ~ p ~ p m b e .  1 

In addition to our ' ~ ~ I d b e J r d ~ s  in 

C a l z ~ i a ,  Europeun Adpwtrn in 
*a- 

Amsterdam, and o@es in N d  A m d m  n&p, Lotah d M m E &  w 

our Europeanp~enc~ in rggs by &kg an o&e in Stock&oIm. T66 n+ o$ddsbe 

emphyees now eaeeds po worWde. 

As you read on, you d l  see how Adde /JaJ recognized and developed duable ideas to 

create not only a successSiJf;ScaJyear; but a success@f company We take pride in our 

histmy o$human uchiwement and look to  t b e w e  with enthusiasm andc0nf;dence. 

Charles M .  Geschke 
Presirlcnt and 
C&f W a t i e g  mer 

Cbaiman ofthe Board 
and ChiefExetutive O@er 



mowtion thrives on encouragement 

and dies with routine. At Adobe, we 

place a premium on innovative ideas; 

they are the asset we value most him. 

We believe that each person at Adobe 

has an abundance of good ideas every 

( d % ~  in our en*oluawt: of inf~~tn*~ 

of* doamand open filiadrP,paple 
~ h t o a p s  &irides. Fmm& 
!zX&qe,weideatifp&~&m- 

matchi promise. Then, rather than try to 

fot.ceaaideaihtoane.xi&g~- 

tion, and es stifle its pa&al, we gather 

remums d the idea and help the 

oqanizath change to support it. Our 

p a l  is to create a @ct kt, in turn, 

C M  chaRige pe0ple"s h. 

T h i s p ~ h y h a s 8 e r v e d u s d s i n c c  

our founding nine yaw agoj md it is 

Adobe's pwpie w h ~  make it w o k  

Numbering just over 700, they are, for 

the most part, business strategists, tech- 

nical wizards, artists and, quite often, 

some combiition of those. We typically 

develop new products in small teams to 

minimize the time spent simply ex- 

chane;itrg idormation. And we & them 

the power to make critical decisions. In 

essence, management tries to "stand out 

of their light" so they can do whatever is 

required to solve the problem at hand. 

To understand the needs of our cus- 

tomers, we sorne6rnes need to look no 

further than our own offices. That is 

because most everyone at Adobe uses 

computers-and Adobe p'oduct%on a 

daily basis. In fact, we have many more 

computers than people, fariaii3g a &rse 

and cornpiex aerwmbd environment 

that r i d  thoq of corporate giants. Not 
surpris'iy, many of our product ideas 

arise h m  the operational challenjp we 

ourselves encounter. 

Communicating directly, and continu- 

ously, with customers yields valuable 

ideas as well. Our graphic designers, for 

example, not only help develop our 

application software by using it in their 

own work, but also frequently teach thein 

prokssional colleagues how to tap its 

creative potential, bringing back a wealth 

of insight. This kind of dialogue a h  floups 

between Adobe and its OEM partners. 

We work together with them to estab- 

lish new technological directions for 

printers and other products that will help 

people me computers to communicate 

more eifkctively and affordably 

By encouraging and being receptive to 

new ideas, Adobe will continue to 

originate, not imitate. 



Curiosity discovers new ideas; 

perseverance gives them Zfe. 



D R I V I N G  6 R O W T U  

A dobe products embody our 

innovative ideas. Their wufjwg 

vision: to hdp pcogL e&ctiveSy me 

f:ompu@m ES pnbW and sfwe S o m a -  

don. In the pw creating and printing 
d a c a m e m d h P t h ~ a ~ ~ ~ 6  

a n d ~ ~ r l a n g g e q u e ~ c + o £  
m m d  tasks. Adobe. has Mt its w e s s  

o n ~ ~ p m ~ m . t h e ~ ,  

+-s c m u n i e h  mwell 

.os pfmsiw91. pub* hater* tasier 

and more cme&rke. 

Rather &an simply map the tcwards of 

success &m ow exis* pro&*, we. 

continue to e r h m x  a d  integrate their 

csp&dm and to widcn &i aecep- 

tmee, Qw *d@* daa GOrnpany'S 

growth. h xggx, business 

expanded across the board 

b m m m  ap TNE 
Pnl~nmoS-~a~ 
m s  p&ar dte P08&riprp@ge- 

deseriptiun lanpage, which 

mmbhs primtws to generate 

eamph dcmmats, incnd 

its fmamce as the industry 

Mom d m  rge output devices 

qpt* &Mw'-4 
w 6 ? a B p ~ m i l  

pmd#W&rradM 
d* 
or i l l d m  &&ton 
*&+.W11ud 
d m  ~ t k p f o p t n  
am aow auilrbls in 
mrm L.emr&s, irrM- 
ingJiptm. . 

h m  mr go mmd-rs MIW Con- 

tain Post&* sofham. Unit sdw of 

Postscrkpr p8iaem pew s igdhrdy in 

199%~ 4 much of &at gmmh came 

firom their increased acceptance in the 

PC market. More than half of the 

PostScript printers currently available 

axe tqeted to this computing 

environment. 

PostSctipt Level 2 s o h e  reached the 

m a r ~ a c c  in 1991. This first major 

revision of MOWS founding technology 

is csntsinod in desktop printers now 

&ppiag lroan se-verd leading man&- 

WHS. k addition to increased printing 

sf%& M W p t  Level 2 software o&rs 

advanced capabilities, and is quickly 

em& as the new standard for desk- 

tap priat@. 

PostScript &e continues to dom- 

inate thc madm for imagesetters, which 

are used by professional publishers. 

New Adobe Accurate Screens" s o h  

enables Pos&ript imagesetters to gen- 

exate &r output whose quality equals 

that of"rpt&e cleetronic prepress 

systems. In 1991, the first imagesetters 

with this capability saw commercid use. 

W1h a PostScript printer and a computer 

mnnbg Adobe's Display PostScript 

m, usme can create a complex d m  

xmnt an the rrreen that wilI match the 1 

painted page. The Display Postscript 

s p d a s ~ r h e & d i m *  

model fm a s i w c a n t  portion of the 
workmhn market and is now included 

in COfa- srom ID'ital Equipment, 

NdCT and EM. Silicon Graphics, thc 

mmet liarweit of the Display Postscript 

-logy, began shipping its INS 

Indigo workstation in 1991. Such agree- 

ments, dong with the growing demand 

for these sophisticated, UNZX-bad 

machines, have created a steady business 

for Adobe. 



