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“1 told you so, I lold you
so0," old-line advocates of
computer time sharing are
jovlully saving these days as
the long-rescarched data
processing technique  has
turned into a real and boom-
ing business,

Time sharing is the simul-
tancous use of a single com-
puter system by a number
of people at various romote
locations. The computer,
linked by public telephone
lincs to a teletypewriter Ler-
minal, operates so fast tha.
it appears lo be se:rvicjng'
all users in the same split-
second.

The market for time shar-
ing services last wyear to-
taled about $70-million, ac-
cording to an extensive re-
port prepared by the Auer-
bach Corporation, -a Phila=
delphia-based  data  proe-

essing and information sys-

tems consulting concern.
o
The survey predicts that
the market will -double this
year to 3140-million and in-
crease apain in 1970 to $240-
million. The Auerbach group

prediets a billion-dollar mar-’

ket within five yoars,

Titme sharing has been a
plint in the eve of computer
experts since the industry's
beginning  in the years
following the Second World

War. The computer in every’

kitchen, casily accessible and
simple 1o use by every
]ru'!.':{"ﬂ.’lic and plunber hag
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pgoal were taken in the late
fiftics and early sixties in
specialized military syslems.
Project MAC at the Massa-
chusetts Institute of Tech-
nology and a similar experi-
mental project at the Sys-
tems Development Corpo-
ration, went far toward

esmbhshmg the technolopy :

and identiflying the tech-
niques needed {or time shar-
ing. L

An experimental
of Dartmouth
the Genernl Flectrie Corporas
tinn in which stwdents used
tne m-nrr-urnn wmrr}ut e'{lﬂn-

project-
College  and

feasibility of the average
citizen's using the computer
{o solve problems.

Commercial time sharing

“began aboul four years ago.

Within the last year and a
half, it has come into its own

and then some, according to

William Qsierman, project

manapger. on the study for-

Auerbach.
*“When we started the sur-
vey in May, there were some
30 companies full-time in the
field,
in Oclober there were more
than 50" Mr.
-‘Slr'ﬂl"'.‘% have

entered  singe

when we finished it”

Gartan  said.

valved depth interview with
management, marketing and
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Keybeard terminals at ITT Data Service Center in Paramus, N.J., permit simultaneous
‘use of computers elsewhere by various customers, Telephone lmc-s link the components,

technical personnel of 19
representalive  commercial
time-sharing .  Services. In-

cluded were 16 general pur-
pose time sharing services
and three specialized
services, which together ac-
count for about %0 per cent
of the current- market.
The study disclosed, not
unexpectedly, that the lead-
ing competitive lorce in com-
mercial time sharing is Gen-
eral  Electric's  Inlormation
Servien Departient, which is
i5 estimaled 1o have 40 per
cent of the market. The In-

te-mational ELs'ncss Cor-
paration's  serv ice Bureau
Corzoration ~follows  with

about 19- pir; cent uf the
ma rf"t et
- i
}"'arﬂced rext are four in-
demndent tme- sharmg sery-
jees, Call-2-Computer, Inc,
wuh 7 per cent; Lom- Share,
with 5 per ce'n""'{'ﬁ:
S]-.ale, Tnc. with 5 per cent,
and Allen-Tahcock, Inc., with
3 per cent 1TT Didta Seruu:e
and Kevdda and Adams As-
sociates e among  other
mejor conpenies in the field.
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