One innovative ideajPowsfi.om 

another, inspiring products that 

solve problems. 





THE R~GHT TYPE 
Adobe's Pastscript language technol- 

ogy has made it for anyone with a 

computer to work with digital type. The 

company's Type I font fonnat has 

become the industry standard for elec- 

tronic publishing across computing 

platfms. In ~991, the number of Type I 

typefaces grew to more than ~o,mo, . 
of%rcdbyove.rpwndrsfbruscinDOS, 

Macintosh, OS/2, UNM and Wmd& 

environments. Hundreds of output 

devices and thousands of applicatim 

support the standard. 

The Adobe Type Library is the world's 

broadest, highest-quality selection of 

Type I font s o k e .  Available on floppy 

disk, hard disk, CD-ROM or magnetic 

tape, it now comprises software for more 

than 1,300 typefaces. This growing 

collection increased in size by 30 percent 

this year done. Users of Macintosh, PC, 

many UNIX and other systems can work 

with Adobe type. 

Berlin-based H. Berthold AG, one of 

the world's oldest and most respected 

type foundries, this year licensed Adobe 

the sole rights to convert the prestigious 

Berthold Exklusiv collection of typefaces 

into the Type I font format. The Adobe 

Type Library now contains the first 

releases &om these more than 500 type- 

faces. The Berthold agreement makes 

Adobe the premier source of t y p e h  

&om the world's leading foundries, 

including Agfa, International T+ 

Corporation (ITC), Linotype-Hell, 

Monotype and Morisawa. 

Adobe also released software for three 

new downloadable Japanese-language 

t y p e b s  this year, bringing to five the 

nutnberacailableinthe'Qpe~f~t. 

Containing more than 7,000 characters 

each, they work with a n d y  introduced 

. version of Adobe Type Managerw font- 

xasterizing s o h w e  h r  the Japanese 

lanms. - "  
 ARE PARTNERSHIPS 
The leadership position of 

Adobe's font te&nology has 

&ad &;rh th& formation 

&several significant co- 

operative agreements. This 

year, Apple Computer signed 

a letter of intent to include 

Type I rasterizing and typeface software 

in a future version of its new Macintosh 

System 7 sofhme. 

Also in 1991, Digital Equipment signed 

a licensing and distribution apement 

that d make the entire Adobe Type 

Limy available over networked ULTRJX 

and VMS systtms. Postscript software 

tx&dogy will now extend across the 

entire Digital computing environment. 

A new license agreement with Lams 

Development will spread the Trpe I hn t  

format to Lotus' large installed base of 

Pf: users. The company now provides 

AdobeTypeMamger software a d  a core 

s e t o f q ~ f r o m t h e A d o b e T y p e  

Libmy in dl of its Wmdm and Macintosh 

products wor~de,incluctngLotus 1-4-3 

and Ami R o  software. 

Adobe Type haanager software a h  ships 

with p ~ ~ u l a x  ptoctucts from Aldus, 
B d h d  S~Micrografic;Venhrra 

Softwase and others. h all, 18 software 



D R I V I N G  G R O W T H  

Adobe Type Manager (ATMm) softluare 
dramatically improves the clarity of text on 
computer disphys. It also enables non- 
PostScriptprinters to print sharp Adobe 
l jpe zfints. New license and bundling 
agreements with top so&are developers 
are delivering ATM to a d e r  base of 
Macintosh and PC users and reinzrcing the 

m e  I standard worhiwide. 

PostSm?t imagesetten containing new 

Adobe Accurate Screens softPuareproduce color 
output whose quality is comparable to that 

of expensive electronicprepress systems. Used 
in conjwlcr;MI with desktop design appluations, 
these imagesettersgive &a andpublishers 
more production control andjexibility than 
ever befire. 

Now comprising softluare 
fir more than 1300 typefaces, 
the Adobe Type Library is 

the worldb broadest, highest- 
quality type selectionfir 
electronicpublishing. I t  
includes thegmwing, highly 
popularAdobe Origin&" 
collection offint softluare 
created try Adobel type design- 
ers. The Adobe Caslon" 
typgae family, released in 
1991, translates a classic type 

design into digitalform. 



companies are enhancing their applica- 

tions and reinforcing the Type I standard 

by bundling Adobe Type Manager. 

THE EMERGING PC TYPE MARKET 
The availabiity of both Adobe Type 

Manager and Adobe TypeA&gnn soft- 

ware Tor Windows is introducing maoy 

PC users to the world of digital type. 

Adobe Type Manager dramatically 

i m p m  the clarity of tat on computer 

displays and printed pages. Adobe 

TypeAIign enables the creation of n o d  

type effects for easy placement into page 

layout and word processing programs. 

With these two affordable tools and the 

offering of Adobe type with many 

popular applications in the Windows 

market, sales of Adobe type for the PC 

have gmwn significantly 

One way Adobe has appealed to novice 

type users is through its new Adobe 

Type Set packages for business. These 

four collections each contain typefaoe 

software for specific kinds of business 

documents, Adobe Type M a w  

software, and a booklet on using type 

effectively, The padrages are available 

in Macintosh and W m d m  versions. 

BROADENING THE BASE 
In 1991, Adobe's application products 

continued to buitd market share. They 

give design professionals a complete set 

of tools for creating and producing 

documents that incorporate graphics, 

images and tun. 

Adobe Photoshop software, for example, 

enables Macintosh users to enhance and 

produce color and black-and-white 

photographs or illustrations in a way 

previously possible only on expensive, 

proprietary systems. This award-winning 

product gained widespread acceptance 

worldwide in 1991. Newly released 

Adobe Photoshop a.o includes new and 

improved features far image editing, 

color separation and shari~g of files with 

o k  urop;rams. To meet the 

growing demand for high- 

@ty images in the Japanese 

mwketplace, Adobe released a 

fuWy bcdized v d o n  of 

Adobe Photoshop that llfills 

the specific requirements of 

Japanese production and 

printing. Localized versions 

are also wailable in Europe. 

Adobe Illustrator s o h  is the profes- 

sional design and illustration program 

that created an entire ap~yPcation category 

whcn it appeared in 1987. In 1991, the 
m, d - w i d n g  Adobe Wustrator3.0 

outpaced its campetition in features d 
continued the commercial success of the 

prqpnz. Mobe the product 

to the workstation environment this 

year, releasing a version for NeXT com- 

puters and announcing versions for 

machines h Digital Equipment and 

Silicon Graphics. Sophisticated, UNM- 

based workstations represent a gowing 
> 

market for Adobe application products. 

Clearly, Adobe's strategy for growth is 

twofokk not only to create innovative 

products, but to bring products to market 

in innovative ways. 



I nnovation is a perishable good. At 

Adobe, our objective is not only to 

keep pace with ahcemen t s  in technol- 

ogy, but to help set that pace. Broadly 

speaking, we look for wp to integrate 

the fkdiarity of creating, matl;tging and 

sharing information via paper with 

dec:tronicdy We strive to omrcome 

the obstacles, such as isanptibility o$ 

sywriis, that h p  computers h m  

td&g their potential as the ultimate 

comrriunication tool. And we aim ow 

development efforts at making that 

vision a reality, innovation by innovation. 

In 1991, Adobe made strides in impart- 

ing sofhHare capabidities to silicon, which 

results in instant response 

times for computer users. 

Thc newly announced Adobe 

Type I Coprocessor is the 

siliwn implementation of 

W e ' s  Type I font- 

rastuizing dhmre.  Thts 

h r c k w i  in*+ 
S*T*gy, 
Rdok ~ . 3 q m  so@- 
e w r c ~ d ~ r r g b ~  
A+& Q & W ' d -  
intrg~tion fdmkgy, 
maBding Mpcintosb ura 
fa create andpkyjd- 
motion digital movies. 

VLSI (very large scale 

imgmtim) pra?eclsor chit 

dl give I'ostseript printers 

and &play controllers the ability to 

rendes typelice chwctea k=Jt ~draglltiCPay 

higher p d s ,  regardless of documat or 

dmmter complexitya an issue of major 

importance for Japanese-language print- 

ers. Adobe will continue to pioneer this 

technique for handling other document 

-elements such as graphics and images. 

A NEW DIMENSION IN TYPOGRAPHY 
Adobe this yeat unveiled multiple master 

type technology, a new generation of 

digital typography Built on the Adobe 

Type I font format and Postscript lan- 

guage rasterking capabilities, multiple 

master typefaces enable computer users 

to generzte thousands of fonts fiom a 

single *ace by varying attributes 

s d  as weight, width, optical size and 

style. In 1991, the company announcod 

its firet two multiple mast- typefwes, 

bath ofwhich were created by Adobe 

type designers. 

In addition to giving type users a new 

degree of individual control, multiple 

master technology also will aid the ex- 

change of electronic documents, Multiple 

master font substitution will be a critical 

component in enabling someone receiw- 

ing a document to view and print it in 

its original format, whether or not the 

two computer systems contain the same 

typeke sofixwe. 

MULTIMEDIA VENTURES 
Adobe is exploring the commercial 

potential of products for multimedia cotn- 

munication. Purchased from SuperMac 

Tdmology in 1991, Adobe Premiere 

s o h e  t h  advantage of Apple's 

QyickTie media-integration technol- 

ogy, enabling Macintosh users to create 

and play Ill-motion digital movies. 

Adobe Premiere is f U y  compatible with 

Adobe Illustrator and Adobe Photoshop 

software for graphics and images, giving 

Adobe a complete line of integrated 

tooh for desktop computer imaging. 
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G A I N I N G  O N  T H E  F U T U R E  

Berlin-based H. BertboldAG, one of 

tbe world 5 oldest and most respected type 

foundries, this year IicensedAdobe b e  

sole rights to convert the prestigious 

Bertbold ExRIusiv collection of typefaces 

into the Typerfbntfbrmat. Bis agree- 

ment makes Adobe thepremier source of 

typeface sofiiwarefrom b e  world> lead- 

ingfbundries. 



THE NEXT LEVEL OF 

DOCUMENT CO~UIYXCATION 
The primary function of computes to- 

day is to help create r a k  than read or 

manage documents. Because of the 

incompatibility and tremendous diver- 

siq of operating environments, wen 

within companies, people me unable 

to use computers to mow to the ncxt 

level of electronic c o ~ ~ a t i o n ,  

which is to share finished work Adobe 

believes that if it were @le to fktely 

and directly exchange all the documents 

created with current sofiware applica- 

tions, computer usage would iacreas~ 

and communication w d d  become more 

immediate and eiKcient. 

While mtmxkhg c o t n p i i ~  hnm estr$- 
lished standards for d w n g  simple 

data, no efikctke s t a n a  ~X&S for ex- 

changing complete, comph documents 

that incorporate text, grqhics id h a p .  

Building sn its technoba;id base and 
market position, Adobe is working to 

solve the problem of document coszm~~f- 

nication by developing an auehitedme 

that transcends the b o r n e  da@imt 

computitig environments. The goal: to 

create a p a k a l ,  open format that would 

meet the daily needs of users and &us 

ultimately gain wideepread acceptance 

-the same marb-based stra~egy ehat 

Mobe applied to create the indumy- 

d a d  Postscript lmguqge. 

In 1991% Adobe eontbaed its devclopnwnt 

project to provide technology and prod- 

u c t s t h a t W i U e d L p e o p 1 e t o ~  

c o u z p l e  fmatted h e n t s ,  intact* 

a c m  computer p l a t f m ,  regardless d 

che application used to cmate &em. 'Fhe 

compsny is working with OEh4 partners 

amd indqenbent mibare to 

impkment this corm$&. 

A6abe"s mhnotechnology holds exciting 
pmnke. Wfrh womp&$hed and talented 

pe& a b i $ h ~ o f e p t h / ~  and 

a himmy ~freawcbblc sucaw, Adobe 
loah E o m d  to helping deliver on that 

writ of computers becoming 

the taorld's prbay commuaication tool, 

axle as indiqmsable as the telephone. 

Adobes OEM Partners 

The following manufacturers 
license PostSmipt sof)ware: 

3M Corporation 
Agfa-Gevaert N. 
Apple Computer, Inc. 
Autologic, Incorporated 
Birmy Graphics Corporation 
Cactus 
Canon, Inc. 
Da in i~on  Screen Mfg. Co., Ltd 
Dataproducts Corporation 
Digital Eguipment Corporation 
Digital F/X, Inc. 
E. I. Du Pont de Nemours 

and Company 
Eastman Kodah Company 
Electronics for Imaging, Inc. 
Fujitsu Limited 
GCC Technologies 
Gestetner Lasers Pty. Limited 
Hewlett-Packard Company 
International Business Machines 

Corporation 
Lexmark International 
Linotype-HellAG 
Mannesmann Scangraphic 
Matsushita Electric Industrial 

Co., Ltd 
Monotype Corporation PLC 
NEC Corporation 
NeXI: Inc. 
Oc6 Graphics USA Inc. 
Oki Electric Industry Co. 
Optronics, a Division ofInt~rgrpb 
QMS, Inc. 
Ricoh Company, Ltd 
Scitex Corporation, Ltd 
Seiko Epson Corporation 
Silicon Graphics, Inc. 
Synergy Computer Graphics 

Corporation 
Tektronix, Inc. 
Texas Instruments Incorporated 
Varitypq Inc. 
Wang Laboratories, Inc. 
Xerox Corporation 



A successjb2 company is one that 

consistently recognizes a d  

develops waIuabIe ideas. 



M A N A G E M E N T ' S  D I S C U S S I O N  A N D  A N A L Y S I S  

Percentag~ of h w ,  Yeat Ended 

REVENUE 
Royalties 
Product sales 
Contract and other 

Total revenue 

COSTS AND EXPENSES 
Dicct costs 
Research, development and contract costs 
Sales, marketing and customer support 
General and administrative 

Total costs and eqensw 

Operating income 
Interest income 

Income before income taxes 
h o m e  tax expense 

Niwmtbet29, Nmrnbctg~, Decembct r, % Change % Change 
rw rp90 1989 I* t4 199r 1989 to rggo 



M A N I G E M B N T ' S  D I S C U S S I O N  A N D  A N A L Y S I S  

RESULTS OF OPEBATIONS Reunionf"During 1991, product introductions included Type 
On Call? Adobe TypeAlign-Windows Version, and Adobe 

REVENUE 
Type Manager-Kanji Version. During 1989,1990 and 1991, the 

Total revenue for the Company continued to grow during IWI, 
application products business experienced a higher rate of rev- 

increasing by 36 percent to rs229,653,ooo, following a 39 percent 
enue growth than the OEM royalty business. The Company 

and 45 percent increase in the previous two years. This growth is 
expects this trend to continue in 1992. 

attributable to increased royalties, increased revenue b m  appli- 
cation products and higher contract revenue, and has been 
primarily due to volume increascw, as opposed to price increases. 

The year-to-year increases in ~oyalty revenue are a result of 
increased unit shipments by the Company's QEM ((original 
equipment manufacturer} customers of products Which contain 
the PostScript interpreter and the Display PostScript system. 
These products include printers, both Roman and Japanese, 
typesetters, imagesetters and workstations. During IWI, more 
than 40 new products containing the PostScript interpreter 
were introduced by OEM customers, and the Company received 
royalty revenue from over 30 OEM customers, compared to 27 
customers in fiscal 1990 and 19 customers in fiscal 1989. At the 
end of  rag^, Adobe had announced licensing agreements with 
43 OEMs. 

Apple Computer remained the Company's largest customer, 
accounting for a p p r h t e l y  rI p a n t  of the Company$ total 
revenue in 1991, compared with 23 percent in fiscal rggo, and 25 
percent in fiscal 1989. The Company's other OEM customers 
have increased their share ofthe Company's revenue, although 
no other cusmmer accounted for greater than 10 percent ofthe 
Company's totd revenue in 1gg1,1ggo or 1989. 

Revenue h m  application software has gruwn significantly over 
each of the last three fiscal ye=, increasing h 29 to 33 to 39 
percent of Company revenue for 1989, 1gg0 and 1991, t.esgectntely. 
While shpnents of downloadable typeface software packages 
have increased each year, the primary reason for the increased 
revenue is the introduction of new pducts  each year. Some of 
the major product introductions include Adobe Streamlinem 
and Adobe Type Manager for the Macintd, which were intro- 
d d  in 1989, and Adobe Photoshop, the Postscript C d d g e  
for HP La~erJet I1 printers, Adobe IUugmtor 3.0, and Adobe 
Type Manager-Windows Version, which were all introduced 
in 1990. During 1990, the Company acquired Emerald City 
Software, and thereby recognized revenue from distributing 
new products, including Adobe TypeAlign and Adobe Type 

Contract and other revenue also continued to increase on a 
year-to-year basis, as the Company undertook new projects 
for new and existing OEMs. 

DIRECT COSTS 

Direct costs include packaging, diskettes and shipping for 
application products as well as royalties paid to thiid parties 
for typeface designs that are distributed as ddoadab1e soft- 
ware packages or bundled with the PostScript interpreter. Also 
included in k t  costs is the amortization of capitalid type- 
face development costs and the amortization of investments in 
typeface libraries. Direct costs have increased on a year-to-year 
basis,tEft~theaverallgrowthin~ue,andhaveincreaYed 
as a percentage of revenue both in 1990 md 1991, primarily 
because a higher percentage of the Companyes totaI revenue was 
attributable to application products, which typically have higher 
direct costs. During 1990 and 1991, an increasing percentage 
of application products was sold in international markets, and 
localization expense is included in the direct costs for European 
and Japanese versions of the application products. In addition, 
during 1990, h a r k  products such as the PostScript Cartridge 
and the type cartridges were introduced, which have higher 
direct costs than the application sohare  products. 

RESEARCH, DEVELOPMENT AND CONTRACT COSTS 

The Company has made a significant investment in research 
and development, with spending growing to 15 percent of reve- 
nue in 1991, compared to u percent and 11 percent in the prior 
years. Research and development spending consisrs primarily of 
salaries of engineers and technical &pport specialists. The 
Company has expanded its engineering staff to design a large 
number of PostScript LeveI 2 devices currently under develop- 
ment for its OEM customers. In addition, much research and 
development effort has been fotizsed on the development of 
some of the Company's premier application products for the 
Windows environment, which the Company expects to ship 
in fiscal 1992. 

During 1990, the Company acquired Bluepoint Technologies 
Incorporated, a company that designed application-specific 
integrated circuits (ASICs) specifically for handling type 



rendering. In 1991, the Company announced the Adobe Type I 
Coprocessor, which will be offered for licensing to its OEM 
customers. This chip allows much faster type rendering than 
existing software-only solutions. The Company is also doing 
research and development work on new technologies, includ- 
ing electronic document interchange, which is intended to permit 
the exchange of complex electronic documents across disparate 
computer platforms, regardless of the application used to create 
them. The Company believes that investment in research and 
development is necessary to remain competitive and expects 
research, development and contractcosts to increase as a result 
of additions to the development st& to handle new products 
and advanced technologies in 1992. 

SALSS, MARKETING AND CUSTOMER SUPPORT 

Sales, marketing and customer support expenses, which have 
increased over the three years ended in fiscal 1991, also increased 
as a percentage of revenue during 1990 and 1991.The increased 
spending reflects the addition of personnel to accommodate the 
growth in sales from existing products as well as increased 
activity associated with the introduction of new products and 
upgrades of existing products. While revenue has grown from 
licensing both the Postscript interpreter to OEMs and the appli- 
cation products to end users, revenue &om application products 

. has grown at a faster pace. The application products business 
is more retail-oriented, requiring a greater commitment-of 
sales and marketing resources for advertising, merchandising 
and customer support. In addition, sales and marketing staff 
have been added to the Company's European and Japanese 
offices to service international customers. The Company expects 
sales, marketing and customer support expenses to grow in 
1992 in support of the introduction of new products as well as 
upgrades of existing products. 

GENERAL AND ADMINISTRATIVE 

General and administrative expenses increased during the three 
years &om 1989 through 1991 but remained relatively constant 
as a percentage of revenue. Much of the increase is attributable 
to personnel additions required to support the growth in the 
Company's business. Other factors contributing to increased 
spending include legal expenses associated with the Company's 
business, MIS and telecommunication costs, as well as the 
amortization of goodwill capitalized in conjunction with the 

Emerald City Software and Bluepoint Technologies acquisi- 
tions, which occurred during 1990. The Company expects 
general and administrative expenses to increase in fiscal 1992 
as business expands. 

INTEREST INCOME 

Interest income of $5,705,000, ~4,116,ooo and $3,a42,ooo for 
the years ended November a9,1991, November 30,1990 and 
December I, 1989, respectively, was eamed on the Company's 
cash balances and short-term investments. The Company's cash 
balances and short-term investments have increased each year 
as its operations remain profitable and capital expenditures and 
other investments have been relatively modest. 

INCOME TAX EXPENSE 

The Company's 1991,1990 and 1989 effective income tax rates 
were 38 percent, 40 percent and 39 percent, respectively. For an 
analysis of the differences between the statutory and esctive 
income tax rates, see Note 6 to the Consolidated Financial 
Statements. 

FINANCIAL CONDITION 
The Company's financial condition remains strong. Total assets 

grew to ~221,195,000 at the end of 1991, compared to a45,701,000 
in fiscal 1990. Working capital increased by $52,827,000 from 
$71,844,000 at the end of 1990 to $124671,000 as of November 
29,1991, primarily due to the growth in cash, short-term invest- 
ments and receivables. 

Other assets increased fbm $19,722,000 as of November 30,199, 
to $34,811,000 as of November 29,1991, primarily due to two 
major licensing agreements and an investment in a real estate 
partnership. An agreement signed with H. Berthold AG, a Euro- 
pean type foundry, grants the Company exclusive rights to 
distribute the Berthold Exklusiv collection of typefaces in the 
Type I format. Also, the Company announced a licensing - 

agreement with Electronics for Imaging. This weement grants 
Adobe a nonexclusive right to a patent covering color imaging 
technology. During 1991, the Company entered into a real estate 
partnership with an established local developer to acquire land 
and develop office space for the Company's new headquarters. 

In fiscal 1989,1990 and 1991, the Company's Board of 
Directors elected to pay a cash dividend of s.05, s.06 and s.08, 
respectively, per common share for each of the Company's 
fiscal quarters. The Company believes that present working 
capital levels, includmg cash generated from operations, are 
adequate to meet its operating cash requirements. 



C O N S O L I D A T E D  B A L A N C E  S H E E T S  

(In fbo~andr, e x q t  s h a  data) 

ASSETS 
Current assets: 

Cash and cash equivalents 
Short-term investments 
Receivables 
Inventory 
Deferred incame tams 
Othetwrerlt- 

To& E I U T I ~ ~ ~  assets 

Property and equipment 
Typeface production costs 
Other assets 

LW~LITIES AND SHAREHOLDERS' EQUITY 
Current liabilities: 

Accrued expenses 
Income taxes payable 
Otbcr payables 
Deferred revenue 

Defemd income taxes 

SfiatehoW equity: 
Common stock, -no par d u e ,  ~oo,ooo,ooo shares 
au-, 22,133,069 and 20,956,697 shares 
issued rmnd outstan+ as of November 29, r99z, and 
November 30,1990, respectively 

See accompmying notes to mmoZida tedJ inanc~~sfa~ t s .  



(In thousands, exceptper she data) 

REVENUE 
Royaties 
Product sales 
Contract and other 

Total revenue 

COSTS AND EXPENSES 
D i  costs 
Research, development and contract costs 
Sales, marketing and customer support 
General and administrative 

Total costs and e w e s  

Operating income 
Interest income 

Income before income taxes 
Income tax expense 

Net i~come 

Net i n m e  per share 

SJares used in computing net incom@per share 

Ears Enrfed 

N~vember29, Novemberp, December I, 
I W  1990 zgiE"9 

See accompanying notes to como/idatedjnancjal s~tements. 



(In thousands, excpt share dda) 

Balances as B f  Nwrm36er30,1988 

Issuance of Common Stock under 
Stock Option Plan 

Issuance of Common Stock under 
Employee Stock Purchase Plan 

Issuance of Common Stock under 
Restricted Stock Plan 

Tax benefit from employee stock plans 
Stock option compensation expense 
M c t e d  stock compensation expense 
Dividends declared at s.20 per share 
Repurchase of Common St& 
Net incame 

Balances as o f  December I, 1989 

Issuance of Common Stock under 
St& Option Plan 

Issuance of Common Stock under 
Employee Stock Purchase Plan 

Issuance of Common Stock under 
Restricted Stock Plan 

Tax benefit fiom employee stock plans 
Restricted stock compensation expense 
Dividends declared at s.zq per share 
Repurchase of Common Stock 
Net income 

Balances as of Nmemberjo, 1990 

Issuance of Common Stock under 
Stock Option Plan 

Issuance of Common Stock under 
Employee Stock Purchase Plan 

Issuance of Common Stock under 
Restricted Stock Plan 

Tax benefit from employee stock plans 
Restricted stock compensation expense 
Dividends declared at s.32 per share 
Repurchase of Common Stock 
Net income 

Balances as o f  Nwrenrber 29, i99z 

Gmmon Stock Total 
Retained SbmrKoId~s' 

&ares Amount Earnings -9 

See sccmpanying notes to co~~~ot~djuancials~atemnts. 



C O N S O L I D A T E D  S T A T E M E N T S  O F  C A S H  P L O W S  

(In thousands) 

Nmntber ag, N d e r 3 ~  December r, 
'991 '990 r989 

CASH FLOWS FROM OPEMTING ACTIVITIES 
Net income $51,607 
Adjustments to reconcile net income to net cash provided 
by operating activities: 

Restricted stock and stock option compensation expense 2,184 
Depreciation and amortization 15,244 
Deferred income taxes 1,691 
Changes in operating assets and liabilities: 

Receivables 
Inventory 
Other current assets 
Accrued expenses 
Income taxes payable 
Other payables 
Deferred revenue 

Net cmh provided by operating achvities 

CASH FLOWS PROM INVEI~TING ACTIVITIES 
Short-term investments, net 
Purchases of property and equipment 
Capitatized typeface production costs 
Other assets 
Acquisitions, net of cash acquired 

Net cash wedfor investing activities 

CASH FLOWS FROM FINANCING ACTIVITIES 
Proceeds from issuance of Common Stock 
Repurchase of Common Stock 
Dividends paid 

Net cash provided by (usedj6r) f naming actrctr&ties 

Net increase (decrease) in cash and cash equivalents 
Cash and cash equivalents at beginning of year 

Cash and cash epivdents at end ofycr 

SUPPLEMENTAL DISCLOSUBES 
Cash paid during the year for income taxes 

Non-cash investing and financing activities: 
Tax benefit from employee stock plans 
Dividends declared but not paid 
Notes payable relating to acquisitions 
Deferred taxes relating to acquisitions 

See accompanying notes to comoZidatedf~an&Zstatemen~. 



N O T E S  T O  C O N S O L Z D A T E D  F I N A N C I A L  S T A T E M E N T S  

November 29, z p ,  November~o, zppo, and December z, 1989 

BASIS OF PWENTATION 

Founded in 1982, Adobe Systems d d o p s ,  markets and supports 
computer software products and technologies that enable users 
to create, display, print and communicate all forms of electronic 
documents. The accompanying consolidated financial statements 
include those of Adobe and its wholly awned subsidiaries, 
after &&ation of all si@cant intercompany accounts and 
transactions. Realized and unrealized foreign exchange gains 
and lows, which have not been material, are included in results 
of operations. 

CASH EQWIVALENTS 

Caah equivalents consist of highly. liquid money market instru- 
ments, which have original maturities of three months or less 
at the time of acquisition. 

SRORT-TERM INVESTMENTS 

Short-term investments are carried at cost, which approximates 
mark .  As of November 29,19gr, short-term investments con- 
sist principally of municipal bonds, commercial paper, bankers' 
acceptances, money market prefeneds, asset backed securities 
and tr~asury notes. 

INVENTORY 

Inventory is stated at the lawer of cost (first-in, first-out basis) 
or market (net r&able due). 

PROPERTY AND EQUIPMENT 

Property and equipment are stated at cost less accumulated 
depreciation and amortization. Depreciation is calculated on 
the straight-line method aver the estimated usefid lives of the 
respective assets, generally three to eight years. Leasehold 
improvements are amortized aver the lesser of the lease term 
or the estimated useM lives of the related assets, generally five 
to nine years. 

TYPEFACE PRODUCTION COSTS 

Typeface production costs, less $8,753,000 and ~6,145,ooo accu- 
mulated amortization in 1991 and 1990, respectively, comprise 
direct and indirect costs associated with the production of type- 
faces to be used with the Postscript interpreter, or distributed in 
shrink-wrapped packages to end users through the retail channel 
or directly fivm the Company 

These costs are amortized on a straight-line basis over the 
expected product life cycle, generally three to four years, com- 
mencing with the market release of each new typeface soft- 
ware p r o p .  

OTHER ASSETS 

Other assets are stated at cost less accumulated amortization. 
Amortization is provided on the straight-line method over the 
estimated useful lives of the respective assets, generally three 
yem for technology, ten years for goodwill and three to six years 
for licensing agreements. 

REVENUE RECOGNITION 

Royalties earned from original equipment manufacturers 
(OEMs) relating to licensing agreements, whereby the OEM 
licenses Adobe's proprietary software for redistribution to the 
OEM's end-user customers, are recognized when the OEM 
ships its products incorporating Adobe's software. 

Product sales comprise shrink-wrapped licenses of typeface soft- 
ware, and application software such as Adobe Illustrator, Adobe 
Type Manager, Adobe Photoshop and Adobe type cartridges. 
Revenue &om product sales is recognized upon shipment. 

Contract revenue relates to Adobe's performance under contracts 
entered into with the Company's OEM licensees, which normally 
stipulate that Adobe will provide the research and development 
required to adapt the Gmpn$s software products to the w s  
hardware products. Revenue on such contracts is recognized 
based on the percentage-of-completion method. The costs in- 
curred in performing under the contracts are included in research, 
development and contract costs in the accompanying consoli- 
dated statements of income. 



Deferred revenue comprises payments received in advance of 
revenue recognized on the aforementioned contracts, and pay- 
ments received representing royalty advances. 

DIRECT COSTS 

Direct costs comprise royalty fees payable by Adobe, which are 
accrued concurrently with the CompPmy's recognition of revenue, 
amortization of typeface production costs, direct product costs 
and the costs of packaging and shipping. 

INCOME TAXES 

The Company accounts for income taxes in accordance with 
Statement of Financial Accounting Standards (SFAS) No. 96, 

NOTE 2. RECEIVABLBS 

A summary of receivables follows: 

(In tbwundr) 

Royalties 
Product sales 
Interest and other receivables 

Less allowance for doub$ul accounts 

The Company's concentration of credit risk in receivables is 
limited to dealers and distributors of hardware and software 
products to the retail market. The Company also licenses 
products to OEMs, with the largest OEM accounting for 11 
percent, 23 percent and 25 percent of total revenue for 1991, 
1990 and 1989, respectively. The receivable balance fram 
this OEM approximated $3,782,000 as of November 29,1991. 

"Accounting for Income Taxes." Defmed tax liabilities or assets 
at the end of each period are determined using the tax rate ex- 

pected to be in effect when taxes are actually paid or recovered. 

NET INCOME PER COMMON SHARE 

Net income per common share is based upon weighted average 
common and dilutive equivalent shares outstanding using the 
treasury stock method. Diutive common equident shares in- 
clude stock options. Fully diluted earnings per share for the 
years ended PIovemt3cr 29,1991, b m b c r  30,1990, and 
December I, 1989, were not materially different than primary 
eaminge: per share. 



NOTE 3. Pnor~mm m~ EQUIPMENT 
A summary of pmperty and equipment follows: 

(In thands)  

Computers and periphtrls 
Furniture and fixtures 
Leasehold irnprovamcnts 

Less accumulated depreciation and amortization 

NOTE 4. OTHER ASSETS 
During 1991, the Company licensed the rights to a patent cover- 
ing color imaging technology for $q,ooo,ooo, and signed an 
agreement with H. Berthold AG, which grants the Company 
exclusive rights to distribute the Berthold Exklusiv collection 
of typefaces in the Trpc I format for ~5,650,000. 

The Company also entered into a real estate partnership to 
acquire land and develop office space. The Company is a 
limited partner and accounts for its investment under the equity 
method. In the future, the Company will record its share of 
partnership income and losses; hawever, based on the Company's 
current investment, loss recognition d be hnited to d,ooo,ooo. 

(In tbans[r) 

Acquired technology and goodwill 
Licensing agreements 
Investment in real estate partnership 
Other 

Less accumulated amortization 

The Company has also entered into two 15-year operating 
1~~ with the partnership, whereby the Company will occupy 
certain buildings as they are completed. 

During 1990, the Company purchased all of the outstanding 
shares of Emerald City Sohare  and Bluepoint Technologies 
Incorporated, for an aggregate purchase price of sq.1 million. 
Of the excess of purchase price over net assets acquired, $10.1 

million was allocated to goodwill and the remaining $4.0 mil- 
lion was allocated to technology. An additional $1.7 million was 
allocated to goodwill as a result of establishing the related de- 
ferred tax liabity in accordance with SFAS No. 96. 

A summary follows: 



(In tAoilt4nA) 

Rent 
Royalti& 
Accrued compensation and bendts 
M w W g  development h d s  
NOW payable 
Other 

NOTE 6. INCOME 'I'm8 

The components of income tax expenst are as f d m :  

(In thowantis) 

Current: 
U.S. Federal 
Foreign 
State and local 

Total current 

Deferred: 
U.S. Federal 
State and local 

Total deferred 

Total income tax expense differs fiom the expected tax expense 
(computed by applying the U.S. Federal income statutory tax 
rate of 34 percent to income before income taxes) principally 
due to state income taxes, net of Federal bermfit. 

Deferred ineome tax expense (benefit) represents the effect of 
changes in the amounts of temporary ~ e n c e s .  The sources 
of the temporary differences for 1991,1990 and 1989 arise 
principally fiom deferred revenue, type& production costs 
and certain h c c 8  and reserves. 



NOTE 7. CAPITAL STOCK As of November 29,1991, the Company had reserved 8,000,ooo 
The Company has authorized 2,000,000 shares of Preferred shares of Common Stock (r,ooo,ooo ofwhich are subject to 
Stock and ~oo,ooo,ooo shares of Common Stock. shareholder approval) for issuance under its 1984 Stock Option 

Plan. This plan provides for the granting of stock options to 
The Company adopted an Employee Stock Purchase Plan on employees and officers at the fkir market value of the Company's 
January I, 1988. Under the terms of the plan, +ble employee Common Stock at the grant date. Options generally vest over 
participants purchase shares of Common Stock semiannually three years: 25 percent in each of the first two years and 50 per- 
at the lower of 85 percent of the market price on either the put- 

cent in the third year. AU options have a five- or ten-year term. 
chase date or the offering date. 

BrJlances as of l leedw z, 1989 
Increase in shares reserved 
o p t i m  granted 
Options exe&sed 
Option0 c d e d  

Bdwiets BS afNmbw30, qpo 
Incrmse in .shares reserved 
%d0@3 @anted 
Options exexcised 
O p h c d e d  

B a b  as ef N-bar 29, r y p  
(1,ogyrg options exercisable) 

In 1987, the Company adopted the Restricted Stock Option 
Plan, which provides for the granting of nonqualified stock 
options to nonemployee directors and outside consultants. 
Option grants are limited to 5,000 shares per person in each 
fiscal year and are immediately exercisable within a ten-year 
term. Vesting is identical to the 1984 Stock Option Plan, as 
described above. As of November 29,1991,47,500 shares were 
outstanding under this plan, of which 16,250 are vested. 

In 1989, the Company adopted a Rmtricted Stock Plan, which 
provides fbr granting of restricted stock to officers and key em- 
ployees. Shares issued under this plan vest annually over three 
years, but are considered outstanding at the time of grant, as 

the shareholders are entitled to dividends and voting rights. 
As of November 29,1991,275,970 shares had been granted to 
officers and key employees, 131,729 of which were vested. Com- 
pensation expense, which accrues as the shares vest, was 
$2,184,000 h fiscal 1991. 

On July u, 1990, the Company adopted a shareholder rights 
plan. The plan is intended to protect shareholders from unfair 
or coercive takeover practices. In accardaace with this plan, 
the Board of Directors ddared a dividend distribution of one 
Common Stiock p c h a x  right on each outstanding share of 
its Common Stock held as of July q., 1990. Each right entitles 
the registered holder to purchae &om the Company a share 
of Common Stock at $230. Tho rights will not be excercisable 
until certain events occur. The rights are redeemable by the 
Company and expire July ~4,2000. 



NOTE 8. SUPPLEMENTABY INCOME STATEMENT INFORMATION 
The following items are included in costs and expenses in the 
accompanying consolidated statements of income: 

(In thwnds) 

Maintenance and repairs 
Depreciation and amortization 
Amortization of typef'ace production costs 
Royalties 
Advertising 
Amortization of technology and goodwill 

NOTE 9. COMMITMENTS AND CONTINOENCIES 
The Company has operating leases for the corporate head- 
quarters, field sales offices and certain office equipment that 
expire at various dates through aoII. Rent expense for these 
leases aggregated $5,81aooo, ~4,955,000 and ~3,309,000 during 
the years ended November 29,1991, November 30,1990, and 
December I, 19@, respectively. As of November 29,1991, h- 
ture minimum lease payments under noncancellable operating 
leases equalled the amounts shown on the adjacent table. 

Approximately ~202,000,000 of minimum lease payments 
included above relate to new faciities (Note 4) and are expected 
to begin midyear 1994. 

The Company is engaged in certain legal actions arising in the 
ordinary course of business. The Company believes it has ade- 
quate legd defenses and believes that the ultimate outcome 
of the actions will not have a material adverse effect on the 
Company's financial position. 

(In thoura?t&) 1992 $ 6,965 
1993 6,067 
19W 10,180 
1995 15,035 
1996 15,033 

1997 and beyond 178,192 

ntd mittimrrtn Ism payments $231,472 



I N D E P E N D E N T  d U D I T O R S D  R E P O R T  

73 the Board OfDirect01s a d  S h r c b o d m  fAdobc Systetns Inco?porwtcd: 

We have audited the accompanying consolidated balance sheets of Adobe Systems 

Incorporated and subsidiaries as of November 29,1991, and November 30,1990, 

and the related conmlidatd statemnts of income, shareholders' equity, and cash 

flaws for Gach of the years in the three-ycar perid  ended November 29,1991. 

%se cmw%tdd h i a l  statements are the mponsibility of the Company's ' 

management Our responsib'rllty is to express an opinion on these consolidad 

financial statements b a d  on ow audits. 

We conducted our audits in accordance with generally accepted auditing standards. 

Those a&& require that we plan wid perform the audit to obtain reasonable 

assurance about whether the finpncial statements are free of material misstatement. 

An audit inclwls mmhhg* on a test basis, midtam mpporting the amounts and 

d idowes  in the financial statements. An audit alw includes assessing th account- 

ing principles used and sipiikant rartimata made by manqsment, as well as 

evaluating the overall financial statement prasepttathn. We believe that our audits 

provide a reasonable basis for our opinion. 

In our opinion, the consolidated financial statements referred to above present fiirly, 

in all material respects, the financial position of Adobe Systems Incorporated and 

subsidiaries as of November 29,1991, and November 30,1990, and the results of their 

operations and their cash flows for each of the years in the three-year period ended 

November 29,1991, in conformity with generally accepted accounting principles. 

KPMG PEAT MARWICK 
SunJose, Cd@mis 
D e c c ~  OQ, zgg~ 



Q U A R T E R L Y  R E S U t T I  O F  O P E R A T I O N S  

-1 

Z9Y 
Quarten Ended Ycar Endcd 

h n u e  
Income before income taxes 
Net income 
Net income per share 
Sham w d  in per share calculation 
Cornman Stock price per share: 

High 
Low 

Revenue 
Income behre income axes 
Nct income 
Net income per share 
Shares wed in per share calculation 
Common Stock price per share: 

High 
Low 

Revenue 
Income before income taxes 
Net income 
Net income per share 
Shares used in per share calculation 
Common Stock price per share: 

High 
Low 

1990 
QtMten Ended Year E d  

M d  2, June I, Aupt3r, N o w d e r p ,  N~e,mber30, 

1989 
Quarters Ended Ycar Ended 

M@&Q, June a Sqtember I, December r, December z, 

The Company's stock is traded on the 
NASDAQNational Market System 
under the symbol ADBE. On January 10, 
1992, there were 914 holders of record of 
the Company's Common Stock. 



C O R P O R l T E  D I R E C T O R Y  

BOABD OF DIRECTOM 

John E. Warnock 
Cdaiman Oftbe Boaniand 
CfiiefEx~cutiw OJko 

Charles M. Geschke 
Presidmt and 
Chiefoperating OJicer 

William R Hambrecht 
Director 

L. William Krause 
Direct01 

Robert Sedgewick 
Director 

Delbert W. Yocam 
Direct01 

T w s r ~ n  AGENT/~.GESTBAB 
Manufacturers Hanover 
Trust Company 
San Francisco, California 

STOCK EXCHANGE LISTING 
NMDAQ 
National Market System 
Ticker Symbol ADBE 

INDEPENDENT ACCOUNTANTS 
KPMG Peat Marwick 
San Jose, Califxnia 

A copy of the company's 
Annual Report to the 
Securities A d  ~xchange 
Commission (Form 10-K) 
is available free of charge 
by writing or calling: 
Finance Department 
Adobe Systems Incorporated 
1585 Charleston Road 
P.0. Box moo 
Mountain View, California 
940397900 
(4.15) 961-4400 

ANNUAL MEETING 
The company's Annual 
Meeting of Shareholders 
will be held at 1:30 p.m. 
on Tuesday, April 14,1992, 
at the Fairmont Hotel, 
San Jose, California. 

John E. Warn& 
Chairman of t&e Board and 

Charles M. Geschke 
President and 

Stephen A. M&t3d 
Senior ViEe Pres*t 
and GcnwaIMa~ag~; 
Sysfsmo Produclis Diwidon 

M. Bruce Nakao 
ViEC President, CCAi8 
FiwncikC G@ce Tkeasurer 
andAs5;tant Secrehty 

Colleen M. Pouliot 
GeueraI Counsdad Sscp.&ay 

David B. Pratt 
Vice Presideat 
and Genemi Managw, 
Application Products Division 

R. Daniel Putrnan 
S e n k  h s i d m t ,  
Nm Product Dcp)cIapment 
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